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People  foi^et  that  Americawas  bom  poor 


If  Americans  take  a  lot  for  granted,  it's  only  natural. 
We've  forgotten  how  far  we've  come. 

Think  back.  With  few  exceptions,  the  people  who 
came  to  America  were  those  lacking  in  wealth,  edu¬ 
cation,  or  highly  developed  skills.  Many  had  been 
denied  opportunities  because  of  their  religious  or 
political  beliefs.  Or  simply  because  they  were  poor. 

Nothing  happened  overnight.  Generations  of 
American  people  worked  themselves  to  death  just 
ekeing  out  a  living  in  this  country.  The  skills  came 
painfully.  And,  at  the  expense  of  luxuries,  people 
saved  a  little  of  what  they  earned.  It  wasn't  much. 
But  it  was  enough. 

When  Drake  struck  oil  in  Pennsylvania  in  1859, 
people  used  their  skills  and  savings  and  turned  the 
flow  of  oil  into  a  torrent.  Oil  and  gas  discoveries  spread 
throughout  Pennsylvania.  Then  west  to  Texas  and 
beyond.  America  had  brought  in  one  of  its  most 


precious  resources— f/)e  fuel  to  ignite  our  industrial 
revolution. 

It  was  the  development  of  resources  such  as  oil 
and  gas  that  led  to  the  creation  of  Republic  Steel 
Corporation.  Today,  Republic  tubular  products  reach 
deep  into  the  earth  for  oil  and  gas,  pipeline  them  cross¬ 
country,  help  to  refine  thousands  of  fuels,  lubricants, 
and  petrochemicals. 

Serving  so  many  American  businesses  and  indus¬ 
tries,  we  can  see  the  importance  of  oil  and  gas  to  the 
prosperity  of  this  nation.  Think  back.  Picture  America 
as  it  was. 


You  Can  Take  the  Pulse  of  Progress  at 

REPUBLIC  STEEL 


CLEVELAND.  OHIO  44101 


In  1968 
71%  of  all 
Baltimore 
metropolitan 
newspaper 
advertising  ran  in 
the  Sunpapers. 
Most  retailers 
know  that, 
in  Baltimore, 
the  Sunpapers 
is  all  you  need. 
Baltimore -a 
major  market 
you  can  reach 
with  just  one 
newspaper. 


read  by  the  people 
who  buy 

Representatives;  Cresmer,  Woodward,  O’Mara  &  Ormsbee  •  New  York,  San  Francisco, 
Los  Angeles,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Minneapolis,  Boston 
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Ceptilied  dot  stir!i..!3 


They’re  enlarged  dots 
from  different  halftone  prints. 

Dot  “A”  is  perfect. 

The  print  was  made  with 
the  original  plate. 

Dot  “B”  is  also  perfect. 

It  was  made  from  a  duplicate 
plate  cast  with  a  Certified  Dry  Mat. 

Want  beautiful  dots  to 
stay  beautiful? 

Use  Certified  Dry  Mats,  for 
excellent  halftone  reproduction. 

Certified  Dry  Mat  Corporation,  Dept  P,  555  Fifth  Ave.,  New  York,  N.  Y.  10017 

CERTIFIED  DRY  MATS 

Used  as  the  standard  of  excellence  since  1924 


AUGUST 

14 —  Montana  Associated  Press.  Northern  Hotel,  Billings. 

15- 17 — UPl  Editors  of  Oklahoma.  Fountainhead  Lodge,  near  Checotah. 

17-19 — Alabama  Press  Association.  Grand  Hotel.  Point  Clear,  Ala. 
17-19— Texas  Daily  Newspaper  Association.  Sheraton-Marina  Inn,  Corp« 

Christ!. 

17- 22 — Newspaper  Association  Managers.  Williamsburg,  Va. 

23- 28— American  Association  of  Schools  and  Departments  of  Journalism 
University  of  Calif.,  Berkeley. 

24- 26— North  Carolina  Press  A»ociation.  Grove  Park  Inn,  Asheville. 
24-26— Theta  Sigma  Phi.  Hilton  Hotel,  Pittsburgh. 

26- 29 — New  England  Association  of  Circulation  Managers.  Wentworth-by. 
the-Sea,  Portsmouth.  N.H. 

SEPTEMBER 

4- 6— New  York  Press  Association.  Saratoga  Springs. 

5- 7 — Pacific  Newspaper  Mechanical  Conference.  Jack  Tar  Hotel,  S« 

Francisco. 

5-7 — Mid-America  Newspaper  Mechanical  Conference.  Hotel  Muehlebsd. 
Kansas  City,  Mo. 

5- 7 — West  Virginia  Press  Association.  Greenbrier  Hotel,  White  Sulphe 

Springs. 

6- 7 — Ohio  Newspaper  Classified  Clinic.  Pick-Fort  Hayes  Hotel,  Columbu 

7- 19 — API  Seminar  for  Managing  Editors  and  Nows  Editors  (for  newv 

papers  over  50,000  circulation).  Columbia  University  New  York. 

8- 11— SNPA  Foundation  Seminar:  Air  and  Water  Polluution.  Vanderbil 

University,  Nashville. 

8-12 — International  Steraotypers'  Union.  Detroit. 

11-13 — PNPA  Classified  Clinic.  Penn  Harris  Motor  Inn,  Harrisburg. 

11-13 — Wyoming  Press  Association.  Trees  for  Tomorrow,  Eagle  River. 
11-13 — New  England  Associate  Press  News  Executives  Association.  Vilunq 
Hotel,  Newport,  R.  I. 

1 1- 14— West  Virginia  Press  Association.  Greenbrier,  White  Sulphu 
Springs. 

12- 13— Hoosier  State  Press  Association  Advertising  Conference.  Stouff* 
Inn,  Indianapolis. 

12- 14— Maryland-Delawara  Press  Association.  Hotel  Dennis,  Atlantic  City 
NJ. 

13 —  Hoosier  State  Press  Association  Advertising  Conference.  Stoufftr'i 
Indianapolis. 

13-14— Illinois  Daily  Newspaper  Markets  retail  and  classified  seminr 
Holiday  Inn,  East  Springfield,  III. 

13-14— Illinois  Associated  Press  Editors  Association.  Wagon  Wheel  Lodgs 
Rockton,  III. 

13—  Minnesota  Associated  Press  Newspaper  Association,  Waseca. 

14- 19— PNPA  Newspaper  Institute — Reporters'  Week.  Penn  Harris  Hots! 
Harrisburg,  Pa. 

18- 20— Hawaii  Newspaper  Publishers  Association.  Makaha  Country  Club 

19- 20 — Indiana  Classifi^  Advertising  Managers  Association.  Leland  Mote 
Inn,  Richmond,  Indiana. 

19- 20— New  England  Press  Association.  Viking  Hotel,  Newport,  R.l. 

20- 22 — Southern  Circulation  Manager  Association.  Sheraton-Peabodi 
Hotel,  Memphis,  Tenn. 

20- 24 — International  Newspaper  Promotion  Association.  Southern  Region# 
Conference.  Thunderbird  Motor  Hotel.  Jacksonville,  Fla. 

21- 23 — New  York  State  Publishers  Association.  Otesaga,  Cooperstown. 

21-24 — NPRA-ANPA  Personnel  Workshop.  Chicago. 

21-Oct.  3 — API  Seminar  for  Circulation  Managers.  Columbia  University 
New  York  City. 

24-26— Newspaper  Advertising  Managers'  Association  of  Eastern  Canads 
Sheraton-Mt.  Royal  Hotel.  Montreal. 

24- 28 — Associated  Court  and  Commercial  Newspapers.  Cloisters,  Se: 
Island,  Ga. 

25- 26 — Suburban  Press  Foundation  editorial  seminar.  Drake  Hotel,  Chicag; 
2^— E&P  Color  Awards  luncheon.  Waldorf  Astoria  Hotel,  New  York. 

27- 28 — Advertising  Executives  of  Ohio  Daily  Newspapers.  Fall  Meeting. 
Neil  House.  Columbus,  Ohio. 

28- 30 — Central  States  Circulation  Managers  Association.  Pick-Congee 
Hotel,  Chicago. 

OCTOBER 

28-Oct.  I— International  Newspaper  Promotion  Association  Central  Reg'or 
Radisson  Hotel,  Wichita,  Kans. 

28-30 — Inter-State  Circulation  Managers  Association.  Hilton  Hotel,  Pitti 
burgh. 
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Retail  ad  linage 
fiouriahea  in  a 
faahwn  framework, 


Fairchild  fumiahea  the  framework, 


WOMEN’S  WEAR  DAILY  SYNDICATION  DAILY  NEWS  RECORD  SYNDICATION  HOME  FURNISHINGS  DAILY  SYNDICATION 

•fashions  for  her  -fashions  for  him  -fashions  for  home 

For  availability  in  your  market,  write  Fairchild  Publications,  Inc.  7  East  1 2th  St,  New  York,  N.Y.  1  (XX)3 
or  telephone  21 2-255-5252,  and  ask  for  Joseph  Hanley. 
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Drawing  by  Kenneth  PauJ  Block 


For  over  16  years  ...  the  best  in  mat  detecting! 
This  transistorized  “brain”  stops  mechanical 
errors,  cuts  proofreading  and  resetting  time  . . . 
pays  for  itself  over  and  over!  No  mechanical 
error  can  be  repeated.  If  every  mat  does  not 
drop  into  place  during  tape  composition,  Mat 
Detector  stops  the  machine  for  on-the-spot 
correction.  Transistor  circuitry  never  needs  ad¬ 
justing  ...  no  tubes  to  burn  out ...  no  relays 
to  wear  out.  Adapts  to  any  machine  speed. 
Savings  of  $20  to  $25  per  week,  per  machine. 
Write  today  for  complete  information. 
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BOB  PEARCY,  editor  of  the  Danville  (Ind.)  Gazette,  is 
someone  is  trying  to  drive  him  nuts — and  is  almost  succeeding.  F( 
two  weeks  he  has  received  empty  envelopes  through  the  mail, 
first  week  two  envelopes  without  anything  in  them  arrived; 
next  week  the  same  thing  happened  but  the  envelopes  were  froi 
different  firms.  A  third  week’s  mail  also  brought  a  postcard  with 
message  on  it.  “It’s  getting  to  be  an  interesting  situation,”  sa; 
Pearcy.  “It’s  almost  like  receiving  a  telegram  which  tells  you 
disregard  a  previous  telegram  you  didn’t  receive.”  . . .  HOW  TIMI 
FLIES  DEP’T.:  Cincinnati  Enquirer  columnist  Frank  Weikel  rs] 
ports  that  Dan  McCarthy,  81-year-old  ex-reporter  for  the  Co\ 
mercial  Tribune,  attended  his  grandson’s  wedding  and 
approached  the  church,  an  elderly  lady  who  had  stopped  for 
few  minutes  of  prayer,  approached  him  and  asked,  “Dan,  dont 
you  remember  me?”  After  a  few  seconds  Dan  recognized  her— sk* 
was  the  matron  of  honor  at  his  wedding  in  1915,  and  he  liadn': 
seen  her  since . . .  ROBERT  MANRY,  former  Cleveland  Plm 
Dealer  copy  editor  who  sailed  across  the  Atlantic  alone  in  a  13-f( 
boat  four  years  ago,  says  there  is  a  generation  gap  in  his 
family.  Manry,  his  wife  and  two  teen-agers  took  a  12-month  tri] 
on  their  27-foot  yawl  through  the  inland  waterways  of  the  U.l 
last  year.  “There  we  were,”  he  said,  “traveling  through  some  of 
most  beautiful  country  in  America,  and  the  kids  wouldn’t  look 
it.”  He  said  his  17-year-old  daughter,  Robin,  and  14-year-old 
Douglas,  spent  most  of  their  time  below  deck  listening  to  rod' 
and-roll  music  on  a  radio . . .  MIKE  MAILWAY  informs  us 
ONLOOKERS  at  a  card  game  are  called  kibitzers,  a  word  fn 
the  German  kiebitz  bird;  a  fascinating  fowl  that  sits  around 
fields,  watching  the  farmers  work.  {Sounds  like  a  boss  bird.) 


BLASTED  OFF 

Our  space  writer  missed  again. 
As  he  hadn’t  ought. 

For  that  reason  we  now  call 
Him  our  astro  naught. 


^Fred  J.  (!urr»J 


UPI’s  editor,  Roger  Tatarian,  says  the  discussion  of  abbreviai 
tions  led  their  poet-in-residence.  Doc  Quigg,  to  reach  into 
memory  for  these  pertinent  limericks; 


She  frowned  and  called  him  Mr. 
Because  in  sport  he  Kr. 

And  so  in  spite 
That  very  night. 

This  Mr.  Kr.  Sr. 

and 

When  you  think  of  hosts  without  No. 
Who  are  slain  by  the  deadly  cuco. 

It’s  quite  a  mistake 
Of  such  food  to  partake 
It  results  in  a  permanent  slo. 


ANYONE  WHO  READS  E&P  knows  what  an  ampersand  is  .  .  .  anq 
they  know  by  now  that  it’s  in  our  trademark.  Joan  H.  Kolodnie.KEWHO 
editor  of  the  Detroit  Free  Press  “Column  Nine”  feature  sent  uf 
this  h&y  d&y. 


THE  AMPERS& 

In  Editor  &  Publisher  it’s  M&atory, 

As  most  of  us  underst&. 

It’s  st&ard  use  leads  grace  &  distinction 
To  your  name  throughout  the  1&. 

It’s  a  sc&al  when  v&als  abuse  it; 

They  deserve  a  reprim&. 

From  now  on  I  promise  to  use 
Your  d&y  ampers&. 


Moonday  headline  in  the  Sapulpa  (Okla.)  Daily  Herald  wen 
ike  this;  HEY  DIDDLE  DIDDLE!  CAT  AND  THE  FIDDLE 
kPOLLONAUTS  NEIL.  BUZZ  JUMP  ON  MOON. 
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Robert  U.  Brown 
Publisher  and  Editor 


•  THE  FOURTH  ESTATE 

James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Frequency  jumping 


The  new  jxjlicy  of  the  Federal  C>oinimiiiications  Coiiiinission  which 
|)erinits  anyone  to  file  an  application  lor  a  radio  or  television  fre- 
ipieiuy  that  is  up  for  renewal  is  unfair  to  any  broadcaster  who  has 
s|)ent  time,  effort  and  money  developing  an  audience  for  his  station. 
It  is  particularly  unfair  to  newspa|)er-owned  stations  in  view  of  the 
current  attitude  of  FCC  toward  such  a  media  (ombination.  With  a 
(ommission  that  is  already  op|x>scd  to  newspajier  ownership  of  broad¬ 
casting  stations,  an  applicant  seeking  renewal  of  his  license  has  two 
strikes  against  him  when  he  comes  to  bat. 

If  the  (amnnission  finds  that  a  broadt aster  has  not  lieen  performing 
in  the  pulilic  interest  that  is  the  time  when  other  applicants  should 
lie  considered.  But  to  admit  and  consider  applications  from  anyone 
for  established  frequencies  when  they  tome  up  for  renewal  is  to  make 
liioadcasting  a  happy  hunting  ground  for  charlatans  and  opportunists. 


End  of  bogus? 


The  International  Ty|Kjgraphical  L'nion  is  considering  amending 
its  own  laws  to  modify  its  reipiiiemeiits  for  resetting  certain  adver¬ 
tisements— which  has  been  known  as  the  “Inigus'’  or  reproduction 
clause — in  order  to  head  off  legislative  action  of  the  kind  in  California 
mentioned  here  last  week,  and  another  bill  in  Washington,  S.1547, 
the  Fannin  Bill.  The  latter  makes  it  illegal  for  a  union  to  demand 
“services  not  desired  or  recpiiied  by  the  employer.” 

Even  if  I  ITJ  takes  this  step  the  legislation  should  l)e  adopted  to 
|)revent  this  and  other  types  of  make-work  subterfuges  in  the  future. 
rrU  got  away  with  murder  when  the  Supreme  Court  several  years 
ago  nded  that  “l)Ogus”  did  not  constitute  “featherbedding.” 

By  its  actions  now  n  il  admits  it  comes  under  the  definition  of 
•Senator  Fannin  as  “services  not  desired  or  recjuired  by  the  employer.” 

Same  thing,  isn’t  it? 


Concealment  means  abuse 


\  Wisconsin  circuit  court  judge  presiding  over  an  international 
child  custexly  case  ordercxl  the  c  lerk  to  impound  his  decision  because 
he  thought  it  was  necessary  to  protect  the  small  son  of  a  Wisconsin 
father  and  a  (ierman  mother. 

The  Milwaukee  Journal  brought  suit  for  release  of  the  decision  “as 
agent  for  the  public  in  obtaining  public  infonnation.”  I'lie  Wisconsin 
Supreme  Court  opinion  unanimously  sup|x>rting  the  principle  of  full 
disclosure  .should  provide  welcome  guidance  to  judges  and  newspaper- 


“Thc  courts  have  been  the  great  re|K>sitories  of  |>ersonal  liberty, 
and  their  obligation  is  not  only  to  see  that  the  conduct  and  per¬ 
formance  of  executive  and  legislative  officials  is  open  to  public 
scrutiny,  but  to  maintain  for  themselves  the  high  standards  that  they 
prescrilx:  for  others,”  the  Wisconson  court  stated.  “It  would  ill  be¬ 
hoove  a  court  of  this  state  to  conclude  that  it  has  the  inherent  right 
to  im|x>se  its  mandate  on  the  |>arties  to  an  action,  but  to  conceal  those 
mandates  from  the  examination  of  the  public.” 

Sanction  for  holding  court  decisions  secret,  the  court  concluded, 
would  be  the  greatest  invitation  to  “abuse.  Star  Chamber  judgments 
and  judicial  caprice.” 
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RAPID  WRITING 

Jour  lalism  instructor  Ralph  J.  Turner 
eportf'.l  [E&P,  July  12)  that  surveys 
Jiow  many  newsmen  are  handicapped 
ifcaus.  ‘  they  work  without  any  formal 
rstem  of  note-taking.  Turner  called  for 
leveloi'ment  of  “an  easy-to-learn  system 
)swd  on  shortcuts  of  longhand.”  It  turns 
)ut  such  a  system  already  exists. 

Some  years  ago,  I  sat  down  with  a 
;roup  of  would-be  secretaries  to  take  the 
'S.  civil  service  exam  for  stenographer. 

brought  a  pen  and  pad  like  everyone 
Uc.  But  I  stood  out  like  a  crooked  seam. 

What  set  me  apart  was  (1)  I  was  the 
only  male  (2)  I  was  a  newspaperman  and 
1 3)  I  knew  no  shorthand — ^just  a  simple 
ftBC  longhand  system. 

Dictation  was  at  80  words  a  minute 
[or  three  minutes.  You  needed  a  95  per- 
fnt  accuracy  to  qualify. 

Well,  much  to  the  surprise  of  some  of 
ihe  Gregg  writers  I  passed  the  test.  I 
didn’t  become  a  stenographer — although 
iherc  are  times  when  I  wonder  why.  But 
I  did  go  on  to  use  the  system  as  a  re¬ 
porter  for  the  Norfolk  (Va.)  Virginian- 
Pilot,  the  Associated  Press  and  now  with 
Sewsday. 

I  don’t  pretend  I  can  take  an  entire 
.^peei  h  verbatim.  Or  come  close.  But  when 
key  quotes  come  at  news  conferences,  I’m 
Wtler  equipped  to  handle  them  than  when 
I  was  a  longhand  scribbler.  And  in  13 
^ears  of  fighting  deadlines.  I’ve  yet  to  be 
a.ruscil  of  misquoting  anyone. 

The  system  I  use,  called  Rapid  Writing, 
\*as  devised  in  1949  by  my  father,  the 
late  M.  E.  Zinman,  a  shorthand  teacher  and 
once  a  court  stenographer  (200  words  a 

Kinute).  Its  principles  are  so  easy.  Rapid 
riling  can  be  learned  by  failing  high 
mHooI  students.  In  fact,  it  was  designed 
(nr  just  such  people. 

Here’s  the  way  the  method  looks.  Let’s 
lake  this  sentence.  “You  will  be  in  the 
office  tomorrow.”  That’s  28  letters. 

Here  it  is  in  Rapid  Writing: 


/yif  ar^  2^/mjO  j 


nq, 

28- 


22 

30 

42 


Ten  letters.  That  means  if  you  main- 
.lain  the  same  writing  speed,  you  can 
'write  that  sentence  in  less  than  half  the 
I  time  it  normally  takes.  In  fact,  you  can 
get  it  down  in  almost  one-third  the  time. 

Here’s  another  example: 

“Kennedy  Space  Center — A  Saturn  5 
rocket  sent  America’s  three  astronauts 
roaring  out  toward  space  today  to  fulfill 
one  of  man’s  oldest  dreams — flying  to  the 
imoon.”  (142  letters). 


—  cd  S'  nJtJL  t  O/mJut.  3 
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» 

69 

17 

969 


•4^  no,.  (A.  ZauM,  A^fULC  JidAt  Z 

/  O’  o^jS  clA/rnA  2f 
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Longhand  writers  have  a  natural  writ¬ 
ing  speed  before  they  begin  ABC  short¬ 
hand.  For  example,  many  reporters  can 
write  40  words  a  minute  without  using 
any  abbreviations.  With  Rapid  Writing, 
which  is  99  percent  longhand,  they  can 
easily  double  their  speed. 

Rapid  Writing  is  based  on  three  sets  of 
principles — speed  secrets,  abbreviation 
rules  and  shortcuts  derived  from  short¬ 
hand. 

•  The  first  speed  secret  is:  Don’t  dot 
the  “i”  or  “j”  and  don’t  cross  the  “t.” 

•  The  first  three  abbreviation  rules  are : 
(1)  Use  standard  abbreviations  (2)  Write 
the  word  as  it  sounds.  For  example  ez 
stands  for  easy  and  hi  for  high.  And  (3) 
in  general,  keep  the  vowel  when  it  is  long 
{gat  for  gate).  Drop  the  vowel  when  it 
is  short  {gt  is  get). 

•The  first  shorthand  shortcut  is:  when 
words  are  frequently  said  together,  write 
them  together.  Ub  is  “I  will  be.” 

Putting  in  a  couple  of  hours  a  day  at 
home,  it  took  me  less  than  a  week  to  mas¬ 
ter  the  principles.  It  took  another  four 
weeks  of  dictation  practice  to  raise  my 
speed  to  80  words  a  minute. 

Today,  the  Rapid  Writing  materials — 
they  consist  of  a  self-instructor  text  and 
workbook — are  in  their  eighth  edition. 
They  are  standard  course  materials  in 
schools  through  the  United  States  and 
Canada.  And  recently  Bantam  Books,  the 
paperback  house,  published  a  condensed 
version  for  laymen.  It’s  called  Zinman  s 
New  Rapid  W riting. 

As  far  as  I’m  concerned,  ABC  short¬ 
hand  is  just  as  crucial  a  tool  for  a  news¬ 
man  as  his  typewriter.  Whether  he  de¬ 
vises  his  own  system  or  learns  a  pub¬ 
lished  method  isn’t  important.  What  is 
important  is  the  ability  to  cover  a  story 
with  the  confidence  you  can  (1)  get  down 
all  those  key  quotes  (2)  keep  up  with  a 
speaker  until  he’s  made  his  entire  point 
and  (3)  know  you’ve  taken  down  his 
most  newsworthy  remarks  exactly  as  he 
has  said  them. 

David  Zinman 

Newsday, 

Garden  (Zity,  N.Y. 


*  •  * 

HIS  OWN  SYSTEM 

The  article  on  note-taking  by  Ralph  J. 
Turner  certainly  intrigued  me.  Mostly,  I 
guess,  because  I  was,  and  am,  that  rare 
creature  your  story  mentioned,  “a  reporter 
who  knows  shorthand  and  a  stenographer 
who  can  write  a  good  news  story”. 

I  started  out  in  the  business  world 
doing  stenographic  work.  At  one  time  I 
was  secretary  to  a  public  official  and  it 
was  often  necessary  for  me  to  take  notes 
at  hearings.  I’d  fill  an  entire  shorthand 
notebook  with  Gregg  shorthand  at  one  of 
these  hearings. 

Later  I  began  writing  and  today  I  am 
a  reporter  for  a  weekly  paper  (after  a 
very  brief  stint  as  editor  of  one). 

Do  I  use  that  valuable  shorthand  in 
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taking  notes?  Surprisingly  enough,  the 
answer  is  “no”. 

I  find  that  my  own  system  of  shorthand 
serves  well  enough — that  is,  an  abbre¬ 
viated  longhand,  much  as  some  of  the 
other  reporters  mentioned  in  the  story. 
I  think  each  reporter  has  to  evolve  his 
own  personal  system  which  serves  him 
best. 

The  reasons  I  don’t  use  shorthand  are 
simple,  and  only  two  in  number.  First, 
I’ve  forgotten  much  of  it  and  it  hardly 
seems  worth  the  effort  of  relearning.  Sec¬ 
ond,  I  rarely  have  a  problem  taking  notes. 
1  am  more  careful  getting  down  quotes, 
of  course,  but  other  than  that,  just  jotting 
down  key  words  is  enough  to  jog  my  mem¬ 
ory  later.  For  lengthy  and  important 
events,  I  use  a  tape  recorder  when  feasi¬ 
ble. 

1  take  a  lot  of  notes,  and  have  been 
kidded  for  so  doing  by  big-shot  reporters 
who  lounge  around  languidly  with  an  air 
of  boredom  on  their  face  while  I  am  writ¬ 
ing  furiously.  My  reaction  to  this  is: 
they  can  do  it  their  way  and  I’ll  do  it 
mine.  I  like  to  be  informed  and  I  like 
to  he  accurate.  1  rarely  find  meetings  dull, 
because  I  listen.  The  reporter  who  isn’t 
interested  in  what’s  going  on  just  isn’t  go¬ 
ing  to  write  an  accurate  and  interesting 
story. 

Sure,  once  in  a  while  there’s  a  problem 
— you  miss  one  good  quote  while  trying 
to  get  another  down.  But  these  problems 
are  few  and  far  between.  You’d  have  other 
problems  with  shorthand — like  trying  to 
read  it  back!  I’m  sure  they  balance  out 
in  the  long  run. 

Norman  Gleason 

Lapeer,  Mich. 


Short  Takes 

Professor  T.  M.  is  another  man  who 
has  devoted  his  wife  to  helping  others — 
Springfield  (Mass.)  Union. 

0  *  ♦  * 

Police  arrested  a  man  carrying  a  pistol 
in  his  waistband.  He  was  about  40  years 
from  the  pavillion  where  the  mayor  was 
presenting  the  keys  to  the  city  to  Nixon 
— New  York  Post. 

*  *  * 

A  private  school  in  Virginia,  Fork 
Union  Military  Academy  has  a  navel 
plan  of  operation  which  could  be  adopted 
in  public  schools — Sumner  County 
(Tenn.)  News. 

*  *  * 

Senator  R.  D.,  an  organization  man 
with  gift-edged  conservative  credentials, 
jumped  up  to  indicate  some  support — 
Newark  (N.J.)  Evening  News. 

*  •  * 

When  the  18  boys  and  33  girls  attend¬ 
ing  the  session  are  not  watching  astro¬ 
nauts  sore  into  space,  they  follow  a  daily 
camp  schedule — Fairmont  (W.Va.)  West 
Virginian. 

•  «  » 

(E&P  pays  $2  for  eoteh  amusing  typo¬ 
graphical  error  found  in  a  newspaper 
and  reprinted  here.) 
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THE 

REVOLUTION 
IN  MEDIA 
BUYING. 

Reaching  customers,  not  just  people,  has 
become  a  media  man’s  biggest  job. 


Almost  before  anybody  knew  whol 
was  happening,  a  revolution  snuck  jp  or 
the  whole  media  business  —  on  buyer, 
and  sellers  alike. 

A  few  years  ago,  we  media  •ellen 
could  only  give  agency  people  our  cir¬ 
culation  or  audience  figures.  But  they 
seemed  contented. 

Then  they  started  asking  for  demo¬ 
graphic  analyses.  And  we  came  up  with 
those  numbers.  Today,  even  demogro- 
phics  aren’t  enough. 

Increasingly,  the  sharp  media  plonners 
are  demanding  to  know: 

II  Who  are  the  heavy  users,  the  reol 
customers,  in  a  certain  product  category, 
21  Which  media  do  they  listen  to,  watd 
or  read;  and 
3)  Which  combination  of  media  vehicles 
Iwhich  media  mix)  will  reach  them — bott 
nationally  and  locally — with  the  greatesi 
impact  and  efficiency? 


s<‘llill^  >4H1  CIIKlOmCTK. 

Those  questions  left  our  parent  com¬ 
pany —  publishers  of  the  Chicago  Sun- 
Times  and  the  Chicago  Daily  News— 
with  a  problem. 

In  order  to  get  media  specialists  to 
think  seriously  about  newspapers  as  o 
medium  in  national  campaigns,  we  had  to 
find  answers. 

After  all,  for  a  long  time  newspapers 
have  (unfortunately)  only  been  interested 
in  selling  you  space.  We're  interested  in 
selling  you  customers. 

So  we  built  what  may  be  the  fancies! 
consumer/media  data  bank  for  any  local 
market  in  the  country — and  put  it  all  on 
computer  tapes. 

It’s  called  the  Chicago  Consumer 
Data  Bank. 

And  the  results  are  vitally  importor! 
to  any  media  man  responsible  for  o 
national  account — even  if  he  never  again 
buys  newspaper  space  in  Chicago. 


I  km  iIm'  Daila  Bank  works. 
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Basically,  the  Chicago  Consumer  Dolo 
Bonk  collates  the  figures  from  several 
research  sources. 

The  net  effect  is  to  provide  adver¬ 
tisers  and  their  agencies  with  the  most 
comprehensive  computer  model  of  the 
Chicago  Standard  Metropolitan  Statisti¬ 
cal  Area  (SMSA)  available  anywhere. 

In  other  words,  we  can  now  isolate 
Chicago’s  heavy  users  in  158  product 
categories — who  they  are,  what  brands 
they  buy,  how  much  they  buy,  how  often 
they  change  brands,  how  they  compare 
to  national  norms,  and  which  media  read 
them  most  efficierilly 

Our  primary  information  source  is  the 
Brand  Rating  Index  IBRD. 
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The  Braial  Baling  Iii4k‘.\. 

Brand  Rating  Index  is  the  electronic 
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progeny  of  a  remarkably  clever  media 
reseo'cher  named  Norton  Garfinkle. 

Vany  advertising  agencies  already 
subscnbe  to  Garfinkle’s  BRI  because  of 
its  stondardized  approach  to  a  total  be- 
hovio.al  inventory  of  individual  con- 
sumerc. 

BRI  finds  out  who  buys  how  much  of 
what  products. 

It  then  goes  on  to  describe  those 
buyers  by  demographics. 

Finally,  BRI  inventories  the  heavy 
users'  "media  consumption"  —  or  what 
they  read,  watch  and  listen  to. 

What  we've  done  at  the  Chicago 
Consumer  Data  Bank  is  bring  together  all 
the  BRI  figures  concerning  the  Chicago 
SMSA. 

We  do  this  through  a  special  agree¬ 
ment  with  BRI. 

The  results  relate  Chicago  to  the  rest 
of  the  country.  And  they  segment  Chi- 
cogoans  according  to  their  buying  and 

media  habits. 

I 

j  Perhaps  the  best  time  to  use  the 
I  Chicago  Consumer  Data  Bank  is  when 
!  planning  a  local  inter-media  mix  for  the 
■  Windy  City. 

For  many  reasons,  advertisers  often 
1  want  to  augment  a  national  campaign 
with  additional  local  buys. 

But  too  often  they're  faced  with  a 
pair  of  difficult  problems: 

1).  How  to  integrate  local  information 
i  (often  collected  on  a  hit-and-miss  basis) 

,  with  national  information,-  and 
I  21.  How  much  money  to  spend  in  each 
market  to  supplement  the  national  sched¬ 
ule. 

The  point  is  that  every  city  is  a  special 
case.  And  Chicago  is  perhaps  more  spe- 
}  cial  than  most. 

That's  where  the  Chicago  Consumer 
Data  Bank  comes  riding  to  the  rescue.  Its 
incredible  wealth  of  data  relates  Chicago 
consumers  and  the  media  that  reaches 
them  (local,  regional,  national)  to  the 
nation-wide  norms. 

It  reviews  our  people,  their  buying 
habits,  and  their  media  preferences.  All 
I  to  create  a  nearly  perfect  Chicago  inter¬ 
media  mix. 

To  do  so,  our  IBM  360-S  computer 
sorts  through  the  three  BRI  indices  (heavy 
users,  their  demographics,  and  their  media 
consumption). 

That's  a  pretty  sophisticated  process 
oil  by  itself. 

Making  ii  work  for  you. 

The  Chicago  Consumer  Data  Bank 
can  compute  the  net  reach  of  up  to  35 
different  media  vehicles  used  in  combina¬ 
tion  (soon  it  will  be  80)  while  profiling  an 
audience  for  up  to  20  separate  factors 
(such  as  demographics  and  product  usage) . 


Or,  as  another  example,  it  can  iden¬ 
tify  weak  reach  months — those  times  of 
the  year  when  your  heaviest  impressions 
are  not  matched  by  your  heaviest  sales. 

And  it  can  do  more. 

For  instance,  with  a  given  budget  and 
the  objective  of  reaching  a  certain  market 
segment  (say,  rent-a-car  users),  the  Chi¬ 
cago  Consumers  Data  Bank  could  create 
a  local  inter-media  mix  from  scratch. 

More  commonly,  however,  it's  used 
to  check  the  efficiency  of  a  proposed 
schedule.  Perhaps  to  evaluate  the  effec¬ 
tiveness  of  a  national  media  plan  trans¬ 
lation  for  Chicago. 

Or  it's  used  to  see  what  will  happen 
if  an  existing  schedule  is  juggled  a  little. 

A  steam-ship  line,  for  instance,  wanted 
to  know  what  would  happen  if  they 
added  the  Daily  News  travel  section  to 
their  existing  schedule  in  Chicago. 

Happily  for  us,  the  computer  pro¬ 
jected  a  sharp  rise  in  reach  (as  you  might 
expect)  and  efficiency  (as  you  might  not 
expect). 

But  things  don't  always  turn  out  in  our 
favor. 

The  Beauty  of  the  Chicago  Consumer 
Data  Bank  is  that  it's  so  comprehensive, 
it  has  to  be  objective. 

Itnirhiii^  1Ih‘  lim\  y  ii.sor. 

Obviously,  it's  a  waste  of  money  to 
try  selling  beer  to  the  Woman's  Christian 
Temperance  Union. 

Advertisers  really  can't  afford  to 
reach  everybody,  even  if  they  wanted  to. 
They  need  to  reach  people  who  buy,  or 
are  likely  to  buy  their  (or  their  competi¬ 
tors')  products. 

More  specifically,  advertisers  want  to 
reach  the  heavy  users  of  their  products. 

When  you  look  at  the  figures,  that 
makes  good  sense. 

For  instance,  only  9%  of  all  men 
rented  a  car  last  year.  (It's  higher  in 
Chicago.  But  that's  a  different  story.) 

And  just  10%  of  the  male  population 
accounts  for  91%  of  Scotch  usage. 
(Again,  it's  higher  in  Chicago.) 

Even  in  a  seemingly  universal  product 
category  like  soft  drinks,  only  1/6  of  the 
households  account  for  2/3  of  the  usage. 

Similar  figures  exist  for  almost  every 
product  category. 

The  Chicago  Consumer  Data  Bank 
can  tell  you  about  our  heavy  users. 

It  can  tell  you  if  they  out  heavy-use 
the  national  average  (as  in  the  case  of 
our  Scotch  drinkers). 

And  it  can  tell  you  how  to  reach 
them  most  efficiently. 

Adflilioiial  finia  MHim's. 

The  Chicago  Consumer  Data  Bank 
has  other  research  sources  to  help  you 
reach  the  Chicago  Market. 

For  instance,  the  Carl  J.  Nelson  Re¬ 


search  Company's  study  of  "Who  Buys 
What  in  Chicago  Now"  is  especially 
valuable. 

The  Nelson  figures  reflect  a  continu¬ 
ing  audit  of  the  buying  habits  of  a  repre¬ 
sentative  sample  of  all  households  in  the 
Chicago  SMSA. 

Because  this  audit  has  been  a  con¬ 
tinuing  one  conducted  over  the  last  sev¬ 
eral  years,  it  accurately  shows  marketing 
trends  in  most  product  categories  dating 
from  1964 — as  well  as  current  activity. 

And  because  interviews  are  taken 
every  month,  the  study  reports  seasonal 
variations  as  well  as  so-called  "average" 
activity  for  the  year. 

We've  already  said  that  the  Chicago 
Consumer  Data  Bank  can  isolate  sales 
activity  by  product  categories,  by  brands, 
by  heavy  users,  by  media  and  so  on. 

But  as  a  final  bit  of  braggadocio, 
we'd  like  to  flash  these  bits  of  its  media 
analysing  capabilities  past  you. 

The  Chicago  Consumer  Data  Bank 
can  control  any  target  audience  for  your 
product,  with  several  demographic  char¬ 
acteristics,  and  review  your  media  sched¬ 
ule  in  terms  of: 

—  Net  and  gross  reach  for  the  entire 
schedule 

— Average  frequency 

—  Number  of  men  or  women  or  adults  or 
homemakers  or  whatever  reached  and 
the  frequency  of  reaching  them 

—  The  reach  of  individual  media  vehicles 
(whether  they're  in  your  schedule  or 
not) 

—  The  profile  of  your  net  audience  by 
age,  income,  occupation,  children  and 
so  on. 

\o  slriii^K  allarluHl. 

Amazingly,  the  whole  shebang  is  free 
to  advertisers  and  their  agencies. 

Naturally,  we  don't  give  away  the 
Chicago  Consumer  Data  Bank  service 
for  purely  humanitarjpn  reasons. 

We  want  to  sell  space  in  our  two 
papers — the  Chicago  Sun-Times  and  the 
Chicago  Daily  News. 

We  think  an  objective  analysis  of  the 
Chicago  market  —  and  the  media  avail¬ 
able  to  reach  it — will  win  us  some  cus¬ 
tomers. 

That's  why  we  invented  the  Chicago 
Consumer  Data  Bank. 

Sometimes  we  win. 

Sometimes  we  lose. 

But  you — you  have  to  be  a  winner. 
Which  you  must  admit  is  also  pretty  revo¬ 
lutionary. 

For  more  information,  call  or  write 
Marketing  Services  Dept.,  Newspaper 
Division,  Field  Enterprises,  401  N.  Wabash, 
Chicago,  ill.  (606111  (312)  321-2770 


CliieaMoSun-Timos/DailyXou's 
Consumer  Dala  Bank 

A  Free  Service  to  Help  You  Communicate  with  Chicago. 


A  Correction 

On  Jan.  13,  1920,  “Topics  something  better  than  a 
of  The  Times,’*  an  editorial-  vacuum  against  which  to  re¬ 
page  feature  of  The  New  act — to  say  that  would  be 
York  Times,  dismissed  the  absurd.  Of  course  he  only 
notion  that  a  rocket  could  seems  to  lack  the  knowledge 
function  in  a  vacuum  and  ladled  out  daily  in  high 
commented  on  the  ideas  of  schools.” 

Robert  H.  Goddard,  the  Further  investigation  and 
rocket  pioneer,  as  follows:  experimentation  have  con- 

“That  Professor  Goddard,  firmed  the  findings  of  Isaac 
with  his  ‘chair*  in  Clark  Col-  Newton  in  the  1/th  Century 
lege  and  the  countenancing  and  it  is  now  definitely  es' 
of  the  Smithsonian  Institu-  tablished  that  a  rocket  can 
tion,  does  not  know  the  rela-  function  in  a  vacuum  as  well 
tion  of  action  to  reaction,  as  in  an  atmosphere.  The 
and  of  the  need  to  have  Times  regrets  the  error. 


From  Page  43  of  The  New  York  Times 
of  July  17th.  1969 


The  NewYorkTimes...ever  the 
newspaper  of  record...is  pleased 
to  set  the  record  straight. 


ANPA  backs  bill  to  change 
radio-tv  license  procedure 


Washington 

The  American  Newspaper 
’ublishers  Association  added  its 
iupport  to  pending  legislation 
khich  would  establish  a  new 
irocedure  for  the  Federal  Com- 
nunications  Commission  to  con- 
lider  applications  for  renewal 
d  broadcast  licenses. 

ANPA  General  Manager 
Stanford  Smith  testified  August 
I  before  the  Senate  Communica- 
;ions  Subcommittee  in  support 
>f  S.2004,  introduced  by  Senator 
fohn  O.  Pastore  (R.  I.),  chair- 
nan  of  the  subcommittee. 

ANPA  said  the  bill  “meets  the 
;est  of  legislation  which  would 
reat  all  citizens  alike  in  an 
orderly  renewal  process.  That  is 
til  newspapers  ask,  and  that  is 
nhy  we  strongly  endorse  this 
bill.” 

The  proposal  would  bar  the 
fee  from  considering  any  ap¬ 
plication  other  than  that  of  the 
jresent  license  holder  when  act- 
ng  upon  an  application  for  re- 
ipwa',  of  a  station  license.  If  the 
FCr  found,  after  a  hearing,  that 
he  licensee’s  renewal  would  not 
De  in  the  public  interest,  it  could 
then  consider  other  applications. 

According  to  ANPA,  enact- 
men  of  the  proposed  legislation 
is  urgently  needed  to  correct  a 
fapidly  worsening  situation  in 
the  administration  of  the  Com¬ 
munications  Act.  The  problem 
arisp.s,  the  ANPA  statement 
said,  “as  a  result  of  the  Com¬ 
mission’s  new  policy  pronounce¬ 
ment  in  the  WHDH-tv  case 
(Boston)  where  the  FCC  eval¬ 
uated  the  competing  applications 
Bs  if  all  applicants,  including 
the  existing  station,  were  seek¬ 
ing  a  new  station  assignment.” 

“The  new  policy,”  ANPA 
said,  “represented  a  sharp  break 
from  the  Commission’s  long¬ 
standing  practice  of  preferring 
R  proven  record  of  performance 
Uo  mere  promises  by  giving  full 
(credit  to  the  renewal  applicant 
|for  its  past  programming.” 

‘Frequency  jumping* 

This  new  policy  has  led  to 
“fre(|uency  jumping”  by  new  ap¬ 
plicants,  ANPA  said. 

The  exposure  of  newspaper- 
owned  stations  to  frequency 
jumping  underlies  the  deep  con¬ 
cern  of  newspaper  publishers  for 
corrective  action  at  an  early 


date,  ANPA  stated,  in  view  of 
the  Commission’s  guidelines  on 
the  so-called  “factor  of  diversi¬ 
fication”  in  comparative  proceed¬ 
ings  by  giving  preference  to 
the  non-newspaper  applicants. 
“Thus  the  issues  framed  by  the 
FCC  are  unfairly  loaded  against 
the  newspaper  applicant,”  the 
ANPA  said. 

ANPA  contends  that  when 
Congress  amended  the  Com¬ 
munications  Act  in  1952,  it  gave 
FCC  clear  guidance  that  an  ap¬ 
plicant  for  a  renewal  of  license 
of  an  existing  station  should  not 
be  treated  as  if  he  were  an  ap¬ 
plicant  for  a  new  station,  and 
by  a  statement  adopted  by 
House-Senate  Conference  Com¬ 
mittee  at  that  time  made  it  clear 
that  FCC  has  no  discretion  to 
discriminate  against  news¬ 
papers. 

As  part  of  its  statement 
ANPA  released  a  study  of  the 
Peabody  Radio  and  Television 
Awards  which  honor  excellence 
in  programming  and  which  are 
highly  regarded  in  the  broad¬ 
casting  field.  The  study,  made 
by  Dr.  Worth  McDougald  of  the 
University  of  Georgia,  showed 
that  the  ratio  of  those  winning 
Peabody  Awards  is  2'/i  times 
greater  for  newspaper-oriented 
stations  than  for  all  individual 
stations. 

The  ANPA  .statement  empha¬ 
sized  that  the  Association  make.s 
no  claim  for  special  treatment 
for  newspapers.  Its  position,  it 
said,  is  that  a  newspaper  should 
have  no  preference,  and  be  sub¬ 
ject  to  no  prejudice  in  the  own¬ 
ership  or  operation  of  broad¬ 
casting  stations  by  reason  of  the 
fact  that  the  ownership  or  man¬ 
agement  is  identified  with  a 
newspaper. 

Publishers’-  interests 

The  proposed  legislation,  says 
ANPA,  is  the  minimum  action 
necessary  at  this  time  to  assure 
that  the  FCC’s  administration 
of  the  Communications  Act  will 
reflect  the  intent  of  Cong^ress, 
and  to  assure  that  the  FCC, 
which  is  a  creature  of  Congress, 
will  remain  responsive  to  the 
will  of  Congress. 

According  to  FCC  data  on 
daily  newspaper  ownership  of 
commercial  broadcasting  sta¬ 
tions  as  of  November  1968,  daily 


newspapers  wholly  owned  or 
held  a  controlling  interest  in  the 
licensees  of  640  commercial 
broadcasting  stations.  As  of  No¬ 
vember  1968,  there  were  ap¬ 
proximately  6,800  commercial 
broadcasting  stations,  of  which 
about  9%  were  owned  or  con¬ 
trolled  by  daily  newspapers, 
mostly  by  ANPA  members. 

The  breakdown  of  newspaper 
ownership  between  the  three 
classes  of  commercial  broadcast¬ 
ing  stations  was  as  follows:  303 
AM  stations  or  approximately 
7%  of  the  nation’s  AM  stations, 
189  or  10%  of  the  FM  stations 
and  148  or  22%  of  the  television 
stations. 

“S.  2004  is  a  matter  of  general 
interest  to  the  ANPA  member¬ 
ship  and  is  of  immediate  and 
direct  concern  to  all  publishers 
who  own  or  contemplate  acquir¬ 
ing  an  interest  in  broadcasting 
stations,”  Smith  told  the  com¬ 
mittee.  “ANPA  has  always  ad¬ 
vocated  the  policy  that  news¬ 
papers  and  persons  associated 
with  newspapers  are  entitled  to 
equal  consideration  with  other 
citizens  in  the  granting  and  re¬ 
newal  of  broadcast  licen.ses. 
Many  newspaper  publishers 
went  into  the  broadcasting  field 
when  others  were  unwilling  to 
ri.sk  venture  capital  in  what 
were  then  losing  businesses.” 

7  cases  before  FCC, 

Smith  said  there  are  now 
pending  before  the  Commission 
at  least  seven  cases  where  the 
licenses  of  existing  television 
stations  have  been  applied  for 
by  other  parties.  In  two  such 
cases  the  stations  are  news- 
paper-owned:  WHDH-tv  in 

Boston  and  WPIX  in  New  York. 

WHDH-tv  is  owned  by  the 
Boston  Herald-Traveler;  WPIX 
by  the  New  York  Daily  News. 
Complaints,  but  not  competing 
applications,  have  been  filed 
against  the  renewal  applications 
of  newspaper-owned  television 
stations  in  Cheyenne  (KFBC- 
tv),  Minneapolis  (WCCO-tv), 
San  Francisco  (KRON-tv)  and 
Philadelphia  (WFIL-tv). 

The  case  of  KRON-tv,  San 
Francisco,  is  currently  the  most 
active.  The  issues  in  this  case 
are  whether  Chronicle  Publish¬ 
ing  Company  has  an  undue  con- 
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centration  of  control  of  the 
media  of  mass  communications 
in  the  San  Francisco  Bay  area; 
whether  the  publishing  company 
has  engaged  in  anti-competitive 
or  monopolistic  practices  in  the 
newspaper  field ;  whether  Chron¬ 
icle  Publishing  has  used  the  fa¬ 
cilities  of  its  radio  and  tele¬ 
vision  stations  to  slant  the  news 
and  public  affairs  to  advance  its 
own  interests. 

Renewal  of  KRON’s  license 
has  been  protested  by  Albert 
Kihn,  a  former  KRON-tv  cam¬ 
eraman,  and  Blanche  Streeter, 
a  former  Chronicle  employee. 
Miss  Streeter  has  pending  in  the 
U.  S.  Court  of  Appeals  an  ap¬ 
peal  from  dismissal  by  a  federal 
district  court  of  her  suit  against 
the  Chronicle  Publishing  Co. 

The  FCC  has  ordered  a  hear¬ 
ing  on  the  license  renewal  at 
which  Kihn  will  be  asked  to  sup¬ 
port  his  charges,  among  others, 
that  KRON-tv’s  news  depart¬ 
ment  was  forbidden  to  comment 
on  the  joint  operating  agree¬ 
ment  between  the  Chronicle  and 
Hearst’s  San  Francisco  Exam¬ 
iner  and  that  the  station  sup¬ 
pressed  news  stories  of  strikes 
that  might  affect  the  Chronicle. 

In  its  order  for  a  renewal 
hearing,  the  Commission  cited 
testimony  of  J.  Hart  Clinton, 
editor  and  publisher  of  the  Sav 
Mateo  Times  before  the  Senate 
Judiciary  Antitrust  and  Mo¬ 
nopoly  Subcommittee  regarding 
alleged  anticompetitive  and 
monopolistic  practices  of  the  San 
Francisco  Newspaper  Printing 
Co.  which  operates  the  joint  ar¬ 
rangement. 

*  Preparing  for  bearings 

The  FCC  has  not  set  a  date 
for  the  renewal  hearing  but  it 
has  granted  a  request  from 
Chronicle  Broadcasting  Co., 
licensee  of  KRON,  that  Kihn 
be  ordered  to  make  available 
for  its  inspection  certain  tapes 
and  documents  which  are  a 
partial  basis  for  his  allegations. 

In  the  case  of  WFMT  (FM) 
Chicago,  the  Commission  ap¬ 
proved  the  application  of  Gale 
Broadcasting  Co.,  for  assign¬ 
ment  of  the  station’s  license  to 
WGN  Continental  FM  Co.,  a 
subsidiary  of  the  Chicayo  Trib- 
pne.  A  group  styling  itself  the 
Citizens  Committee  to  save 
WMFT  appealed  the  FCC  rul¬ 
ing  and  the  case  was  remanded 
to  the  Commission  for  reconsid¬ 
eration.  The  FCC  is  now  pre¬ 
paring  for  an  evidentiary  hear¬ 
ing  in  which  the  protesters  will 
be  afforded  the  opportunity  to 
(Continued  on  page  12) 
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present  “evidence  relating  to  the 
issue  of  concentration  of  con¬ 
trol  of  the  mass  media.” 

On  May  22,  the  FCC  granted 
an  application  for  a  three-year 
renewal  of  station  WPIX,  New 
York,  an  affiliate  of  the  New 
York  Daily  News.  On  June  19, 
George  S.  Smith,  chief  of  the 
FCC  Broadcast  Bureau,  set 
aside  the  renewal  order  as  a 
result  of  a  complaint  against  the 
station  which  raised  “substan¬ 
tial”  public  interest  questions 
“about  WPIX  news  practices.” 
No  further  action  has  been 
taken  and  WPIX  remains  pend¬ 
ing  business  before  the  Com¬ 
mission. 

The  Commission  has  ordered 
a  consolidated  hearing  on  the 
application  of  Midwest  Radio- 
Television  Inc.,  for  renewal  of 
the  license  of  Station  WCCO 
and  WCCO-tv,  Minneapolis.  The 
Minneapolis  Star  and  Tribune 
and  the  St.  Paul  Pioneer  Press 
and  Dispatch  are  among  the 
owners  of  Midwest  Radio-Tele¬ 
vision  and  the  FCC  has  broad¬ 
ened  the  scope  of  the  hearing  to 
include  inquiry  into  “possible 
undue  concentration  of  media 
control  in  the  Minneapolis-St. 
Paul  area.” 


the  question  of  undue  concentra¬ 
tion.” 

The  Philadelphia  situation  is 
not  yet  on  the  Commission’s 
docket.  The  FCC  received  a 
letter  on  June  30  from  Milton  J. 
Shapp  who  asked  that  it  deny 
the  renewal  application  of 
Triangle  Publications  Inc.,  for 
WFIL-tv,  Channel  6.  Shapp 
said  that  “as  a  citizen  deeply 
concerned  with  free  speech  and 
a  truly  free  press,”  he  did  not 
think  renewal  would  be  in  the 
public  interest  “because  this 
company  exercises  a  near  news 
monopoly  in  the  Philadelphia 
area  and  because  over  the  years 
the  record  shows  that  the  com¬ 
pany’s  handling  of  the  news  is 
distinctly  not  in  the  public  in¬ 
terest.” 

Triangle  Publications  owns 
the  Philadelphia  Inquirer,  the 
city’s  only  morning  newspaper, 
and  the  Philadelphia  Daily 
News,  one  of  the  afternoon  news¬ 
papers.  It  also  owns  and 
operates  WFIL-tv,  Channel  6, 
WFIL-AM  radio  and  WFIL-FM 
radio. 


and  other  newspapers  in  several 
small  communities  in  the  Dallas 
Area.  Its  broadcast  interests 
are  stations  WFAA-AM-FM-tv 
Dallas. 

The  Commission,  in  granting 
the  transfer,  said  that  it  was 
apparent  that  the  Belo  Corp¬ 
oration’s  mass  communications 
media  interests  in  the  Dallas- 
Fort  Worth  area  are  consistent 
with  the  Commission’s  multiple 
ownership  rules.” 

The  transfer  of  the  Texas 
station  has  been  challenged  by 
interested  parties,  however,  and 
may  still  come  back  to  the  FCC 
for  further  consideration. 

Undue  media  concentration  is 
certain  to  be  an  issue  in  chal¬ 


lenges  to  other  license  rene  vaU  | 
as  they  come  to  the  FCC  St  the 
shadow  of  lost  licenses  may  aang 
over  many  other  broadcast  sta¬ 
tions  under  newspaper  ovner- 
ship. 

In  the  Boston  case,  the  FCC 
has  granted  authority  to  the 
Herald-Traveler  Corp.  to  con¬ 
tinue  WHDH  operations  lend¬ 
ing  the  outcome  of  the  licensee’s 
appeal  to  the  courts.  The  matter 
is  before  the  U.  S.  Court  of  Ap¬ 
peals  in  the  District  of  Columbia 
and  it  is  entirely  possible  the 
court  could  remand  the  ca.se  to 
the  FCC  for  further  hearings. 
So  the  grant  of  the  license  to 
Boston  Broadcasters  Inc.  re¬ 
mains  in  a  vacuum. 


Sole  ownership  of  media 
of  concern  to  Senators 


m 


Story  about  AnnrnberK 


Other  issues  raised 


“In  addition  to  the  concentra¬ 
tion  of  control  issue,”  the  FCC 
said  in  calling  for  a  consolidated 
hearing,  other  issues  to  be  con¬ 
sidered  include  “whether  Mid¬ 
west  has  used  its  position  in  the 
newspaper  field  to  obtain  rights 
to  broadcast  sports  events,  par¬ 
ticularly  in  the  area  of  profe.s- 
sional  baseball,  football  and 
hockey  teams,  and  whether 
newspaper  ownership  of  broad¬ 
cast  facilities  in  the  Minneap¬ 
olis  St.  Paul  area  has  resulted 
in  reciprocal  advantages  to  Mid¬ 
west,  to  the  disadvantage  of 
competing  broadcast  licensees.” 

The  Commission  has  desig¬ 
nated  for  a  hearing  on  an  issue 
of  possible  undue  concentration 
of  media  control  the  application 
of  Lee  Enterprises  Inc.,  for  a 
new  FM  station  in  Billings, 
Mont.  Lee  Enterprises  own 
newspapers  in  Butte,  Helena, 
Missoula,  Livingston  and  the 
only  daily  newspaper  in  Bill¬ 
ings,  as  well  as  newspapers  in 
Illinois,  Iowa,  Nebraska,  W'is- 
consin,  and  Missouri,  and  broad¬ 
casting  stations  in  Illinois, 
Iowa,  Nebraska,  Minnesota  and 
Missouri. 

The  Commission  said  that  it 
believes  that  “Lee’s  Montana 
newspaper  holdings  as  well  as 
its  broadcast  and  other  news¬ 
paper  interests  elsewhere  raise 


The  Annenberg  family,  of 
which  Walter  H.  Annenberg, 
currently  Ambassador  to  Great 
Britain,  is  the  head,  owns 
Triangle  Publications. 

“But  more  than  news  mo¬ 
nopoly  is  involved  in  Triangle 
Publications  ownership  of  major 
tv  and  radio  outlets  and  news¬ 
papers  in  Philadelphia,”  Shapp 
wrote.  “Under  the  personal  di¬ 
rection  of  Walter  Annenberg, 
as  indicated  by  attached  copies 
of  the  Philadelphia  Magazine, 
the  news  has  been  censored, 
omitted,  twisted,  distorted  and 
used  for  personal  vengeance  and 
other  personal  purposes.” 

The  Philadelphia  Magazine 
published  what  Shapp  described 
as  “the  story  of  the  Annenberg 
abuse  of  the  freedom  of  the 
press,”  in  its  April  and  May, 
19(59  issues. 

Shapp  was  a  candidate  for 
governor  of  Pennsylvania  in  the 
19(56  election  and  he  told  the 
FCC  that  the  Philadelphia  In¬ 
quirer  conducted  a  “vendetta” 
against  him  which  “reached  a 
new  low  in  character  assassina¬ 
tion.” 

The  FCC  has  taken  no  action 
on  Shapp’s  charges. 


Transfer  challenfEed 
On  May  9,  the  Commission 
granted  the  application  for 
transfer  of  control  of  Beau¬ 
mont  Television  Corporation, 
licensee  of  station  KFDM-tv, 
Channel  6,  Beaumont,  Texas, 
from  Beaumont  Broadcasting 
Corporation  to  A.  H.  Belo  Corp¬ 
oration  for  a  consideration  of 
$4,888,664. 

The  Belo  Corporation  pub¬ 
lishes  the  Dallas  Morning  News 


Washington 

ANPA  General  Manager 
Stanford  Smith  was  accom¬ 
panied  to  the  Senate  hearing  on 
the  Pastore  Bill  by  Donald  C. 
Beelar,  a  Washington  attorney. 
Both  responded  to  questions  by 
Senators. 

Pastore  asked  how  many 
cities  were  there  in  which  the 
only  newspaper  and  the  only 
television  station  were  under 
the  same  ownership.  Smith  re¬ 
plied  that  the  only  one  he  knew’ 
of  was  Cheyenne,  Wyoming. 

Pastore  wanted  to  know 
whether  sole  ownership  of  a 
newspaper  and  a  station  would 
give  control  of  the  news  media 
in  the  area.  Smith  said  no  such 
situation  existed,  adding  that 
he  would  have  a  hard  time  de¬ 
fending  sole  ownership  of  a 
newspaper  and  the  electronic 
media. 

Senator  Howard  W.  Cannon, 
Nevad^,  asked  whether  sole 
ownership  of  the  media  in  a 
community,  which  might  estab¬ 
lish  a  news  monopoly,  would  be 
in  the  public  interest.  Smith  re¬ 
plied  he  did  not  think  any  such 
situation  existed  but  if  the  FCC 
found  it  to  exist  it  could  deny 
renewal  of  the  license. 

Senator  Howard  H.  Baker 
Jr.,  Tennessee,  a  supporter  of 
the  bill,  sought  to  clarify  some 
of  its  provisions.  He  thought  it 
w’ould  raise  the  possibility  of 
protecting  a  mediocre  operator 
while  excluding  a  superior  ap¬ 
plicant  from  the  field. 

Pastore  did  not  agree  that  the 
bill  would  shift  the  burden  of 
proof  by  the  licensee  that  his 
performance  had  been  adequate. 
He  said  an  owner  with  a  $3  or 
$4  million  investment,  while  still 
required  to  prove  he  had  done 
a  good  job,  should  be  given  the 
preference  as  an  existing  oper¬ 
ator  and  should  not  have  to 


face  a  situation  where — “three 
or  four  men  on  the  FCC  could 


decide  if  it  all  goes  down  the  r  . 
drain.” 


“It  has  always  been  the  policy 
that  the  existing  operator  should 
be  given  the  preference,”  Pas¬ 
tore  asserted.  “You  have  to  give 
a  man  a  sense  of  security.” 

Smith  said  the  bill  would  help, 
not  hinder,  an  applicant  in  mak¬ 
ing  a  showing  that  his  applica¬ 
tion  was  in  the  public  interest 
and  it  would  be  the  commis¬ 
sion’s  responsibility  to  decide. 

Baker  asked  if  the  bill  would 
improve  the  standard  of  broad¬ 
casting.  Smith  said  he  thought 
it  would  because  the  licensee 
w’ould  be  required  to  prove  ever}' 
three  years  that  he  had  done  a 
good  job  or  lose  his  franchise. 

Pastore  asked  whether  the 
FCC  should  have  authority  to 
revoke  a  license  if  it  found  the 
operator  was  doing  a  mediocre 
job.  Beelar  said  it  should,  but 
added  that  he  could  not  contem¬ 
plate  a  free  enterprise  system 
in  which  the  owner  of  a  broad¬ 
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cast  station  could  lose  a  license 
in  three  years  when  there  was 
no  proof  that  a  new  operator 
w’ould  do  any  better  during  the 
three-year  term  of  his  license. 
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Foote,  Cone  &  Beldiiig 
structure  is  changed 

Stockholders  of  Foote,  Cone 
&  Belding  have  approved  the 
transfer  of  the  agency’s  U.  S.i 
and  International  advertising! 
business  to  two  wholly  owned 
subsidiaries  and  have  approved 
a  change  in  the  company  name 
to  Foote,  Cone  &  Belding  Com¬ 
munications  Inc. 

U.  S.  advertising  will  be 
handled  by  Foote,  Cone  &  Beld¬ 
ing  Advertising  Inc.,  and  the  in¬ 
ternational  business  by  FCB  In¬ 
ternational  Inc. 
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OTJ  may  modify  its  demand  for  ‘bogus’ 


Seattle 

Delegates  to  the  111th  an- 
jual  convention  of  the  Inter- 
natioi  al  Typographical  Union 
here  tiiis  week  considered  a  pro¬ 
posal  to  amend  the  union  laws 
in  respect  to  the  “bogus”  (re¬ 
production)  clause  in  contracts 
jrith  newspaper  publishers. 

Modification  of  the  printers’ 
age-old  requirement  for  reset¬ 
ting  of  certain  advertising  type, 
even  after  the  ad  has  been  pub¬ 
lished,  has  become  necessary  to 
head  off  legislative  action.  Presi¬ 
dent  John  J.  Pilch  advised  the 
convention. 

Already,  Pilch  pointed  out,  a 
bill  to  outlaw  reproduction  has 
been  approved  in  the  California 
legislature  and  Congress  has 
before  it  a  measure  sponsored 
by  Senator  Fannin  of  Arizona 
that  would  do  likewise. 

The  Fannin  bill  (S.1547) 
would  revise  the  National  Labor 
[Relations  Act  to  make  it  illegal 
dor  a  union  to  demand  such 
["services  not  desired  or  required 


by  the  employer,  including 
those  of  a  standby  nature.” 

“It  is  the  considered  opinion 
of  the  executive  council,”  Pilch 
told  the  delegates,  “that  section 
26  of  the  ITU  laws  must  be 
amended  in  substance  to  salvage 
the  maximum  benefit  for  the 
membership.  Otherwise  there  is 
a  pretty  fair  chance  that  we  will 
lose  the  whole  ball  of  wax  by 
legislative  action.” 

‘Sacred  cow’ 

Several  years  ago  the  Su¬ 
preme  Court  ruled  that  the 
“bogus”  clause  in  ITU  con¬ 
tracts  did  not  constitute  feather 
bedding  which  is  proscribed  by 
the  Taft-Hartley  Law,  and 
therefore  was  not  an  illegal  de¬ 
mand  by  the  union. 

Soon  after  that  decision  there 
was  considerable  support  among 
union  officers  for  a  relaxation 
of  the  “bogpis”  requirement  to 
the  extent  that  locals  might 
trade  it  off  in  bargaining  for 
some  other  benefit.  A  study  in¬ 


itiated  by  the  ITU  headquarters 
had  confirmed  the  belief  that 
some  locals  were  sidestepping 
the  laws  to  obtain  concessions 
from  employers  and  were  not 
enforcing  the  reproduction  rule 
too  rigidly. 

However,  the  reproduction 
clause  remained  as  a  mandatory 
provision  of  contracts  before 
they  would  receive  ITU  endorse¬ 
ment. 

The  background  of  the  earlier 
controversy  prompted  Pilch  to 
appeal  to  the  convention  to  dis¬ 
cuss  the  problem  of  “one  of  our 
sacred  cow  working  conditions” 
without  injection  of  politics  or 
emotion. 

In  his  annual  report.  Pilch 
mentioned  the  gains  in  wages 
and  pensions  that  have  been 
achieved  by  ITU  members  in 
the  past  year.  The  average  wage 
increase  in  1968  —  in  excess  of 
$10  per  week  per  member  — 
was  a  record  in  the  union’s 
bargaining  history  and  the 
raises  to  be  negotiated  this  year 


will  exceed  the  ’68  figures,  he 
said. 

The  printer’s  workweek,  Pilch 
noted,  has  been  cut  to  about  35 
hours,  with  four  weeks  of  paid 
vacation  and  “more  holidays 
than  ever  in  ITU  history.” 

The  reserves  of  the  ITU  in¬ 
dustrial  pension  plans  have 
risen  to  $25  million  in  less  than 
three  years  and  employer  con¬ 
tributions  run  to  $10  million 
annually  under  contracts  with 
161  local  unions  in  the  U.  S. 
and  Canada,  covering  35,570 
workers. 

In  one  week.  Pilch  reported, 
benefit  checks  amounting  to 
$215,000  are  paid  to  2,346  pen¬ 
sioners  and  other  beneficiaries 
of  the  plans. 

Pilch  called  for  extension  of 
some  benefits  and  also  asked  ap¬ 
proval  of  contracts  negotiated 
with  office  and  maintenance  em¬ 
ployes  at  the  ITU  headquarters 
office  in  Colorado  Springs  that 
provide  pension  coverage  retro¬ 
active  to  August  1. 


Soviet  group  coming  here 


10  editors 
wide  tour 

Washington 
[  Ten  members  of  the  American 
Society  of  Newspaper  Editors 
are  to  arrive  in  Moscow  August 
24  for  a  wide-ranging  tour  of 
Ru.s.sia,  the  State  Department 
announced  this  week. 

Sometime  this  fall,  there  is 
|to  be  a  return  visit  of  10  Rus¬ 
sian  editors. 

The  invitation  to  ASNE  came 
through  the  State  Department 
[from  the  Soviet  Union  of 
iJournalists.  While  the  complete 
itinerary  is  not  yet  available,  it 
[is  known  that  the  Russians  have 
discu.ssed  cities  in  Siberia  like 
Irkutsk  and  Novosibersk,  some 
of  the  Baltic  cities,  Riga  and 
Min.sk;  and  cities  to  the  South 
—Volgograd,  Kiev,  Sochi,  and 
[ranging  as  far  as  Tashkent  and 
Samarkand. 

Member  of  parly 

The  ASNE  delegation  is  made 
up  of  members  of  the  Society’s 
“official  family,”  and  includes: 

Norman  E.  Isaacs,  president; 
executive  editor  of  the  Louisville 
Courier-Journal  and  Times. 

C.  A.  McKnight,  second  vice- 
president;  editor  of  the  Char¬ 
lotte  Observer. 

J.  Edward  Murray,  secretary; 
managing  editor  of  the  news¬ 
paper  Arizona  Republic. 


will  make 
of  Russia 

Arthur  ,  C.  Deck,  treasurer ; 
executive  editor.  Salt  Lake  Trib¬ 
une. 

Vincent  S.  Jones,  immediate 
past  president;  executive  editor, 
Gannett  Newspapers. 

Charles  L.  Bennett,  board 
member  and  membership  chair¬ 
man;  managing  editor,  Okla¬ 
homan  &  Times. 

Howard  C.  Cleavinger,  board 
member  and  Freedom  of  In¬ 
formation  chairman;  managing 
editor,  Spokane  Chronicle. 

William  B.  Dickinson,  board 
member;  executive  editor  Phila¬ 
delphia  Bulletin. 

Sylvan  Meyer,  board  member; 
editor,  Miami  News. 

Paul  Ringler,  Milwaukee 
Journal,  representing  ASNE’s 
international  communications 
committee. 

Pool  photographer 

An  eleventh  man  accompany¬ 
ing  the  ASNE  group  will  be 
Bill  Strode,  Courier-Journal  and 
Times  photographer  who  will  be 
the  pool  cameraman  for  the  trip. 

The  ASNE  group  will  fly 
from  New  York  to  Copenhagen 
for  a  brief  rest  stop  and  then 
into  Moscow.  The  plan  is  to  fly 
out  of  Russia  during  the  week  of 
September  8  for  Stockholm,  and 


then  to  London.  The  ASNE 
Board’s  fall  meeting  will  take 
place  at  the  Savoy  Hotel. 

As  part  of  the  meeting,  the 
members  of  the  board  plan  to  in¬ 
terview  leading  figures  in  the 
British  Press  Council,  and 
English  news  executives  about 
the  workings  of  the  Council. 

The  Soviet  Union  of  Journal¬ 
ists  is  to  announce  later  the 
makeup  of  its  visiting  delegation 
to  the  United  States,  and  an 
itinerary  will  be  announced 
when  the  ASNE  team  returns. 


Advertising  Council 
directors  are  named 

Robert  P.  Keim,  president  of 
the  Advertising  Council,  has  an¬ 
nounced  the  appointment  of  two 
new  council  directors  by  the 
Bureau  of  Advertising,  ANPA, 
to  repiesent  newspapers.  They 
are  Frank  P.  Powers,  general 
manager,  Scripps  Howard 
Newspapers,  and  Frederick 
Chait,  general  manager,  Phila¬ 
delphia  Inquirer. 


First  computer 
edition  of  index 
has  1,720  pages 

The  first  computer-produced 
edition  of  the  New  York  Times 
Index  has  just  been  published. 
The  1,720-page  1968  volume  is 
also  the  biggest  in  the  history 
of  this  reference  work. 

The  index,  which  summarizes 
virtually  all  the  news  published 
by  the  Times  in  1968,  has  20 
percent  more  pages  than  the 
previous  largest  volume.  There 
are  95  pages  of  entries  on  the 
war  in  Vietnam  and  93  pages  on 
the  U.  S.  Presidential  race. 

It  has  more  detailed  abstracts 
and  more  cross  references  than 
ever  before.  This  is  due  to  a  new 
computer-assisted  process  which 
makes  it  possible  to  handle  a 
greater  volume  of  material  at 
far  greater  speeds. 

There  are  about  300,000  en¬ 
tries  (abstracts  and  cross  ref¬ 


erences)  arranged  under  thou¬ 
sands  of  subject  headings.  Each 
is  followed  by  the  date,  page 
and  column  in  which  the  original 
story  appeared  in  the  Times. 

The  1968  volume  was  pro¬ 
duced  on  a  Photon  901  machine, 
the  same  device  used  to  produce 
semi-monthly ’issues  of  the  in¬ 
dex.  Sedgwick  Printout  Systems, 
Inc.  is  doing  the  photocomposi¬ 
tion,  and  Arno  Press  Inc.,  a  sub¬ 
sidiary  of  the  New  York  Times, 
is  handling  the  printing  and 
binding. 

Except  for  the  period  1907- 
1912,  the  New  York  Times  In¬ 
dex  has  been  published  every 
year  since  1851.  Volumes  for  the 
missing  years  are  now  in  prep¬ 
aration. 

The  subscription  rate  for  the 
index  is  $75  for  the  annual 
volume  and  $75  for  a  full  year 
of  semi-monthly  issues.  The 
complete  index  service,  includ¬ 
ing  the  annual  and  24  semi¬ 
monthly  issues  costs  $125. 
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Discussed  since  1947 


media  as  well  as  governments 
anywhere  in  the  world.” 


NLRB  examiner 


Declaration  on  Fol 


Philippine!)  sponsor 


on  UN  agenda  again 


Up  for  a  new  round  of  dis¬ 
cussion  at  the  24th  session  of 
the  United  Nations  General  As¬ 
sembly  this  fall  will  be  a  resolu¬ 
tion  on  freedom  of  information 
which  the  UN  has  had  on  its 
agenda  since  1947  w'ith  little 
action  and  limited  agreement. 

The  General  Assembly  late 
last  year,  “pending  completion 
of  the  Draft  Convention  on 
Freedom  of  Information,” 
agreed  to  give  the  item  “prior¬ 
ity”  at  the  24th  .session. 

On  December  20,  1965,  the 
UN  decided  to  “hasten  the  con¬ 
clusion”  of  the  convention,  rec¬ 
ognizing  that  “freedom  of  in¬ 
formation  is  indispensable  to 
the  enjoyment,  promotion  and 
protection  of  all  the  other  rights 
and  freedoms  set  forth  in  the 
Universal  Declaration  of  Human 
Rights.” 


‘Deep  interest’ 


Last  December  13  the  repre¬ 
sentative  of  the  Philippines  in¬ 
troduced  a  draft  resolution 
sponsored  by  Costa  Rica,  The 
Netherlands,  Nigeria  and  Saudi 
Arabia,  which  recognized  the 
priority  given  to  freedom  of 
information  under  Article  19  of 
the  Universal  Declaration  of 
Human  Rights.  The  resolution 
recalled  “the  deep  interest  which 
the  UN  has  shown  since  1947 
in  problems  of  freedom  of  in¬ 
formation  and  the  various  meas¬ 
ures,  thus  far  inadequate,  which 
it  has  taken  to  promote  and 
safeguard  this  freedom.” 

The  draft  resolution,  as 
amended  and  presented  to  the 
General  Assembly  for  consider¬ 
ation  after  the  24th  session  gets 
underw’ay  September  16,  was 
“Mindful  that  recent  technolog¬ 
ical  advances  in  the  field  of  tele¬ 
communications,  by  enormously 
extending  the  reach  and  scope 
of  words,  images  and  ideas, 
have  greatly  magnified  the  po¬ 
tentialities  for  good  or  evil  of 
the  media  of  information.” 

It  recognized  that  “monopo¬ 
lies  in  the  media  of  informa¬ 
tion”  presented  an  “obstacle  to 
economic  and  social  progress 
and  prevents  the  full  achieve¬ 
ment  of  freedom  of  informa¬ 
tion.” 

It  believed  that  the  time  had 
come  “for  the  international 
community  to  take  renewed  in¬ 
terest  in  measures  calculated  to 
promote  freedom  of  information 
and  to  recognize  the  responsible 
exercise  of  this  freedom.” 


Accordingly,  it  offered  the  fol¬ 
lowing  seven  points: 

“1.  Affirms  the  principle  that 
the  primary  function  of  media 
of  information  anywhere  in  the 
world  is  to  gather  and  impart 
freely  and  responsibly  objective 
and  accurate  information; 

“2.  Emphasizes  that  the  ob¬ 
jectives  of  freedom  of  informa¬ 
tion  could  be  best  attained  if 
eveiyone  has  access  to  diverse 
sources  of  news  and  opinions; 

“3.  Recommends  to  all  states 
and  international  organizations 
concerned  that  freedom  of  in¬ 
formation  should  be  particularly 
promoted  in  the  case  of  dissem¬ 
ination  on  the  evils  of  apartheid, 
racism,  nazism,  colonialism  and 
racial  discrimination; 

“4.  Appeals  to  the  media  of 
information  everywhere  to  co¬ 
operate  in  the  strengthening  of 
democratic  institutions,  the  pro¬ 
motion  of  economic  and  social 
progress  and  friendly  relations 
among  nations,  and  combating 
propaganda  for  war  or  for  na¬ 
tional,  racial  or  religious  hatred, 
in  accordance  with  the  prin¬ 
ciples  of  the  United  Nations; 

“5.  Draw  the  attention  of  the 
United  Nations  bodies  and 
specialized  agencies  concerned 
to  the  continuing  need  for  as¬ 
sistance  in  the  development  and 
improvement  of  information 
m^ia  in  the  developing  coun¬ 
tries  in  order  to  enable  the  lat¬ 
ter  to  share  in  the  benefits  flow¬ 
ing  from  the  modern  technolog¬ 
ical  revolution  and  to  redress 
the  inequality  in  this  field,  be¬ 
tween  the  developed  and  the  de¬ 
veloping  countries; 


Periodic  reports 


The  resolution  was  offered  by 
Dr.  Salvador  Lopez,  who  served 
last  year  as  the  Philippines  Am¬ 
bassador  to  the  UN.  He  has 
since  returned  to  his  post  as 
President  of  the  University  of 
the  Philippines. 

The  resolution  was  counter  to 
one  offered  by  the  Soviet  Union 
and  the  Socialist  countries  that 
spoke  of  “freedom  of  informa¬ 
tion”  only  in  regard  to  opposi¬ 
tion  to  “colonialism,”  “imperial¬ 
ism,”  “apartheid,”  and  such 
political  definitives.  Arthur  J. 
Goldberg,  two  years  ago,  as  the 
U.S.  Chief  Delegate  to  the  UN, 
spoke  in  opposition  to  the  “So¬ 
cialist”  concept  stating  that  the 
term  meant  just  what  it  said — 
“freedom  of  information,”  with¬ 
out  political  exceptions  and 
special  limitations. 

A  spokesman  for  the  U.  S. 
Mission  to  the  UN  said:  “Free¬ 
dom  of  information  has  been 
kicking  around  here  for  a  long 
time.  There’s  been  a  lot  of  dis¬ 
cussion  about  it,  but  it  general¬ 
ly  bogs  down  in  Soviet  objec¬ 
tions  to  having  newspaper  re¬ 
porters  moving  about  at  will, 
finding  facts  and  publishing 
them  when  they  might  be  em¬ 
barrassing  to  some  political 
party  or  machine  in  power.” 


Horn  group  adds 
Illinois  weekly; 
goes  to  offset 


“6.  Commends  the  existing 
practice  of  triennial  reporting 
or  freedom  of  information  under 
the  system  of  periodic  reports 
on  human  rights  and  recom¬ 
mends  the  consideration  of  the 
possibility  cf  appointing,  as  may 
be  necessary,  a  special  raporteur 
on  freedom  of  information  to 
conduct  an  independent  and  ob¬ 
jective  study  of  the  actual  situ¬ 
ation  and  developments  in  this 
field; 

“7.  Decides,  pending  comple¬ 
tion  of  the  Draft  Convention  on 
Freedom  of  Information,  to  give 
priority  at  its  24th  session  to 
the  consideration  and  adoption 
of  the  draft  declaration  on  free¬ 
dom  of  information  so  that  it 
may  ser\’e  as  an  inspiration  and 
sot  a  standard  for  information 


says  ad  boycott 
action  is  illegal 


Wheaton,  Ill. 

Free  Press  Newspapers,  Car- 
pentersville,  Illinois,  has  ac¬ 
quired  a  controlling  interest  in 
the  Crystal  Lake  Herald,  of 
Crystal  Lake,  Illinois. 

The  announcement  was  made 
by  John  Horn,  publisher  of  the 
Free  Press  Newspapers  which 
have  a  weekly  circulation  of  48,- 
000. 

Paul  Zilly  will  remain  as  pub¬ 
lisher  of  the  Herald. 

The  Herald  has  7,533  ABC 
subscribers. 

The  printing  will  be  done  on  a 
Goss  Suburban  offset  press  in 
Carpentersville.  Computer  type¬ 
setting  will  be  installed  at  the 
Herald  plant,  Horn  said. 

Weekly  papers  included  in 
the  Free  Press  group  in  addition 
to  the  Herald  are  the  Cardinal 
Free  Press,  fUgin  Free  Press, 
Tri-County  Free  Press,  the 
Hampshire  Register  and  the 
Rig  Free  Press, 

J.  N.  Wells  &  Company,  pub¬ 
lishing  and  broadcasting  brok¬ 
ers  of  Wheaton,  Illinois,  handled 
the  transaction. 


WASHI^GT0.^• 

A  National  Labor  Reh;tions 
Board  trial  examiner  has  ruled 
that  union  picketing  of  stores 
to  induce  them  not  to  advertise 
in  a  newspaper  agrainst  which 
a  strike  is  in  progress  is  an  un¬ 
fair  labor  practice. 

The  ruling  involved  Los  An¬ 
geles  Typographical  Union  No. 
174;  Los  Angeles  Stereotypers' 
Union  No.  58;  Los  Angeles  Web 
Pressmen’s  Union  No.  18;  Los 
Angeles  Paper  Handlers’  Union 
No.  3;  Los  Angeles  Newspaper 
Guild;  Los  Angeles  Mailen 
Union  No.  9;  International  As¬ 
sociation  of  Machinists  and 
Aerospace  Workers,  District 
Lodge  No.  94 ;  Service  and  Main¬ 
tenance  Employees  Union,  Local 
No.  399,  and  the  Herald-Exam¬ 
iner  Joint  Strike  Lockout  Coun¬ 
cil. 

The  unions  have  been  on 
strike  against  the  Herald- 
Examiner,  a  Hearst  newspaper, 
since  December  15,  1967.  The 
paper  has  continued  publica¬ 
tion.  Among  its  advertisers 
were  White  Front  Stores  Inc. 
operating  a  chain  of  discount 
houses  in  the  Los  Angeles  area 
In  mid-January,  1969,  pickets 
bearing  sandwich-type  signs 
reading  “Help  Your  NeighlwrI 
Don’t  Buy  Goods  Advertised  by 
White  Front  in  The  Herald 
Examiner.”  appeared  at  a  num 
ber  of  White  Front  stores. 

The  NLRB’s  examiner  ruled 
that: 

“By  picketing  of  White  Front 
stores  XXX  for  an  object  o 
forcing  or  requiring  said  em¬ 
ployer  to  cease  doing  business 
with  the  Herald-Examiner,  re¬ 
spondents  have  engaged  in  at 
unfair  labor  practice”  affecting 
commerce  within  the  meaning  o: 
the  Act. 

The  examiner  recommended 
to  the  NLRB  that  the  unions 
be  ordered  to  “cease  and  desist' 
the  unfair  practices  and  tha: 
they  post  notices  to  all  their 
members  that  they  “will  no: 
threaten,  restrain  or  ccerc* 
White  Front,  or  any  person  en 
gaged  in  commerce  or  an  indus 
try  affecting  commerce,  when 
the  object  thereof  is  to  force  or 
require  White  Front,  or  an; 
other  person,  to  cease  doinc 
business  with  the  Herald-E^am 
iner.” 

If  the  examiner’s  recommen¬ 
dation  is  adopted  by  the  Board 
a  formal  “Decision  and  Order' 
will  be  issued  by  the  Be  ard 
Such  an  order  is  appealable  tr 
to  the  courts. 
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Could  become  supplement  1 

New  paper  designed 
to  help  unemployed  |h  j 

By  Newlon  H.  Fulbrisht 


By  Newton  H.  Fulbright 


Pei  pie  in  New  York  who  the  Staats 
have  l)een  interested  in  job  skills  Broadway 
for  the  unemployed  are  plan-  The  New 
ning  to  publish  a  tabloid  bi-  known  as 
weekly  newspaper  devoted  to  York, 
jobs  and  vocational  and  technical  McFadd 
education.  thinking  : 

It  is  scheduled  to  begin  pub-  a  newspai 
lication  September  23,  with  hope  formation, 
that  it  can  be  made  into  a  na- 
tionally  circulated  weekly.  every  city 

The  newspaper,  to  be  known  range 

as  the  Light,  would  begin  with  beauty  pa 
a  controlled  circulation  of  400,-  vision  rep 
000  among  returned  service  eration.  T1 
men,  the  families  of  labor  union  ^ve  have 
meml)ers  and  the  unemployed  in  them  if  tl 
the  New  York  City  area.  It  will  working  i 
feature  news  about  jobs  and  know  the 
schools  where  people  out  of  about  whe 

work  and  without  skills  can  ob-  _ about  h( 

tain  the  training  that  would  gf  these  jc 
qualify  them  for  any  one  of  a  carried  th 
broad  range  of  jobs  that  go  be  perfom 
begging  for  lack  of  qualified 
applicants.  Ini 

James  J.  McFadden,  a  New  m  i? 

York  City  Commissioner  of  ,  ^  ' 

Labor  during  the  administration  ® 
of  Mayor  Robert  F.  Wagner 
and  now  national  director  of  the 
Manpower  Education  Institute,  ‘ 

405  Lexington  Avenue,  is  pub-  adde 

Usher  and  president  of  the  new  nn  institu 
publication.  b)e  accepts 

“We  have  pledges — we  feel 
we  can  count  on  the  New  York 

He  said  he  hoped  to  make  Telephone  Company,  the  Schae-  _ ^  __  . 

the  Light  a  national  publication  fer  Brewing  Company,  General  ton  with 


OFF  TO  A  RUNNING  START  in  a  journalitm  career,  Tom  Davies 
(at  left]  jogs  along  with  Olympic  star  Bob  Richards  to  get  a  story 
about  physical  fitness  for  the  Toledo  Blade.  Tom  is  a  summer  intern 
in  the  newsroom.  He  cut  his  interview  with  the  43-year-old  grand¬ 
father  athlete  after  an  eighth  of  a  mile. 


Region  to  Washington 

Editors  change  posts 
on  New  York  Times 


"be  A  realignment  of  newsroom  “Nearly  two  years  ago,”  he 
executives  at  the  New  York  said,  “we  began  seriously  to 
.  Times  has  been  announced  by  plan  the  transition  to  the  next 

the  publisher,  Arthur  Ochs  generation  and  made  the  first 

Sulzberger,  to  become  effective  assigrnments  at  that  time.  Now 
September  1.  we  are  moving  on  again.  We 

„  f — e.'--  — 1  James  Reston,  who  has  been  will  retain  the  skills  and  ex- 

ay  go  na  lona  ggg  count  on  the  New  York  executive  editor  since  May,  perience  of  our  present  senior 

1968,  is  returning  to  Washing-  executives  at  the  top  levels  of 

_ „ _ _ , _  _  _  .  _  l/.i  a  new  title  of  vice-  our  operations  but  will  at  the 

by  selling  publication  rights  to  Electric  and  others.  They’ll  come  president.  He  will  have  primary  same  time  increase  the  load  of 
Sunday  and  weekend  newspa-  But  a  Telephone  Company  responsibility  for  news  coverage 

pers.  He  was  planning  a  16-  for  instance,  would  have  to  and  presentaton  and  will  con- 

page  tabloid,  he  said,  half  of  1»  ^low  to  stop  nuisance  and 
it  devoted  to  national  news  - 

written  and  edited  at  a  New  your  telephone  for  a  personal  Clifton  Daniel,  managing  edi- 
York  City  office.  The  other  half  advantage.  Schaefer  could  tell  tor,  will  become  associate  editor  tor 
of  the  paper  would  be  g^ven  how  good  it  is  to  live  in  a  healthy  with  a  group  of  new  duties, 
over  to  local  and  regional  news,  community  but  nothing  atout 
“Newspapers  that  distribute  how  good  Schaefer’s  beer  is.”  managing  editor  and  formerly  be,  as  he  put  it,  to  facilitate  ‘the 
the  Light  will  be  able,”  McFad-  McFadden  said  he  and  Seitel  assistant  managing  editor,  changing  of  the  guard.’  ” 

den  said,  “to  insert  their  own  had  already  made  contact  with  metropolitan  editor  and  a  for-  “That  mission  has  been  ac- 

local  news.”  the  School  of  Home  Economics  eign  correspondent,  will  become  complished,”  the  publisher  said. 

He  said  the  paper  would  at  Cornell  University  and  with  managing  editor.  He  has  spent  Reston  will  function  as  ex¬ 
carry  news  about  job-training  similar  marketing  and  home-aid  his  entire  professional  career  on  ecutive  editor  until  his  return 

and  schools,  including  informa-  services  at  other  universities  the  Times  staff.  to  Washington,  Sulzberger  said, 

tion  about  enrolling  and  the  and  had  been  assured  of  a  large  Seymour  Topping,  foreign  Thereafter  the  managing  editor 
possibilities  of  obtaining  gov-  volume  of  editorial  matter  aimed  news  editor,  will  become  an  as-  and  the  Sunday  editor,  Daniel 
ernment  and  private  grants  to  at  helping  low-income  families  sistant  managing  editor.  Schwartz,  will  report  directly 

defray  tuition  costs.  stretch  their  budget  as  far  as  Richard  Mooney,  who  has  to  the  publisher. 

Nelson  Seitel,  a  former  New  possible.  Such  material,  he  said,  been  assistant  to  Reston,  will  In  announcing  Daniel’s  new 
York  Commissioner  of  Labor  would  be  used  for  feature  arti-  become  assistant  to  Rosenthal,  duties,  Sulzberger  said  he  would 
and  a  speech-writer  for  Wagner  cles.  In  a  statement  to  the  staff  “supervise  the  New  York  Times 

in  his  recent  unsuccessful  Demo-  “People  in  the  publishing  Sulzberger  said  that  the  news-  News  Service  with  an  eye  to 
cratic  primary  campaigfn,  will  business  I’ve  talked  with  think  paper  “has  never  had  such  a  increasing  its  usefulness  to 
be  the  editor  of  the  new  paper,  we  have  something,”  McFadden  wealth  of  young  talent  on  which  clients  and  extending  its  scope” 
The  Light  will  be  published,  said.  “We’re  all  excited  about  to  build  its  present  and  future  and  would  also  continue  and 
McFadden  said,  at  the  plant  of  it.  We’re  going  to  give  it  a  try.”  growth.”  expand  his  television  programs. 
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younger  men  who  have  demon¬ 
strated  their  capacity  to  carry 
tinue  his  three-times-a-week  it.” 
obscene  calls — on  how  to  use  column.  Sulzberger  said  that  Mr.  Res- 

Clifton  Daniel,  managing  edi-  ton  had  become  executive  edi- 

“with  the  understanding 
that  it  wouUr  be  for  a  limited 
A.  M.  Rosenthal,  associate  period,  his  principal  mission  to 


Ad  Action! 
fast  service 
for  retailers 

Athens,  Ga. 

Afl  Action!  has  Ijeen  initiatwl 
by  the  Athens  Banner-Herald 
and  the  Daily  News  as  a  unique 
advertising  service  to  retail 
(local)  advertisers.  The  cost 
vas  one  telephone  and  some 
printed  forms. 

The  idea  behind  Ad  Action! 
is  a  special  number  which  any 
advertiser  can  call  to  get  prompt 
action  on  a  proof  pickup,  a  mis- 
take  in  an  ad  that  has  run  and 
is  schedued  for  the  next  edition, 
an  ad  to  be  picked  up,  a  billing 
error,  a  tearsheet  request — or 
virtually  any  problem  outside 
of  the  ordinary. 

N.  S.  Hayden,  publisher,  de¬ 
scribed  how  Ad  Action!  works: 

The  Ad  Action!  telephone  is  a 
separate  phone  plac^  at  the 
switchboard.  Only  retail  adver¬ 
tisers  have  the  number.  When 
the  phone  rings  the  switchboard 
operator  knows  immediately 
that  it  is  an  Ad  .\ction!  call 
and  subsequently  she  answers 
the  telephone  by  informing  the 
caller  that  this  is  the  Athens 
Banner-Herald  and  Daily  News 
Ad  Action!  telephone.  May  I 
help  you? 

Four  copies  made 

At  that  time  the  caller  iden¬ 
tifies  himself  and  states  the  na¬ 
ture  of  his  problem.  The  form 
is  filled  out  in  quadruplicate, 
the  switchboard  operator  puts 
her  initials  in  the  upper  right 
hand  box,  the  caller’s  name  and 
address  and  the  nature  of  the 
action  requested.  She  puts  the 
day  and  date  and  time  the  call 
is  received  and  then  routes  the 
form  to  either  the  Advertising 
Director  or  the  Production  Man¬ 
ager  (or  in  some  cases,  the  Of¬ 
fice  Manager). 

She  merely  calls  the  proper 
department  head’s  office  and  the 
secretary  is  dispatched  to  pick 
up  the  form.  The  time  that  it  is 
received  in  the  department  is 
then  recorded  and  the  .\d  .Action 
Activator  is  put  to  work. 
Everyone  in  the  organization 
has  been  trained  to  give  top 
priority  to  an  Ad  Action!  form 
and  once  the  action  has  been 
taken  the  customer  is  called 
back,  the  day  and  date  and  time 
recorded,  the  department  head 
initials  the  form  and  a  full  re¬ 
port  of  the  action  taken  is  typed 
on  the  form. 

After  origination  of  the  form 
at  the  switchboard  a  copy  is 
immediately  sent  to  the  Adver¬ 
tising  Director. 


Advertising  Linage  Trends 


Local  linage 


Compiled  by  EDITOR  &  PUBLISHER 


Classification  1969 

Retail  (Including 
Dept.  Store) 


June  . 

164,318,000 

May  . 

177,146,000 

Year  to  date 

939,015,000 

Department  Stores 

Jime  . 

49,349,000 

May  . 

54,648,000 

Year  to  date 

291,621,000 

General 

June  . 

25,504,000 

May 

29,712,000 

Year  to  date 

153,578,000 

Automotive 

June  . 

15,666,000 

May  . 

17,894,000 

Year  to  date 

89,734,000 

Financial 

June  . 

7,755,000 

May  . 

6,100,000 

Year  to  date 

42,498,000 

Total  Display 

June  . 

213,243,000 

May  . 

230,852,000 

Year  to  date 

1,224,825,000 

Classified 

June 

89,810,000 

May 

95,737,000 

Year  to  date 

515,697,000 

Total  Advertising 

June  . 

303,053,000 

May  . 

326,589,000 

Year  to  date 

1,740,522,000 

*lndex  is  percentage 

of  current  figure 

The  other  three  copies  go  to 
the  department  concerned  and 
are  filled  out  completely.  Upon 
completion  of  the  action  a  copy 
is  sent  to  the  Publisher  and  the 
two  other  completed  copies  are 
sent  to  the  Ad  Director.  The 
Ad  Director  then  types  a  letter 
and  attaches  a  copy  of  the  Ad 
.Action!  form  to  the  customer 
as  a  final  follow  through  and 
files  the  duplicate  copy  with  the 
original  that  he  received  once 
the  call  came  in.  The  forms  are 
numbered  so  that  any  questions 
concerning  Ad  Action  can  be 
referred  to  by  serial  number. 

• 

Hovel  heads  agency 

Minneapolis 
Cleo  W.  Hovel,  executive  vice- 
president  and  director  of  cre¬ 
ative  services,  has  been  elected 
president  of  Campbell-Mithun, 
the  advertising  agency.  He  suc¬ 
ceeds  Albert  R.  Whitman,  who 
becomes  chairman  of  the  ex¬ 
ecutive  committee.  Campbell- 
Mithun  billed  $70  million  in 
1968. 


from  Media  Records — (52  Cities  Report) 


Gain/ 

*E&P 

1968 

Loss  % 

Index 

154,339,000 

106.5 

111.0 

172,165,000 

102.9 

110.4 

893,071,000 

105.1 

109.0 

49,005,000 

100.7 

101.6 

55,438,000 

98.6 

96.8 

289,490,000 

100.7 

99.6 

23,366,000 

109.2 

99.4 

28,952,000 

102.6 

100.8 

143,984,000 

106.7 

103.6 

16,651,000 

94.1 

92.9 

17,336,000 

103.2 

103.4 

89,705,000 

100.0 

100.1 

5,821,000 

133.2 

136.0 

5,526,000 

110.4 

115.7 

35,715,000 

119.0 

122.9 

200,177,000 

106.5 

108.7 

223,979,000 

103.1 

107.6 

1,162,475,000 

105.4 

108.4 

78,975,000 

113.7 

119.6 

82,483,000 

116.1 

120.3 

450,409,000 

114.5 

118.5 

279,152,000 

108.6 

111.4 

306,462,000 

106.6 

110.5 

1,612,884,000 

107.9 

131.4 

fo  average  for  last 

five  years. 

Chevrolet  switch 

Detroit 

Frank  Hoag  has  been  ap¬ 
pointed  account  executive  for 
Chevrolet  in  the  Southeastern 
region,  according  to  Thomas 
Adams,  board  chairman  of 
Campbell-Ewald.  Hoag,  form¬ 
erly  assistant  to  the  director 
of  field  services,  will  have  an 
office  in  Atlanta.  He  replaces 
Bob  Milford,  who  has  returned 
to  the  agency’s  Detroit  office  as 
senior  account  executive  on 
Chevrolet  truck  advertising. 

• 

Chief  WO  retires 

Chief  Warrant  Officer  Walter 
F.  (Jack)  Childs,  assistant  of¬ 
ficer  in  charge  of  the  U.  S. 
Marine  Corps  Information  Of¬ 
fice  in  New  York  and  a  former 
press  liaison  officer  in  Vietnam, 
was  retired  with  honors  at  a 
sunset  parade  July  31  at  the 
Brooklyn  Navy  Base.  He  said 
he  planned  to  enter  public  re¬ 
lations  in  New  York  after  term¬ 
inal  leave. 
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paces  gains 
for  6  months 

Led  by  the  local  advertising 
classifications,  newspaper  ad¬ 
vertising  revenues  in  June 
rounded  out  the  first  half  of  the 
year  with  a  12.5  percent  gain- 
the  largest  monthly  in«  rease 
since  January.  For  the  sii 
months,  January  through  June, 
the  increase  equaled  11.8  per¬ 
cent,  according  to  the  Bureau  of 
Advertising,  ANPA. 

Jack  Kauffman,  president  of 
the  bureau,  noted  that  the  Jun- 
increase  in  the  retail  advertis¬ 
ing  revenues  of  daily  newspa¬ 
pers  moved  up  to  11.3  percent. 
This  was  also  the  best  figure 
since  January. 

“When  you  consider  that  our 
retail  advertising  revenue.s  ar- 
running  at  a  rate  of  more  thar 
$3.1  billion  a  year,  so  large  : 
rate  of  gain  is  a  remarkabl- 
performance,”  he  said.  It  cer¬ 
tainly  shows  that  the  attempt 
of  broadcast  media  to  expand 
their  retail  advertising  are  not 
noticeably  affecting  newspa 
pers.” 

The  retail  revenue  increase 
for  the  six  months  came  to  91 
percent. 

Classified  advertising  reve 
nues  of  daily  newspapers  ros« 
17.8  percent  in  June  and  18.5 
percent  for  the  six  months.  Na 
tional  advertising  revenues  in 
creased  7.8  percent  in  June  an 
8.3  percent  for  the  first  sii 
months  of  the  year. 

The  rise  in  national  revenues 
was  led  by  the  general  advertie 
ing  category  w’hich  improve 
13.1  percent  in  June  and  10. 
percent  for  the  half  year.  Auto 
motive  revenues  were  down  2.- 
percent  in  June  but  the  half 
year  was  ahead  by  3.6  percent 

Newspaper  advertising  revt- 
nues  during  June  were  ruTinin: 
at  the  all  time  peak  rate  < 
$5.75  billion  a  year.  In  196i 
newspaper  advertising  revenues 
had  amounted  to  $5.24  billion. 
• 

Business  manager 

Trenton,  NJ 

The  appointment  of  Williar. 
B.  Gervon  as  business  maniige’ 
of  the  Trentonian  was  ar 
nounced  by  Dean  A.  Krenz,  put- 
lisher.  Gervon  has  been  .issi- 
ciated  with  the  Trentonian  inct 
1952  and  has  served  in  admin¬ 
istrative  capacities  for  the  pa.*: 
five  years.  As  business  man  ager 
he  will  take  on  the  addition! 
duties  in  the  paper’s  public  re 
lations  department  and  an  ao 
live  role  in  sales  promotion. 

JBLISHER  for  August  9,  196« 


11 


Cc.ws 
ing  fo: 
County, 
sister  w 
their  fe 
Ap  su 
down  tl 
driva  n 
Sew  J 
maintMl 
youngei 
Herald, 
New  Y 
lished 
Herald 
of  New 
The  ] 
publish' 
stands 
circulat 
The  ! 
is  neai 
Both  a; 
the  onl 
county. 

I 

Circu 
spills  0 
County, 
Warren 
N.  J. 

Hera 
tair.'.rd 
commui 
and  Su 
Comi 
comes  I 
daily  ai 
into  Si 
countiei 
Both 
Herald’ 
itself  a 
growth 
papers, 
in  styl 
newer 
signs  c 
sion  pr 
In  19 
live  I 
started 
tion  ha 
editor  ' 
As  Moi 
the  edit 
When 
proache 
crew  w 
was  as 
perplex 
one  frei 
Joumai 
Richt 
manage 
[in  195J 
Dover 
Sussex 
taken 
the  ear 


16 


FEET  IN  BOTH  CAMPS 


The  Weekly  Editor 

By  Craig  Toinkinson 
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Cows  and  commuters  are  vy¬ 
ing  for  the  land  in  Sussex 
County,  New  Jersey,  and  two 
sister  weeklies  there  are  keeping 
their  feet  in  both  camps. 

A.«  suburbanization  has  driven 
down  the  number  of  farms  and 
driven  up  the  population,  the 
Sew  Jersey  Herald  has  re- 
mainiHl  largely  rural  while  its 
younger  sister,  the  Sunday 
Herald,  reflects  the  influence  of 
New'  York  City.  Both  are  pub¬ 
lished  by  the  New  Jersey 
Herald  Corp.  in  the  county  seat 
of  Newton. 

The  New  Jersey  Herald,  first 
published  in  1829,  reaches  the 
stands  on  Thursdays  with  a 
circulation  approaching  20,000. 

The  Sunday  Herald,  nee  1962, 
is  nearing  18,000  circulation. 
Both  are  ABC-audited  and  are 
the  only  papers  printed  in  the 
county. 

Into  Ollier  counties 

Circulation  of  the  papers 
spills  over  into  nearby  Orange 
County,  N.  Y.,  Pike  County,  Pa., 
Warren  and  Morris  Counties, 
N.  J. 

Herald  bureaus  are  main- 
tair.vd  in  the  Sussex  County 
communities  of  Netcong,  Sparta 
and  Sussex. 

Competition  for  the  Heralds 
comes  mainly  from  the  six  or  so 
daily  and  weekly  papers  coming 
into  Sussex  from  surrounding 
counties. 

Both  papers  are  printed  in  the 
Herald’s  Newton  plant  which  in 
itself  architecturally  shows  the 
growth  of  the  area  and  the 
papers.  The  front  office,  colonial 
in  style,  is  the  facade  for  a 
newer  building  showing  the 
signs  of  six  successive  expan¬ 
sion  programs. 

In  1945,  the  year  that  Execu¬ 
tive  Editor  Marlin  Morgan 
started  at  the  Herald,  circula¬ 
tion  had  reached  3,800  and  the 
editor  was  employed  part-time. 
As  Morgan  describes  it,  “I  was 
the  editorial  staff.” 

When  Morgan  first  ap¬ 
proached  the  composing  room 
crew  with  a  page  dummy,  he 
was  asked,  “What’s  that?” — a 
perplexing  situation  for  some¬ 
one  fresh  from  the  daily  Jersey 
Journal  in  Jersey  City. 

Richardson  Buist,  business 
manager  of  the  Heralds,  joined 
in  1963,  after  working  on  the 
Dover  (N.  J.)  Advance  and  thv 
Sussex  Independent  (which  was 
taken  over  by  the  Herald  in 
the  early  50’s).  He  and  Morgan 


constitute  the  management  of 
the  Heralds. 

The  New  Jersey  Herald  Cor¬ 
poration  is  owned  by  41  stock¬ 
holders  (including  Morgan  and 
Buist),  90  percent  of  whom  still 
live  locally  after  the  Herald’s 
42  years  as  a  public  corporation. 
The  two  managers  are  vicepresi¬ 
dents  in  the  corporation. 

An  offshoot  of  the  newspapers 
is  the  Printing  Center,  the  com¬ 
mercial  printing  end  of  the  op¬ 
eration. 


More  milk  now 

The  county’s  census  shows  a 
decline  in  the  number  of  cows 
from  10  years  ago,  but,  attesting 
to  the  ability  of  local  farmers, 
the  quantity  of  milk  produced 
exceeds  the  volume  in  the  1950’s. 
Dairying  has  long  been  a  prime 
.source  of  income  for  Sussex  and 
adjoining  counties. 

The  Thursday  paper  still 
carries  farm  news — something 
omitted  from  the  Sunday  paper, 
which  Buist  says,  recognizes  the 
suburbanization  trend.  He  uses 
the  words  “more  sophisticated” 
when  comparing  the  Sunday 
paper  to  its  sister. 

The  editorial  staff  of  the  two 
papers  now  numbers  10  full-time 
with  stringers  in  26  communi¬ 
ties. 

Community  correspondence 
columns,  of  the  “what  people 
are  doing”  variety,  are  consid¬ 
ered  by  the  Herald  as  rural  in 
appeal.  They  appear  in  the 
Thursday  paper  but  do  not  find 
their  way  into  the  weekender 
where  local  news  stories  are 
page-mixed,  each  carrying  a 
dateline. 

Popular  in  the  Sunday  Herald 
and  not  carried  Thursdays  are 
feature  articles  and  fashion 
news  —  although,  says  Buist, 
more  and  more  feature  articles 
are  appearing  on  Thursday. 

When  the  Sunday  Herald  was 
introduced  in  1962,  it  was  ex¬ 
pected  that  the  .Thursday  circu¬ 
lation  would  drop  off — and  it  did 
— for  a  while.  But  it  soon  began 
to  climb  again. 

The  Sunday  Herald  has  ex¬ 
perienced,  and  continues  to  ex¬ 
perience,  a  faster  growth  rate 
than  its  sister  paper.  It  now  has 
more  circulation  than  the 
Herald  had  in  ’62. 

Buist  doesn’t  feel  that  sub¬ 
urbanization  and  the  resulting 
sophistication  will  lessen  the 
readers’  desire  for  local  news  as 
evidenced  in  some  suburban 
communities. 
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THE  COLONIAL  FACADE  of  the  New  Jersey  Herald's  office  hides 
its  printing  plant  where  six  successive  expansion  programs  can  be 
seen  in  the  architecture. 


“The  people  aren’t  so  sophisti¬ 
cated  that  they  won’t  want  all 
the  local  news,”  he  says  and 
goes  on  to  note  that  the  Herald 
is  seriously  con.sidering  switch¬ 
ing  to  a  daily  operation,  another 
concession  to  the  suburban 
trend. 

Popululiiin  explosion 

Sussex  County  has  an  esti¬ 
mated  65,000  inhabitants,  a  con¬ 
siderable  increase  over  the  48,- 
000  recorded  in  the  1960  census. 

Industry  has  not  been  quick  to 
get  established  in  the  county. 
So  far  only  small  plants  have 
been  built. 

Recreation  of  various  types 
has  long  been  the  largest  single 
attraction  of  the  county  (since 
the  1880s  by  one  account). 

This  reputation  as  a  recrea¬ 
tion  area  will  be  given  a  sub¬ 
stantial  boost  in  the  early  1970s 
when  the  proposed  Delaware 
Water  Gap  National  Recreation 
Area  is  opened  in  bordering 
Pennsylvania. 

An  estimated  10,000  people  a 
year  will  make  u.se  of  the  fa¬ 
cilities  and  45  percent  of  them 
are  expected  to  use  Sussex 
County  as  their  access  route. 

Looking  to  this  boost  in  the 
county’s  fortunes,  the  Herald  is 
thinking  of  becoming  a  daily, 
although,  notes  Buist,  no  time 
table  has  been  set  up  for  the 
move.  He  and  Morgan,  he  points 
out,  are  still  doing  the  home¬ 
work  demanded  by  the  change. 

He  explained  further  about 
the  daily  operation,  that  the 
Heralds  now  run  about  six  mil¬ 


lion  adlines  a  year,  which  he 
claims,  is  more  than  many  small 
and  medium  sized  dailies.  The 
Herald’s  linage  figure  compares 
with  the  1953  figure  of  two  mil¬ 
lion. 

The  size  of  the  papers  has  in¬ 
creased  also.  The  Herald,  which 
averaged  16  pages,  broadsheet, 
in  the  19508  now  averages  52 
and  56  pages  for  each  paper. 

The  daily  would  be  published 
Monday  through  Friday  under 
the  New  Jersey  Herald  name, 
and  the  Sunday  Herald  would 
remain  intact.  “A  Saturday 
paper,”  Buist  believes,  “is  a 
service  to  the  reader.  It  barely 
pays  for  its  own  printing.” 

“Unusually  fortunate”  is  the 
only  way  to  describe  the  circum¬ 
stance  of  the  paper’s  non-local- 
ized  name. 

Didn't  follow  tradition 

No  one  knows  why  the  paper’s 
founder  didn’t  follow  newspaper 
naming  tradition  back  in  1829 
by  including  the  town  of  pub¬ 
lication  in  the  masthead,  but 
Newton  didn’t  make  it  and  Buist 
now  credits  this  with  having 
made  it  easier  for  the  paper  to 
move  into  areas  outside  of  New¬ 
ton. 

When  the  Sunday  paper  was 
introduced,  Buist  continues,  it 
was  given  a  different  name  than 
the  older  paper.  So  if  it  failed 
the  Thursday  paper  would  not 
be  affected. 

He  doesn’t  think  that  the  cir¬ 
culation  of  the  weekender  will 
be  hurt  by  the  introduction  of 
(Continued  on  page  18) 
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the  daily,  but  he  does  expect  the 
Thursday  circulation  to  drop. 

Buist  and  Morgan  have  the 
experiences  of  launching  a  Sun¬ 
day  paper  to  guide  them  in  their 
research  for  a  daily. 

Remarks  made  by  Buist  in 
1967  before  a  meeting  of  the 
National  Newspaper  Associa¬ 
tion  gives  clues  to  what  efforts 
went  into  the  introduction  of 
the  Sunday  Herald. 

He  listed  a  number  of  “go” 
conditions  needed  for  a  success¬ 
ful  launch.  Number  one  in  im¬ 
portance,  he  said,  is  a  healthy 
profit-and-loss  statement.  A  Sun¬ 
day  paper,  he  believes,  “is  no 
panacea  for  an  ailing  weekly. 
Additional  expenses  of  the 
second  publication  will  snowball 
faster  than  the  new'  revenue  and 
you  must  be  in  a  financial  posi¬ 
tion  to  meet  them.” 

He  said  that  the  second  con¬ 
dition  is  a  “hefty”  classified  sec¬ 
tion  and  number  three  is  that 
“population  and  new  business 
trends  in  your  community  should 
be  very  much  on  the  upswing.” 

Not  metro  rompelilion 

The  Sunday  Herald,  he  told 
his  audience,  was  not  introduced 
as  competition  for  the  metro 
Sunday  giants,  but  as  a  supple¬ 
mentary  paper  carrying  local 
news. 

The  only  out-of-area  news  now 
carried  by  the  two  papers  takes 
the  form  of  a  capsule  summary 
from  the  AP  wire  service,  boxed 
on  each  front  page. 

The  Sunday  Herald,  when  it 
first  appeared,  was  given  free 
to  subscribers  of  the  Thursday 
paper  for  the  duration  of  their 
subscriptions.  The  reasoning  be¬ 
hind  this,  according  to  Buist,  is 
that  the  subscribers  paid  for 
full  news  coverage  and  would 
not  have  gotten  it  if  they  had 
been  unwilling  to  purchase  the 
new  paper.  One  resulting  finan¬ 
cial  problem  which  developed 
from  this  was  a  considerable  in¬ 
crease  in  mailing  costs. 

A  forced  combination  classi¬ 
fied  section  is  the  single  most 
important  point  Buist  recom¬ 
mends  for  insuring  the  accept¬ 
ance  of  a  weekender. 

The  Herald  raised  its  classi¬ 
fied  rates  50  percent  in  ’62  but 
offered  the  second  insertion  “at 
no  extra  cost."  Some  people 
beefed,  Buist  says,  but  “it 
wasn’t  long  before  our  readers 
realized  they  were  missing  a 
lot  of  new  ads  if  they  didn’t 
buy  Sunday’s  newspaper.  Classi¬ 
fied  advertising  is  local  news, 
too— and  that  extra  six  to  eight 
pages  of  classified  was  a  real 
boost  to  our  new  baby  that  was 


MANAGEMENT  OF  THE  HERALD  is  in  the  hands  of  Marlin  Mor¬ 
gan,  executive  editor,  left,  and  Richardson  Buist,  business  manager. 


a  little  thin  during  those  early 
days.” 

Reduced  to  1 1  eiiis 

Since  1962  the  classified  col¬ 
umns  have  been  reduced  to  11 
ems,  which  is  equivalent  to  a 
12’, a  percent  Increase  in  rates. 

If  the  Sunday  Herald  is  suc¬ 
cessful  it  is  largely  without  the 
aid  of  national  advertising. 
Bui.st  notes  that  a  survey  made 
prior  to  the  first  Sunday  Herald, 
“found  very  little  support  from 
national  advertisers  —  even  now 
our  mid-week  publication  is 
.showing  from  six  times  the 
amount  of  national  linage  as 
the  Sunday.” 

Neither  Herald  gets  as  much 
national  advertising  as  desired, 
Buist  admits,  but,  he  says,  they 
are  not  hurt  as  much  by  tv  and 
the  metro  dailies  as  some  of  the 
suburban  papers  closer  to  New 
York. 

Surprisingly,  from  55  to  60 
percent  of  the  Heralds’  circula¬ 
tion  is  represented  by  news¬ 
stand  sales,  and  the  figure  was 
at  one  time  as  high  as  80  per¬ 
cent. 

The  Herald  has  about  130 
news  carriers  and  intends  to 


beef  up  home  delivery.  The 
numbt'r  is  up  from  1968’s  total 
of  54  boys. 

Subscription  drive  plans  in¬ 
clude  concentration  in  the  more 
populated  areas  where  news¬ 
boy  delivery  is  easiest.  Some 
truck  , delivery  is  done  now  and 
will  be  continued. 

The  issue  price  of  the  Heralds 
is  15<‘.  It  w'as  lOt*  until  last 
April.  The  price  hike  saw  the 
loss  of  only  200  to  300  subscrip¬ 
tions  even  though  no  special 
promotion  was  used. 

.See  odWl  fuliire 

Buist  and  Morgan  see  photo 
offset  in  the  post-daily  future 
of  the  Heralds.  The  operation 
is  currently  100  percent  hot 
type. 

The  two  believe  that  with  all 
the  rapid  technology  in  the 
phototypesetting  field,  that 
second-hand  equipment  will  be 
available  at  reasonable  prices. 
They  plan  to  learn  from  the  ex¬ 
perimentation  of  others. 

Buist  did  say  that  since  the 
Herald’s  press  is  still  running 
well  below  capacity,  and  is  still 
in  top  shape,  that  he  hopes  that 
manufacturers  of  plastic  press 


plates  are  successful  in  turning 
out  a  marketable  product  thus 
eliminating  the  need  of  puri  bas¬ 
ing  an  offset  press. 

The  newest  addition  to  the 
Herald’s  plant  is  a  6,000  S(|uare 
foot  wing  that  hou-ses  the  com¬ 
posing  room  and  the  editorial 
offices.  The  structure  was  built 
such  that  it  has,  with  additional 
construction,  a  36,000  scjuarc 
foot  capacity.  The  Herald  hopes 
to  have  a  real  need  for  it  Ix'fore 
long. 


Gaylord’s  firm 
doing  well  in 
oil,  gas  fields 

Oklahoma  Cm 

“The  future  looks  bright”  for 
Publishers  Petroleum,  .says 
Tenal  Cooley,  manager  of  the 
Oklahoma  Publishing  Com¬ 
pany’s  venture  in  oil  and  gas 
exploration  and  development. 

“The  oil  business  is  about  3(1 
percent  skill  and  70  percent 
luck,”  the  oil  division  manager 
.said.  “This  year  we  have  ex¬ 
perienced  a  great  deal  of  good 
luck,  for  which  we  feel  very 
fortunate.” 

At  present,  the  company  has 
an  interest  in  approximately  50 
oil  and  gas  wells,  which  are 
found  in  Colorado,  Kansas. 
Oklahoma,  Texas  and  Wyom¬ 
ing. 

“Our  most  significant  dis¬ 
covery  to  date,”  Cooley  com¬ 
mented,  “is  the  Times  Field- 
named  for  the  Oklahoma  City 
Times  —  in  Wilbarger  County,  ^ 
Texas.  It  is  located  on  the  W.  T. 
Waggoner  Estate  which  con 
sists  of  650,000  acres  of  land.’’ 

In  May,  a  one-hour  test  found 
this  well  producing  approxi¬ 
mately  80  barrels  of  oil  per 
hour.  The  well  is  allowed  to  pro¬ 
duce  120  barrels  per  day. 

Another  successful  field  isi! 
that  in  Creek  County,  Oklahoma, 
which  was  discovered  in  1963.  It 
contains  an  excess  of  two  million 
barrels  in  reserve  and  is  still | 
jrroducing. 

“The  company  also  owns  5(4; 
percent  of  a  Id-well  field  ini 
Woods  County  which  is  also  one| 
of  our  prime  discoveries,”  .said! 
Cooley.  I 

Publishers  Petroleum  createdv 
by  Edward  Gaylord  in  1962. 
owns  a  great  deal  of  speculative 
property.  This  is  acreage  or 
which  there  stands  a  good  pos 
sibility  of  discovering  oil  or  gaa 
Foremost  among  this  property  ii 
approximately  57,500  acres 
scattered  throughout  the  Powder 
River  Ba.sin  in  Wyoming.  Thre« 
wildcat  wells  have  already  Ireen 
drilled  on  this  land,  and  ore  ie 
a  fair  producer. 
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Newspaper  in  the  classroom: 
what  are  the  limits  to  cost? 


PAHT  III— IS  IT  COOPERATION  OR  SALES? 

By  Sallie  Whelan 

One  of  the  questions  about  $9  at  the  half-price  rate  charged 
the  Newspaper  in  the  Classroom  by  most  newspapers)  ? 

Program  that  most  troubles 

newspapers  and  schools  is:  How  ^  small  expense 

much  is  it  going  to  cost?  The  best  answer  to  the  prob- 

Ncwspapers  find  themselves  appears  to  lie  somewhere  in 
caught  in  the  web  of  having  a  between  the  fully-paid-for  pre¬ 
program  based  on  cooperation  gram  and  the  newspaper  give- 
but  stuck  with  financial  limits,  away  idea.  For  newspapers,  it 
In  Peoria,  teachers  who  want  means  reasonable  limits  that 
to  u.se  the  newspaper  longer  will  allow  the  program  to  grow 
than  two  weeks  (which  we  pro-  and  an  approach  that  empha- 
vide  at  no  cost)  have  been  un-  sizes  cooperation,  teacher  train- 
able  to  get  their  schools  to  alio-  mg  and  investment  in  future 
cate  funds  for  purchase  of  readership.  For  schools,  it 
papers  at  half-price.  Yet  we  means  a  recognition  of  a  teach- 
feel  that  we  cannot  afford  to  mg  tool  that  has  a  cost  value 
supply  them  through  the  school  and  use  of  it  not  necessarily  in 
year  to  hundreds  of  schools  in  huge  quantities.  It  does  not  cost 
our  area.  a  school  very  much  to  buy  sets 

School  administrators  are  in-  of  30-35  papers  each  day  and  to 
dined  to  view  the  program  as  pass  them  around  to  classes.  And 
a  sales  gimmick,  easily  resisted  it  does  not  cost  a  newspaper  very 
because  of  rising  education  much  to  provide  some  introduc- 
costs.  A  paper  in  Oregon,  after  lory  papers,  staff,  materials  and 
providing  papers  at  no  cost  to  workshops  to  help  teachers  use 
schools  over  a  three-year  period,  newspapers  effectively, 
found  that  in  switching  to  a  It  is  the  approach  that  makes 
low  cost,  most  of  their  school  the  difference,  and  education  di¬ 
orders  dropped  off.  rectors  of  large  papers  have  the 

li  is  true  that  the  co.st  of  a  hardest  tinie  with  it.  To  serve 
daily  newspaper  for  the  student  schools  in  their  area  and  to  pro- 
is  higher  than  a  textbook  (over  vide  enough  staff  to  coordinate 


their  efforts,  they  must  walk  a 
fine  line  between  cooperation 
and  sales. 

In  our  city  (about  160  miles 
southwest  of  Chicago),  we  have 
run  into  educational  resentment 
of  a  hard-sell  approach  from  the 
Chicago  papers  regularly  de¬ 
livered  in  our  area. 

One  high  school  principal 
a.sked  me,  “Say,  what's  going 
on  in  this  Newspaper  in  the 
Classroom  Program?”  after  he 
had  been  given  a  salespitch  by 
a  Chicago  newspaper’s  circula¬ 
tion  representative.  (Which  he 
declined.) 

Circulation  pressure 

Richard  O’Riley,  manager  of 
the  Tribune’s  educational  serv¬ 
ices  department,  is  the  first  to 
admit  that  this  approach  is 
not  to  his  liking.  Addressing 
other  newspaper  representatives 
recently,  he  said,  “You’ll  have 
to  be  careful  not  to  be  pres¬ 
sured  by  the  circulation  depart¬ 
ment  for  circulation  here  and 
now  .  .  ,  This  is  not  a  circula¬ 
tion  gimmick  ...  if  it’s  re¬ 
garded  that  way,  you’ll  fear 
your  job  is  that  of  a  hustler,” 


Stewart  Macdonald  of  ANPA 
reminds  newspapers,  however, 
to  remember  their  limited  re¬ 
sources  and  to  concentrate  on 
building  the  habit  of  newspaper¬ 
reading.  And  Dr.  John  Haefner, 
chairman  of  the  Newspaper  in 
the  Classroom  committee  of  the 
National  Council  for  the  Social 
Studies,  .says:  “In  one  sense  we 
can  measure  the  success  of  the 
program  when  it  is  completely 
paid  for  by  schools.  Then  it  has 
been  accepted  as  a  regular  ed¬ 
ucation  cost  along  with  other 
instructional  materials  —  text¬ 
books,  globes,  maps  .  .  .  but  in 
these  early  stages  compliment¬ 
ary  u.se  is  o.k.” 

Yet  there  are  obvious  excesses 
in  giving  papers  to  schools  for 
long  periods  at  no  cost.  First, 
there  is  a  loss  of  value  identifi¬ 
cation.  Chuck  Whaley  of  the  St. 
Paul  Dispatch  and  Pioneer- 
Press,  says,  “If  something  isn’t 
worth  selling,  it  isn’t  worth  giv¬ 
ing  away.”  Second,  the  range  of 
the  program  can  be  limited.  No 
paper  is  able  to  provide  papers 
indefinitely  for  every  school 
child.  It  must  limit  its  service 
either  to  certain  grade  levels  or 
to  certain  sections  of  its  reader- 
.ship  area.  Also,  schools  are 
tempted  to  be  careless  in  using 
papers  when  they  are  free  —  at 
least  until  the  janitor  complains 
about  all  those  papers  cluttering 
up  the  school  and  yard. 

What  solutions  have  been 
{Continued  on  page  20) 


FOR  ONE  WEEK  in  each  of  three  Santa  Monica  (Calif.)  schools, 
newspapers  completely  replaced  textbooks  in  every  subject  area, 
from  soft  subjects  such  as  homemaking  to  solids  such  as  English, 
science  history,  social  science  and  math.  Each  day  every  student 
was  given  his  own  copy  of  the  previous  day's  Evening  Outlook 
and  it  became  his  textbook  for  all  classes. 


Classroom  cost 

(Continued  from  page  19) 


found  to  the  problem  of  cost? 
The  Wisconsin  papers  have 
formed  a  cooperative  program  to 
share  costs  and  to  train 
teachers.  The  Louisville  papers 
concentrate  on  helping  teachers. 

“We  believe  that  the  News¬ 
paper  in  the  Classroom  Program 
is  not  designed  to  sell  news¬ 
papers  to  students,”  says  Don 
Towles,  promotion  director. 
Courier- Journal  and  Louisville 
Times. 

Louisville’s  approach  has  been 
more  concerned  with  reaching 
teachers  and  providing  good 
teaching  guides  for  newspaper 
use,  along  with  a  two-week 
workshop  each  summer  at  the 
University  of  Louisville. 

12,000  teachers 

A  mailing  list  of  12,000 
teachers  is  maintained  and 
monthly  mailers  sent  with  new 
ideas  and  examples  of  good 
newspaper  use  in  Kentucky 
classrooms.  Three  curriculum 
books  have  been  prepared  for 
elementary,  junior  and  senior 
high  school  use.  Close  coopera¬ 
tion  is  maintained  with  curric¬ 
ulum  directors  of  the  schools 
who  set  up  the  summer  work¬ 
shop.  Approximately  50  teachers 
pay  tuition  to  attend.  Papers 
ordered  by  schools  are  paid  for 
at  a  half-price  rate  of  5^  per 
copy,  but  teachers  are  encour¬ 
aged  to  have  students  bring 
papers  from  home. 

The  26  Wisconsin  papers  pro¬ 
vide  scholarships  for  teachers  to 
attend  the  three-week  summer 
workshop  they  sponsor  at  the 
University  of  Wisconsin  and 
share  costs  of  materials  and 
displays  at  education  meetings. 

Harold  Schwartz,  assistant 
circulation  director  of  the  Mil¬ 
waukee  Journal  and  Milwaukee 
Sentinel,  emphasizes  the  low 
budget  used  for  the  “Wisconsin 
Plan.”  Each  paper’s  cost  is  based 
on  its  circulation.  “We  didn’t 
want  to  create  anything  we 
couldn’t  live  with,”  he  says. 
“You  can  get  a  start  with  very 
little  money  ...  if  you’re  trying 
to  claim  ABC  net  paid  circula¬ 
tion,  you’re  destroying  the  pro¬ 
gram.” 

Alternate  Plan!* 

Some  papers  move  into  alter¬ 
nate  plans  as  they  find  their 
programs,  which  offer  compli¬ 
mentary  papers  for  periods  of 
two  to  four  weeks,  getting  to  big 
to  handle. 

Mrs.  Margaret  Mobley,  educa¬ 
tional  coordinator  of  the  Hous¬ 
ton  Post,  started  a  year  and  a 
half  ago  with  complimentary 
papers  for  four  weeks  to  schools. 


The  program  grew  so  rapidly 
that  the  paper  soon  will  change 
to  two  weeks  followed  by  a 
half-price  rate. 

Others  maintain  their  service 
at  the  same  level.  Clarence 
Harding,  public  relations  di¬ 
rector  of  the  South  Bend  Trib¬ 
une,  has  been  a  long-time  advo¬ 
cate  of  keeping  a  program  at  a 
set  point.  In  his  case,  it’s  around 
100  schools  and  is  based  on  a 
two-week  newspaper  unit,  start¬ 
ing  at  the  sixth  grade  and  in¬ 
volving  around  150,000  papers  a 
year.  “We  feel  it  is  a  service 
we  can  give  to  schools,”  says 
Harding,  “and  we  can  handle 
it  easier.” 

ConliniiiiiK  um* 

Our  program  in  Peoria  is  pat¬ 
terned  after  the  South  Bend 
program,  except  that  continuing 
use  is  encouraged  in  addition  to 
two  weeks  of  complimentary 
papers,  starting  at  the  seventh 
grade  level.  We  also  average 
around  100  schools  and  100,000 
papers — with  no  limits  on  the 
number  of  orders  per  school. 
Each  year  more  schools  become 
involved  in  longer  usage  and  pay 
half-price  for  the  papers,  but 
the  bulk  of  the  program  still  is 
compl  i  mentar  y, 

Rockford  starts  at  the  fifth 
grade  with  free  papers  and  has 
set  no  limits  yet.  Joe  Vecchio, 
community  events  director, 
Rockford  Star  and  Register- 
Republic,  explains  that  his  pub¬ 
lisher  wants  it  this  way,  but 
that  there  are  plans  to  move  to 
another  arrangement  if  the 
program  gets  too  big. 

There  is  also  the  story  of  one 
newspaper  whose  promotion 
manager  is  getting  a  program 
started  by  providing  thousands 
of  free  copies  daily  to  schools 
and  keeping  it  a  secret  from  the 
publisher. 

Some  federal  money 

Federal  money  has  helped 
some  programs,  but  Marvin 
Maskovsky  of  AN  PA  points  out 
that  the  paperwork  involved 
often  keeps  schools  from  ar¬ 
ranging  for  it.  In  a  survey  I 
took  recently  at  an  ANPA  sem¬ 
inar,  three  papers  out  of  the  25 
re.sponding  indicated  that  some 
federal  money  is  being  spent  on 
their  programs. 

Educational  money  is  being 
spent  on  the  program  although 
certainly  not  to  the  extent  that 
schools  are  investing  in  other 
media  programs  —  magazines 
and  educational  television.  Clif¬ 
ford  A.  Shaw,  community  affairs 
director.  Providence  (R.  I.) 

Journal-Bulletin,  reminded 
newspaper  seminar  participants 
of  this  last  year  at  a  New  York 
meeting.  He  stressed  the  fact 
that  increasingly  larger  sums  of 
money  from  state  governments 


are  being  allocated  to  educa¬ 
tional  television. 

But  some  newspapermen  and 
educators  see  ETV  as  an  aid 
rather  than  a  threat.  King 
Durkee  of  Copley  Newspapers, 
combines  both  newspapers  and 
ETV  in  mutual  service  to 
schools  with  news  provided  by 
Copley  News  Service.  And  Dr. 
John  Haefner  says:  “See  how 
the  medium  can  help  you,  par¬ 
ticularly  in  demonstrating  to 
students  the  mechanical  aspects 
of  newspaper  production.” 

Video  tapes  are  planned  by 
the  Chicago  Sun-Times  to  aid 
teachers  in  newspaper-using 
methods.  This  newspaper  has  a 
new  approach  for  the  pro¬ 
gram,  involving  concept-centered 
teaching  that  will  be  discussed 
in  the  next  article. 

Complimentary  cupirs 

Finally,  the  question  of  to 
pay  or  not  to  pay  comes  down 
to  the  specific  situation  and  ap¬ 
proach  used  by  newspapers. 
Continuing,  concerned  service 
can  result  in  regular  paid-for 
good  classroom  use.  James 
Gambrell,  educational  services 
director  of  the  Fort  Worth  Star- 
Telegram,  sent  a  memo  last  year 
to  newspaper  education  direct¬ 
ors  saying: 

“I  must  share  with  you  an  in¬ 
cident  that  reinforces  what  we 
have  been  saying  to  everyone  in¬ 
terested  in  the  program.  The 
value  of  complimentary  copies 
for  classroom  use  cannot  be 
overemphasized.  Each  semester 
for  three  years,  I  have  been  pro¬ 
viding  copies  to  the  Castleberry 
Independent  School  District’s 
Junior  and  Senior  High  Schools 
in  classroom  sets  of  35  for  a 
period  of  four  weeks  ...  a  total 
of  8,400  copies.  I  answered  the 
telephone  today  and  the  business 
office  of  the  Castleberry  School 
District  ordered  245  copies  per 
day  fqr  the  high  school  and  110 
copies  per  day  for  the  junior 
high.  This  order  is  for  the  .school 
year.” 

♦  ♦  ♦ 

Next  week:  Is  an  organized 
Newspaper  in  the  Classroom 
program  really  necessary? 

New  S.C.W.  plant 

Los  Angeles 

S.  C.  W.,  producer  of  Stamps- 
Conhaim  creative  newspaper  ad¬ 
vertising  and  editorial  services, 
will  be  housed  in  a  new  23,400- 
.square-foot  plant  in  Chatsworth, 
Calif.,  with  occupancy  expected 
by  mid-September.  The  $250,000 
air-conditioned  facility,  located 
in  the  San  Fernando  Valley,  will 
be  the  headquarters  for  all  copy 
and  graphic  artwork  produced 
by  the  company  for  newspapers. 


7  dining  rooms 
in  complex  at 
New  York  Times 

A  semi-service  dining  i  oom, 
for  staff  use  only,  is  part  of  a 
complex  of  seven  dining  looms 
that  have  been  carved  out  of 
the  northeast  comer  of  the 
eleventh  floor  of  the  New  York 
Times  Building.  Five  arc  for 
the  entertainment  of  bu.'^iness 
guests.  One  is  for  the  publisher. 

The  staff  dining  room  serves 
a  fix'ed-price  lunch.  Patrons  will 
help  themselves  to  the  main 
course  at  a  buffet,  and  coffee 
and  dessert  will  be  served  at 
the  table.  It  w'ill  not  be  open 
for  dinner,  nor  will  it  be  open 
to  outsiders.  Because  of  its  size 
— its  seating  capacity  is  only 
48 — tables  must  be  reserved  in 
advance. 

The  five  executive  dining 
rooms  replace  the  three  that 
lined  the  left  of  the  floor’s  north- 
south  corridor.  The  publisher’s 
dining  room  used  to  abut  the 
production  department,  west  of 
the  elevator  bank.  The  space 
thus  freed  provides  badly- 
needed  room  for  office  expan¬ 
sion. 

The  staff  dining  room  is 
known  as  Dining  Room  A.  It’s 
at  the  north  end  of  the  area. 
The  executive  dining  rooms,  B 
through  F,  run  north  to  south. 
A,  B,  C,  D  and  E  are  separatee! 
by  folding  walls  so  that  they  can 
be  merged  into  one  large  L- 
shaped  room  that  can  accom¬ 
modate  up  to  150  people.  For 
smaller  gatherings,  two  or  three 
of  the  rooms  can  be  throwm  to¬ 
gether.  A  new  kitchen  has  been 
constructed  to  service  the  en¬ 
tire  compound. 

Forrest  Gray,  restaurant 
manager,  and  his  assistant. 
Muriel  Mooney,  planned  the 
food  and  service  equipment  with 
Facilities  Design  Associates. 
The  decor  is  the  work  of  the 
art  department — Joe  Schultz, 
its  director,  and  Frank  Geary 
and  Steve  Wells,  building  decor¬ 
ators. 

• 

Professors  rewrite 
hook  on  press  laws 

A  textbook  in  press  law 
Frank  Thayer’s  “Legal  Control 
of  the  Press,”  has  been  rewritten 
by  two  University  of  Wisconsin 
profes.sora  to  include  recent  de¬ 
velopments  in  the  field. 

The  new  textbook  and  refer¬ 
ence  manual,  “Law  of  Mas; 
Communications:  Freedom  ami 
Control  of  Print  and  Broadcast,' 
is  authored  by  Profs.  Harolc 
Nelson  and  Dwight  Teeter,  The 
book  is  published  by  The  Foun¬ 
dation  Press,  Inc.,  Mineola,  N.Y 
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All-in-one  form  aids 
service  to  subscriber 


Providing  efficient  subscriber 
service  and  maintaining  accu¬ 
rate  records  control  are  essen¬ 
tial  in  building  a  newspaper’s 
goo<lwill  and  circulation. 

When  subscribers  are  located 
in  a  wide  area  and  a  considerable 
number  of  distribution  stations 
are  required  to  get  the  papers 
to  the  readers,  the  need  for  an 
efficient  way  to  get  this  infor¬ 
mation  to  the  carrier  salesmen 
and  maintain  accurate  records 
becomes  even  more  significant. 

The  St.  Petersburg  Times  and 
Ei'ening  Independent,  serving  an 
area  along  400  miles  of  Florida’s 
west  coast,  handle  customer 
service  requests  and  subscrip¬ 
tion  payments  .speedily,  effi¬ 
ciently  and  economically  wdth  a 
specially  designed  “all-in-one” 
form  system. 

The  Times,  founded  85  years 
ago  as  a  country  weekly,  be¬ 
came  a  daily  in  1912,  and  in 
1962  it  purchased  the  Evening 
Independent.  The  publishing 
company  has  enjoyed  steady 
growth  in  recent  years,  due  in 
part  to  a  program  of  moderni¬ 


zation  and  expansion.  A  new 
printing  plant,  opened  in  1959, 
was  expanded  the  following  year 
and  four  additional  press  units 
installed.  In  1963,  seven  more 
pre.ss  units  and  a  third  folder 
were  added.  Another  major  ex¬ 
pansion  is  under  way.  By  1980 
the  size  of  the  original  building 
will  be  quadrupled. 

17  distribution  centers 

Processing  subscription  serv¬ 
ice  requests — new  and  renewal 
subscriptions,  temporary  vaca¬ 
tion  or  other  suspensions,  non¬ 
delivery  and  similar  requests — 
formerly  were  recorded  on  a 
handwritten  register  form. 
After  being  written,  the  first 
two  parts  were  paper  clipped 
together  and  sent  to  the  district 
circulation  manager.  It  then  was 
necessary  for  him  to  insert 
carbon  paper  between  the  parts 
to  record  additional  data,  in¬ 
structions  and  disposition. 

Although  this  method  was 
satisfactory  when  it  was  estab¬ 
lished  some  15  years  ago,  con¬ 
tinued  growth  of  the  papers 


made  it  impractical,  both  in  ef¬ 
ficiency  and  cost.  Circulation 
districts  were  added  until  now 
there  are  22,  w’ith  17  distribu¬ 
tion  centers  in  operation. 

Curt  Von  Kaenel,  computer 
services  manager,  and  Edward 
W.  Nourse,  circulation  adminis¬ 
trative  assistant,  after  studying 
the  situation,  determined  a  new, 
more  streamlined  system  was 
needed.  Many  factors  were  taken 
into  consideration,  most  impor¬ 
tant  of  which  w'as  proper  design 
of  a  new  form  to  efficiently  con¬ 
trol  their  present  operations  and 
yet  accommodate  future  growth. 
They  enlisted  the  assistance  of 
Richard  L.  McDonald,  forms 
system  specialist  from  the  St. 
Petersburg  district  office  of 
Moore  Business  Forms,  Inc. 

The  new  system 

The  new  system  is  built 
around  a  four-part  Moore 
Speediset  Subscriber  Service  Re¬ 
quest  form.  A  perforated  top 
stub  holds  all  parts  together  as 
a  unit.  Parts  are  perforated  but 
carbons  are  not,  so  a  quick  snap 
of  the  stub  detaches  the  parts, 
leaving  used  carbons  in  the  stub 
for  easy  and  clean  disposal. 

Spot  pasting  of  the  stub  be¬ 
tween  parts  two  and  three  per¬ 
mits  the  first  two  parts  to  be 
removed  as  a  unit  for  later  en¬ 
tries.  The  last  two  parts  are 
longer,  providing  a  section  on 


the  bottom  for  recording  d.ita 
required  by  the  computer  sf.^v- 
ices  department. 

The  new  form  records  i  nd 
controls  all  subscriber  ser\  ice 
functions  and,  in  addition, 
handles  subscriber  payments  on 
prepaid  and  mail  subscriptif  ns. 

How  the  system  operates 

Subscriber  Service  Request 
forms  are  prepared  by  the 
cashier,  when  the  customer 
comes  to  the  office,  and  by  circu¬ 
lation  department  personnel  on 
phone  and  mail  orders. 

The  appropriate  information, 
including  name  of  paper,  name 
and  address  of  customer  and 
service  requested  (start,  stop, 
vacation,  error),  as  well  as  the 
computer  service  data  on  the 
bottom  portion,  is  entered  by 
hand. 

Parts  1  and  2  are  “peeled” 
off  intact,  as  a  unit,  and  sent  to 
the  appropriate  district  circula¬ 
tion  manager.  He  records  car¬ 
rier  instructions  and  detaches 
the  parts  with  quick  snap  of  the 
top  stub.  Part  1  (white  field 
copy)  is  given  the  carrier  for 
necessary  action.  Part  2  (pink 
field  copy)  is  retained  by  the 
manager  as  a  follow-up  copy. 

The  circulation  department 
keeps  parts  3  (white  office  copy) 
and  4  (yellow  office  copy)  to  re¬ 
cord  activity  for  the  day.  They 
(Continued  on  page  24) 


lO***  Penney-Missouri 
Awards  Competition 

$11,500  to  Winners  for  Best  .  .  . 

*  Women's  Pages 

*  Fashion  Reporting 

*  Reporting-Writing 

*  Photography 

Write;  PENNEY-MISSOURI  AWARDS,  University  of 
Missouri  School  of  loutnalisin,  Columbia,  Mo.  65201 
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It  only  takes  these  26  letters  to  publish  our  1 7  daily 
newspapers^  365  days  a  year.  Amazing,  isn't  it? 

^  CoflW  ^leulStMflMS 

CALIFORNIA:  The  San  Diego  Union  •  Evening  Tribune  •  The  Sacramento  Union  •  Post-AdvcKale  (Alhambra)  •  Daily  Review 
(Burbank)  •  Star-News  (Culver  City)  •  Evening  Vanguard  (Venice)  •  Star-News  (Westchester)  •  News-Press  (Glendale)  •  News- 
Post  (Monrovia)  •  South  Bay  Daily  Breeze  (Torrance)  •  News-Pilot  (San  Pedro)  •  ILLINOIS:  Beacon-News  (Aurora)  •  Courier- 
News  (Elgin)  •  Herald-News  (Joliet)  •  Illinois  State  Journal  (Springfield)  •  Illinois  State  Register  (Springfield) 
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"Monstrous  Trucks" 

Simple  mathematics  tells  you  that 
two  27-foot  trailers  can  hold  more 
freight  than  one  40- footer.  Simple 
economics  tells  you  that  more 
freight  with  the  same  driver  and 
about  the  same  fuel  can  travel  at 
less  cost.  And  that  can  help  hold 
the  line  on  rising  shipping  costs. 

In  the  33  states  that  already  per¬ 
mit  them,  "doubles"  have  proved  safe 
and  they  track  extremely  well  around 
curves.  And  when  they  come  to  the 
city,  they  can  be  separated  into 
much  smaller  units  to  avoid  adding 
to  the  traffic  problem. 

Truck  length  limits  in  28  states 
are  now  65  ft.  The  maximum 
presently  being  considered  by  the 
Congress  is  70  ft.  Do  those  five 
additional  feet  sound  so  "monstrous"? 

Yet  opponents  of  new  legislation 
that  would  help  free  trucks  from  a 
13-year  size-weight  freeze  always 
conjure  up  the  idea  of  "monstrous 
trucks".  It's  an  anti-public- 
relations  gizmo  to  hold  back 
progress  and  it  stymies  efforts  to 
reduce  transportation  costs. 

Does  that  really  make  sense  to  you? 


Editor-CCJ 


Circulation 

(Continued  from  page  22) 


are  filed  for  a  short  period,  then 
discarded. 

I  The  cashier  uses  the  same 
form  set  to  record  subscribers’ 
payments  on  prepaid  and  mail 
subscriptions  when  payments 
are  made  in  person.  Appropriate 
entries  are  filled  in  and  the  first 
two  parts  are  peeled  off  intact 
as  before  and  sent  to  the  ap¬ 
propriate  district  circulation 
manager,  who  uses  them  in  the 
same  manner  as  before. 

I  Parts  3  and  4  are  detached. 
Part  3  is  sent  to  circulation  de¬ 
partment,  then  to  computer  serv¬ 
ices  for  making  or  updating  the 
customers’  master  record,  after 
which  it  is  returned  to  circula¬ 
tion  for  filing.  Part  4  is  retained 
by  the  cashier  as  a  permanent 
record  of  cash  receipts. 

Payments  by  mail 

I  New  subscription  payments 
received  in  the  mail  also  are 
handled  by  the  cashier’s  depart¬ 
ment.  A  form  set  is  prepared  to 
record  the  name,  address,  ac¬ 
count  number  and  payment  re¬ 
ceived,  and  part  4  is  retained 
as  a  payment  record.  The  re¬ 
maining  3  parts  are  forwarded 
to  the  Circulation  Department. 
The  first  two  parts  are  sent  in¬ 
tact  to  the  district  circulation 
manager,  who  detaches  them 
and  uses  them  as  he  uses  the 
others.  Part  3  is  sent  to  com¬ 
puter  services  for  keypunching 
and  then  returned  to  the  circu¬ 
lation  department  to  be  retained 
j  as  a  record  of  the  day’s  activity. 

If  payment  received  is  for  a 
,  mail  subscription,  the  first  two 
I  parts  are  not  sent  to  the  district 
;  circulation  manager,  since  the 
paper  is  delivered  by  the  Post 
I  Office.  ' 

I  The  form  also  does  extra  duty 
,  since  it  is  used  internally  as  an 
employee  subscription  authori¬ 
zation  form.  Employees  are 
given  an  opportunity  to  sub- 
j  scribe  to  each  of  the  papers  at 
special  reduced  employee  rates. 
The  employee  prepares  the  form 
when  he  wishes  to  subscribe  and 
personnel  sends  the  form  in¬ 
tact  to  the  circulation  depart¬ 
ment. 

The  first  two  parts,  as  in  new 
subscriptions,  are  sent  to  the  dis¬ 
trict  circulation  manager  who 
[  processes  them  as  before.  Part  3 
is  sent  to  computer  services  for 
keypunching  and  part  4  to  the 
payroll  department  as  the  em¬ 
ployee’s  authorization  for  pay¬ 
roll  deduction. 

“Adoption  of  the  new  form 
has  provided  the  desired  re¬ 
sults,”  Nourse  states.  “Cost  sav¬ 
ings  on  forms  alone  are  approxi¬ 
mately  $200.  Additional  savings 


'  have  been  realized  through  e- 
duction  of  writing  and  handbag 
time. 

During  an  average  month,  the 
circulation  department  handles 
over  17,000  calls.  Speed  and  ac¬ 
curacy  achieved  in  record  ng 
these  on  the  new  form  is  vitully 
important  —  especially  with  all 
the  additional  transient  chan  ges 
required  during  the  winter  toar- 
ist  season.” 


Wolf  son  to  teach 
in  new  master’s 
degree  program 

Washi.ngton 

American  University’s  De¬ 
partment  of  Communication  will 
introduce  a  master’s  degree  nro- 
gram  in  communication  in  Sep¬ 
tember  as  well  as  a  new  work- 
study  and  independent  study  ; 
broadcast-film  program.  Film 
production  and  documentary 
film  courses  will  be  expanded. 

Dr.  Robert  O.  Blanchard, 
Communication  Department 
chairman,  said  three  new  fac¬ 
ulty  meml)ers  will  play  key  roles 
in  the  department’s  expansion. 
They  are: 

Lewis  W.  Wolfson,  36,  former 
chief  of  the  Washington  bureau 
of  the  Providence  (R.I.)  Jour- 
nnl-nulletin,  as  an  associate  ’j 
professor ; 

James  J.  Onder,  30,  who  will 
receive  his  Ph.D.  in  broadcast¬ 
ing  and  film  from  the  University 
of  Michigan  in  .August,  as  an 
assistant  professor; 

Glenn  P.  Hamden,  29,  an  in- 
dependent  film  maker,  as  an  in¬ 
structor. 

The  department’s  new  master 
of  arts  program  will  emphasize 
the  need  for  the  young  journal¬ 
ist  to  become  familiar  with  the 
issues  he  will  be  reporting.  The 
graduate  student’s  study  will 
expose  him  to  the  major  issues 
the  nation  faces  in  a  period  of 
rapid  change  through  various 
social  science  disciplines  and  a 
new  Seminar  in  Public  Affairs 
taught  by  Wolfson,  who  will  \ 
draw  upon  his  experience  in  re¬ 
porting  public  policy. 

The  graduate  student  will  for¬ 
mally  study  politics  and  gov¬ 
ernment  as  well  as  urban,  inter¬ 
national,  and  economic  affairs. 
He  will  also  be  required  to  study 
the  history  of  public  communi¬ 
cations  together  with  the  legal 
and  ethical  questions  raised  in 
this  area.  Using  Washington  as 
his  training  ground,  he  will  be 
called  upon  to  apply  his  under¬ 
standing  of  political  and  social 
issues  to  courses  Wolfson  will' 
teach  in  public  affairs  and  gov¬ 
ernment  news  reporting. 


EDITOR  Be  PUBLISHER  for  August  9,  19ti9 


Speaker  to  the  House* 

No  newspaper  talks  to  official  Washington 
as  effectively  as  The  Washington  Post. 

A  commitment  to  objective  reporting  and 
thorough  analysis  makes  it  the  authoritative  paper 
with  the  people  in  Washington  who  need  to  know. 

More  of  them  read  The  Post  than  any  other 
paper  in  town.  Or  any  paper  from  out  of  town. 

Washington  has  a  mind  of  its  own. 


BOWATER 

SALES  CO.  INC. 

Announces  the  Opening  of  a 
Southnest  Regional  Sales  Office 

Manager:  J.  R.  (Bud)  Iniiess 

8111  Preston  Road,  Suite  520 
Dallas,  Texas  75225 
Telephone:  (214)  363-1691 


“AT  YOIR  SERVICE"  with  other  offices — 

!\KVi  YOKK  (lieadquartrr^i) :  230  Park  Avenue, 
Telephone:  (212)  986-7630 


ATLANTA:  1819  Peaelilree  Koad.  N'.E., 
Telephone:  (404)  335-8020 


(iHICAGO:  69  ^’esl  Vt'ashinglon  Street, 
Telephone:  (312)  726-9674 
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Flores  prods 
Perlik  to  quit 
union  activity 

WaSHING'i’ON 

The  American  Newspaper  j 
Guild  will  hold  its  election  for 
the  office  of  president — the  first  i 
in  14  years — from  August  21 
through  26.  The  contenders  are 
Charles  A.  Perlik  Jr.,  secretary- 
treasurer,  and  Brian  L.  Flores, 
administrative  assistant  of  the 
1900-member  Washington-Balti- 
more  local  of  the  Guild. 

This  is  the  first  time  since 
1955  there  has  been  a  contest. 

Flores  advised  Perlik  by  mail 
that  he  was  taking  leave  of 
absence  from  his  Guild  post  for 
the  balance  of  the  campaign, 
and  he  suggested  that  Perlik’s 
failure  to  do  likewise  would 
violate  a  section  of  the  Lan- 
drum-Griifin  act  which  prohibits 
the  use  of  union  resources  to 
promote  the  candidacy  of  any 
person  for  union  office. 

Sees  no  legal  obligation 
Perlik  replied  that,  “he  did 
not  regard  such  leave  of  absence 
as  necessary,  desirable  or  in  the 
interest  of  the  Guild  and  was 
not  aware  of  any  legal  obliga¬ 
tion  imposed  by  any  law  that 
a  union  officer  take  leave  of  ab¬ 
sence  from  his  office  while  cam¬ 
paigning  for  election  to  office 
in  that  union.” 

Flores  noted  the  appointment 
of  ANG’s  bargaining  director, 

J.  William  Blatz,  as  Perlik’s  , 
finance  chairman,  and  he  was 
critical  also  of  an  appearance 
Perlik  was  making  at  a  San 
Juan  arbitration  on  behalf  of 
the  union. 

• 

Great  Lakes  Paper  Co. 
earnings  increase 

Great  Lakes  Paper  Co.  re¬ 
ports  net  earnings  for  six 
months  ended  June  30,  of  $2,- 
184,000  or  61  cents  per  share, 
compared  with  $1,391,000  or  39 
cents  in  same  period  1968. 

First  half  sales  set  a  new 
six-month  high  of  $37,049,000,  a 
13.2  percent  increase  from  $32,- 
741,000  in  1968  months.  Total 
shipments  reached  a  new  high 
of  257,438  tons,  up  9.9  percent 
from  234,174  tons  in  same 
months  last  year. 

Newsprint  sales  up 
This  reflects  a  17.7  percent 
rise  in  newsprint  shipments  to 
177,953  tons  from  151,171  in 
first  half  1968. 

Strengthening  of  kraft  pulp 
prices  contributed  to  the  im¬ 
provement  in  earnings,  C.  J.  W, 
Fox,  president,  stated. 
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July  pages 
eli^le  for 
Penney  prize 

COLl’AIBIA,  Mo. 

Dates  for  the  Penney-Missouri 
Awards  competition,  now’  mark¬ 
ing  its  10th  anniversary,  were 
announced  this  week  by  Dean 
Earl  F.  English  of  the  Univer¬ 
sity  of  Missouri  School  of  Jour¬ 
nalism. 

Material  chosen  from  the 
month  of  July  will  be  accepted 
for  this  year’s  judging  of  daily 
and  weekly  w'omen’s  pages. 
Fashion  writing,  reporting-writ¬ 
ing  and  photography  classes  are 
given  a  time  period  from  Janu¬ 
ary  1,  1969  through  July  19. 

Specific  regulations  for  the 
1969  competition,  as  listed  by 
Awards  Director  Paul  L.  Myhre, 
are: 

Women's  Pages  (dailies): 
Entries  should  be  women’s  pages 
(or  women’s  sections)  repre¬ 
senting  four  days  selected  from 
the  single  w’eek  of  July  13-19, 
1969.  Entries  may  include  any 
four  days  of  that  week,  but  only 
one  Sunday, 

Women's  Pages  (weeklies) : 
Entries  should  be  four  women’s 
pages  (or  sections)  printed  dur¬ 
ing  any  four  weeks  in  the 
month  of  July,  1969. 

Fashion:  Single  story  printed 
on  women’s  pages  any  time  be¬ 
tween  January  1,  1969  and  July 
19,  1969. 

Reporting-Writing:  Single 

story,  or  in-depth  series  printed 
on  women’s  pages  any  time  be¬ 
tween  January  1,  1969  and  July 
19,  1969. 

Photography:  Any  photograph 
printed  on  women’s  pages  dur¬ 
ing  period  of  January  1,  1969 
through  July  19,  1969. 

All  entries  should  reach  the 
Penney-Missouri  Awards  office 
no  later  than  September  30,  but 
not  before  September  1. 

.Awards  of  $1,000  first  place, 
$500  second  and  $250  third  go  to 
winners  in  each  of  the  four  w’om- 
en’s  page  classes.  The  fashion 
winner’s  aw’ard  is  $1,500,  or  $750 
cash  and  a  week’s  expenses-paid 
trip  to  any  European  fashion 
center.  The  single  reporting¬ 
writing  winner  also  receives  $1,- 
500. 

Top  photography  honor  is  a 
$500  award  for  the  “Women’s 
Page  Photographer  of  the 
Year.”  .Awards  of  $1.50  first, 
$75  second  and  $50  third  are 
given  in  the  three  photo  classes: 
Picture  strip,  or  layout;  story¬ 
telling  picture;  and  personality 
portrait.  The  top  aw’ard  honors 
the  photographer  whose  port¬ 
folio  covering  all  throe  classes 
is  adjudged  best. 
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These  are  the  5  richest 
million-plus  population 
markets  in  the  U.S. 


EFFECTIVE  BUYING  INCOME 
PER  HOUSEHOLD 

1. 

WASHINGTON,  D.C. 

812,795 

2. 

NEWARK,  N.J. 

812,609 

3. 

CHICAGO,  ILL. 

812,572 

4. 

SAN  JOSE,  CALIF. 

812,548 

5. 

DETROIT,  MICH. 

812,122 

(  ■  ar: 'y  .  Il- ■»  n.  I.C--V  vea-.) 


Why  is  No.  4  printed  in  red?  Mainly,  to  einpha.si/e  what  has  happened  to  the  one-time  farm 
town  south  of  San  Francisr-o.  (.Sonw  |H*ople  have  troiil)le  Indievinf;  it  now  travels  in  sM»'h  rare- 
li^fl  company.)  For  another  reason,  to  remind  advertisers  that,  with  all  of  its  siXHtaiular 
>:rowth.  Metro  San  -lose  still  prefers  its  home  newspa|X‘i-s.  Tcalay,  the  San  J«)se  .Mercury  and 
News  cover  this  ama/ing  market  Ixdter  than  ever . . .  and  5  times  as  well  as  any  other  papeix. 


^an  iloBP  iMrrruru  attb  Nruia 

Memfier  of  MILLION  MARKET  NEN^FAPEKS,  INC. 


i  IlK  I.KONARIJ  (•f)Ntf’ANY 
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CHAMPION  SPARK  PLUG  COMPANY  ANNOUNCES  AN 


•  ■  • 


All-new  Car  Care  newspaper 


Easy  way  to  boost  linage- proved  by 
newspapers,  nationwide! 


Again  this  fall,  Champion  will  provide  U.S.  and 
Canadian  newspapers  with  everything  they  need  to 
publish  an  advertising-supported  Car  Care  supple¬ 
ment.  So  far  this  year,  more  than  850  newspapers 
have  successfully  used  Champion’s  Spring-Summer 
service  to  help  publish  a  Car  Care  Supplement. 
Many  have  reported  a  phenomenal  linage  success 
—much  of  which  is  “plus  business.”  And  most 
of  these  same  newspapers  are  already  planning 
to  publish  another  supplement  this  fall— using 


Champion’s  all-new  Fall-Winter  service. 

You  can,  too!  Champion  will  provide  your  staff 
with  a  fully  implemented  12-page  supplement  proof 
book— free  of  charge.  It  contains  an  attention- 
getting  cover  design  plus  pages  of  timely  Car  Care 
articles,  ready-to-run  retailer  ads,  ad  elements  and 
page  toppers.  You  can  use  these  supplement- 
builders  as  is,  have  your  staff  modify  them  to  suit 
your  readers  or  substitute  original  Car  Care  mate¬ 
rial  of  your  own.  It’s  up  to  you. 


Kick  off  your  supplement  with  Champion’s 
1000-line  paid  ad  offer! 


Every  paid  circulation  newspaper  that  publishes  a 
special  Car  Care  supplement  of  at  least  8,000  total 
lines  (eight  tabloid  or  four  standard-size  pages), 
starting  with  a  cover  design  and  containing  at  least 
25%  Car  Care  editorial  matter,  is  eligible  to  run  a 


1000-line  Champion  advertisement  and  receive 
payment  for  it  at  your  national  daily  or  Sunday 
R.O.P.  gross  line  rate.  Complete  instructions  and 
repro  materials  are  included  in  Champion’s  news¬ 
paper  service. 


Tune-ups  help  prwent 

I  wirier  starling^jjjj’ 
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f 
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service  for  fall 


start  planning  your  Fall-Winter 
Car  Care  supplement-today! 

Every  U.S.  and  Canadian  paid  circulation  news¬ 
paper  can  publish  a  Fall-Winter  Car  Care  supple¬ 
ment  complete  with  the  Champion  1000-line  ad 
. . .  even  if  you  published  a  Spring-Summer  supple¬ 
ment.  Metro  Associated  Services  Inc.  subscribers 
will  receive  sample  proof  books  with  their  regular 
September  shipment.  Any  other  paper  desiring  the 
Car  Care  service  can  obtain  the  complete  kit  by 
mailing  the  coupon  below. 

n 
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More  than  850  newspapers  have 
published  Champion  Spring-Summer 
Care  Care  supplements  including: 


Newspaper 


Advertising 

Linage 


St.  Petersburg  (Fla.)  Times  34,494 

Wilmington  (Ohio) 

News-Journal  33,684 

Parkersburg  (W.  Va.)  News  25,870 

Marion  (Ind.) 

Chronicle  1  ribune  24,559 

Grand  Rapids  (Mich.)  Press  19,614 

Corning  (N.Y.)  Leader  19,347 

Baltimore  (Md.) 

News  American  18,840 

Buffalo  (N.Y.)  Evening  News  16,294 


(Most  of  this  linage  is  “plus  business") 


CHAMPION  SPARK  PLUG  COMPANY  •  TOLEDO,  OHIO  43601  V. 


FILL  IN  . . .  CLIP  OUT  . . .  AND  MAIL  TO:  METRO 

80  Madison  Ave.,  New  York,  N.  Y.  10016  •  Att:  J.  A.  Bernsteirf 


Send  us  FREE  OF  CHARGE  the  1969  Champion  FALL-WINTER  CAR  CARE  NEWSPAPER 

SERVICE  kit  for  LETTERPRESS  □  or  OFFSET  □  printing,  with _ extra  copies  of  the 

proof  book,  to  include  the  following: 

COVER  ILLUSTRATION  IN  COLOR  □  or  BLACK  AND  WHITE  □  MATS  □  or  PHOTOS  □ 
of  EDITORIAL  PICTURES. 

(Note:  ell  proof  books  printed  on  repro  stock.) 

□  WE  CAN  QUALIFY  FOR  THE  1000-line  ad  as  per  ground  rules  in  your  presentation. 

Be  sure  to  include  MAT  □  or  REPRO  PROOF  □. 

□  SORRY,  WE  CANT  QUALIFY,  but  still  want  the  service. 

WE  PLAN  TO  PUBLISH  ON  OR  ABOUT  (give  date) _ 

SIGNED _ TITLE _ 

NEWSPAPER _ OUR  PAID  CIRCULATION  IS  D  □  W  □ _ 

ADDRESS _ 


CITY. 


STATE 


.ZIP, 


i 


West  Lippincott  Sfeele 


Tliree  Trenton  Times 
newsmen  promoted 

Trenton,  N.  J. 

James  Kerney  Jr.,  editor  and 
publisher  of  the  Trenton  Times 
Newspapers,  has  announced  the 
promotion  of  three  news  execu¬ 
tives  : 

David  E.  West — to  executive 
editor,  a  new  position. 

Donald  E.  Lippincott — man¬ 
aging  editor  of  the  Evening 
Times. 

Jack  Steele — managing  editor 
of  the  Sunday  Times  Adver¬ 
tiser. 

West  has  been  managing  edi¬ 
tor  for  two  years.  His  career 
with  the  Times  began  in  1937 
when  he  became  a  reporter  on 
the  police  beat. 

Lippincott  has  been  metro¬ 


politan  editor,  a  post  he  will 
continue.  He  was  editor  of  the 
weekly  Ocean  County  Leader  at 
Point  Pleasant  before  joining 
the  Times  in  1953. 

Steele  came  to  the  Times  in 
1964  as  editor  of  the  Bucks 
County  edition.  He  had  worked 
for  the  Shamokin  (Pa.)  News- 
Dispatch  and  the  Atlantic  City 
Press. 

Bowater  in  Dallas 

Atlanta 

Geoffrey  Hutchings,  senior 
vicepresident  and  manager  of 
Southern  Sales,  Bowater  Sales 
Co.  Inc.,  announces  the  opening 
of  a  Southwest  Regional  office 
at  8111  Preston  Road,  Dallas, 
Texas  with  J.  R.  (Bud)  Inness 
as  regional  manager. 


Very  Much  in  the  Picture 


PONT  WORRY 
WINTHROR  WE'RE 
6T1LL  GOING  TO 
,  BE  AROUNPi 


BOY  THAT'6  A 
RELIEF,  MR.  CAVALLI, 
I  THOUGHT  r 
LOeTMYJOB/ 


Ooops — We  dropped  a  line  of  type — 

But  we  didn't  drop  one  of  America's  greatest  doily  and 
Sunday  funnies.  In  the  fine  print  of  the  NEA  od  in  the 
Editor  &  Publisher  Syndicate  Directory  we  dropped  the  line 
listing  NEA's  famous  funny,  "Winthrop,"  by  Dick  Covolli. 

Hove  no  fear — "Winthrop"  is  still  with  us — and  you — 
along  with  his  cost  of  humorous  characters — Cindy,  Spot¬ 
less  McPortlond,  Nasty  McNorf,  Mr.  and  Mrs.  Wortle, 
Morty  Meekle  and,  of  course,  with  men  on  the  moon,  our 
own  high  flying  astronaut  Foster  Nornrran — 


NtWSPAPlK  tNTtRPRISe  ASSOCIATION 


NEW  YORK 
CLEVELAND 


By  Roy  H.  Copperud 

If  I  were  M,  E, 

If  I  were  a  managing  editor,  I  would  ask  my  reporters 
and  copyreaders  why  they  write  (or  fail  to  edit  out)  such 
gaucheries  as  “Mayor  Smith  Saturday  announced  the  new 
policy,”  and  do  not  make  it  read  instead,  “Mayor  Smith 
announced  the  new  policy  Saturday.” 

Almost  without  exception  the  idiomatic  and  comfortable 
place  for  the  time  element  (in  this  case  Saturday)  is 
somewhere  after  the  verb.  Someone  would  be  certain  to 
reply  to  my  question,  “But  that’s  the  way  the  wire  service.s 
always  do  it,  putting  the  time  element  right  after  the 
.subject.”  And  I  would  regretfully  have  to  agree,  in  spite 
of  the  fact  that  countless  vrire  service  memos  have  at¬ 
tempted  to  discourage  this  clumsy  practice.  I  might  end 
by  writing  to  the  wire-service  moguls  asking  why  they 
do  not  include  a  note  on  this  subject  in  the  next  revision 
of  the  joint  wdre-service  stylebook,  together  with  a  half- 
dozen  or  so  other  admonitions  on  the  most  egn'Pgious  and 
common  errors  in  newswriting. 

If  I  were  an  m.  e.,  I  would  ask  my  staff  why,  when 
.something  is  propelled  through  the  air,  it  must  invariably 
l)e  hurled.  Why  not  occasionally  thrown,  which  is  usually 
more  appropriate?  In  any  event,  I  might  call  their  at¬ 
tention  to  the  fact  that  hurl  connotes  gn'eat  force,  and 
thus  is  inappropriate  in  connection  with,  say,  balloons  or 
confetti.  Need  rockets,  I  might  wistfully  add,  always  be 
“hurled  into  orbit”? 

I  would  ask  what  is  the  point  of  leaving  out  the  where 
it  is  patently  required,  as,  for  example,  in  such  sentences 
as  “Purpose  of  the  meeting  will  be  to  elect  officers.”  Why 
not  “The  purpose  .  .  .  ”?  Someone  might  answer  that  the 
is  not  essential  to  comprehension,  and  that  omitting  it 
makes  for  a  racy  style.  To  such  a  one  I  would  suggest 
leaving  my  employment  and  applying  for  a  job  with 
Western  Union  helping  people  compose  telegrams. 

I  would  ask  why  brush  and  forest  fires  must  without 
exception  “blacken  acres,”  instead  of  sometimes  being  al¬ 
lowed  simply  to  burn.  I  would  ask  why  rain  and  snow 
must  be  dumped,  instead  of  just  being  allowed  to  fall, 
and  what  advantage  there  is  in  calling  snow  “white  stuff.” 
Why  may  not  rivers  sometimes  overflow,  or  cause  floods, 
instead  of  “going  on  a  rampage”? 

I  would  ask  why  it  is  too  much  to  expect  that  someone 
who  makes  his  living  by  writing  or  editing  should  under¬ 
stand  enough  elementary  grammar  to  recognize  the  dif¬ 
ference  between  a  restrictive  and  a  nonrestrictive  modifier, 
and'  to  realize  that  sentences  like  “He  talked  to  Senator 
Claghorn  who  refused  to  discuss  the  matter”  require  a 
comma  after  the  senator’s  name. 

I  would  ask  what  is  the  point  of  rewriting  a  well-written 
press  release,  when  the  chances  are  ten  to  one  that  the 
rewritten  version  will  be  a  poorer  job  than  the  original, 
and  may  easily  contain  errors  introduced  by  the  rewriter. 

I  would  ask  staffers  why  they  clap  quotation  marks 
around  standard  expressions,  in  the  ignorant  belief  they 
are  slang  or  for  some  reason  require  apolog^y,  instead  of 
first  looking  them  up  to  find  out  whether  they  are  standard 
or  not — especially  since  95%  of  the  time  the  use  of  apol¬ 
ogetic  quotation  marks  in  the  press  is  mistaken.  I  would 
ask  them  if  they  had  ever  heard  that  apologetic  quotation 
marks  are  considered  superfluous  even  with  slang  and 
other  nonstandard  expressions. 

And  in  a  grand  and  despairing  climax,  I  might  ask  them 
why  they  should  assume  that  newspaper  writing  should  be 
characterized  by  cheesy  tricks  and  mannerisms  of  the 
kind  I  have  just  described.  Is  it  possible  that  they  have 
never  heard  that  such  things  are  looked  down  on  as 
constituting  journalese,  and  that  journalese  is  justly 
scorned  by  the  literate? 

. - . No.  381  . - . . 
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The  shot 
seen  roun< 

the  world 


On  July  16,  thousands  of  editors 
all  over  this  planet  were  waiting  for 
pictures  of  the  Apollo  11  liftoff. 

And  thousands  of  pictures  were  taken 
—by  more  than  500  of  the  finest 
photographers  available  anywhere. 

Including  Hugo  Wessels. 

If  you’d  like  to  see  what  editors 
selected-just  turn  the  page  to  one  of 
the  most  printed  news  photos 
in  history. 


for  Apolo  f| 

dd^dTribune 


PROGRI& 


Times-Union 


be  Hotinas 


IHE  \WL0  T1ME§:«E»A1J) 


Killeen  Daily  HERALD: 


DAILY  TELEGRAM 


Ca  J^actt  inalb-Xfffl* 


pelietnllt  ^^^s-Pemoi 


DAILY 


THE  TIMES 


r 


Talk  about  space  conquests!  This  DPI 
photo  of  the  Apollo  11  launch  grabbed 
more  space  in  more  newspapers 
than  any  other  photograph— ever! 


If  UPl  had  been  satisfied  to  participate 
in  the  NASA  photo  pool  this  photograph 
would  never  have  been  taken.  But 
UPl’s  Hugo  Wessels  took  a  photo  with 
just  that  little  bit  of  difference  that 
separates  a  distinguished  picture  from 
a  cliche  snapshot.  The  result— greater 
use  than  UPl  has  ever  measured  before. 

If  you’re  interested  in  the  circulation¬ 
building  extras  that  result  from  UPl’s 
extra  dedication— contact  Wayne 
Sargent,  UPl’s  VP  for  sales.  At  your  desk 
at  your  convenience,  he’ll  be  proud 
to  show  you  why  over  6500  subscribers 
wouldn’t  think  of  launching  their 
news  vehicles  without  us. 


UPl  is  on  the  scene 


United  Press  International 
220  East  42nd  Street,  New  York,  N.  Y.  1^017 
212-MU  2-0400 


(Telefolo  UPl) 


E.  J.  Grofer 


Detroit  News  names 
director  of  promotion 

I  )ETROIT 

The  Detroit  News  has  named 
E.  J.  (Ted)  Grofer  to  the  post 
of  director  of  promotion  and  re¬ 
search  for  the  newspaper. 

Grofer  comes  to  the  News 
from  Jam  Handy  Productions, 
Detroit,  where  he  has  served  as 
market  manager  and  Detroit 
sales  manager  since  1968.  He 
joined  Jam  Handy  in  1961,  hold¬ 
ing  positions  respectively  of  mo¬ 
tion  picture  assistant  director, 
motion  picture  studio  assistant 
manager  and  account  executive 
before  his  promotion  to  market 
manager.  Grofer  is  credited  at 
Jam  Handy  with  originating  the 
concept  of  a  “marketing  meet¬ 
ing”  selling  approach  utilizing 
a  wide  variety  of  audio-visual 
techniques. 

Grofer  holds  a  master  of  arts 
degree  from  the  University  of 
Iowa.  Before  coming  to  Detroit 
in  1961,  Grofer  for  two  years 
was  assistant  to  the  director  of 
public  relations  of  Champion 
Paper  Co.,  Hamilton,  Ohio. 


“You  took  the  words 
right  out  of  my  mouth’’ 

In  the  communications  industry,  this 
quote  doesn't  necessarily  mean  agree¬ 
ment.  Quite  the  contrary,  some  crackpot 
could  haul  you  into  court  for  piracy  or 
plagiarism  based  on  just  such  a  charge.  , 
And,  if  it  isn’t  that,  it  could  be  a  charge  I 
of  libel,  slander,  invasion  of  privacy  or 
a  copyright  violation.  What  can  you  do 
about  it?  Consider  an  Employers  Special 
Excess  Insurance  Policy.  Just  decide  on 
the  amount  you  can  afford  in  case  of  a  ! 
judgment  against  you,  and  we'll  cover 
any  excess.  For  details  and  rates,  write 
to;  Dept.  B,  EMPLOYERS  REIN¬ 
SURANCE  CORP.,  21  West  lOth, 
Kansas  City,  Mo.  64105;  New  York,  III  I 
John;  San  Francisco,  220  Montgomery;  ' 
Chicago,  175  W.  Jackson;  Atlanta, 
34  Peachtree,  N.E. 


L.A.  Times  names 
2  ad  executives 

Los  Angeles 

Tom  McCartin,  with  the  Los 
Angeles  Times  since  1959,  has 
been  named  assistant  director 
of  display  advertising.  This  post 
had  been  open  since  the  1968 
promotion  of  Don  Maldonado  to 
display  ad  director. 

Frank  Flood,  Eastern  maga¬ 
zine  manager,  succeeded  Mc¬ 
Cartin  as  Eastern  sales  man¬ 
ager  of  the  Times.  Carter  Gard¬ 
ener,  New  York  sales  represent¬ 
ative,  took  over  Flood’s  maga¬ 
zine  post.  He  formerly  was 
with  CWO&O. 

McCartin  went  to  the  New 
York  sales  managership  a  year 
ago  from  Chicago,  where  he 
headed  the  Times’  Midwest  sales 
office  since  it  was  opened  late  in 
1963.  Flood,  who  joined  the 
Times  a  decade  ago  from  the 
Hollywood  (Calif.)  Citizen- 
News,  has  been  with  the  New 
York  office  since  1966. 

• 

Religious  journalism 
professor  appointed 

Burton  W.  Marvin  has  been 
named  head  of  the  religious 
journalism  program  at  the  Syra¬ 
cuse  University  School  of  Jour¬ 
nalism.  Wesley  C.  Clark,  dean 
of  the  School,  said  Marvin  will 
succeed  Prof.  Roland  E.  Wolse- 
ley,  who  retires  in  January. 
Wolseley  has  l)een  chairman  of 
the  magazine  department  for  22 
years  and,  for  the  past  year, 
has  been  acting  head  of  the 
religious  journalism  program, 
which  he  originated. 

Marvin,  who  joined  the  Syra¬ 
cuse  University  faculty  in 
September  1968  as  professor  of 
journalism,  also  is  director  of 
the  School’s  mental  health  in¬ 
formation  training  program, 
which  is  funded  by  the  Nation¬ 
al  Institute  of  Mental  Health. 
Marvin  went  into  newspaper 
work  after  his  graduation  from 
the  University  of  Nebraska  in 
1935. 

*  *  * 

Jim  Thornton  —  from 
Houston  (Tex.)  Chronicle  copy 
desk  to  photo  editor  of  the  Son 
Diego  (Calif.)  Evening  Tribune, 
succeeding  Vekn  Griffin,  now 
yachting  writer. 

•  *  « 

William  F.  Geerhold,  city 
editor  of  the  Laconia  (N.  H.) 
Evening  Citizen — appointed  ad¬ 
ministrative  assistant  on  the 
urban  renewal  staff  by  the  La¬ 
conia  Housing  and  Redevelop¬ 
ment  Authority.  He  was  for¬ 
merly  a  reporter  for  the  Provi¬ 
dence  (R.  I.)  Journal. 


people 
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Marlyn  Rubin 


21 -year-old  J-grad 
edits  H’omen^s  pages 

Miami  Beach,  Fla. 

The  Miami  Beach  Sun  has 
shown  its  confidence  in  youth 
by  adding  Marlyn  Rubin,  per¬ 
haps  one  of  the  youngest  wo¬ 
men’s  editors  in  the  newspaper 
world,  to  its  staff. 

Marlyn,  21,  graduated  cum 
laude  from  the  University  of 
Florida  last  month,  with  a 
Bachelor  of  Science  in  Journal¬ 
ism.  She  is  a  member  of  Theta 
Sigma  Phi,  women’s  professional 
journalism  honorary;  Kappa 
Tau  Alpha,  national  journalism 
honorary;  and  Phi  Kappa  Phi, 
inter-college,  inter-national 
honor  society. 

She  received  her  A.  A.  from 
Stephens  College  in  Columbia, 
Missouri.  While  there  she  was 
feature  editor  of  Stephens  Life. 

At  the  University  of  Florida 
she  waj^  a  winner  in  the  Hearst 
competition  for  investigative  re¬ 
porting.  Experienced  in  the  city 
room,  she  interned  at  the  Sun 
last  summer,  worked  on  the 
Miami  News  city  desk  in  the 
summer  of  1967,  wrote  for  the 
Gainesville  Sun  and  was  staff 
writer  for  the  University  of 
Florida  paper. 

Her  plans  as  women’s  editor 
of  the  Miami  Beach  Sun  are  to 
broaden  the  interest  of  the 
women’s  pages  to  include  the  en¬ 
tire  family. 

Currie  goes  to  D.C. 

Washington 

Neil  Currie,  reporter  for  the 
Group  W  (Westinghouse  Broad¬ 
casting  Company)  all-news 
radio  station  KYW,  Philadel¬ 
phia,  has  been  named  a  news 
correspondent  for  the  Group  W 
Washington  News  Bureau. 


Peggy  Wvsong — from  re¬ 
porter  to  editor  of  the  Arizoi  ian 
at  Scottsdale,  Arizona. 

«  *  « 

Charles  C.  Niehuis,  for;ner 
writer-photographer  for  the 
Arizonian — to  state  editor  of 
the  Colorado  Springs  (Colo.) 
Free  Press. 

if 

Hal  Moore,  former  editor  for 
the  Arizonian — to  the  Robert  A. 
Mullen  Advertising  Agency  in 
Phoenix. 

*  *  4> 

Alexander  Burnham,  a  for¬ 
mer  reporter  for  the  New  York 
Times,  the  Associated  Press  and 
the  Hartford  (Conn.)  Couront, 
and  more  recently  a  writer  for 
CBS  Radio  News,  has  joined 
Time  Inc.,  as  publicity  manager 
of  Time  magazine. 

*  *  « 

Robert  F.  Lorimer,  feature 
writer  for  the  Idaho  Daily 
Statesman,  Boise,  won  the 
award  of  Western  Wood  Prod¬ 
ucts  Association  for  distin¬ 
guished  reporting  in  depth  on 
the  region’s  wood  industry. 

«  i(i  * 

William  G.  Moore,  a  former 
city  editor  of  the  Columbus  (0.) 
Citizen- Journal,  has  been  ap¬ 
pointed  to  the  new  post  of  di¬ 
rector  of  media  relations  for 
the  Nationwide  Insurance  Com¬ 
panies. 

*  *  * 

John  Picton,  a  former  ad¬ 
vertising  columnist  for  the  To¬ 
ronto  Globe  &  Mail,  has  been 
appointed  an  account  repre¬ 
sentative  in  the  public  relations 
department  at  J.  Walter  Thomp¬ 
son  Co.,  Toronto. 

*  *  * 

William  Metz,  of  Bradley 
University,  Peoria,  Ill.,  is  join¬ 
ing  the  University  of  Nevada 
journalism  faculty.  He  has 
worked  for  the  Honolulu  Star- 
Bulletin,  Santa  Paula  (Calif.) 
Chronicle,  Santa  Monica 
(Calif.)  Outlook  and  two  Cali¬ 
fornia  weeklies. 

*  *  * 

Howard  Seelye,  Los  Angeles 
Times — named  president  of  the 
Whittier  College  Alumni  Asso¬ 
ciation.  His  son  Randy,  is  edi¬ 
tor  of  the  Quaker  Campus,  col¬ 
lege  newspaper  there. 

*  *  * 

Garry  Aaron  Willard,  edi¬ 
tor  and  general  manager  of  the 
Journal  Messenger  of  Manassas, 
Virginia,  is  the  new  president 
of  Virginia  Press  Association. 

*  *  • 

Robert  O’Neil,  a  former  AP 
reporter  at  Albany  and  State 
Department  research  specialist 
— to  WCBS-tv,  New  York,  as 
an  editorial  writer. 
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RETIREMENT  TIME — W.N.  (Tommy)  Thomson,  9eneral  manager 
of  Hearst  newspapers  in  Boston,  is  pictured  at  a  party  given 
by  Publisher  Harold  G.  (Hap)  Kern.  They  are  flanked  by  Sam 
Bornstein,  editor  of  the  Sunday  Advertiser,  and  Eddie  Holland, 
editor  of  the  Record  American. 


Howard  Eanes,  assistant 
managing  editor  of  the  Roanoke 
(Va.»  Times,  has  become  super¬ 
intendent  of  the  Journalism 
Lab<  ratory  Press,  Washington 
and  Lee  University,  Lexington, 
Va.,  succeeding  C.  Haroi.d 
LaI  (  K,  who  retired. 

*  *  * 

Paul  Skayhan,  former  pro¬ 
bation  officer  for  the  Santa 
Barbara  (Calif.)  police  depart¬ 
ment,  has  joined  the  Klamath 
Falls  (Ore.)  Herald  and  News 
as  assistant  circulation  man¬ 
ager. 

♦  *  » 

David  White,  advertising 
sale.sman  for  the  Billings 
(Mont.)  Gazette,  has  been 
named  local  display  advertising 
manager  for  the  Muscatine 
(Iowa)  Journal. 

*  «  « 

Alvah  H.  Chapman  Jr.,  vice- 
pre.sident  and  general  manager 
of  the  Miami  Herald,  has  been 
appointed  director  for  Florida 
on  the  board  of  the  Southern 
Newspaper  Publishers  Associa¬ 
tion  to  succeed  John  H.  Perry 
Jr,,  who  resigned. 

♦  ♦  * 

David  Starr,  managing  editor 
of  the  Long  Island  Press,  has 
been  named  to  membership  of 
the  National  Council  of  the  Na¬ 
tional  Planning  Association. 

*  *  « 

Paul  O’Brien  —  from  general 
manager  of  the  New  Port  Richey 
(Fla.)  Press  to  advertising 
manager  of  the  Metro-East 
Journal  (East  St.  Louis,  Ill.) 
in  the  Lindsay-Schaub  group. 

if  * 

JiXRY  E.  Dunning — formerly 
advertising  manager  of  the 
Florence  (Ala.)  Times  —  Tri- 
Cities  Daily  of  the  Worrell  group 
to  advertising  manager  of 
the  Champaign-U  rhann  (Ill.) 
Courier, 

*  *  « 

Louis  A.  Walthall  —  pro¬ 
moted  from  ad  salesman  at 
the  Champaign-U  rbana  (Ill.) 
Courier  to  advertising  manager 
of  the  Edwardsville  (Ill.)  In¬ 
telligencer.  Both  are  Lindsay- 
Schaub  Newspapers. 

*  * 

Fred  Devoe — to  classified-  na¬ 
tional  ad  manager  of  the 
Southern  Illinoisan,  from  classi¬ 
fied  sales  staff  of  the  Philadel¬ 
phia  Daily  News  and  Inquirer. 
*  *  * 

JOHN  J.  Zakarian  —  pro¬ 
moted  to  editorial  editor  of 
Lindsay-Schaub  Newspapers. 
Formerly  a  Lindsay-Schaub 
editorial  writer,  he  recently 
completed  a  year  as  a  Neiman 
Fellow  at  Harvard. 


Dale  Mayhar — from  general 
manager  of  the  Okemah  (Okla.) 
News-Leader  to  the  advertising 
sales  staff  of  the  Tulsa  World 
and  Tribune. 

*  «  * 

Charles  Davis,  education 
writer,  San  Diego  (Calif.) 
Union  —  to  the  headquarters, 
California  State  Colleges,  in  the 
public  affairs  office. 

*  *  « 

Frank  Exarhos,  San  Diego 
(Calif.)  Union  city  hall  re¬ 
porter — named  to  the  post  of 
principal  assistant  to  the  San 
Diego  City  Council. 

♦  ♦  ♦ 

Paul  Taylor,  editor  of  the 
Yale  Daily  News  at  Yale  Uni¬ 
versity,  is  serving  a  summer  in¬ 
ternship  at  the  Saratoga 
Springs  (N.  Y.)  Saratogian. 

*  *  « 

Fred  Claire,  sports  writer 
for  the  Long  Beach  (Calif.)  In¬ 
dependent,  Press-Telegram,  has 
been  appointed  director  of  pub¬ 
licity  for  the  Dodgers. 


W.  N.  Thomson,  Hearst 
executive,  retires 

W.  N.  Thomson,  general  man¬ 
ager  of  the  Boston  Record 
American  Sunday  Advertiser, 
has  retired  after  39  years  as  a 
Hearst  executive.  He  was  hon¬ 
ored  by  40  staff  associates  at  a 
luncheon  at  the  Algonquin  Club 
hosted  by  Harold  G.  Kern,  pub¬ 
lisher  of  the  Boston  newspaper 
and  a  testimentary  trustee  of 
the  Hearst  Estate. 

A  native  of  Ayr,  Scotland, 
Thomson  began  his  career  in 
newspapers  as  chief  accountant 
with  the  Albany  (N.  Y.)  Times 
Union  on  St.  Patrick’s  Day 
1930.  Five  years  later  he  moved 
to  the  Milwaukee  Sentinel  and 
became  assistant  publisher  in 
1943.  In  1951  he  was  named 
general  manager  of  the  New 
York  Mirror;  Then  in  1964, 
Kern  invited  him  to  Boston. 

• 

John  Maddery — promoted  to 
assistant  sports  editor  of  the 
Fort  Lauderdale  (Fla.)  News. 


Philadelphia  Inquirer 
names  representatives 

Appointments  of  new  exclu¬ 
sive  Philadelphia  Inquirer  repre- 
.sentatives  in  New  York  and 
Chicago  have  been  announced 
by  the  paper’s  advertising  di¬ 
rector,  Lyman  B.  McBride.  The 
changes,  occasioned  by  the 
forthcoming  retirement  of  Ed¬ 
ward  J.  Lynch,  Chicago  repre¬ 
sentative,  liecome  effective  Sep¬ 
tember  1. 

Roger  Williams  will  take  over 
the  New  York  operation,  suc¬ 
ceeding  Robert  T.  Devlin  Jr., 
who  has  been  the  New  York 
representative  for  19  years  and 
will  assume  Chicago  representa¬ 
tion. 

Williams  joined  the  sales  staff 
of  the  New  York  representa¬ 
tive’s  office  in  April  1965.  Previ¬ 
ously  he  had  been  employed  by 
the  Philadelphia  Inquirer  as  a 
classified  and  rotogravure  sales¬ 
man. 

Devlin  will  be  returning  to 
the  city  where  he  started  his 
career  in  19.38  with  the  Chicago 
American. 

The  New  York  office  also 
lepre.sents  the  Inquirer  in  New 
England,  while  the  Chicago  of¬ 
fice  represents  the  newspaper 
throughout  the  Midwest.  The 
New  York  and  Chicago  repre- 
.sentatives  are  also  sales  agents 
for  the  Philadelphia  Daily  News, 


Football  booster 

Chicago 

W.  I).  Maxwell,  editorial 
chairman  of  the  Tribune  Com¬ 
pany,  was  awarded  a  plaque  by 
Mayor  Richard  Daily  of  Chicago 
.for  outstanding  contribution  to 
amateur  football.  The  award 
was  made  by  Chicago  Chapter 
of  National  Football  Association 
and  Hall  of  Fame  at  a  luncheon 
which  preceded  the  All  Star 
game. 


HOLLYWOOD  COLUMNIST  Joyce  Haber  of  the  Los  Angeles 
Times  syndicate  gets  the  VIP  treatment  at  Chicago  Sun-Times  party 
to  announce  the  newspapers'  starting  the  column.  James  F. 
Hoge  Jr.,  Sun-Times  editor,  left,  and  Chuck  Fegert,  advertising 
manager  of  the  Sun-Times  and  Chicago  Daily  News,  lend  their 
ears  to  a  bit  of  movieland  gossip. 
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I^r  j  index  DIRECTORY  Of  PRESS  CONTACTS 


1 

j  “PR/Index”  is  a  new  E&P  fea- 

Iture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recognizing  the  role  of  public 
relations  contacts  for  business 
I  and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grow,  that  they 
will  replace  the  hodge-podge  of 
cards  and  mimeographed  ‘con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con¬ 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  EAP’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


AGRICULTURE 


FARM  FACTS  &  PHOTOS— Photo*,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prinh  readily  availabla;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand.  New  Holland,  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 


SANDERS  ASSOCIATES.  INC.— Information  on 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  20 
major  markets.  Ray  Hall.  PR  Manager,  95  Canal 
Street.  Nashua,  N.  H.  03060.  (603)  885-2817. 


FRANCHISING 


GENERAL  BUSINESS  SERVICES.  INC.— Fran¬ 
chising  is  America's  new  glamor  industry.  G6S, 
in  45  states,  specializes  in  services  to  small 
businesses.  Franchise  facts,  leads:  Marvin  Meyn, 
GBS,  7401  Wise.  Ave.,  Washington.  D.C.  20014 
(301)  656-0123. 


HELICOPTERS 


COPY.  PHOTOS  AND  FEATURES  ON  BELL 
military  and  commercial  helicopters  in  use 
Hirougnout  the  world.  Bell  is  world's  largest 
producer  with  more  than  12,000  units  delivered 
to  all  U3.  Military  Services  and  civil,  business 
and  industry  users  in  the  U.S.  and  more  than 
50  Free  World  countries.  Write  or  call:  Larry 
M.  Hayes,  public  relations  director.  Bell  Heli¬ 
copter  Co.,  P.O.  Box  482,  Ft.  Worth,  Texas 
76101.  Phone  817-280  2425. 


INSURANCE 


ALLSTATE  INSURANCE  COMPANIES— In- 
formation  on  automobile,  boatowners,  home¬ 
owners,  health,  life  insurance;  traffic  safety, 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza,  Northbrook,  III.  Phone  (312)  291-5086. 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute;  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact:  Stephen  R.  Lawrence,  Director  of 
Public  Relations.  1600  Arch  Street,  Philadelphia, 
Pa..  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE- 
Prompt,  authoritative  information  on  automebila, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  110 
William  Street.  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies) 
Principal  source  of  information  on  all  facets  of 
business.  NAM  staff  and  member  company 
offices  provide  personal  service  to  news  madia. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR:  30  W. 
Monroe  St.,  Chicago,  III.  60603.  Tel.  (312) 
263-6038. 


TO:  Editor  &  Publislier 
850  Ttiird  Ave.,  New  Yorl< 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for . 

(Minimum  13  consecutive)  weekly  issues,  in  PR/INDEX,  and  invoice  at 
the  lowest  appropriate  rate,  under  category  heading; . 

COPY: 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX"  at  frequency  and  rates  indicated  below. 


NAME . COMPANY 


ADDRESS  . 

RATES:  Six-line  minimum  insertion  @  $3  per  line,  for  13  consecutive  issues,  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches.  26-tlme  contract  earns  5%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (6  lines,  13  tjmes.  $234;  6-lines,  2& 
times,  $444.60;  6-lines,  52-times,  $M2.40.) 
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AN  UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
PRDVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


^H£  TRAVELERS  CORPORATION — Information 
cn  financial  planning,  mutual  funds,  variable 
j-nultie;,  all  personal,  business  insurance; 
■r^ortgaie,  real  estate  investing,  investment 
-a-'^gement,  data  processing  systems.  Paul  D. 
5chn.ar  ka.  Manager,  Public  'nformation  Dept., 
One  Tower  Square,  Hartford,  Conn..  06115 
1203  )  2  77-2  7  79. 


RAILROADS 


UNION  PACIFIC — news,  features  and  photos, 
rW  and  color,  on  railroad,  industrial  develop- 
rant,  natural  resources  development  in  western 
J.  S.  Details  of  the  Golden  Spike  Centennial 
uring  1969.  E.  C.  Schafer,  1416  Dodge  St.. 
>-i8ha  Neb.  68102.  Phone  (402)  271-3258. 


Engleiiiaii  appointed 
lo  direct  projects 

Princeton,  N.  J. 

The  appointment  of  Thomas 
Engleman,  26,  executive  director 
of  the  Newspaper  Fund  has 
been  announced  by  William  F. 
Kerby,  president  of  Dow  Jones 
and  Company.  Engleman  has 
been  acting  director  since  Sep¬ 
tember,  1968.  He  was  named  as¬ 
sistant  to  the  director  of  the 
Fund  in  December,  1967. 

Prior  to  coming  to  the  News¬ 
paper  Fund,  Engleman  worked 
as  copy  editor  for  the  State  in 
Columbia,  S.  C.,  and  in  the 
Office  of  Information  Service  at 
Emory  &  Henry  College,  Emory, 
Va. 

Engleman’s  duties  include  di¬ 
recting  two  scholarship  pro¬ 
grams  for  college  students,  a 
career  information  program, 
i  summer  workshops  for  high 
school  Journalism  teachers  and 
newspaper  advisers,  and  Urban 
Journalism  Workshops  for  high 
school  students. 


Spain  gives  Pulliam 
honorary  decoration 

Phoenix 

Eugene  C.  Pulliam,  publisher 
,  of  the  Arizona  Republic  and 
'  the  Phoenix  Gazette,  was 
awarded  the  grand  cross  of  the 
Order  of  Isabel  the  Catholic  by 
General  Francisco  Franco, 
Spain’s  Chief  of  State  on  the 
33rd  anniversary  of  the  begin¬ 
ning  of  the  Spanish  Civil  War. 
I  Pulliam  reported  from  Spain 
1  on  the  Civil  War  and  was 
I  among  the  first  journalists  to 
write  at  that  time  that  U.  S. 
j  diplomatic  relations  with  Spain 
:  would  be  normalized  and  that 
,  Spain  should  be  admitted  to  the 
1  United  Nations. 


TRAVEL-TOURISM 


MONTREAL’S  MAN  AND  HIS  WORLD— news 
features,  photos  (b&w/Color)  35-nation  expo¬ 
sition  incl.  USSR,  France,  Czechoslovakia.  Aus¬ 
tria,  Spain — on  site  of  Expo  67.  Wolcott.  Carl¬ 
son  &  Co.,  485  Madison  Ave.,  New  York,  N.  Y 
10022.  Phone  (212)  755-5530. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  jb&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F.  J.  Hutton,  Publicity  Officer,  City 
Hall,  Edmonton  15,  Alberta,  Canada.  Phone 
(403)  424-0211. 


Taylor  appointed 
national  ad  chief 

San  Rafael,  Calif. 

Robert  T.  Taylor,  with  the 
San  Rafael  Independent- Jour¬ 
nal  for  the  past  five  years,  has 
been  named  national  advertis¬ 
ing  manager,  a  new  I-J  post.  He 
formerly  was  with  the  Minne¬ 
apolis  Star  and  Tribune  and 
the  Milwaukee  Sentinel. 

The  appointee  is  the  son  of 
Frank  L.  Taylor,  whose  career 
included  executive  vicepresi¬ 
dency  of  the  New  York  Herald 
Tribune,  publisher  of  the  Mil¬ 
waukee  Sentinel,  co-publisher, 
Chicago  Herald- American,  and 
vicepresident,  Hearst  Corpora¬ 
tion. 


PUBLIC  RELATIONS  EXECUTIVES:  If  you  mail  press  contact  lists  to  news¬ 
papers,  PR/ INDEX  was  meant  just  for  you.  It's  the  solution  to  one  of 
your  major  problems — keeping  editors  and  newsmen  informed  about 
who  to  contact  in  your  organization  and  where  they  can  be  reached. 


Ally  will  build  ads 
for  ‘The  Arrangement’ 

The  services  of  Carl  Ally  Inc. 
have  been  tapped  to  create 
newspaper  and  tv  advertising 
for  a  motion  picture  production 
of  Elia  Kazan’s  controversial 
novel,  “The  Arrangement.”  The 
estimated  budget  for  the  period 
of  introduction  and  national  dis¬ 
tribution  of  the  film  is  about 
$1  million. 

The  well-known  saga  about  a 
troubled  ad  agency  man  in¬ 
volved  in  an  illicit  love  affair 
topped  the  best-seller  list  in 
1967  for  26  weeks,  leading  all 
other  books  that  year. 

A  spokesman  for  the  agency 
said  advertising  for  the  film 
will  begin  in  the  fall  and  will 
be  conceived  with  the  help  of 
the  author.  According  to  the 
announcement,  no  presentation 
was  made  by  the  agency  for 
the  account — its  first  motion 
picture  assignment. 

The  picture  will  be  released 
by  Warner  Brothers  in  late  fall 
and  will  star  Kirk  Douglas, 
Faye  Dunaway,  Deborah  Kerr, 
Richard  Boone  and  Hume 
Cronyn.  It  was  produced  by  the 
author  for  Athena  Enterprises. 


HAPPY  DAYS— Bafor*  portrait  of  Manhall  Field  III,  Marshall 
Field  V,  left,  expresses  appreciation  to  Laurence  T.  Knott  for  his 
26  years  of  loyal  service  and  devotion  to  Field  Enterprises  Inc. 
and  the  Field  family.  Knott,  who  was  hired  by  Marshall  Field  III, 
retired  on  August  I  as  vicepresident  and  general  sales  manager 
of  the  Newspaper  Division  of  Field  Enterprises,  publishers  of  the 
Chicago  Sun-Times  and  Chicago  Daily  News. 


Ogilvy  &  Mather  net 
rises  to  $1.05  share 

Ogilvy  &  Mather  Internation¬ 
al  Inc.  reported  net  income  of 
$1,184,478,  or  $1.05  per  share 
for  the  first  six  months  of  1969 
compared  with  net  income  of 
$855,457,  or  $.78  per  share  for 
the  comparable  period  in  1968. 

Fee  and  commission  income 
totalled  $16,989,839  on  billings 
of  $111,343,444.  Comparable  fig¬ 
ures  for  the  first  six  months  of 
1968  were  fee  and  commission 
income  of  $15,368,381  on  bill¬ 
ings  of  $99,074,603. 

Ogilvy  &  Mather  noted  that 
some  of  their  gains  resulted 
from  a  shift  of  billing  to  the 
first  half  of  the  year. 


‘Les’  Jenkins  retires 
as  classified  chief 

SEATTL£ 

Lester  P.  (Les)  Jenkins, 
classified  advertising  manager 
Seattle  Times,  retired  August  1. 

He  started  with  the  Times  in 
1929  and  became  CAM  in  1939 
when  the  department  numbered 
36  employes  and  the  newspaper 
published  2,600,000  lines  of 
Classified  advertising.  Cur¬ 
rently,  the  department  has  a 
staff  of  97  that  handled  a  vol¬ 
ume  of  17,941,595  lines  last  year. 
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Summer  interns  get 
all-around  guidance 

Washington  Pride  Inc.;  and  Clarence 
The  Washington  Post’s  1969  Mitchell,  NAACP  Washingfton 
Summer  Intern  Program,  the  bureau  director, 
largest  in  the  newspaper’s  his-  «  .  . 

tory,  seems  like  an  instant  re-  Varied  assignments 

play  of  Plato  learning  his  busi-  Seven  of  the  19  interns  are 
ness  at  the  feet  of  Socrates,  in  assigned  to  various  copy  desks, 
the  lunar  age.  and  are  serving  as  copy  editors. 

The  19  college  students,  care-  One  is  assigned  to  the  photo 
fully  culled  from  a  field  of  648  department,  and  another  to 
applicants,  are  exposed  daily  to  sports.  Other  students  are  work- 
byline  writers  and  reporters,  ing  on  City  and  Suburban  staffs, 
directed  by  a  staff  of  editors  and  two  reporters  are  assigned 
with  countless  years  of  experi-  to  the  “Style”  section.  Another 
ence  and  judgment,  and  lectured  intern  is  assisting  the  education 
to  and  quizzed  by  executives  in  editor, 
all  fields  of  newspaper  manage-  The  group  includes: 
ment.  Stanley  Chess,  a  copy  editor 

Between  mid-June  and  early  intern,  a  Cornell  junior  major- 
September,  the  interns  will  jng  in  government,  who  worked 
travel  in  a  group  for  practice  during  the  summer  of  1967  as 
interviews  with  more  national  a  reporter  for  the  Long  Island 
leaders  in  the  fields  of  govern-  Press; 

ment,  foreign  affairs,  politics  Jonathan  Atkin,  photo  intern, 
and  civil  rights  than  many  ex-  from  Lake  Forest  College  in 
perienced  new-smen  wdll  talk  to  Illinois; 

during  the  entire  newspaper  James  Rowe,  a  Catholic  Uni¬ 
careers.  versity  economics  major  who 

The  group,  under  the  direc-  worked  last  summer  in  the  D.C. 
tion  of  Ken  Harder,  assistant  bureau  of  the  Wall  Street  Jour- 
managing  editor,  had  returned  nal; 

from  an  hour  and  27-minute  Dave  Bourdon,  sports,  a  jour- 
Capitol  Hill  interview-  with  Sen-  nalism  major  at  Maryland  U., 
ator  Barry  Goldw-ater  (R-Ariz.)  who  interned  last  summer  at  the 
the  day  E&P  visited  the  Post  Eastern  (Md.)  Star-Democrat; 
newsroom.  Jean  Gulliver,  Temple  Uni- 

During  the  previous  .several  versity,  the  Newspaper  Fund 
weeks,  the  group  had  quizzed  Editing  Intern  at  the  Post; 
Senator  Fred  Harris  (D-Okla.)  David  Anderson,  interning  on 
and  Senator  William  Fulbright  the  copy  desk  of  the  Style  sec- 
(D-Ark.),  led  by  Metropolitan  tion,  will  graduate  this  year 
Editor  Steve  Isaacs,  who  is  re-  from  Arizona  State,  also  a  mem- 
sponsible  for  the  internship  ber  of  the  Newspaper  Fund 
program  at  the  Post.  Editing  internship  program; 

Other  interviews  lined  up  for  Gordon  Pettey,  copy  desk  in- 
the  interns  by  Post  editors  in-  tern  from  Ohio  Wesleyan 
elude :  Air  Force  Secretary  Rob-  (June,  ’69),  who  was  born  in 
ert  C.  Seamans  Jr.;  Daniel  Southern  Rhodesia,  and  received 
(Pat)  Moynihan,  Assistant  to  a  full  scholarship  from  African 
the  President  for  Urban  Affairs;  Scholarship  Program  of  Amer- 
Marion  Barry,  director  of  Youth  ican  Universities.  He  was  a  copy 
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editing  intern  on  the  Baltimore 
Evening  Sun  in  1968; 

Carl  Word,  copy  desk  intern, 
a  June  ’69  graduate  from  Lin¬ 
coln  University,  who  received 
five  scholarships; 

Jeffrey  Tannenbaum,  political 
science  grad  from  Ohio  State, 
has  served  internships  with  the 
Ypsilanti  (Mich.)  Press  and 
Buffalo  (N.Y.)  Evening  News; 

Robert  Krim,  who  has  been 
the  Post’s  stringer  at  Harvard 
for  the  past  two  years,  and 
plans  to  do  graduate  work  in 
law  and  government; 

Keith  Bromery,  University  of 
Massachusetts  history  major, 
and  part-time  rewrite  and  copy 
editor  for  the  University  News 
Bureau; 

Melvin  Goo,  University  of 
Washington,  Seattle,  who  works 
part-time  on  the  telegraph  desk 
of  the  Seattle  Post-Intelligencer 
and  is  a  stringer  for  News¬ 
week; 

John  Guillory,  Loyola  Uni¬ 
versity,  who  works  on  the  news 
staff  of  the  New  Orleans  States- 
Item; 

Deborah  Huffman,  Cornell 
government  major,  who  works 
for  the  Ithaca  (N.Y.)  Journal 
and  is  a  campus  stringer  for 
Time-Life; 

lola  Johnson,  University  of 
Arizona  journalism  major  who 
has  received  a  Newspaper  Fund 
Scholarship ; 

Sharon  Joiner,  Howard  Uni¬ 
versity,  who  works  during  the 
school  year  as  a  dictationist  for 
the  Post  city  desk,  but  is  in¬ 
terning  in  the  Style  section; 

William  Henry,  news  desk 
copy  intern,  a  Yale  English  and 
Drama  major  who  has  been 
working  for  the  Plainfield 
(N.J.)  Courier-News  since  his 
junior  year  in  high  school; 

Paul  Batista,  Bowdoin  Col¬ 
lege  English  major; 

Anne  Hebald,  who  has  re¬ 
ceived  her  master’s  degree  in 
American  Studies  from  Yale, 
and  was  a  Fulbright  Scholar 
to  Paris  and  traveled  to  East 
Africa  on  an  educational  tour. 

According  to  Post  news  ex¬ 
ecutives,  the  intern  program 
provides  a  source  of  future 
staffers,  as  well  as  supplying 
the  Post  with  extra  help  dur¬ 
ing  the  summer. 

• 

Croupes  ad  manager 

Grand  Rapids,  Mich. 

E.  L.  Vandagriff,  who  recently 
returned  from  a  three-year  tour 
of  duty  as  sales  advisor  to  the 
Malawi  Broadcasting  Corp.  in 
Central  Africa,  has  joined  the 
Almanac  and  Star  Newspapers 
here  as  advertising  manager. 

Vandagriff,  who  will  head  the 
sales  staff  of  the  six  suburban 
weekly  papers,  is  a  1958  grad¬ 
uate  of  the  University  of  Mis¬ 
souri  Journalism  School. 


14  get  fellowships 
in  broadcast  fields 

The  Corporation  for  Pul 
Broadcasting  has  a^  a 
Career  Fellowships  to  1 1  peri 
sons  chosen  from  a  field  of 
candidates  submitted  by  78 
tions  after  talent  searches. 

From  September  tl  rou|ji 
June,  the  Fellows  will  work  ii 
the  production  of  public  .iffaiti 
and  public  interest  program¬ 
ing  at  the  stations  and  will  pre¬ 
pare  for  careers  in  public  !)road- 
casting. 

The  Fellows  are: 

Owen  Coyle,  41,  Madison,! 
Wise.;  WHA,  Madison.  He  is 
former  Capital  Times  reporter. 

David  L.  Crippens,  26,  Sai 
Diego,  Calif.;  KEBS,  Sai 
Diego. 

Clayton  M.  Grillo,  25,  Sanj 
Francisco,  Calif.;  KQED-FM, 
San  Francisco. 

James  Hope,  31,  Washington,! 
D.  C.;  Eastern  Educationall 
Radio  Network,  Washington. 

William  W.  Kiefer,  39,  Weth 
ersfield.  Conn.;  WEDH,  Hart¬ 
ford,  Conn.  He  is  a  Hartfo 
Times  reporter. 

Jim  Lehrer,  34,  Dallas,  Tex.; 
KERA,  Dallas. 

Willie  J.  Martin,  31,  Jackson¬ 
ville,  Fla.;  WJCT,  Jacksonville.! 

Rosanna  Joy  Quinn,  26,  Mem-I 
phis  Tenn.;  WKNO,  Memphia 

Marilyn  Robinson,  22,  Wash¬ 
ington,  D.  C.;  WETA,  Wash¬ 
ington. 

William  C.  Thompson,  30, | 
Pittsburgh,  Pa.;  WQED,  Pitts 
burgh. 

James  Val,  25,  Los  Angeles, 
Calif.;  KCET,  Los  Angeles. 

William  Hunter  Wilson,  24, | 
Lexington,  Ky. ;  Kentucky  Edu¬ 
cational  Television  Network, 
Lexington. 

Theodore  Wing,  22,  Washing¬ 
ton,  D.  C.;  WCNY,  S3n^cuse, 
N.  Y. 

A.  Price  Broughton,  34,  Mem¬ 
phis,  Tenn.;  Southern  Educa¬ 
tional  Communications  Associa¬ 
tion,  Columbia,  S.  C. 

• 

Photog^s  attackers 
put  on  probation 

Chicago 

Two  juveniles,  a  brother  and 
sister,  were  found  guilty  re 
cently  of  simple  battery  in  con 
nection  with  the  July  25,  1968, 
street  mob  assault  on  Mel  Lar 
son,  Chicago  Sun-Times  photog 
rapher  while  covering  an  as 
signment.  The  16-year-old  boy 
was  sentenced  to  three  years' 
probation.  His  14-year-old 
sister  received  one  year’s  pro¬ 
bation. 

Larson,  accosted  by  the  group 
of  50  to  60  persons  after  leavi: 
his  auto  to  photograph  a 
turbance,  was  seriously  inju 
before  being  rescued  by  a  40*] 
year-old  judo  expert. 
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And — he  has  Minimum  Shrink  R.O.P.  Super  Flongs,  the  mat  that  lets  you 
cold  mold  for  color,  with  regular  equipment,  fast  and  dependably. 

Besides  saving  as  much  as  15  minutes  per  mat  with  Minimum  Shrink 


R.O.P.  Super  Flongs,  you  also  get  fine,  close  register,  clean  highlights, 
more  detail  and  no  progressive  shrinkage  in  the  casting  box. 

For  the  best  color,  faster — why  not  try  Wood  Minimum  Shrink  R.O.P. 
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vlCottrell  845  gives  you  color  vitality! 


Cottrell’s  new  semi-cylindrical,  single  width  web  oH'set  press 
gives  you  a  better  looking  paper,  increased  reader  appeal  and 
lower  production  costs. 

Full  color  quality  is  unmatched!  Only  Cottrell  offers: 
staggered  blanket  cylinders  for  better  tension  control;  horizon¬ 
tal  web  lead  and  high-line  drive  for  precise  register  and 
Cottrell  patented  brush  dampening. 

The  Cottrell  845  lets  you  run  up  to  96  pages.  Speeds  up 
to  45.000  pph.  Plus,  the  flexibility  to  place  color  on  any  page. 

Growing?  With  the  new  845.  it's  economical,  easy.  You 
can  add  reels,  folders,  units  and  build  an  almost  unlimited 
number  of  configurations. 

When  you  add  this  flexibility  and  quality  to  the  845’s 
rugged  construction,  operator  accessibility  and  dependability, 
you  have  more  than  just  another  press.  You  have  a  press  that’s 
designed  to  meet  the  color  demands  of  tfie  future— today! 

Want  a  closer  look  at  the  new  Cottrell  845?  Write  T  he 
Cottrell  Company.  Mechanic  Street.  Westerly.  Rhode  Island 
02891. 

COTTRELL 

A  DIVISION  OF  HARRIS-INTERTYPE 
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That  six -column  spread! 


BristolVircinu-Tennessean 


Perspective 


Demo  Leaders  Seek 
^  Further  Troop  Cutbacks 


(»ri£zl>  Bear  \nai-kN  !»»»  Men 
\l  DdkmvRMM-  Nalumal  Park 


U  S  MILITARY 
DEATH  TOLL 


The  hammer  he  mentioned  is  a  variation  of  the 
standard  hammer.  Standard  treatment  is  the  form 
regularly  used  in  kicker  combinations  but  with  the 
kicker  bigger  than  the  main  head,  instead  of  the 
other  way  around. 

His  variation  is  effective:  42-point  italic  hammer 
and  two  lines  of  24-point  italic  main  head.  The  two 
elements  that  form  the  head  are  stretched  across 
four  joints  of  body.  That’s  about  the  spread  you 
need  even  in  a  standard  eight-column  page.  Classic¬ 
ally  the  hammer  is  twice  the  size  of  the  main  head, 
but  42  is  close  enough. 

How  about  that  chastely  vivid  nameplate?  No 
ears.  The  lettering  is  novel,  almost  as  if  executed 
by  hand  with  a  stub  pen. 

The  running  head  is  in  14  point.  Many  make  the 
mistake  of  using  a  dinky  size  for  running  heads. 
They  should  be  big  enough  to  be  read,  and  why  not 
set  them  in  caps  and  lower  case? 


By  Howard  B.  Taylor 

EMilorial  Con!>ultant,  Copley  InU'rnational  (^orp. 


The  trend  is  onward  toward  six-column  format 
in  offset. 

The  ISriniol  Viiyinia-Tennesnean  switched  recently, 
going  to  the  six-column  format  in  the  proces.s.  Any¬ 
one  wonder  how  come  the  combination  of  Virginia 
and  Tennessee  in  the  nameplate?  It’s  because  Bristol 
is  in  .south we.stern  Virginia,  hard  upon  the  Tennes¬ 
see  line. 

Ken  Mink,  as.sociate  city  eelitor  who  laid  out  the 
page  in  uppor  left,  sent  the  tearsheet. 

“We  have  ha<l  tremendous  reader  response  to  our 
n*-w  look,”  he  .said.  “Our  increased  photo  clarity  has 
b<*en  a  blessing.” 

The  columns  come  up  Hl.fi  picas  wide,  after  what¬ 
ever  reduction  may  occur  on  camera.  That  leaves 
plenty  of  air  In'tween  them.  Sunken  cutoffs  al.so 
contribute  to  the  breezy  l<M>k. 

Two  head  faces — Bodoni  and  Caslon  lM>ld  con¬ 
densed — are  mixed  in  the  page.  They  go  well  enough 
together.  No  one  can  .say  that  two  harmonizing 
head  faces  constitute  exce.ssive  mixture. 

“I  find  that  tin  use  of  panels  and  hammer  heads 
brighten  a  jiage  in  addition  to  adding  valuable  white 
space,”  Mink  wrote. 

Here  the  panel,  a  magazine  ai)proach,  is  the  side 
head  on  the  Borman  spread  across  the  top.  The 
(luote,  “I  Would  Be  Happy  To  Be  Their  Host,”  is 
lifted  directly  from  the  body  of  the  story.  It’s  re¬ 
peated  in  the  .story.  Many  left  the  repeat  stand 
when  they  pull  out  (luotes  for  a  panel.  Some  hack  it 
out  of  ihe  Ixxly.  Either  way  is  o.k. 

.Mink  exfjlained  that  he  dfwsn’t  use  panels  on  top 
of  heads  (another  common  usage)  but  <lroi).s  them 
into  a  column-link,  as  in  column  1  here. 


Robert  W.  Brown,  managing  editor  of  the  Augusta 
(Ga.)  Chronicle,  departed  from  orthodox  typography 
when  he  set  about  designing  a  new  Sunday  section 
(upper  right). 

Perspective  provides  a  package  of  comment,  inter- 
pretives  and  backgrounders. 

“We  decided  to  go  magazine  in  makeup,”  he 
wrote.  “We’re  still  experimenting,  but  we’ve  largely 
succeede«l.” 

That  he  has, 

“Interestingly,  the  magazine  style  has  pleased 
practically  everyone  except  perhaps  a  makeup  man 
or  two  in  th3  composing  room,”  he  said.  “I’m  sure 
some  of  them  have  misgivings,  particularly  about 
the  waste  of  all  that  white  space  around  heads.” 

By-line  and  photo  credit  lines  are  big.  The  photo 
credits  are  bigger  than  the  by-line.  At  least,  that’s 
l»etter  than  for  them  to  be  smaller. 
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points 


This  year  alone,  Compugraphic’s 
phototypesetting  systems  will  tally  over  600 
installations  throughout  the  world  —  more  than 
the  total  shipments  of  all  manufacturers  in  1967! 

Designed  for  high-speed,  economic 
production  of  text  composition  and  display  type, 
Compugraphic’s  phototypesetting  models 
operate  at  speeds  of  up  to  35  lines  per  minute. 
The  CG296i  and  CG4961  Models  will  operate 
from  unjustified  tape,  to  maximize  perforator 
production  time. 

Point  sizes  include  the  5  to  12  range  for  text 
composition  and  the  14  to  72  point  size  range 
for  display. 

Make  it  a  point  to  make  points  with 
Compugraphic’s  phototypesetting  systems. 


(FROM  5  TO  72) 
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’’We  selected  the  I jmfilm  System  forks 
typographic flexibility  and  type  design  fidelity. 

I'rank  (]. Miller,  President,  Xolk  &  I  Iiixlev,  Inc.,  New  York,  N.Y. 


“Our  customers  arc  c.MrcmcIv  fastidious  in  their  typographic 
dcmantls.  .Authentic  type  design,  sensitiyit\  of  character  fitting  anti 
spacing  arc  prime  necessities  for  the  prtKluction  of  top-t)ualit\  ads, 
collateral  and  publication  work.W’c  have  found  the  lanofilm  system 
completely  congenial  to  these  retjuirements. 

“  Phe  Linohlm  System  has  been  inv  aluahle  for  setting  multi-lingual 
composition.  Roman  and  italic  diacritical  marks,  together  w  ith 
normal  fonts  and  lK)ld  run-ins  are  accommodated  by  mereb 
depressing  a  button  for  their  intr<Kluction.” 

In  pbitiKoniposition,  if  you  cant  a  ford  to  take  second  k'st ,  you  zcant  Linofdni  — 
built  and  backed  by .  I  lergen  thaler:  tlv  total  graphic  arts  company. 


.Mcrgcnthalcr  Linotype  Company,  .Mcrgcnthaler  Drive,  Plainview,  N.Y.  1 1803 

A  I)i\  ision  of  KLTKA  Corporation 


Mergenthaler 
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MAJOR  PRINTING  CONTRACT—  Arthur  ("Punch")  Sulzberger, 
president  of  the  New  York  Times  Company,  (seated,  right)  con¬ 
gratulates  Jerome  B.  Fisher,  president  of  Publication  Corporation, 
after  signing  a  new  contract,  extending  through  1981,  for  Publi¬ 
cation's  Alco  Gravure  Division  to  print  the  Times'  Magazine,  Book 
Review,  and  other  rotogravure  supplements  and  sections.  Looking 


ONWARD  WITH  OFFSET — Fred  W.  Smith  (center),  executive 
vicepresident  of  Donrey  Media  Group,  signs  a  contract  for  an  8- 
unit  Goss  Metro-Offset  press  for  the  Las  Vegas  (Nevada)  Review- 
Journal.  Looking  on  are  J.  A.  Riggs  Jr.,  (right),  Goss  vice- 
president  of  sales,  and  Neil  Burger,  Goss  west  coast  sales  manager. 


on  are  Austin  J.  Farrell,  secretary  of  Crowell  Collier  and  Macmillan 
Inc.,  Publication's  parent  company;  Joseph  F.  Bond,  CCM  execu¬ 
tive  vicepresident;  Thomas  B.  Campion,  operations  director  of  the 
New  York  Times;  and  James  C.  Goodale,  Times  general  counsel. 

Plant  •  equipment 

H:itiiiiiiiiitiiiiiiiiiiiitiiiiiiiiiiiiin.iiiiii;iiiiiiiiiiii:iitiiu^  :':im  -i  i  'iiiMiifniiiiniiiititiiiiiini 

In  Arizona,  a  frozen  wall 
is  needed  for  construction 

Phoenix  thickness  around  the  excavation. 

Despite  desert  temperatures  When  the  building  founda- 
of  100-plus,  part  of  the  ground  tions  reach  ground  level,  the 
next  to  the  Arizona  Republic  space  between  the  foundation 
and  the  Phoenix  Gazette  build-  and  excavation  walls  will  be 
ing  was  frozen  to  a  depth  of  33  filled  and  the  refrigeration  units 
feet.  will  move  on  to  other  tasks  .  .  . 

This  phenomenon,  created  by  perhaps  in  more  hospitable 
two  portable  refrigeration  units,  temperatures. 


INTERNATIONAL  FACT — J.  Malcolm  Lougee  (left),  joint  manag¬ 
ing  director  of  Hoe-Crabtree  Ltd.,  looks  on  as  Donald  V.  Weber, 
president  of  Sta-Hi  Corporation,  signs  his  name  to  an  agreement 
granting  Crabtree-Vickers  Ltd.  manufacturing  and  selling  rights 
for  the  Sta-Hi  Stacker/251. 


is  part  of  the  construction  of  a 
160,000  square-foot  addition  to 
serve  the  newspapers. 

The  architect  engineers  and 
general  contractor  selected 
ground  freezing  as  the  most  ec¬ 
onomical  and  safe  method  of 
temporarily  supporting  the  soil 
walls  around  the  perimeter  of 
contiguous  streets  and  side¬ 
walks. 

If  ground  freezing  had  not 
been  available,  the  job  could  only 
have  been  done  by  creating 
sloped  sides  around  the  excava¬ 
tion  (not  possible  under  the  soil 
conditions  that  exist  around  the 
site)  or  by  constructing  ex¬ 
pensive  heavy-duty  shoring. 

Approximately  320  freeze 
pipes  33  feet  in  length  were  in¬ 
stalled  vertically,  in  rows  three 
feet  apart,  around  the  excava¬ 
tion.  Water  was  then  fed  into  a 
shallow  trench  adjacent  to  the 
pipes  and  allowed  to  seep  into 
the  ground. 

The  portable  refrigeration 
units.  Icy  Inez  and  Arctic  Alice, 
then  went  to  work,  circulating  a 


AT&T  moves  Swaiicy 
to  engineering  post 

G.  Walter  Swancy,  national 
press  industry  manager  in  the 
AT&T  Marketing  department. 
New  York,  has  been  appointed 
to  an  engineering  post  in 
AT&T's  Long  Lines  department, 
Atlanta. 

A  member  of  the  American 
Press  Telecommunications  Tech¬ 
nical  (APTT)  Committee, 
Swancy  was  instrumental  in 
developing  three  audio/visual 
presentations  for  the  press. 
“Data  Communications  For 
Newspapers  —  Today  and  To¬ 
morrow,”  first  shown  at  the 
ANPA/RI  production  confer¬ 
ence  in  June  1968,  has  been  seen 
by  more  than  20,000  people  in 
the  U.  S.  and  in  seven  European 
countries.  Two  more  Swancy- 
coordinated  shows,  “Facsimile 
Comes  of  Age”  and  “Community 
Newspapers:  The  State  of  the 
Art”  were  unveiled  last  month. 


Reporter  learns 
about  logistics 
in  the  pressroom 

Buffalo,  N.  Y. 

“It’s  a  giant  size  job  that 
takes  a  logistical  talent  equal 
to  that  of  a  field  general,” 
wrote  Jack  Quinn  in  the  News- 
News,  the  company  newspaper, 
after  interviewing  Bob  McGirr, 
the  pressroom  superintendent  of 
the  Buffalo  Evening  News. 

The  News,  McGirr  explained, 
receives  black  news  ink  in  rail¬ 
road  tank  cars  of  10,000  gallons 
capacity  each  and  uses  200  gal¬ 
lons  of  it  each  day. 

Another  statistic:  On  an 
average  day  the  News  presses 
consume  212  rolls  of  newsprint. 
Said  McGirr:  “At  roughly  five 
miles  of  paper  per  roll,  that’s 
about  1,060  miles  of  paper  we 
feed  through  the  presses  every 
day.” 


Plan  to  produce 
sstaekers  abroad 

Newport  Beach,  Calif. 

Crabtree-Vickers  Ltd.,  of 
London,  will  manufacture  and 
sell  Sta-Hi  Stacker/251  in  Eu¬ 
rope  under  provisions  of  a 
licensing  agreement  with  Sta- 
*Hi  Corporation. 

Donald  V.  Weber,  president, 
said  distribution  will  be  through 
Hoe-Crabtree  Ltd.,  C-V  sales 
organization,  under  terms 
reached  w^th  Ron  Taylor,  man¬ 
aging  director  of  C-V  and 
chairman  of  the  London  organ¬ 
ization’s  sales  organization,  Hoe- 
Crabtree  Ltd. 

Some  units  installed 

J.  Malcolm  Lougee,  joint  man¬ 
aging  director,  Hoe-Crabtree, 
said  the  agreement  will  provide 
an  important  addition  to  the 
range  of  equipment  his  company 
offers  through  Europe  and  the 
United  Kingdom. 

Stacker/251  already  is  oper- 


combination  of  brine  and  freon 
through  the  freeze  pipes. 

In  30  days  the  two  units  of 
400  ton  capacity  each  (capable 
of  air  conditioning  160  homes) 
produced  a  frozen  wall  of  earth 
varying  from  5  to  20  feet  in 


Replacing  Swancy  at  AT&T  is 
Joseph  M.  Lullo,  a  1957  grad¬ 
uate  of  Michigan  State.  He 
comes  to  New  York  from  Chi¬ 
cago  where  he  was  district 
marketing  manager  —  major 
accounts. 


The  reporter  also  learned  that 
the  News  gets  about  15,000 
papers  out  of  each  roll  of  news¬ 
print.  On  a  given  day  the  News 
has  4,500  rolls  of  newsprint  on 
hand  —  mostly  60-inch  rolls 
that  weigh  1,700  pounds  apiece. 


ational  abroad  in  the  Yorkshire 
Post  Newspapers’  plant  in 
Leeds,  England;  the  new  De 
Telegraaf  of  Sloterdijk,  Amster¬ 
dam,  and  at  the  Melbourne 
(Australia)  Herald.  The  Her¬ 
ald  is  installing  five  more  units. 
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Carter  Publications  Inc.  {Fort 
Worth  Star-Telegram)  bought 
controlling  interest  in  the  C-J  in 
September  1964,  and  the  present 
plant  was  built  and  occupied 
less  than  one  year  later. 

It  .soon  became  apparent  the 
facilities  were  insufficient  and 
plans  were  initiated  in  January 
.Arlington,  Te.x.  to  start  an  expansion  program. 
.Arlington’s  Citizen-Journal  Other  company-controlled 
has  embarked  upon  a  major  ex-  publications  printed  in  the  Ar- 
pansion  program  to  the  tune  of  lington  plant  include  the  weekly 
$1.5  million.  Trinity  Herald,  serving  the 

Publisher  and  president  Hurst-Euless-Bedford  area,  and 
George  W.  Hawkes  announced  its  Bargain  Poet  shopper;  the 
the  expansion,  which  includes  weekly  Grapevine  Herald  and 
construction  of  a  multi-storied  its  Sizzler  Section  mailer;  the 
building.  Manefield  News-Mirror;  and  the 

Expansion  will  include  the  semi-weekly  Oak  Cliff  Tribune 
combination  of  the  two  weekly  in  Dallas  and  its  companion  /Id- 
newspapers  (the  Citizen  and  the  vertizer. 

Journal)  along  with  a  third  • 

publicaton  to  be  circulated  Sun-  1711.  .  f  _ • 

day.  Th.  papar  also  will  offer  E"'*  LosElrOlllcs 
two  issues  weekly  to  Grand  Harvey  Ellis  has  been  ap- 
Prairie.  pointed  field  sales  manager  for 

The  printing  department  is  the  Graphic  Arts  Division  of 
adding  a  40-page  Goss  Urbanite  LogEtronics  Inc.,  Springfield, 
offset  press.  The  new  equipment  Va.  Reporting  to  Ira  R.  Kohl- 
will  give  the  C-J  the  largest  man,  director  of  the  Graphic 
offset  central  plant  in  this  part  Arts  Division,  Ellis  will  be  in 
of  Texas.  charge  of  all  field  sales  for  the 

Hawkes  said  the  new  publi-  firm’s  LogEflo  Automatic  Dry- 
cations  will  provide  a  “com-  to-Dry  Film  Processors  and 
plete-coverage  package  for  Tex-  other  graphic  arts  products, 
as’  fastest  growing  industrial-  Ellis  originally  joined  Log- 

residential  area  .  .  .  also  wo  Etronics  in  1965  as  eastern  Rep- 

need  the  money.’’  resentative. 


Weekly  plant 
is  enlarged 
second  time 


"DOWN  ON  THE  FARM"  doesn't  seem  to  be  so  far  away  from 
the  Houston  Chronicle  these  days;  in  fact,  a  hay  baler  is  bein9 
used  in  the  paper  handling  area.  When  the  edges  are  trimmed 
off  the  TV  magazine,  these  excess  strips  of  paper  are  conveyed  via 
an  overhead  funnel  running  from  the  folding  machine  in  the  press¬ 
room  to  the  baler.  A  blower  forces  the  little  pieces  of  paper 
through  the  funnel.  Warehouse  supervisor  Bobby  Loftin  (in  picture 
with  paper  handler  Bill  King)  says  the  hay  baler  makes  about 
55  to  60  bales  of  paper  a  week.  These  bundles  are  sold  to  a 
local  company  and  are  used  in  packing.  The  Chronicle  had  to  de¬ 
vise  a  break  system  for  the  machine  because  a  hay  baler 
ordinarily  runs  continuously.  Paper  is  fed  into  the  machine  from 
the  top.  The  break  stops  the  baler  long  enough  for  the  paper 
to  drop  into  the  front  part  of  the  machine. 


BEVERIDGE  MATS 
will  clarify 
The  Moon  Story. . 


Today’s  moon  stories  demand  the  utmost  in  clear, 
printed  reproduction  of  words  and  particularly  moon 
shots  taken  under  outer  space  conditions.  Check 
“moon  shot”  reproductions  in  your  plant  with  your 
equipment  and  Beveridge  “out  of  this  world”  mats. 
You’ll  see  what  we  mean  when  we  say  Beveridge 
Mats  tell  the  “moon  story”  best. 


BEVERIDGE  MATS 


SYNDICATES 


NEWSPAPERS 

Beverldga 
Auto- Pack 
Bevaridga 
High  Spaed 
Beveridge 
Multi-Cast 

NEW  PRODUCTS  DIVISION 

Tbe  BEVERIDGE  PAPER  COMPANY 

705  W.  Washington  Street  •  Indianapolis,  Indiana  46204 
Phone  (317)  635-4391 
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United  States  Printing  Ink  Corporation 

343  Murray  Hill  Parkway,  E.  Rutherford,  N.J.;  Cincinnati,  Ohio;  Charlotte,  N.C.;  San  Francisco,  Calif. 


tmedelim 

Uniformity  is  what  we  deliver  in  news  web  offset  inks.  Whether  your  shipment  is  a  5500-gallon  tank 
trailer  delivery  or  a  3-gallon  kit,  you  know  that  your  U.  S.  inks  will  outperform  all  others.  On  the  press, 
and  on  the  paper!  That’s  why  they’re  the  best-selling  web  offset  inks  for  newspapers  today.  When  you 
need  trouble-free  performance,  call  us.  We  deliver.  A  sample  kit  formulated  for  your  press  and  paper 
stock  is  yours  on  request. 
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Ingenious  reporters 
devise  carryall  box 


By  Orr  Kelly 

^'asliinglon  Star  fttaff  writer 

Houston 

For  an  old  paper-and-pencil 
reporter,  the  spectacle  in  the 
Apollo  11  press  room  here  at 
the  Manned  Spacecraft  Center 
is  something  only  a  little  bit 
short  of  overwhelming. 

It  isn’t  only  the  numbers.  Re¬ 
porters,  by  nature,  congregate. 
They  get  together  where  the 
news  is. 

But,  in  addition  to  the  gen¬ 
eral  assignment  reporters  who 
are  sent  in  droves  to  cover  a 
story  of  this  magnitude,  there 
is  the  relatively  small  contin¬ 
gent  of  space  and  science 
writers  who  make  this  a  very 
different  kind  of  news  room. 

They  arrive  with  tape  re¬ 
corders,  of  course,  but  some  of 
the  rest  of  us  have  dipped  a 
toe  that  far  into  electronic  jour¬ 
nalism.  It  is  what  they  add 
that  is  astounding. 

Part  of  it  has  a  certain  util¬ 
itarian  value.  Another  part,  one 
suspects,  is  show — a  bit  of  one- 
upmanship. 

Fast-selling  item 

As  a  moon  landing  came 
closer  and  the  number  of  news¬ 
men  assigned  to  the  space  pro¬ 
gram  grew,  the  noisier  it  got 
in  the  press  room.  One  bright 
reporter  came  up  wdth  the  idea 
of  wearing  earphones  to  focus 
the  important  information  in 
his  own  ears  and  blot  out  the 
general  babble. 

Next  time,  everyone  had  ear¬ 
phones  and  one  local  young  lady 
reportedly  made  a  tidy  profit 
retailing  them  and  showing  the 
less  ept  reporters  how’  to  hook 
them  up. 

One  of  the  great  break¬ 
throughs  was  made  by  John 
Lannan  of  the  Washington 
Star.  He  invented  the  box. 

It  is  a  small  rectangular  con¬ 
tainer  fitted  w’ith  wheels  for 
easy  rolling  through  airports. 
When  he  arrives  here,  he  opens 
it  up  and  has  at  his  fingertips 
all  the  reference  materials  he 
needs. 

It  was  on  Apollo  10  last  May 
that  the  box  made  its  appear¬ 
ance. 

Now  the  super-box 

Now,  on  11,  Karl  Abraham 

(Orr  Kelly  wrote  this  “new 
equipment”  report  for  E&P 
while  he  was  on  duty  covering 
the  Apollo  11  moon  mission.) 


of  the  Philadelphia  Bulletin  has 
come  up  with  the  super-box. 

It  is  not  only  much  larger 
than  Lannan’s  but  it  has  doors 
that  swing  open  to  provide 
space  for  posting  interesting 
bits  of  information  like  dead¬ 
lines. 

Immediately  at  hand  inside 


That’s  a  new'  machine  a  reporter 
uses  to  transmit  his  copy  over 
a  telephone  line  directly  to  his 
office.  It  is  fast,  convenient  and 
economical.  In  May  there  was 
only  one  in  use — by  the  Wash¬ 
ington  Star.  This  time,  there 
are  at  least  half  a  dozen  in  use. 

All  this  employment  of  elec¬ 
tronics  is  by  w'hat  used  to  be 
referred  to  as  the  w’riting  press 
and  doesn’t  count  the  mysteri¬ 
ous  things  the  television  engi¬ 
neers  are  up  to.  But  even  in  the 
room  where  the  writers  w’ork, 
there  is  probably  enough  wire 
to  string  a  line  to  the  moon. 

And  still  the  ideas  for  more 
use  of  wire  proliferate.  Just  the 
other  day.  Bill  Hines  of  the 


FOTOTRONIC  1200 


LINOTRON  505 


Composition  Systems 
superior  software 
makes 

PDP-8  computers 
more  productive  and 
more  profitable 
in  your 
newspaper. 

We  supply  hardware,  programs  and  systems 
support  for  all  typesetting  devices,  hot  and 
cold,  at  minimal  capital  investment.  Don't 
waste  another  nanosecond.  Cali  or  write  to¬ 
day.  Composition  Systems  Inc.,  325  Central 
Ave.,  White  Plains,  N.Y.  10606.  Tel:  (914) 
761-7800.  Atlanta  Office:  Tel:  (404)  633-4785. 

San  Francisco  Office:  Tel:  (415)  343-4224. 

Composition 

Systems 

.  ".software  makes  the  differenee. 
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the  box,  he  has  not  only  all  the 
reference  materials  one  might 
want  but  a  small  television  re¬ 
ceiver  and  an  adding  machine. 

An  adding  machine? 

Well,  as  a  matter  of  fact,  it 
comes  in  handy  in  converting 
ground  elap.sed  time  to  eastern 
or  central  daylight  time  and  in 
figuring  changes  in  distance  and 
speed. 

Whether  the  box  will  prolif¬ 
erate  like  the  tape  recorder  and 
the  earphone  is  not  yet  clear. 
It  is  a  rather  cumbersome  thing 
to  haul  around  and  space  in  the 
news  room  is  at  a  premium. 

But  one  item  of  equipment  is 
clearly  on  its  way  to  popularity. 


Chicago  Sun-Times  had  to  make 
a  broadcast  to  a  Canadian  radio 
station. 

He  opened  up  his  telephone, 
attached  it  to  his  tape  recorder 
w'ith  alligator  clips  and  made 
the  broadcast  through  the  more 
delicate  microphone  on  the  tape 
recorder. 

Where  will  it  all  end?  Cer¬ 
tainly  not  with  the  moon. 

• 

Kissel  in  Atlanta 

Paul  B.  Kissel,  sales  and 
marketing  executive  of  Inter¬ 
type  Company  for  16  years,  was 
appointed  manager  of  the  com¬ 
pany’s  southeastern  sales  district. 


$2.5  million 
building  for 
offset  press 

Spartanburg,  S.C. 

The  Spartanburg  Herald- 
Journal  has  begun  a  $2.5  mil¬ 
lion  expansion  program  which 
includes  a  new  split-level  build¬ 
ing  and  conversion  to  offset  pro¬ 
duction. 

The  new  home  of  the  Herald- 
Journal,  being  built  by  Daniel 
Construction  Company,  is  a  two- 
fioor  operation  for  all  depart¬ 
ments  of  the  paper  other  than 
the  press  area,  the  reel  room 
being  below  the  first  floor  level. 

The  new  building  will  be  next 
to  the  existing  Herald-Journal 
plant  at  177  Main  Street,  the 
entire  block  purchased  to  make 
way  for  the  expansion  program 
Plans  are  to  tear  down  the  old 
building  and  use  that  space  for 
parking. 

The  pressroom  will  house  a 
4-unit,  double-width  Goss  Metro- 
Offset  press. 

The  installation,  which  in¬ 
cludes  a  half-deck,  112-page 
Uniflow  folder  and  four  Goss 
Reel-Tension-Pasters,  will  be 
the  first  Metro-Offset  press  in 
South  Carolina. 

Phil  Buchheit,  publisher,  said 
other  new  features  planned  by 
the  Herald- Journal  include  a 
switch  to  cold  type  production 
and  a  9-column  format. 

The  morning  Herald  has  a 
circulation  of  41,000  while  the 
evening  Journal’s  figure  is  11,- 
000.  The  Sunday  Herald-Jour¬ 
nal  has  a  circulation  of  47,000. 

The  Journal  is  the  older  of 
the  two  papers,  established  in 
1844.  The  Herald  was  founded 
in  1872. 

• 

Mailroom  conveyor 
system  installed 

The  Milgo/IDAB  Corporation 
has  installed  a  complete  mail- 
room  conveyor  system  for  the 
New  London  Day  in  Connecticut. 

The  mailroom  system  includes 
a  Milgo/IDAB  SW  701  Wrap- 
master.  The  Wrapmaster  uses 
clear  plastic  to  protect  papers 
and  labels  against  weather  and 
pilferage.  It  has  the  highest  ca¬ 
pacity  of  any  newspaper  wrap¬ 
ping  equipment  installed  in  the 
U.  S.  A  programmed  Metro 
Stackmaster  will  be  added  to 
the  system  and  installed  later 
this  year. 

The  mailroom  conveyor  sys¬ 
tem  was  designed  by  the  Milgo/ 
IDAB  Corporation.  The  Miami 
firm  specializes  in  sales  and 
service  of  newspaper  production 
control  and  handling  equipment 
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R>r  top  performance... 
backup  makes  the 
difference ! 


A  surgeon  counts  on  his  operating  team  for  backup,  just  as  stereotypers 
can  count  on  their  Burgess  team.  Burgess  means  top  capability  all  the  way 
.  .  .  research  and  development,  production  and  inspection,  and  field  service 
right  in  your  plant.  Burgess  mats  help  you  make  a  good  impression.  Burgess 
Cellulose  Company,  Freeport,  Illinois  61032. 

get  the  Burgess  backup 

MORE  U.S.  NEWSPAPERS  USE  BURGESS  MATS  THAN  ANY  OTHER  KIND 


Phoenix  papers 
order  Sta-Hi 


COMMUNICATIONS  CENTER — A  building,  which  formerly  housed 
e  deperfment  store,  is  now  headquarters  for  Wawayanda  Pub¬ 
lishers  Inc.,  publishers  of  three  New  Jersey  newspapers;  the  War¬ 
wick  Advertiser  and  the  North  Jersey  and  Orange  County  Photo 
News  Newspapers,  as  well  as  the  studios  of  radio  station  WTBQ. 


Wood  will  send 
adhesive  samples 


ROLL  STRAIGHTENING 
SERVICE 


Restore  core-damaged  rolls  of  paper,  board 
or  metal  coils  to  A-1  usable  condition. 


Nationwide  on-site- 
service  right  in  your  plant 
or  warehouse. 


Recommended 
by  the  American 
Association 
of  Railroads. 


ENGINEERS  •  MACHINISTS 
TRUCKMEN 'RIGGERS 

CitimaieA,  aioen 


lox  208  Angola,  Indiana 

one  of  the  O  Connor  Industries 


55  Fourth  Street 
Brooklyn  31,  N.Y. 
JAcksen  a-«10S' 


Central 
Rigging  & 
Contracting 
Corp. 


1  1  Rowley  newspapers  Offset  eon  version 

tool,  clean  shave  g^^itching  to  offset  cost  is  $200,000 

for  plates,  thanks  A  switch  to  offset  is  under  Conneaut,  Ohio 

*  -  ,  •  .  9  •  j  the  Ashtabula  (Ohio)  The  Conneaut  News-Herald 

to  machinists  idea  star  Beacon.  started  offset  production  July 

The  evening  daily,  a  member  14  after  making  the  last  letter- 
of  the  Rowley  Publications  press  run  July  12  for  uninter- 
Neither  Joe  Martin  nor  Seth  group,,  purchased  a  6-unit  Goss  rupted  press  runs. 

Jones  is  exactly  a  stranger  to  Urbanite  web  offset  press  to  be  Total  conversion  cost  was 
the  Suggestion  System  winners  housed  in  a  new  7,000  square  $200,000. 

circle,  at  the  New  York  News,  foot  annex  to  the  present  build-  The  six-unit  Goss  Community 
but  the  Stereotype  machinists  ing  at  4626  Park  Avenue.  The  offset  press  has  a  suburbanite 

outdid  themselves  recently  when  new  structure  contains  a  107-  folder  and  balloon  former, 

they  were  awarded  a  total  of  foot  long  pressroom.  Printing  entirely  with  cold 

$800  for  their  latest  alteration  D.  C.  Rowley,  president  of  type,  the  News-Herald  has  two 
on  the  Supermatic  platecasting  Rowley  Publications,  said  the  Compugraphic  machines  in 
machines.  expansion  program  and  change  service  and  another  will  be  in- 

The  problem  solved  by  the  to  offset  at  the  19,000  circulation  stalled  this  fall.  The  press  prints 
pair  involved  the  shaving  of  ex-  Ashtabula  Star  Beacon  is  the  no  fewer  than  16,000  copies  per 

cess  metal  from  plates  after  second  expansion  program  in  a  hour. 

they  w'ere  cast.  Since  the  plates,  year.  The  News-Herald  is  a  5200 

cast  from  molten  lead,  were  still  addition  to  the  Star  circulation,  six-day-per-week 

hot  when  they  went  through  the  Beacon’s  Urbanite,  Rowley  Pub-  papcr  which  was  established  in 

shaving  knives,  bits  of  metal  Hcations  has  on  order  a  6-unit 

became  fused  to  the  ribbed  back  Qoss  Community  web  offset 

surfaces  of  plates,  impending  press  with  Suburban  folder  for 

their  installation  on  presses.  the  5,000  circulation  Conneaut 
Martin  and  Jones  designed  a  ;vems  Herald  and  a  6-unit  Goss 

cooling  system  that  forces  a  Urbanite  at  the  21,000  circula- 

heavy  air  stream  on  to  the  ribs  tion  Painesville  Telegraph  and 

through  the  rails  that  guide  15,000  Mentor  Morning  Monitor. 

plates  toward  the  shaving  • 

knives.  The  result  has  been  a  iti  »> 
cool  clean  shave  that  makes  for  million  plant 

belter  plates  and  fewer  rejects,  MELBOURNE 

with  less  machine  operating  The  Age,  with  a  staff  of  1,250 
time  lost  for  cleaning.  workers,  has  moved  into  its  new 

('ailing  the  suggestion  a  publishing  complex  at  250  Spen- 

“great  success,”  Stereotype  cer  Street,  a  mile  from  the  old 

General  Foreman  W.  David  plant  on  Collins  Street,  The  im- 

Happ  said  the  modification  has  provement  program  involved  an 

bei-n  applied  to  all  machines  in  expenditure  of  $12  million.  Two 

both  the  Manhattan  and  Brook-  new  million-dollar  presses  were 

lyn  foundries.  added. 


Presses:  installed,  renovated, 
dismantled,  moved  and 
erected. 

Composing  Room:  overnite 
and  weekend  moves. 
Mailroom:  conveyors  and 
auxiliary  equipment  moves 
and  additions. 

Warehousing:  complete 
service. 

Maintenance:  complete 
service. 


iDernlieiin 
+ associates 

307  n.  michigan  ave. 
Chicago,  ill.  60601 
312  236  1333 

Former/f 

PEREIRA,  BERNHEIM  &  KAHN 
design  •  planning  •  layout 


New  York  City:  275  Madison 
Avenue  (212)  ORegon  5-5100 
Connecticut:  (203)  878-3535 
Massachusetts:  (413)  737-3525 
Georgia:  (404)  457-7134 
Canada:  (514)  735-5321 


Color  awards  testify 
toweekly’sknow-how 

By  Mary  Ruth  Dunlap 


Li'fkin,  Texas 

Three  months  after  the  Diboll 
(Texas)  Free  Press,  converted 
tc  offset,  they  began  running 
process  color  using  color  equip¬ 
ment  that  cost  only  $200. 

Paul  Durham,  current  presi¬ 
dent  of  the  Gulf  Coast  Press 
Association,  started  the  East 
Texas  weekly  in  1952.  Working 
full  time  as  a  machinist  at  the 
nearby  Lufkin  Foundry,  he 
worked  on  the  paper  at  night, 
and  Mrs.  Durham  worked  on  it 
during  the  day  using  their  ga¬ 
rage  as  an  office. 

When  each  edition  was  com¬ 
pleted,  he  took  the  copy  90  miles 
to  another  East  Texas  town  for 
printing.  Because  of  the  distance 
and  because  he  was  actually 
holding  two  jobs,  Paul  often 
napped  while  his  paper  was  on 
the  press.  The  building  next 
door  to  the  print  shop  was  a 
combination  furniture  store  and 
mortuary.  Often  he  slept  in  a 
hearse  when  one  was  jjarked 
nearby. 

Shcel-fed  offset  press 

In  1955,  they  opened  an  office 
in  downtown  Diboll.  Circulation 
reached  about  800  and  depended 
mostly  upon  street  sales.  In 
1958,  Paul  began  taking  the 
Free  Press  to  Nacogdoches  to 
be  printed,  and  in  1962,  he  pur¬ 
chased  offset  equipment. 

“Our  first  equipment  and 
what  we  still  use,  principally, 
includes  a  two-page  Harris 
sheet-fed  offset  press,  circa  1932, 
an  old  20  x  35  Cleveland  folder 
salvaged  from  a  junk  heap,  a 
rebuilt  paper  cutter,  and  vari¬ 
ous  job  equipment.” 

By  this  time,  his  staff  had 
increased  to  four,  and  Paul  re¬ 
signed  his  other  job  to  work 
full  time  on  the  Free  Press. 


The  first  edition  printed  offset 
was  dated  Jan.  15,  1962,  and  in 
March  of  that  same  year,  he 
successfully  tried  printing  proc¬ 
ess  color  for  the  first  time. 

Since  then,  the  Free  Press 
has  used  process  color  editorial¬ 
ly  at  least  12  times  a  year,  and 
color  in  advertising  about  once 
a  month.  Spot  color  is  used  once 
or  twice  a  month.  Circulation 
is  now  just  over  4,000,  primar¬ 
ily  in  Angelina  County, 

“It  isn’t  the  cost  that  pre¬ 
vents  us  from  using  color  more 
often,”  said  Paul,  “but  we  have 
a  limited  press  capacit.v  and 
still  jirint  on  a  sheet  fed  press, 
although  we  are  considering 
changing  to  a  web  press.” 

‘Pleading  color’ 

Paul  encourages  other  small 
weeklies  to  experiment  with  and 
to  use  color.  “The  use  of  color 
is  not  necessarily  expensive,”  he 
said,  “It  isn’t  the  costly  equip¬ 
ment  that  is  necessary  to  get 
good  color,  but  the  determina¬ 
tion  of  a  good  staff. 

“As  far  as  newspaper  work 
and  color  are  concerned,  Alvin 
Fasske  and  Bobby  Chandler 
who  are  responsible  for  the  en¬ 
tire  color  process  done  in  our 
shop,  were  green  and  learned 
the  process  on  their  own.  We 
try  to  achieve  not  perfect  qual¬ 
ity,  but  pleasing  color.” 

The  success  of  the  Free  Press 
has  not  been  unnoticed.  In  June, 
it  was  awarded  the  Sweepstakes 
or  General  Excellence  award  in 
the  annual  contests  sponsored 
by  the  Texas  Press  Association. 

It  was  the  fourth  time  in  nine 
years  that  the  Diboll  newspaper 
had  won  the  highest  award  it 
can  win  competing  with  week¬ 
lies  from  towns  with  popula¬ 
tions  from  2,000  to  5,000. 


William  Ginsberg  Associates 

CONSULTING  ENGINEERS 

William  Ginsbarg — Coniulting  Enginaar  •  Robart  K,  Ginsbarg  PE 
Harman  S.  Brandai  PE 

Over  forty  years 
of  service 
to  the  newspaper 
industry  and 
the  graphics  arts. 

331  MADISON  AVENUE.  NEW  YORK.  N.Y.  10017 


a  CONSULTATION 

•  NEW  PLANT  DESIGN 

•  PLANT  EXPANSION 

•  MODERNIZATION 

a  CONSTRUCTION 
SUPERVISION 


212  MU  7-Mf3  A  MU  7.A3S* 


Pressroom  view  shows  some  of  the  80-plus  editors  and  publishers 
representing  40  midwest  papers  attending  a  recent  offset  printing 
seminar  at  the  North  Platte  (Nebr.)  Telegraph.  Featured  at  the 
Telegraph,  which  modernized  its  production  facilities  last  year,  was 
this  7-unit  V-22  Cottrell  web  offset  press.  The  89-year  old  daily  has 
a  circulation  of  14,000.  Publisher  James  W.  Kirkman  said  "the  Tele¬ 
graph  averages  one  four-color  ad  each  month  and  publishes  four- 
color  editorial  photos  every  week." 


Wisconsin  newspaper 
coininitted  to  offset 

Appleton,  Wis. 

A  three-year,  $3  million  mod¬ 
ernization  program  culminating 
in  conversion  to  offset  of  the 
daily  and  Sunday  Appleton  Post- 
Crescent  has  been  announced. 

Victor  I.  Minahan,  president 
of  Post  Corporation,  publishers 
of  the  Post-Crescent,  Twin  Citp 
(Wis.)  News-Record  in  Neenah- 
Menasha  ^and  other  news])aper, 
tv  and  radio  properties,  said  the 
plans  call  for  gradual  conversion 
of  the  Post-Crescent  composing 
room  to  full  photocomposition 
during  the  next  three  years, 
w'ith  installation  of  an  offset 


NEWSPAPER 

INSTALLATION 

SPECIALISTS 

Offset 

Letterpress 

Magazine 

Rotogravure 

GEORGE  R.  HALL,  INC. 

20234  Detroit  Rood 
CLEVELAND,  OHIO  44116 

_ Phone  (2  16'  331-0  lib _ 


printing  press  scheduled  for 
1972. 

The  project  will  involve  expan¬ 
sion  of  the  present  building  to 
accommodate  the  new  press 
units,  a  new  mailroom  and  re¬ 
arrangement  of  several  of  the 
new'spaper’s  other  departments. 

The  first  Compugraphic  com¬ 
posing  machine  for  straight 
news  matter  already  has  been 
delivered  and  a  second  to  set 
headline  type  is  due  in  Sep¬ 
tember. 

• 

Baja  California 
daily  in  new  plant 

Tijuana 

The  28-year-old  El  Heraldo 
celebrated  its  birthday  this  year 
with  the  occupancy  of  its  new 
building  here.  It  is  the  oldest 
daily  newspaper  in  the  Baja 
California  part  of  Mexico. 

In  dedicating  the  new  struc¬ 
ture,  the  paper’s  founder  and 
editor,  Ruben  1).  Luna,  said,  “I 
still  maintain  fresh  in  my  mind 
the  early  days  of  our  publica¬ 
tion  when  we  began  with  a  flat¬ 
bed  press.” 

The  new  building  was  dedi¬ 
cated  to  his  wife,  the  late 
Senora  Leonor  Esparza  de  Luna. 
A  plaque  inscribed  with  her 
name  has  been  placed  in  the 
lobby. 
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A  i  linage 
for  June 


If  if 


Ifi8 


The  linag*  tabulation  shown  hara  has 
baan  compilad  by  Madia  Raeords,  Inc. 
for  t'sclusiva  publication  by  Editor  t 
fablisliar.  Thay  may  not  ba  printad  or 
pabll.h^  in  any  form  without  aiplicit 
parm'.sion  from  Madia  Raeords,  Inc. 

Eic^pt  whara  othar  figuras  ara  spacifi- 
cally  shown  tha  following  footnotas  apply 
to  Madia  Raeords.  Juna  Ifif  Linagas 
•Inclodas  fS.iii  linas  FAMILY  WEEKLY 


NOTE:  Part  run  advartising  includad; 
Couriar  Exprass-S  Ifif — l,348,7ff  includas 
28,800  linas;  Ifi8  —  l,302,4n  includas  18,- 
720  linas.  Waning  Naws-a  Ifif — 3.07i,S24 
includas  117,504  linas;  Ifi8— 3,084,520  in¬ 
cludas  150,300  linas. 

CAMDEN.  N.J. 

Couriar-Post-a  . 2,0il,5f4  I,888,i38 

CHARLOTTE,  N.C. 

Naws-a  .  1,821,105  1,475,183 

Obsarvar-m  .  2,402,231  2,233,f75 

iObsarvar-S  .  1,024,437  f55,flS 


NOTE:  Part  run  advartising  includad;  HACKENSACK,  N.J. 

Post-a  Ifif  —  2,f 10,355  includas  I47,il2  R,cord-a  . 2,i38,442  2,773,332 

linas;  Ifi8— 2,8f7,338  includas  I54,4f3  linas.  'Racord-S  .  i44,338  . 

DES  MOINES,  IOWA 

Ragistar-m  .  if3,7l2  i48.fi7 

Tribuna-a  .  1,243,843  I.l80,f2l 

fRagistar-S  .  iii,i30  ifi,f3f 


Grand  Total  .  5,247,773  4,ii5,073 

CHICAGO,  lU. 


ALBANY,  N.Y. 

t'Knlckarbocliar.Naws-a  l,84f.2ll  I.2f2,4i0 

ITimas  Unlon-m  .  I,257,i38  I.280,f00 

^mes  Union-S  .  f8l.5i2  f78.38i 


PARADE 

.  4,354,453 

4,115,751 

1  WEEKEND. 

Tribunt-S  . 

.  2,417,745 

2,203,027 

1747  1748 

fDaily  Nawt-a  .... 

.  2.085.583 

2,035,402 

Am«rican'«  . 

1,011,021 

OHIO 

Amarican-S  . 

523,355 

Sun-Timat-m  . 

.  2,357,170 

2,274, 107 

.  2,877,347  2,517,005 

|Sun-Timat-S  . 

.  1,420,783 

1,270,571 

.  1,284,424  1,317,788 

Today-a  . 

.  887,787 

.  4,143,773  3,834,773 

Today-S  . 

.  403,451 

Grand  Total  . . . 

. 13,731,372 

13,433.454 

Grand  Total  .  2.i04.l85  2.52i.827 

NOTE;  Part  run  advartising  includad; 
Tribuna-a  Ifif — 1,243,843  includas  33,5iO 
linas;  Ifi8 — 1, 180,321  includas  50,(M  linas. 
Ragistar-S  Ifif— iii,i30  includas  I35,f4l 
linas;  Ifi8 — ifi,f3f  includas  Ii3,023  linas. 

DETROIT,  MICH. 

Fraa  Prass-m  .  1,74 1, i84  . 

SFraa  Prass-S  .  77i,500  . 

Naws-a  .  3,254,741  . 

Naws-S  .  I,75i,554  . 


Grand  Total 


....  4,088,411  3,551, 74i 


ALBUQUERQUE,  N.M. 

Journal-m  .  1,840,054  I,7f2,l78 

kJournal-S  .  745,2f4  4f7,lf8 

Tribuna-a  .  1,847,457  1,737,847 


Grand  Total  .  4,433,005  4,227,223 

ATLANTA.  GA. 

Constitution-m  .  2,814,545  2,455,127 

Journal-a  .  3,3i4,fi2  3,l0l,2if 

Journal  t 

Constitution-S  .  1,555,240  l,48l,87f 


NOTE;  Part  run  advartising  includad; 
Tribuna-m  Ifif — 4,354,453  includas  844,138 
linas;  Ifi8 — 4,ll5,fSI  includas  805,431  linas. 
Tribuna-S  Ifif— 2.4l7.f45  includas  444,427 
linas;  If48— 2,203, 02f  includas  421,452  linas. 
Daily  Naws-a  Ifi8— 2  035.402  includas  57.552 
linas.  Sun-Timas-S  Ifif — I.420,f83  includas 

252,320  linas;  If48— l,270,5fl  includas  217,- 
547  linas. 

NOTE;  Amarican-a  t  S  eaasad  publica¬ 
tion  April  27,  Ifif.  Today-a  B  S  first  pub¬ 
lication  April  28,  Ifif. 

CINCINNATI.  OHIO 

Enquirar-m  .  2.48f,547  2.235,342 

Enquirar-S  .  1,724,334  l.4lf,702 

Post  ft  Times-Star-a  ...  2,408,177  2,32f,344 


Grand  Total  .  7,52f.47f  . 

NOTE;  Part  run  advartising  includad; 
Fraa  Prass-m  Ifif — 1,741,484  includas  35,- 
523  linas.  Fraa  Prass-S  Ifif— 774,500  in¬ 
cludas  8l,7fl  linas.  Naws-a  Ifif— 3,254.741 
includas  417,437  linas.  Naws-S  Ifif— 1,754,- 
554  includas  175,810  linas. 

NOTE;  All  nawspapars  not  publishad 
Juna  I  through  30,  Ifi8  dua  to  strilia  con¬ 
ditions. 

DOVER.  DEL. 

Dalawara  Stata-Naws-a  8f7,25i  . 

NOTE;  Dalawara  Stata-Naws-a  publishad 
5  days  a  waak  only. 

DULUTH.  MINN. 

Harald-a  .  814.448  8lf,520 

Naws-Tribuna-m  .  7S2.f74  744,873 

Naws-Tribuna-S  .  445,702  427,434 


Grand  Total  .  3,302,780  2,773,332 

NOTE;  Part  run  advartising  includad; 
Racord-a  Ifif— 2,438,442  includas  47f.748 
linas;  1748—2.773,332  includas  504,778  linas. 

NOTE;  Racord  Call-S  first  publication 
Saptambar  15,  If48.  Timas-a  publishad 

fiva  days  a  waak  only,  affactiva  Octobar 
15.  1748. 

HARTFORD,  CONN. 

Courant-m  .  1,820,343  1,717,137 

§Courant.S  .  1,422,714  1,284,545 

Timas-a  .  1,835,458  2,302,424 

fTimas-S  .  430,547  . 

Grand  Total  . 5.70f,084  5,304,104 

NOTE:  Timas-S  first  publication  Saptam¬ 
bar  IS.  1748.  Timas-a  publishad  fiva  days 
a  waak  only,  affactiva  Saptambar  14,  1748. 

HONOLULU,  HAWAII 

Advartisar-m  .  2,155.751  1.737,431 

Star-Bullatin-a  .  2,277,377  2.044,704 

fStar-Bullatin  ft 

Advartisar-S .  817.348  820.387 


Grand  Total 


5.250.474  4.802.724 


HOUSTON.  TEX. 

Chronicla-a  .  4,038,424  3.388.483 

Chronicla-S  .  1,841,374  1,507,418 

Post-m  .  3,215,310  2,782,407 

Post-S  .  1,305,484  1,244,143 


Grand  Total  .  7,734,747  7,238,275 

NOTE:  Part  run  advartising  includad; 
Journal-a  1747—3,344,742  includas  127,733 
linas;  1748—3,101,247  includas  110,510  linas. 

BALTIMORE.  MD. 

INaws-Amarican-S  ....  875,111  834,317 

Naws-Amarican-a  .  1,531,140  1,557,070 

Sun-m  .  1,551,777  1,445,774 

Swn-a  .  2,222,833  2,205,702 

tSun-S  .  1,870,441  1.840,130 


Grand  Total  4,422,078  4,184,410  •Talagram-S 

NOTE:  Part  run  advartising  includad; 

Po't  ft  Timas-Star-a  1747 — 2,408,177  includas 
38  400  linas;  1748—2,327,344  includas  7,408 
linas. 


Grand  Total  .  2,213,344  2,214.027 

ELMIRA.  N.Y. 

Star  GazaHa-d  .  1,045,038  782,447 


505.847  434,578 


Grand  Total  . 10,420,778  7,124,471 

NOTE:  Part  run  advartising  includad* 
Chronicla-a  1747—4,038,424  includas  372,407 
linas;  1748—3,388,483  includas  370,142  linas. 
Chronicla-S  1747 — 1,841,374  includas  203,205 
linas;  1748 — 1,507,418  includas  145,254  linas. 
Post-m  1747-3,215.310  includas  131,454 
linas-  1748—2,782,407  linas  includas  302.044 
linas.'  Post  s  1747-1,305,484  includas  121.- 
440  lints;  1748—1,244,143  includas  132,823 
linas. 


Grand  Total  .  1,550,887  1.417.025 


CLEVELAND,  OHIO 

Plain  Oaalar-m  .  2,774,427  2,785,071 

Plain  Daalar-S  .  1,745,554  2  014.848 

Prass-a  .  3,127.170  3.072.224 


INDIANAPOLIS.  IND. 

EL  PASO  TEX  Naws-a  .  2,237,044  2,202,340 

El  rASO.  T«.  star-m  .  2,143,087  2,154,450 

.  Star-S  .  1,588,342  1,387,442 

§Timas-S  .  572,781  571,780  _  _ 

Harald-Post-a  .  1.554,257  1,400,280  Grand  Total  .  5,748,475  5,748.472 


Grand  Total  .  8,071,542  7,707,415 

NOTE;  Part  run  advartising  includad; 
Naws-Amarican-S  1747  —  875,111  includas 
14,140  linas;  Naws-Amarican-a  1747-1,531,- 
140  includas  7,440  linas. 

BANCOR,  ME. 

Naws-m  .  1,027,713  1.047,548 

BATON  ROUGE,  LA. 

Advocata  (Saa  Nota)  .  1,854,102  1,850,158 

SAdvocata-S  .  478,107  574,733 


Grand  Total  .  8,087,353  7.874.185 

NOTE:  Part  run  advartis'ng  includad; 
Plain  Daalar-m  1747—2.774.427  includas  40,- 
703  linas.  .Plain  Daalar-S  1747—1  745  554  in¬ 
cludas  105,044  linas;  1748—2  014,848  in¬ 
cludas  71,382  linas.  Prass-a  1747—3  127,170 
includas  437,577  linas;  1748—3.072.224  in¬ 
cludas  503,882  linas. 


COCOA,  FLA. 

Today-m  .  1,327,077 

fToday-S  .  420,271 


Grand  Total  .  3.704.204  3,431.234 

ERIE.  PA. 

Timas-a  .  1,317,287 

iTimas-Naws-S  .  450,857 


Grand  Total  .  2,534,207  2,444,871 

NOTE;  Stata-Timas-a  ft  Advocata-m  sold 
In  combination.  Linaga  of  ona  adition, 
Advocata-m  it  shown. 

BINGHAMTON.  N.Y. 

Prats-a  .  1,480,177  1,454,342 

IPrass-S  .  571,440  534,015 

Sun-Bullatin-m  .  414.317  440.851 


Grand  Total  .  1,747,370  . 

NOTE:  Part  run  advartising  includad; 
Today-m  1747 — 1.327.077  ’ncludat  43.780 
linas.  Today-S  1747—420,271  includas  22,- 
440  linas. 

COLUMBUS.  OHIO 

Dispatch-a  .  2  874.874  2,831,283 

Disoatch-S  .  1,877,747  1.817,472 

Citizan-Journal-m  _  1,100,845  1,047,327 


Grand  Total  .  1,770,144 

NOTE:  Nawt-m  ft  Timat-a  ara  told  in 
optional  combination.  Linaga  of  ona  adi- 
tion.  Timat-a  it  shown. 

NOTE:  All  nawspapars  not  publishad 
Juna  I  through  30,  1747,  dua  to  strika 
conditions. 

EVERETT,  WASH. 

Harald-a  .  1,817,841  1,517,415 

FORT  LAUDERDALE.  FLA. 

Naws-a  .  2,825,015  2,274,300 

fNawt-S  .  1,230,005  1,155,373 

Naws-sat  .  488,774  550,750 


JACKSON.  MISS. 

Clarion  Ladqar-m  .  1,245,703  1,208,857 

(Clarion  Lodgar  ft 

Naws-S  .  584,347  474,432 

Daily  Naws-a  .  1,274,427  1,174,574 

Grand  Total  .  3,128,877  2,882,083 

JACKSONVILLE.  FLA. 

2,312,127  2,214,810 


744.482  1,024.881 
1,354,434  1,174,174 


Timat-Union-m 

Timas-Union-S 

Journal-a 


Grand  Total  .  4,411,243  4,437,845 

JERSEY  CITY.  N.J. 

Jarsay  Journal-a  1,585,234  1,525,243 

NOTE:  Part  run  advartising  includad; 
Jarsay  Journ.sl-a  1747 —  1,585,234  includas 
*73,030  linas;  1748—1.525.243  includas  88.237 
linas. 


Grand  Total  .  4,543,774  3.782.443 


KANSAS  CITY,  MO. 


Grand  Total  .  2,445,754  2,431,228 

BIRMINGHAM.  ALA. 

Post-Harald-m  .  1,215,482  1,140,352 

Naws-a  .  2,010,424  1,753,747 

fNaws-S  .  1,003.044  1,035,174 

Grand  Total  .  4,227,152  4,147,515 

NOTE:  Part  run  advartising  includad; 
Nawt-a  1747-2,010,424  includas  52,110  linas; 
1748-1,753.747  includas  41,404  linas. 

BOSTON,  MASS. 

Racord  Amarican-d  ...  753.787  755,744 

Advartisar-S  .  533,337  472,078 

Globa-a  .  1,447.742  1,474,045 

Globa-m  .  1,828,340  1,740,024 


Grand  Total  .  5,875,448  5,720,104 

DALLAS.  TEX. 

Nawt-m  .  3,170,120  2,725,844 

tNaws-S  .  1.132,244  1  012.452 

Timas  Harald-a  .  3.144.872  3,073,542 

fTimat  Harald-S  .  1,322,542  1,244,048 

Grand  Total  .  8,747.820  8.278  148 

NOTE;  Part  run  advartising  includad; 
Nawt-m  1747  —  3,170.120  includas  80.440 
linas;  1748 — 2,725.844  includas  148,400  linas. 
Naws-S  1747-1,132.244  includas  4,140  linas; 
1748—1,012,452  includas  1,340  linas.  Timas 
Harald-a  1747-3,144.872  includas  130,701 
linas;  1748—3.073,542  includas  124.088  linas. 
Timas  Harald-S  1747—1  322,542  includas  40.- 
452  linas;  1748—1,244,048  includas  111,708 
linas. 

DAYTON.  OHIO 


FORT  WAYNE,  IND. 

Timas-m 

2.148.444 

1.404,772 

2,142.744 

1,471,034 

Journal  Gaiatta-m  .. 

..  1,424.013 

1,503,751 

)Star-S  .  . 

1,228,227 

1,254,178 

(Journal  Gaiatta-S  . 
Nawt  Santinal-a  .... 

778,418 
..  2,120,744 

778,478 

2,038,448 

Grand  Total* . 

5,001,447 

5.107.758 

..  4,523,575 

4,321,117 

KNOXVILLE, 

TENN. 

745.578 

Journal-m  . 

771,428 

FORT  WORTH,  TEX. 

Naws-Santinal-a  . 

1.378,784 

1.208.778 

Star-Talagram-m  .  1,485,430  1,372,434  §Naws-Santinal-S 

Star-Talagram-a  .  2,513,334  2.133.132 

(Star-Talagram-S  .  1,144,277  1,070,343 

Pratt-a  .  504,754  444,701 

•Prats-S  .  244,072  187,787 


Grand  Total 


Harald  Travalar.m 

....  I.230.0IS 

1,237,825 

Journal-Harald-m 

..  2,532,405 

2,477,215 

tHarald  Travalar-S 

....  1,124,304 

773,040 

Nawt-a  . 

..  2,578.480 

2.510.485 

§Nawt-S  . 

.  734,442 

850,321 

Grand  Total  ... 

.  7  373,700 

8,814,474 

NOTE;  Globa-a 

publishad  fiva 

days  a 

Grand  Total  . 

4,045,527 

5.840.221 

wtak  only,  affoctivt  January  4, 

1747. 

DENVER, 

COLO. 

BUFFALO,  N.Y. 

Rocky  Mt.  Naws-m 

2,474,053 

2,544.072 

Couritr  Eiprtss-m 

....  1,110,442 

1,177,033 

^Rocky  Mt.  Ntws*S 

447  473 

404,400 

^uriar  Espratt-S 

....  1,348.777 

1,302.472 

Post-a  . 

..  2,710,355 

2,877,338 

tEvening  Naws-a  . 

.  3,074,524 

3.084.520 

Post-S  . 

..  1.328.474 

1,374,738 

Grand  Total  ... 

.  5,535,745 

5.544.025 

Grand  Total  . 

..  7,402,375 

7,442.548 

Grand  Total  .  4,073,707  5,252,577 

NOTE;  Prats-a  publishad  5  days  a  waak 
only. 

FRESNO.  CALIF. 

Baa-a  .  1,578.884  I.447.I3I 

JBaa-S  .  744,331  784,804 

Grand  Total  .  2,345,217  2,453,735 

GLENS  FALLS.  N.Y. 

Post-Star  (Saa  Nota)  740,017  875.744 

NOTE:  Pott  Star-m  ft  Timat-a  told  in 
combination.  Linaga  of  ona  adition  Post 
Star-m  it  shown. 

GRAND  RAPIDS,  MICH. 

Pratt-a  .  2,744,727  2,771,053 

fPrast-S  .  777,214  727,010 

Grand  Total  .  3,743,745  3.720.043 


..  2,754,575 
LAWRENCE.  MASS. 

Eagla-Tribuna-d  .  1.224,775 

LITTLE  ROCK,  ARK. 
Arkansas  Gaiatta-m  1,278.517 

§Arkantas  Gaiatta-S  524,752 

Arkansas  Damocrat-a 
fArkansat  Damocrat-S 


584,183  521,727 

2,474,103 

1,201,485 


871,434 

334,210 


1,315,070 

533,234 

818,800 

404.377 


Grand  Total  .  3,047.117  3,071,483 

LONG  BEACH.  CALIF. 
Indapandant-m  .  2.201,230  2,320,731 


§lndapandant  Pratt 
Talaqram-S 
Pratt  Talagram-a  . 


701,578 

2,408,333 


858,042 

2,320,731 


Grand  Total  .  5,511,141  5.47r524 

NOTE:  Part  run  advartising  includad; 
Indapandant-m  1747  —  2  201,230  includas 
254,153  linas;  1748—2,320,731  includas  240.- 
787  linas.  Pratt  Talagram-a  1747 — 2.408,333 
includas  254.153  linas;  1748—2,320,731  in¬ 
cludas  240,787  linas. 
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LONG  ISLAND,  N.Y. 

N«wid4y-Suflolk-c  . 2.963.240  2.669.696 

Ncwiday  NasMU  *  .  3.I23.93S  2,784,635 

Grand  Total  .  6,087,175  5,454,331 

LONG  ISLAND-SUFFOLK,  N.Y. 

Sun-m  .  799,075  . 


La  PrasM-a  .  3,193,180  3,092,461 

Grand  Total  7,730,940  7,518,063 

NOTE:  Star-a  includas  Waakand  Maga- 
lina  linaga. 

MORRISTOWN,  N.J. 


LOS  ANGELES.  CALIF. 

Timaj-m  .  5,843,625  5,379,401 

Timas-S  .  4,319,741  4,278,548 

Harald  E«aminar-a  ....  1,267,793  1,399,060 
Harald  Examinar-S  _  511,216  572,100 

Grand  Total  . 11,942,375  11,629,109 

NOTE;  Part  run  advartiiing  includad; 
Timat-m  1969 — 5,843,625  includas  920,343 
linas;  1964—5,379,401  includas  811,574  linas. 
Timas-SI  969—4,319.741  includas  1.392.778 
linas;  1968  —  4,2^,548  includas  1,742.633 
linas. 

LOWELL,  MASS. 

Sun-a  .  1.014,338  963,470 

•Sun-S  .  437,892  393,017 

Grand  Total  .  1,452,230  1,356,487 

LYNN.  MASS. 

Itam-e  .  769,661  726,148 

MACON,  GA. 

Talegraph-m  .  1,023.055 

Naws-a  .  1.047.582 

ITalagraph  I,  Naws  358.660 


MADISON.  Wise. 

Capital  Timas-e  1.903,105 

^Wisconsin  State 
Journal-S  .  671,538 

Grand  Total  2,574.643  . 

NOTE:  Capital-Timas-e  8  Wisconsin 
State  Journai-m  sold  in  combination. 
Linage  of  only  one  edition — Capital  Times- 
a— is  shown. 

MANCHESTER,  N.H. 

Union  Leadar-d  1,161.595  911.424 

•News-S  370,203  295,870 

Grand  Total  .  1.531,798  1.207,294 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appeal-m  2.196.671  2.155.889 
Commercial  Appeal-S  1,066,460  1,068,176 
Press-Scimitar-e  .  1,489,509  1.569,185 

Grand  Total  4.752.640  4.793.250 

NOTE:  Part  run  advertising  included; 
Press-Scimitar-e  1969 — 1.489.509  includes 
66.312  lines;  1968—1.569,185  includes  70,035 
lines. 

MIAMI.  FLA. 

Herald-m  .  4.455.690  3.980.186 

Herald-S .  2,184.010  1,853.889 

News-e  .  1,981.833  1.703.839 

Grand  Total  8.621.533  7.537.914 

NOTE;  Part  run  advertising  included: 
Herald-m  1969—4.455  690  includas  122.251 
lines;  1968—3.980.186  includes  116.128  lines; 
Herald-S  1969— 2. 184.010  includes  163.913 
lines;  1968—1,853.889  includes  102.608  lines: 
News-e  1969— 1 .981 .833  includes  52.920 
lines;  1968—1,703.839  includas  50.400  lines. 

MILWAUKEE.  WIS. 

Sentinel-m  1,499.461  1.407.932 

Journal-e  3.4II.52I  3.310.213 

tJournal-S  2.213.280  2.084.753 

Grand  Total  7,124.262  6.802.898 

MINNEAPOLIS,  MINN. 

Tribune-m  2.1 14. 155  1.796.901 

Star  e  3.065.154  2.873.869 

fTribune-S  1,861,908  1.838.790 

Grand  Total  7.041.217  6.509  560 

NOTE:  Part  run  advertising  included: 
Star-e  1969— 3.065. 1 S4  includes  479  529  lines; 
1968—2,873.869  includes  489.711  lines. 

MODESTO,  CALIF. 

Bee-e  1.200.858  953.272 

$Bee-S  310.367  313.931 

Grand  Total  1.51 1.225  1.267.203 

NOTE  Bee-e  published  5  days  a  week 
only. 

MONTREAL.  CANADA 

r5tar-e  2,964.998  2.882.640 

Gaiette-m  1.572.762  1,542.962 


Racord-e 

.  926,687 

861,217 

MUNCIE,  IND. 

Press-a  . . . 

.  988,786 

936,173 

Star-m  . . . 

.  924,682 

8n.926 

•Star-S  . . 

394,913 

Grand  Total  .  2,310,994  2,204.012 

NASHVILLE,  TENN. 

Banner-a  .  2,099,507  1,911,544 

Tennassean-m  .  2,056,270  1,922,480 

Tannessean-S  .  930,500  899,287 

Grand  Total  .  5,086,277  4,733,311 

NEW  HAVEN,  CONN. 

Journal  Couriar-m  .  1,234,480  1,072,904 


Register-e  . 

Ragister-S  . 

Register  t 
Jou  rna  l-Courier-sat 


1,878.419  1,790,366 
1,275,950  1,178,613 


Journal-Courier-sat  ..  125,218  151,415 

Grand  Total  .  4,514,067  4,193,298 

NOTE:  Journal  Courier-m  t  Register-e 
published  5  days  a  week  only. 

NEW  ORLEANS,  LA. 

Times-Picayuna-m  .  3,130,554  3,196,797 

Times-Picayune-S  1,466.424  1.505.177 

States  >  Item-e  1.945.304  1,780.118 

Grand  Total .  6.542,282  6,482,092 

NOTE;  States  8  Item  1969—1,945,304  in¬ 
cludes  54,379  lines  of  part  run  advertising. 

NEW  YORK.  N.Y. 

Timss-m  3,772,143  3,630,488 

Timas-S  3,876.830  3.622,046 

News-m  2,504.243  2,284.692 

News-S  .  2.361.369  2.308.210 

Post-e  .  1,577,680  1,305,997 

Grand  Total  . 14.092.265  13.151.433 

NOTE:  Part  run  advertising  included; 
Naws-m  1969—2.504.243  includes  1.010.405 
lines;  1968  —  2.284.692  includes  1.008,218 
lines.  News-S  1969 — 2,361.369  includes  I,- 
388  947  lines;  1968—2,308,210  includas  1.359,- 
637  lines. 

NEW  YORK  (QUEENS),  N.Y. 

Long  Island  Press-e  .  1,607.814  1,504.790 
IfLong  Island  Prass-S  .  7^,218  702,845 

Grand  Total  .  2.385,032  2,207,635 

NEW  YORK 

(EL  DIARIO-LA  PRENSA),  N.Y. 

El  Diario-La  Prensa-m..  417, OM  338,947 
El  Diario-La  Prensa-S..  106,577  105,744 


NEWBURGH,  N.Y. 

News-e  .  1,008,376  943,115 

NEWPORT  NEWS.  VA. 

Press-m  .  1,601,403  1,463.585 

IPress-S  .  700,330  683,734 

Times-Herald-e  .  1,438,344  1,277.987 

Grand  Total  .  3,740,077  3,425,306 

NIAGARA  FALLS.  N.Y. 

Gaielle-e  .  1,178,188  1,068,321 

'Gazettes  .  408,954  378,953 

Grand  Total  .  1,587,142  1,447,274 

NORWALK.  CONN. 

Hour-e  .  1,464,452  1,285,827 

OAKLAND,  CALIF. 

Tribune-e  .  2,283,711  2.228,127 

§Tribune-S  .  1,112,398  1,118,929 

Grand  Total  .  3.396,109  3,347,056 

NOTE:  Tribune-S  1969-1,1 12.398  includes 
11,935  lines  of  Part  Run  Advertising. 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,550,671  1,416.092 

Oklahoman-S  .  793,294  710,460 

Times-e  .  1,502,698  1,330,345 

Journal-m  .  948,331  . 

fJournal-S  .  338.064  . 

Grand  Total  .  5.133.058  3,456.897 

NOTE:  Part  run  advertising  includad; 
Oklahoman-m  1969 — 1,550,671  includes  181,- 
125  lines;  1968— 1 .416.092  includes  I58,3U 
lines.  Times-e  1969 — 1,502.698  includes  197,- 
951  lines;  1968—1.330.345  includes  107,909 
lines.  Journal-m  1969 — 948.331  includes  23,- 


491  linas.  Journal-S  1969 — 338,064  includas 
22,812  linas. 

NOTE:  Journal-m  A  S  not  measured  by 
Madia  Records  in  1968. 

OMAHA,  NEBR. 

World-Harald-d .  1,713.962  1.598.042 

World-Harald-S  . 1,135,180  1,176,777 

Grand  Total  .  2,849,142  2,774,819 

ORLANDO,  FLA. 

Sentinel-m  .  2,515,660  2,384,774 

§Santinal-S  .  1,130,157  1,047,431 

Star-e  .  2,410,843  2,344,012 

Grand  Total  .  6.056.660  5.776.217 

NOTE:  Part  run  advertising  includad; 
Santinel-m  1969— 2.5IS.660  includes  482,166 
linas;  1968—2,384,774  includes  521,030  linas. 
Santinel-S  1969— 1. 130.157  includes  207.143 
lines;  1968—1,047.431  includas  238.012  lines. 
Star-e  1969—2.410.843  includes  372.315 
lines;  1968-2.344,012  includes  457,209  linas. 

PALO  ALTO,  CALIF. 

Times-e  .  1.825,475  1,924,464 

PASADENA.  CALIF. 

Star-News-a  .  1,128.888  1,044.916 

(Star  Naws-S .  453.206  459.560 

Star-News- 

indapandent-m  1.034.810  946.738 

Grand  Total  2.616.904  2.451.214 

NOTE:  Star  Naws-Independent-m  pub¬ 
lished  5  days  a  weak  only. 

PATERSON,  N.J. 

Call-m  .  984,494  1.016,641 

PAWTUCKET,  R.l. 

Times-e  .  914,225  932,565 

PEORIA,  ILL. 

Journal  Star  (See  Note)  1 ,600.379  1 .638.722 

§Journal  Star-S  646,673  686,952 

Grand  Total  2,247,052  2.325,674 

NOTE:  Journal  Star-m  &  Journal  Star-a 
sold  in  combination.  Linage  of  only  one 
edition — Journal  Star-a — is  shown. 

PHILADELPHIA.  PA. 

Bullatin-e  .  2.768.021  2.672.195 

fBulletin-S .  1.232.165  1,190.314 

Inquirer-m .  2.223.716  2.219.299 

Inquirer-S  .  2.631.442  2.376.701 

News-e .  1. 194.851  1.097.716 

Grand  Total  . 10.050.195  9.556.225 

NOTE:  Part  run  advertising  included; 
Bulletin-e  1969—2.768.021  includes  547.317 
lines;  1968— 2.672.195  includas  489.855  linas. 
Bulletin-S  1969— 1.232.165  includas  422.224 
lines;  1968 — 1. 190.314  includes  444.871  lines. 
Inquirer-m  1969-2.223,716  includes  266,337 
lines;  1968—2,219.299  includes  310.947  linas. 
Inquirer-S  1969 — 2.631.442  includes  660.821 
lines;  1968—2.376,701  includes  627,637  linas. 

PHOENIX,  ARIZ. 

Reoublic-m  .  2.962.507  2.793.808 

Reoublic-S  .  1.252.064  1,149.605 

Gaiette-e  .  2.926.183  2.706.993 

Grand  Total  .  7,140.754  6.650.406 

PITTSBURGH,  PA. 

Post-Gaz.  A  Sun-Tel.-m  I.2I5.I87  1.218.590 

Press-e  .  2.539.572  2.429.965 

fPress-S  .  1.641.382  1.518.242 

Grand  Total  .  5.396.141  5.166.797 

PLAINFIELD,  N.J. 

Courier-News-e  .  1,522,146  1,275,345 

PONTIAC,  MICH. 

Press-e  .  2,259,985  2,416,019 

PORTLAND,  ORE. 

Oregon’an-m  .  2.7M,3I6  2,624,899 

SOregon-an-S  .  1,271,775  1,163,306 

Journal-e  .  971,530  861,799 

Grand  Total  .  5,027,621  4,650,004 

NOTE;  Part  run  advertising  included; 
Journal-e  1969  —  971,530  includes  62,817 
lines;  1968—861,799  includas  50,861  lines. 

PROVIDENCE.  R.l. 

Bullatin-e  .  2,116.091  2.005.746 

Journal-m  .  1,808,791  1,790,203 

t Journal-S  .  1,603,038  1,381,383 

Grand  Total  .  5,527,920  5,177,332 

QUINCY,  MASS. 

Patriot  Ladger-a  .  1,135,292  1,148.449 

NOTE:  Part  run  advertising  includad; 
Patriot  Ledger-e  1969 — I,l35,2n  includas 

26.941  lines;  1968—1,148,449  includes  14,763 
lines. 


READING,  PA. 

Eagle  (Sea  Note)  .  1,311,223  I.. 80.21) 

§Eagle-S  .  580,389  34,351 

Grand  Total  .  1,891,612  l,CI4,57D 

NOTE:  Eagla-e  A  Timas-m  sold  in  com¬ 
bination.  Linage  of  one  edition  Eagle-e  ii 
shown. 

RIVERSIDE.  CALIF. 

Press- Enterprise 

(Sea  Note)  .  1,681,045  I.li00,9)0 

§Prass-Entarprise-S .  505,224  543,447 

Grand  Total  .  2,186,269  2,34^ 

NOTE;  Enterprise-m  A  Press-a  sold  in 
combination.  Linage  of  one  edition,  En- 
tarprisa-m  is  shown. 

NOTE:  Part  run  advertising  included; 
Entarprise-m  1969 — 1,681,045  includes  15,854 
lines;  1968—1,800,990  includas  27,231  lines. 

ROANOKE,  VA. 

Times-m  .  1,309,216  1.280,001 

STimes-S  .  498,796  528,710 

World-News-a  .  1,381,066  1,309,733 

Grand  Total  .  3.189,078  3,118,451 

ROCHESTER,  N.Y. 

Democrat  A  Chronicle-m  1,739,330  1,699,702 

(Democrat  A 

Chronicla-S  .  1,336,746  1.228,847 

Times-Union-e  .  2,299,664  2,218,221 

Grand  Total  .  5,375,740  5,146,770 

ROCKFORD,  ILL. 

Star  (See  Note)  .  1,435,571  1,418.403 

Star-S  .  685,014  682.781 

Grand  Total  .  2,120,585  2,101,184 

NOTE:  Star-m  A  Registar-Republic-e  sold 
in  combination.  Linaga  of  only  one  edi¬ 
tion — Star-m — is  shown.  Star-m  published 
five  week  days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,318,58  1  2.234,086 

SBee-S  .  909,777  884,170 

Union-m  .  1,185,617  1,199,502 

♦Union-S  .  306,768  305,485 

Grand  Total  .  4,720,743  4,623,243 

ST.  LOUIS.  MO. 

Globe-Damocrat-m  ...  1,458.898  1,501.435 


tGlobe-Democrat-we 

Post-Dispatch-a  . 

§Post-Dispatch-S  . 


656,610  631,914  j 

2,618,939  2,558,841 
1.908,841  1,713,797  I 

6,643,288  6,405,987 


NOTE;  Part  run  advertising  included; 
Globa-Democrat-m  1969 — 1,458,898  includes 
225,315  lines;  1968—1.501,435  includes  335.. 
212  lines.  Post-Dispatch-a  1969—2.618,93) 
includas  220.319  lines;  1968—2.558.841  in¬ 
cludas  355,909.  Post-Dispatch-S  1969—1,908.- 
841  includes  39,680  linas.  Globe-Demo- 
crat-m  published  5  week  days  only. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,327,690  1,127,934 

(Pioneer  Press-S  .  1,137,167  1.204,982 

Dispatch-e  .  2,190,937  2,064,132 

Grand  Total  .  4,655,794  4,397,048 

NOTE;  Part  run  advertising  included: 
Dispatch-e  1969—2,190,937  includes  270,317 
lines;  1968—2,064.132  Includas  268,743  lines. 

ST.  PETERSBURG.  FLA. 

Times-m  .  2,610,541  2,425,503 

|Times-S  .  1,075,266  925,680 

Independent-e .  1,543,477  1,326.811 

Grand  Total  5,229.284  4,677,994  ^ 

NOTE;  Part  run  advaHisinq  included; 
Times-m  1969  -  2.610,541  includes  327,160 
lines;  1968-2.425,503  includes  234.002  lines. 
Timas-S  1969 — 1,075,266  includas  76,405 
lines;  1968—925.680  includes  76,432  lines. 

SALT  LAKE  CITY,  UTAH 

Tribune-m  .  2,203,462  2,089.162 

$Tribune-S  .  861.566  811.601 

Deseret  News-a  .  2.218,646  2,060.842 

Grand  Total  .  5,283,674  4,961.605 

SAN  ANTONIO,  TEX. 

Express-m  .  2,120,453  1,783.437 

fExpress-News-S  .  1,117,555  1,030.472 

Exprass-News-sat  .  330,537  360,597 

News-e  .  2,107,187  1,811,521 

Light-e  .  2,147,050  1,951,629 

§Light-S  .  1.225,267  1,095,450 

Light-sat  .  210,327  234,717 

Grand  Total  .  9,258,376  8.267.823 

NOTE;  Express-m,  Naws-e  A  Light-a  .  ub- 
lished  5  days  a  week  only. 
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1948 

SAN  lERNARDINO,  CALIF. 

Stn-.n  .  1,997,415  1,944,843 

§Sur  Ttltqr>tiTS-S  .  724,41 1  490,248 

G'lnd  Total  .  2.n3.824  2,457.111 

NOTE;  Part  run  advtrtising  includad; 
Sun-.is  1949—1,997,415  includtt  44,124  lints; 
19^-1,944,348  includtt  47,245  lints;  Sun-S 
1949  -724,411  includtt  14,593  lints;  1948— 
690,218  includtt  I8>74  lints. 

NOTE:  Sun-m  8  Ttitgram-t,  art  told  in 
combination.  Linagt  of  ont  adition,  Sun-m 
is  tiown. 

SAN  DIEGO,  CALIF. 

Unic.n-m  .  2,052,031  2,007,297 

iUnion-S  .  1,211,155  1,145,430 

Tribuna-t  .  2,440,881  2,590,717 


1949 


1948 


1949 


1948 


TACOMA.  WASH. 

Nawt-Tribuna-t  .  2,055,874  1,817,854 

Ntwt-Tribunt-S  .  774,955  750,108 

Grand  Total .  2,832,829  2,547,944 

TALLAHASSEE,  FLA. 

Damocrat-a  .  961,479  . 

Damocrat-S  .  434,647  . 

Grand  Total  .  1,398,124  . 

TAMPA,  FLA. 

Tribunt-m  .  2,481,347  2,217,934 

tTribuna-S  .  1,058,877  1,042,784 

Timtt-a  .  1,823,337  1,454.544 


Grand  Total  .  5.924.047  5,743,444 

SAN  FRANCISCO.  CALIF. 

Chronicit-m  .  2,071,720  1,925,719 

Eiaminar-t  .  2,102,125  1,943,144 

Eiarrrinar  I  Chroniclt-S  1,237,422  1,193,520 

Grand  Total  .  5,411,247  5,082,385 

SAN  JOSE.  CALIF. 

Mtrcurv-m  .  3,574,277  3,327,579 

Ntws-t  .  3,423,394  3,288,847 

tiHercury-Naws-S  .  1.285,805  1,119,247 


Grand  Total .  5.343.581  4,937,242 

NOTE:  Part  run  advtrtising  includad; 
Tribunt-m  1949—2,481,347  includtt  198,058 
lints;  1948—2,217,934  includtt  150.391  lints. 

TOLEDO,  OHIO. 

Timtt-m  .  712,478  688,477 

Blada-a  .  2,198,112  2,114,009 

Blada-S  .  1,222,924  1,182,757 


Grand  Total  .  8,485,474  7,735,473 

NOTE;  Part  run  advtrtising  includad; 
Htrcury-m  1949—3,574,277  includtt  221,049 
lints;  1948—3,327,5^  includtt  145, ni  lints. 
Ntws-a  1949  —  3.423.394  includas  221,049 
lints;  1948—3,288,847  includas  145,721  lints. 


SAN  JUAN.  P.R. 

El  Mundo-m  .  1,254,184 

Star-m  .  1,044,554 

Star-S  .  209,854 

El  Imparcial-m  .  887,329 

El  Imparcial-S  .  83,503 


Grand  Total .  4,133,514  3.985.243 

NOTE:  Timtt-m  publithad  5  days  a 
waak  only. 

TORONTO,  CANADA 

Globa  8  Mail-m  .  1,810,528  1,474,432 

#Talagram-a  . 2,8W.278  2,559,530 

Star-a  .  3,547,529  3,118,793 


Grand  Total  .  8,218,335  7,352,955 

NOTE:  Taitgram-a  includtt  Watkand 
Magaiina  linagt;  and  Star-a  t  Globa  & 
Mail-m  includa  rotogravura  saction  linage. 

TRENTON,  N.J. 

Timts-e  .  1,253,488  1,134,445 

•Timas  Advertisar-S  ...  949,451  871,710 

Trantonian-m  .  1,027,255  1,053,494 


Grand  Total  .  3,479,424  . 

SAN  RAFAEL,  CALIF. 

Indepandant-Journal-a  1,554,181  1,555,334 

SANTA  ANA,  CALIF, 
ktgistar  (Sta  Nota)  ..  3.044,323  2,887,434 
tktgistar-S  .  1,158,859  1,042,953 


Grand  Total  .  4,223,182  3,930,389 

NOTE:  Registar-a  8  Ragistar-m  sold  in 
combination.  Linagt  of  ona  adition  Rag- 
isttr-t  it  shown. 

SCHENECTADY.  N.Y. 

Gaiatte-m  .  1,628,485  1,490,157 

Union  Star-a  .  1,079,539 


Grand  Total  .  3,230,194  3,041,849 

NOTE:  Timts-t  publithad  5  days  a  wttk 
only. 

TROY,  N.Y. 

Racord  (Sat  Nott)  ...  1,173  908  1,218,247 
NOTE:  Rtcord-m  8  Timts-Racord-t  sold 
in  combination.  Linagt  of  ont  tdition, 
Rtcord-m  it  shown. 

TULSA.  OKLA. 

Tribunt-a  .  1,805,051  1,491,357 

World-m  .  1,793,762  1,712,407 

World-S  .  751,547  491,440 


Grand  Total 


4,350,380  4,095,204 


Grand  Total  .  1,428,485  2,549.494 

NOTE:  Union  Star  last  separata  publica¬ 
tion  April  24,  1949.  Publication  continued 
in  association  with  Albany  Knickarbockar 
News. 


SEATTLE.  WASH. 
Post-Intelliganctr-m  ...  1,849,188 
iPost-Inttlligencar-S  ...  752,959 

Jimes-t  .  2,949,442 

T'mts-S  .  1,344,178 


UNION  CITY.  N.J. 

Hudson  Dispatch-m  844,445 


743.404 


UTICA.  N.Y. 

Obstrvar  Dispatch-t  ..  1,000,441  951,575 

•Obstrvar  Dispatch-S  .  444.549  515,314 

Prtts-m  .  1,218,499  1,293,318 


1,790,204 
647,517 
2,441,071 
1,332,580 

Grand  Total  .  4.915,787  6,411,372 

SHREVEPORT.  LA. 


Grand  Total 


2,443,709  2,740,207 


Journal-a  .  1,068,775 

Xines-m  .  1,418,470 

Timt$-S  .  780  084 


Grand  Total .  3,247,531 

SOUTH  BEND.  IND. 

I  Tribunt-t  .  1,447,724 

Tribunt-S  .  714,508 


992,934 

1,304,381 

731,932 


1,577,184 

725,590 


Grand  Total .  2.342,234  2,302,774 

SPOKANE.  WASH. 

Spokatman-Raviaw-m  ..  971  255 

ISpokatman-Rtview-S  ..  480  242 

Chronicit-a  .  1,154,809 


905,540 
584,280 
1,039,241 

Grand  Total .  2.804,304  2,529,081 

STOCKTON.  CALIF. 

«K0rd-a  . .  1,383,724  1,452,323 

IRtcord-S  .  344,801  . 


WESTCHESTER-ROCKLAND  GROUP. 
N.Y.  (10  CITIES) 

Mamaronack  Timat-a  ..  1,191,310  1,042,342 
Mount  Vernon  Argut-a  .  1,308,354  1,134,344 
New  Rochalla 

Standard-Star-a  .  1,350,588  1,178,745 

Ossining  Citiian- 

Ragistar-a  .  1,280,170  1,124,218 

Paaktkill  Star-a  .  873.324  879.877 

Port  Chaster  Itam-a  ...  1,378,449  1,194,344 

Tarrytown  Naws-a  .  1,203,488  1.073,940 

Yonkers  Herald 

Statasman-e  .  1,552,924  1,328,284 

White  haint 

Reporter  Dispatch-a..  1,440,483  1,484,193 
Rockland  Journal  News-a  1,501,259  1,275,493 


Grand  Total  .  1,748,527  1.452,323 

NOTE;  Racord-S  first  publication  >jay 
4.  1949. 

SYRACUSE.  N.Y. 

Htrald-Journal-a  .  1,855,254  1,841,479 

iHtrald-Amarican-S  ...  855,172  890,544 

Post  Standard-m  .  924,878  932,757 

Grand  Total  3,445,304  3.444,982 

editor  8i  PUBLISHER  for  August  9,  1969 


Grand  Total  . 13,280,351  11,740,002 

WICHITA,  KANS. 

Eagla-m  .  1,944,959  1.950.248 

Btacon-a  .  972,425  1,159,145 

§Eagla  8  Baacon-S  ....  981,254  470,227 

Grand  Total .  3,920,838  3,779,440 

NOTE;  Baacon-e  published  5  days  a 
waak  only. 

NOTE;  Part  run  advertising  includad: 
Eagla-m  1949-1,944.959  includas  34,410 
lines;  1948—1,950,248  includes  43,947  lines. 
Eagle  8  Baacon-S  1949 — 981,254  includes 
29,h0  lines;  1948—470,227  includas  29,940 
lines. 

WILLOUGHBY,  OHIO 
Naws-Harald-a  .  1,017,949  . 


ALTOONA.  PA. 

Mirror-a  .  1.327,348  1,274,742 

APPLlTOBHWillAII  MINASHA.  WIS. 

Post-Crascent-a  .  1,090,740  1,145,892 

Post-Crascant-S  .  355,418  380,100 

Grand  Total  .  1,444,158  1.545,992 

BLOOMINGTON.  ILL. 
Pantagraph-AII  Day-S.  1,350,020  1.450,148 
NOTE;  FAMILY  WEEKLY  linage  not  in¬ 
cludad  either  year, 

BURLINGTON.  VT. 

Free  Prass-m  .  1,153,219  1,033,904 

CHAMBERSBURG,  PA. 

Public  Opinion-a  .  832,450  740,991 

CHARLESTON.  W.  VA. 

Gaiattt-m  .  1,204,432  1,242,318 

Mail-a  .  1,275,480  1,284,052 

Gaiatta  Mail-S  .  497,742  443,512 


Grand  Total  .  2,980,054  2,989,882 

NOTE:  Above  figures  do  not  Includa 
PARADE  magaiina  and  pra-printad  insert 
sections. 

CHILLICOTHE.  OHIO 
GaieHa-a  .  952,884  958,513 

CORPUS  CHRISTI,  TEX. 


WORCESTER.  MASS. 

Talagram-S  .  841,908  793,419 

Talagram-m  .  988,832  984,107 

GaiaHa-a  .  1,212,478  1.184,552 


Grand  Total  .  3,043,218  2.942.078 

NOTE:  Part  run  advartisinq  included; 
Talegram-m  1949-988,832  includes  49,452 
lints;  1948—984,107  includas  49  480  lints. 
Gaiatta-a  1949—1  212,478  includas  49,757 
lints;  1948 — 1,184,552  includes  49,504  lints. 

YOUNGSTOWN.  OHIO 

Vindicator-a  . 1,814,415  1,741,745 

§Vindicator-S  .  1,222,570  1,224,990 


Grand  Total  .  3.034.985  2 

A.L.S.  REPORTS 

BLUEFIELD.  W.  VA. 
Telagram-m 


591  973 
297.128 


544,044 

272,549 


Telagraph-S  . 

Grand  Total  .  889  101  838  593 

Talagraph-S  includes  FAMILY  WEEK 
38.910  lints  (1949);  32,412  lines  (1948). 

NOTE;  Ttitgram-m  sold  in  combination 
with  Sunstt  Naws-t. 

COLUMBIA.  S.C. 

State-m  1,365,920  1,340  777 

Stata-S  454.903  474,399 

Record  a  .  1,375,700  1,259,572 


WASHINGTON.  D.C. 

Ntws-a  .  1,194,598  1,274,202 

Post-m  .  4,270,921  4,279,942 

§Po$t-S  .  1,913,742  1,842,243 

§tar-a  .  2,236,679  2,394,075 

tStar-S  .  1,094,235  1,013,423 

Grand  Total  . 10,714,175  10,805,925 

WATERBURY,  CONN. 

Amarican-a  .  1,322,129  1,328,783 

Rapublican-S  .  474,824  702,405 

Grand  Total  1.994,953  2,031,188 

NOTE:  Amarican-a  8  Republican-m  sold 
in  combination.  Linaga  of  Amarican-a 

only  is  shown. 

WATERLOO.  IOWA 

Couriar-a  .  1,227,098  1,058,947 

•Couriar-S  .  455,424  441,717 


Grand  Total  3  3  78  523  3.274  748 

Stata-S  includes  THIS  WEEK  33,240  lines 
(1949);  31,795  lines  (1968). 

PASSAIC.  N.J. 

Harald-Ntw$-a  .  1,478.454  1.184,408 

PATERSON.  N.J. 

Naw:.a  .  1,441,295  1,378,948 

SCRANTON.  PA. 

Tribuna-m  .  416,453  448,211 

Scrantonian-S  .  439,515  590,353 

Timas-a  .  1,047,733  1,142,331 

Timas-S  .  249,285  255,340 


Grand  Total  1.482,724  1.500,644 

NOTE:  Couriar-a  published  5  days  a 
weak  only. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2,045,853  1,814,175 

Timts-t  .  1,818.476  1,575,902 

§Post-Timts-S  .  752,785  485,943 

Grand  Total  4,417,114  4,078,040 

NOTE:  Timas-a  published  5  days  a  week 
only. 

NOTE:  Part  run  advartisinq  includad; 
Post-m  1949 — 2,045,853  includas  30,784  lints. 
Times-t  1949-1,818,474  includes  30,784  lints. 
Post  8  Timas-S  1949—752,785  includes  41.- 
192  lints. 


Grand  Total  .  2,352,984  2,434.23$ 

Scrantonian-S  includas  PARADE  34.418 
lints  (1949);  33,103  lints  (1968)  FAMILY 

WEEKLY  Timts-S  includes  49,487  I'nts 
(1949);  39,945  lints  (1948). 

WILKES-BARRE,  PA. 

Rtcord-m  .  454,598  441,540 

Timas-Ltadtr-a  .  1,231,087  1.208.488 

Indapandent-S  .  439,559  424,843 

Grand  Total  2,527,244  2,474.911 

Indeptndant-S  includes  PARADE  34,703 
lints  (1949);  FAMILY  WEEKLY  33.103  lints 
(1948). 


FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN,  S.D. 
Amtrican-Naws-t  434.238 

Amarican-Naws-S  —  213,440 


Grand  Total 


214,434 


447.878  438,384 


Callar-m  . 

1,710,324 

1.540.478 

Timas-t  . 

1,578,454 

1,534,232 

Callar-Timts-S  . 

554,874 

532,434 

Grand  Total  . 

3,843,854 

3,427.344 

COVINGTON,  KY. 

Kentucky  Post  8 

Timas-Star-e  . 

803.488 

711,214 

DANBURY.  CONN. 

News-Timts-t  . 

1,374,144 

1,079,092 

DAVENPORT, 

IOWA 

Times-Damocrat-m  _ 

1.060,982 

1,075,884 

Timas-Damocrat-e  . 

1,334,370 

1,344,748 

Times-Damocrat-S  _ 

403,834 

402,028 

Grand  Total  . 

3.021,184 

3,042,442 

DAYTONA  BEACH,  FLA. 

Naws-a  . 

749,984 

828,143 

N«ws*Journal*S  . 

279,284 

247,890 

Journal-m  . 

871,311 

944,344 

Grand  Total  . 

1,920,581 

2,042,397 

FALL  RIVER. 

MASS. 

Herald  Ntws-a  . 

1,245,517 

1,128,933 

FORT  MYERS,  FLA. 

News-Prass-mS  . 

1,595,935 

1,407,773 

GAINESVILLE.  FLA. 

Sun-eS  ax  sat  . 

1,224,750 

1,117,844 

GRAND  FORKS.  N.D. 

H«rald-tS  . 

1,019,508 

1,044,528 

•  HAGERSTOWN,  MD. 

Herald-m  . 

1,118,810 

1,083,285 

Mail-a  . 

1,102,220 

1,178,002 

Grand  Total  . 

2,221,030 

2,241,287 

HARRISBURG.  PA. 

Patriot-m  .  .  .„ . 

1,391,502 

1,377,544 

Patriot-News-S  . 

492,034 

420,744 

Grand  Total . 

2.063,534 

1,998,290 

NOTE:  Patriot-Naws-S 

dots  not  include 

PARADE  linaga. 

HAVERHILL. 

MASS. 

Gaiatta-a  . 

748,538 

702,948 

HUNTINGTON,  W.  VA. 

Advartistr-a 

908,364 

999,294 

Harald-Dispatch-m 

840.441 

949,835 

Herald-Dispatch  8 

Adv.-sat 

90,885 

125,245 

Harald-Advartisar-S 

342,415 

411,941 

Grand  Total . 

2,222,127 

2.484.337 

HUNTSVILLE 

ALA. 

Times-t  . 

1,098,244 

1 ,094.424 

Timts-S 

•495,776 

•529,839 

Grand  Total 

1.594.022 

1,424,243 

NOTE:  'Includes  PARADE. 

HYANNIS. 

MASS. 

Cape  Cod  Standard- 

Timts-t 

937.342 

907,228 

Capa  Cod  Standard- 

T>mas-S  . 

1 18,888 

113,848 

Grand  Total  . 

1,054,230 

1,021.074 

55 


1959 

1958 

JOHNSON 

CITY,  TENN. 

Pr«$t-Chronicl«-d 

538,050 

550,844 

Pr«t-Chronicl«-S 

322,071 

330,035 

Grand  Total 

950,121 

880,879 

NOTE;  Includes  50,149  lines  (1959);  40.- 
515  lines  (1958)  FAMILY  WEEKLY. 

JOPLIN.  MO. 

Globe-m  789.254  710.444 

eiobe-S  .  337.2J2  324.800 

Herald-e  .  593,700  552.550 


Grand  Total  ... 


1.820,195  1,597.904 


KENNEWICK-PASCO-RICHLAND.  WASH. 

Tri-City-Herald-e  .  727,209  745,535 

Tri-City-Herald-S  .  233,457  258.352 

Grand  Total  950.555  1,014,888 

NOTE;  Does  not  include  FAMILY 


KENOSHA,  Wise. 

.  1,291.710  1,349,712 


KOKOMO,  IND. 

1,233,052  1,043,233 
.  352.238  322,555 


Tribune-e 

Tribune-S 


Grand  Total  1,505,300  1,355,233 

NOTE;  Does  not  include  50.149  lines 
(1959)-  41,117  lines  (1958)  FAMILY 

WEEKLY. 

KINGSTON.  N.Y. 

Freeman-e  .  595.835  989,324 

KILLEEN  FT.  HOOD.  TEX. 
Herald-a  .  472,105  530,005 

LAKELAND,  FLA. 

Ledger-e  S  t  sat  m  . .  1,315,748  1,253,154 

LANCASTER.  PA. 

New  Era-e;  Intelligencer 

Journal-m  .  1,355,134  1.253  525 

News-S  .  473,792  388,953 

Grand  Total  .  1,839,925  1,552,589 

NOTE;  FAMILY  WEEKLY  not  included 

in  Sunday  linage. 

LA  SALLE,  lU. 

News-Tribune-e  .  803,124  775,592 

LINCOLN.  NEIR. 

Star-m  .  1,085,895  1,053,959 

Journal-e  .  1,095,234  1.020,598 

Journal  •  Star-S  .  412,944  389,954 

Grand  Total  2,531.899  2.499,383 

Includes  PARADE  37,825  lines  (1959);  34,852 
lines  (1958). 

LOCKPORT,  N.Y. 

Union-Sun  8  Journal-e  550,804  522,790 

LORAIN.  OHIO 

Journal-e  .  1,405,725  1,597,008 

Journal-S  .  318,822 

Grand  Total  .  1,724,548 

LOUISVILLE.  KY. 

Courier-Journal-tn  .  1,552,415  1,554,587 

Courier-Journal-S, 

Times-S  .  1,258,181  1.245.940 

Timas-e  .  2,205,521  2,118,715 

Grand  Total  .  5,127,118  4,920.342 

NOTE;  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROP  display 
is  published  on  5-column  basis  and  classi- 
fide  on  9-column  basis. 

MERIDEN.  CONN. 

Record-m  .  1,053,252  1,040,242 

Journal-e  .  955.558  931,588 

Grand  Total  .  2,008,930  1,971,830 

MIDDLETOWN.  N.Y. 

Times  Herald-Record-m  1,058,512  940,492 

MOLINE-ROCK  ISLAND,  ILL. 

Argus-e  .  1,272,712  1,278,214 

Dispatch-e  .  1,385,592  1,351,318 

MONROE,  LA. 

World-m  .  1,115,452  981,451 

News-Star-e  .  1,101,249  912,957 

World-S  .  385,755  412,582 

Grand  Total  .  2,502,457  2,307,010 

MORGANTOWN.  W.  VA. 

Post-e  .  535,204  543,354 

Dominion-News-m  .  535,204  543,354 

Dominion-Post-S  .  239,023  229, 3M 

Grand  Total  .  1,311,431  1,315.080 

NOTE;  Figures  include  FAMILY  WEEK- 
LY  t  Inserts. 


NEWARK.  1 

OHIO 

Advocata-a  . 

1.217,748 

1.187,774 

NEW  BEDFORD 

1,  MASS. 

Standard-Timas-a  . 

1.122,588 

1.045.898 

Slandard-Timat-S  . 

355,324 

355,054 

Grand  Total  . 

1,489.012 

1.410.952 

NEW  BRITAIN.  CONN. 

H«rald-e  . . 

954,713 

959,513 

NEW  LONDON 

,  CONN. 

Day-a  . 

1,297.194 

1.113,095 

NORFOLK. 

VA. 

Viroinia-Pilot'm  . 

2,331,351 

2,340,329 

LaJgar-Star-a  . 

2,048,582 

1,955,337 

Virqinia-Pilot'S  . 

1,198,125 

1,145,770 

Grand  Total  . 

5,578,159 

5,453,435 

NORRISTOWN,  PA. 

Timas-Herald-a  . 

1,013,899 

893,795 

NORTH  PLATTE,  NEBR. 

Tatagraph-a  . .  . 

535,555 

584,859 

NOTE:  Includas  58,922  linas  (1959);  44.- 

007  linas  (1958);  FAMILY  WEEKLY. 

OGDEN.  UTAH 

Standard-Eiamrnar-a 

1,132,910 

1,152,545 

Standard-Exam!nar-S 

'439,232 

'437.125 

Grand  Total  . 

1,572,142 

1,599,572 

NOTE;  'Includas  FAMILY  WEEKLY  55.- 

425  linas  (1959);  39,844 

linas  (1958). 

OIL  CITY,  FRANKLIN,  PA. 

Darrick-m  . 

512,418 

594,901 

Naws’Harald-a  . 

528,807 

517,194 

Grand  Total  . 

1.141,225 

1,112,095 

ONEONTA, 

N.Y. 

Star-m  . 

575,555 

555,934 

PADUCAH, 

,  KY. 

Sun-Damocrat-a  . 

820,330 

808,822 

Sun-Damocrat-S  . 

334,352 

344,735 

Grand  Total  . 

1,154,592 

1,153,558 

PINE  BLUFF, 

,  ARK. 

Commarcial-a  . 

720,104 

538.204 

Commarcial-S  . 

235,395 

241,780 

Grand  Total  . 

955,500 

879,984 

NOTE;  Doas  not  includa  50,552  linas 

FAMILY  WEEKLY. 

PITTSFIELD, 

MASS. 

Barkshira  Eagla*a  . 

1,020,124 

1,015,938 

PLATTSBURGH,  N.Y. 

Prass-Rapublican-m  ... 

595,400 

572,390 

PORT  JERVIS,  N.Y. 

Unlon-Gaiatta-a  . 

295,945 

240,128 

PORTLAND 

.  ME. 

Prass  Harald-m  . 

1,058,585 

1,099,589 

Eiprass-a  . 

1,055,459 

1,057,192 

Taiagram-S  . 

483,855 

475,401 

Grand  Total  . 

2,518.911 

2,543,182 

POTTSTOWN.  PA. 

Marcury-m  . 

1.129,435 

1,049,3:8 

POUGHKEEPSIE,  N.Y. 

Journal-a  . 

1,189,545 

1,115,453 

Journal-S  . 

'534,175 

'511,285 

G'and  Total 

1,823,721 

1,725,73/ 

NOTE;  'Includes  FAMILY  WEEKLY  50.- 

149  lines  (1959);  41,892  1 

linas  (1958). 

QUINCY, 

ILL. 

Harald-Whig-a 

595,080 

(57,815 

Herald-Whig-S 

329,812 

357,830 

Grand  Total 

1,015,892 

1,037,5  5 

RAPID  CITY 

.  S.D. 

Journal-a  . 

849,058 

819  700 

Journal-S 

319,074 

307,5/4 

Grand  Total 

1,158,132 

1,127,2.4 

REND,  NEV. 

JournaUm 

951,118 

945,498 

Journal-S 

411,254 

389.410 

Gaiatta-a  . 

1,097,235 

1,077,314 

Grand  Total 

2,459,518 

2.413.222 

RICHMOND.  VA. 

Timas-Dispatch-m  . 

1,770.090 

1,559,775 

News  Leadar-e  . 

1,859,833 

1,812,538 

Timas-Dispatch-S  . 

1,119,310 

1,054,117 

Grand  Total  . 

4,749,233 

4,525,530 

RUTLAND, 

VT. 

Harald-m  . 

732,991 

595.849 

SALEM.  ORE. 

Statasman-m  . 

1,305,747 

1.137,300 

Statasman-S  . 

390,105 

309,830 

Capital-Journal-a  . 

1,520,438 

1,280,729 

Grand  Total  . 

3,215,290 

2,729,859 

SALISBURY, 

N.C. 

Post'#  . 

739,185 

725,352 

Posts  . 

282,142 

291,578 

Grand  Total  . 

1,021,328 

1,017.940 

SANTA  BARBARA,  CALIF. 

Naws-Press-a  . 

1,535,828 

1.475,535 

News-Press-S  . 

589,274 

549.835 

Grand  Total  . 

2,125,102 

2.045.471 

SIOUX  FALLS.  S.D. 

Argus-Laadar-a  . 

927,710 

824,278 

Argus- Leadar-S  . 

345,435 

342,188 

Grand  Total  . 

1,273,145 

1,155,455 

STROUDSBURG.  PA. 

Pocono  Record -m  . 

542,725 

552,380 

SUPERIOR. 

Wise. 

Talagram-a  . 

558,095 

525,028 

TERRE  HAUTE.  IND. 

Star-m  . 

881,845 

830,830 

Tribuna-a  . 

932,470 

895.994 

Tribuna-Star-S  . 

557,495 

535,922 

Grand  Total  . 

2,471,812 

2,353,745 

TORRANCE, 

CALIF. 

South  Bay  Daily  Braaia-a 

2,273,444 

2,181,358 

TOPEKA,  KANS. 

Capital-m  . 

1,171,870 

1.144,052 

Stat«  Journal-a  . 

898,295 

1,083,555 

Capital-Journal-S  . 

459,728 

547,092 

Grand  Total  . 

2,539,894 

2,774,800 

TUCSON, 

ARIZ. 

Star-m  . 

1,879,048 

2,095,573 

Star-S  . 

554,802 

454,550 

Citizan-a  . 

2,242,425 

2,325,159 

Grand  Total  . 

4.585,275 

4,885,392 

NOTE;  Star-S  includas  PARADE. 

VICTORIA. 

TEXAS 

Advocata-m  . 

757.190 

540,584 

Advocata-S  . 

205.710 

153,034 

Grand  Total  . 

953,900 

793,518 

WAUKEGAN,  ILL. 

News-Sun-a  . 

1,549,044 

1.410.808 

WILMINGTON.  DEL. 

Naws-Journal-ma  . 

2,135,819 

1.972,514 

WILMINGTON.  N.C. 

Star-Naws-m,  a  . 

1,007,285 

881,748 

Star-Naws-S  . 

242,774 

200,270 

Grand  'Total  . 

1,250,050 

1,082,018 

WINSTON-SALEM,  N.C. 

Joumal-m  . 

1,454,488 

1,403,570 

Santinal-a  . 

1,273,552 

1,284,388 

Journal-Sant.nal-S  _ 

514,515 

592,312 

Grand  Total  . 

3,342,555 

3,280,270 

WOONSOCKET,  R.I. 

Call-a  . 

814,850 

851,299 

CANADA 

CALGARY, 

ALTA. 

Harald-a  . 

2,729,495 

2,270,753 

EDMONTON. 

ALTA. 

Journal'#  . 

2,480,592 

2,218,008 

HAMILTON. 

ONT. 

Spactator-a  . 

2,570,791 

2,353,188 

KITCHENER-WATERLOO,  ONT. 

Racord-a  . 

2,034,899 

1,945,532 

LETHBRIDGE. 

ALTA. 

H#rald'«  . 

851,035 

811,358 

QUEREC,  QUE. 

Le  Soleil-e  .  2,229,373  1.9' 2, 143 

REGINA.  SASK. 

Leader-Posl-e  .  1,525,008  l.4'2,S<2  ' 

SASKATOON.  SASK. 
Star-Phoeni«-e  .  1,324,587  I,r8,5|| 

SYDNEY,  NOVA  SCOTIA 
Cape  Breton  Post-e  ...  951,775  1,0:4,577 

VANCOUVER,  B.C. 

Sun.e  .  3,044,509  2,875,539 

Province-m  .  1,494,157  1,355,028 

NOTE;  Sun-e  includes  WEEKEND  MAGA¬ 
ZINE  29,328  lines  (1959);  49,571  lines 
(1958). 

WINNIPEG  MAN. 

Free  Press-e  .  2,548,395  2,202,527  ; 

Tribune-e  .  1,539,738  1,517,884 

• 

Gannett  newspaper 
fills  editorial  posts 

Nyack,  N.  Y. 
Promotions  of  four  Rockland  \ 
Journal-News  executives  have ! 
been  announced  by  John  A. 
Sutter,  vicepresident  and  pen- 
era!  manager  of  the  Gannett 
Group  newspaper. 


,  "  Donald  E.  Smith,  managing 

editor  since  1966,  was  named 
i-SALEM.  N.C.  executive  editor  in  charge  of 

.  news  operations.  He  is  a  former 

....  814, SI4  592,312  editor  of  the  Schenectady 

.  3,342,555  3,280,270  Uniov^Star, 

Lewis  R.  Nichols,  a  former 
OCKET,  R.i.  reporter  for  the  Boston  Globs 

.  *14,850  851,299  ^ews  editor  of  the  Oneida 

LNADA  (N.Y.)  Daily  Dis]>atch  before 

iRY,  ALTA.  coming  to  the  Journal-New.s  in 

. 1961,  replaces  Smith  as  man- 

roN.  ALTA.  asring  editor. 

.  2,480,592  2,218,008  Joseph  A.  Marsico,  city  edi¬ 
tor,  who  began  writing  sports 
TON.  ONT.  news  for  the  Journal-News  in 

. '***  his  high  school  days,  was  named 

VATERLOO,  074T.  sports  editor  in  1961.  He  be- 

.  2,034,899  1,945,532  comes  executive  sports  editor. 

Janet  Fisch,  county  govern- 
'  ... ...  ment  reporter  since  1967,  is  now 

city  editor.  She  was  formerly 
LONDON.  ONT.  rep4>rter  and  editor  of  the  week- 

Fr»#  Pr#i$-m«  . 2,2B3,9iD  2,207,127  ly  Rockland  Citizen  and  the 

OTTAWA  ONT  Rockland  Independent,  and 

111. ICO  news  director  of  radio  station 

Citii«n-e  .  2,347,700  2,124,559 

L«  D.oil-t  .  1,257,147  1,123,278  WKKL. 
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The  Wall  Street  Journal  ignores  the  weather  report. 


Always  has  in  its  editorial 
pages.  (They  figure  it's  "business  as 
usual,"  rain  or  shine.) 

Its  West  Coast  edition  found 
a  way  to  ignore  the  weather  in 
its  distribution  plans,  too. 

Used  to  be  that  the  West 
Coast  edition  was  printed  in  Palo 
Alto,  then  loaded  on  cargo  planes 
for  distribution  down  state. 

Bad  weather  meant  that  LA 
businessmen  went  without  their 
Journal. 

So  they  turned  for  help  to  the 


nationwide  telephone  network— 
and  a  sophisticated  facsimile  setup. 

Now  page  negatives  of  the 
entire  edition  are  sent  by  facsimile, 
over  the  network,  to  a  printing 
plant  in  Riverside,  California.  The 
results  are  so  good  that  plates  are 
made  directly  from  the  negs. 

There's  no  limit  to  the  infor¬ 
mation  you  can  send  over  our 
network  by  facsimile.  And  it  can 
help  solve  many  of  your  most 
urgent  problems— be  they  dead¬ 
line,  distribution  or  costs. 


For  more  information,  contact 
the  Bell  System  Press  Industry 
specialist  in  your  area.  For  the 
name,  call  collect— joe  Lullo, 
our  National  Press  Industry 
Specialist.  212-393-3295.  Or  write: 
AT&T,  195  Broadway,  Room  2036, 
New  York,  New  York  10007. 


lV«kYA7anan«ki*  ^  corporation 

ilCWSptt^Cr  gUCS  from  the  sale  of  additional 

,  •  newspapers  and  advertising 

into  corporation  space. 

The  Ithacan,  which  incorpor- 

at  Ithaca  CoUege  M 

Ithaca  N  Y  publishes  25  times  each  aca-  S 

cl.,  demic  year.  With  a  circulation  H 

Ithaca  Colleges  weekly  stu-  ,  ...  g..  v  .  JM 

_ +1...  of  about  4,»00,  Cohen  believes 

dent  newspaper,  the  Ithacan,  ,,  .  . 

has  incorporated  and  is  now  that  it  may  the  smallest,  in- 
solely  responsible  for  its  oi^m  dependent  college-affiliated  news-  , 

fiscal  and  editorial  policies.  It  Pa^r  in  the  nation.  - 

will  operate  as  a  membership  Cohen  said  the  paper  will  re-  9 

corporation  under  the  name  of  ‘am  its  present  editorial  struc-  A 

Ithacan  Publishing  Company.  ture  and  all  officers  of  the  cor-  ^ 

Formerly,  the  Ithacan,  al-  Poration  will  be  students.  The 
though  edited  and  written  by  editorial  board  hopes  to  appoint 
students,  was  financed  through  a  board  of  directors  of  botfi  stu- 
the  College  administration.  The  dents  and  non-students  with  the 
administration  also  appointed  ^lupe  of  involving  persons  from 
an  advisor  who  was  responsible  faculty  and  community  who 
for  approving  fiscal  policies  and  experienced  in  business,  New 

making  recommendations  on  Pi  iuting,  and  writing.  tWO  t< 

editorial  policy.  student  editorial  board 

Richard  Cohen,  Ithacan  busi-  "ill,  however,  take  full  respon-  The 
ness  manager,  explained,  “This  sibility  for  all  information  and  nounce 
does  not  mean  that  the  College  editorial  material  which  is  its  pub 
will  no  longer  give  any  financial  printed  in  the  newspaper.  The  A.  i 
support  to  the  paper.  Since  the  administration,  under  the  agree-  merly  d 
general  fee  paid  by  each  student  ment,  will  neither  assign  an  ad-  at  How 
includes  money  for  a  subscrip-  "isor,  nor  assume  responsibility  ton,  1) 
tion  to  the  college  newspaper,  fui*  the  content  of  the  newspa-  managi 
the  administration  has  agreed  Tii 

to  contract  with  the  corporation  The  editorial  lioard  is  making  Cass; 
to  provide  papers  for  the  stu-  plans  to  sell  the  paper  on  local  manag< 
dent  body.”  newsstands,  in  addition  to  sell-  motion! 

Approximately  half  the  an-  ing  .subscriptions  to  parents  papers, 
nual  budget  for  the  newspaper  and  alumni,  according  to  Cohen,  comes 


A.  Alexander  Morisey 
Service  Committee  in  Phila¬ 
delphia. 

He  is  a  former  news  reporter, 
having  worked  for  the  Winston- 
Salem  (N.  C.)  Journal  and 
Sentinel  and  as  North  Carolina 
bureau  manager  for  the  Nor¬ 
folk  (Va.)  Journal  and  Guide. 
He  was  also  director  of  publicity 
at  Bennett  College,  Greens¬ 
boro,  N.  C.,  and  taught  high 
school  in  Wilson,  N.  C. 

Miss  Hayes  is  a  member  of 
the  International  Newspaper 
Promotion  Association  and 
Theta  Sigma  Phi,  and  served 
on  civic  committees  in  Rochester, 
including  the  Human  Relations 
Committee  for  Urban  Develop¬ 
ment. 

In  addition  to  handling  public 
service  promotions  for  the 
Rochester  (N.  Y.)  Times-Union 
and  Democrat  &  Chronicle,  Miss 
Hayes  supervised  such  promo¬ 
tions  at  other  Gannett  news¬ 
papers  throughout  the  country.  I 


NOW  I  HAVE  \ 
,^•1  MY  OWN  E&P  I 
^  \  SUBSCRIPTION  / 


Devnport  Ma.or 

First  business-labor  ®0th  are  free-circulation  tab- 

xMlitnrshin  is  newspapers.  The  North 

eOltorstlip  IS  tilled  Broward  Times  is  delivered  to 

Green  Bay,  Wis.  8,000  homes  in  northwest  Bro- 
The  appointments  of  Harry  ward  County  and  west  Pompano 
Maier  as  business  and  labor  edi-  Beach.  The  regular  Broward 
tor,  a  new  position,  and  Dave  Times  has  a  weekly  circulation 
Devenport  as  state  editor  of  the  of  36,000  in  the  west  Ft.  Laud- 
Green  Bay  Press-Gazette  were  erdale  area, 
announced  by  Larry  A.  Bel-  The  Broward  Times  began  op- 
onger,  managing  editor.  erations  in  April,  1964  as  a 

Maier,  who  has  been  with  the  Pennysaver.  Local  news  and  fea- 
Press-Gazette  since  1956,  had  tures  were  added  over  the  years 
been  state  editor  since  1968.  and  in  February,  1968  the  p-aper 
Devenport  was  with  the  paper  became  the  Broward  Times  with 
six  years  as  a  city  reporter  and  a  full-time  news  staff  headed  by 
spoils  writer.  Previously  he  was  Dave  Heeren,  news  editor, 
news  editor  of  the  Vilas  County  Sandy  Hirsch  is  editor-pub- 
(Wis.)  News  Review.  Usher  of  the  two  newspapers. 
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I  n  Remittance  enclosed  $8  a  year,  U.S.  and  Canada — 

j  All  other  countries,  $20.00  a  year. 
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( 'ur  Mamiya  TLR  was  not  designed  to  win 
I  eauty  prizes. 

It  was  designed  to  do  a  job.  Play  work- 
h  irse  to  the  busy  pro.  Assist  him  through 
his  heavy  day's  work  by  putting  in  an  honest 
c  iy’s  work  itself. 

You  don't  win  prizes  for  this.  But  you 
do  win  acceptance  and  loyalty  and  a  repu- 
t.ition  for  reliability.  Here's  how  it  started. 

Mamiya  created  the  first  twin  lens  re¬ 
flex  with  interchangeable  lenses.  It  was  a 
breakthrough.  And  it  opened  a  new  dimen¬ 
sion  in  TLR  photography.  Today,  this  is  even 
more  exciting.  For  now  there  are  seven  inter¬ 


changeable  Mamiya  lenses  to  choose  from 
(55  to  250mm);  seven  different  ways  of  get¬ 
ting  vital  impact  into  your  pictures. 

And  there  are  flve  interchangeable 
finders.  Including  the  new  CdS  Porrofinder, 
first  thru-the-lens  meter  system  for  TLR. 
And  you  have  built-in  closeup  capabilities, 
a  long  bellows  draw  that  lets  you  shoot  as 
close  as  3"  without  special  accessories,  using 
the  55mm  lens.  Even  closer  with  supplemen¬ 
tary  lenses. 

And  you  can't  beat  it  for  operating 
convenience.  Focusing  knobs  on  both  sides, 
so  you  can  work  either  hand.  You  can  use 
220  as  well  as  120  film,  with  an  automatic 


counter  for  both.  And  there's  built-in  close- 
up  exposure  information,  and  provision  for 
parallax  compensation. 

More  than  fourteen  years  of  profes¬ 
sional  use  and  experience  have  gone  into 
today's  improved  Mamiya  TLR.  And  you 
have  the  benefits  of  these  improvements 
working  for  you,  whichever  model  ,  you 
choose. 

Don't  just  kx)k  at  our  Mamiya  TLR; 
handle  it.  You'll  learn  to  love  it.  See  your 
camera  dealer,  or  write.  Mamiya  division/ 
Ehrenreich  Photo-Optical  Industries,  Inc., 
Garden  City,  N.Y.  11530. 


Only  a  pro 
could  love  it 


I 


PHOTOGRAPHY 


Dick  Sroda  finds  joy  in  suburbs 


By  Don  Maley 


(Second  of  two  parts) 


Dick  Sroda  feels  that  for 
most  people  a  job  is  something 
they  grudgingly  do  in  order  to 
earn  enough  money  to  live.  But 
for  him  his  job’s  different.  “You 
have  to  pay  your  bills,”  he  says, 
“and  for  me  working  for  The 
Paper  is  a  wonderful  way  to 
earn  a  good  living  —  and 
quickly  see  the  end  results  of  my 
labors  at  the  same  time.  On  a 
large  metropolitan  newspaper 
a  photographer  is  lucky  to  have 
one  out  of  every  10  of  his  pic¬ 
tures  make  print.”  Not  so  on 
The  Paper,  (Oshkosh,  Wis.), 
where  most  of  the  photogra¬ 
pher’s  pictures  are  run. 

But  before  being  converted  to 
halftones  through  a  120-line 
screen  the  photographs  have  to 
pass  standards  comparable  to 
those  of  a  large  metropolitan 
daily  —  perhaps  tougher.  “Many 
things  make  a  good  picture 
such  as  appeal,  high  reader  in¬ 
terest,  impact — the  things  that 
MAKE  the  reader  stop  on  it,” 
explains  The  Paper’s  picture 
policy.  “Of  course,  every  picture 
we  take  can’t  be  a  top  picture. 
But  what  EVERY  staff  member 
can  do  to  increase  our  number 
of  top  pictures  and  improve 
ALL  of  our  pictures  is  to  watch 
continually  for  those  situations 
that  seem  capable  of  producing 
interesting  eye-stoppers.  For  a 
rule  of  thumb  that  has  its  ex¬ 
ceptions  but  is  generally  true, 
the  beat  pictures  are  of 
PEOPLE  doing  things." 

Guidelines 

Sroda’s  staff  photographers 
are  instructed  to  say  “no”  to  the 
following  cliches: 

*  Group  pictures  —  “whether 
the  27  ladies  of  the  Dover  HDU 
or  the  seven  man  recreation 
committee  of  the  Cosmopolitan 
Club.” 

*  Presentations  of  awards  — 
“checks,  plaques,  trophies, 
gadgets,  certificates,  letters  of 
appreciation  and  other  miscel¬ 
laneous  junk.  And,  incidentally, 
a  check  for  $500  doesn’t  look 
any  different  than  a  check  for 
$5.” 

*  The  new  officers  —  “unless 
they  are  of  MAJOR  city  and 
statewide  groups.” 

*  The  bystanders,  “such  as  the 
Mayor  at  the  opening  of  the 
new  drive-in  bank  branch  when 
his  only  reason  for  being  there 
was  to  add  solemn  dignity  to 
the  occasion.” 
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*  The  proclamation  signing  — 
“either  at  the  mayor’s  office  or 
at  the  governor’s  office.” 

*  To  anyone,  “because  you 
took  this  picture  last  year.”  “Be¬ 
cause  we  did  it  once,  it  isn’t  an 
automatic  annual  event  that  we 
‘always’  take  the  picture.” 

Of  course  there  are  exceptions 
to  these  rules,  but  on  the  posi¬ 
tive  side  The  Paper’s  photog¬ 
raphers  are  encouraged  to  try 
for: 


Fresh  approach 

*  A  continual  fresh  approach. 
“We  should  guard  against  pic¬ 
turing  the  same  events  the  same 
year  after  year,  or  doing  what 
the  Milwaukee  Journal  or  the 
Milwaukee  Sentinel  did.  This 
isn’t  to  say  they  can’t  be  idea 
grounds:  they  can  be  good  ones, 
so  long  as  we  then  apply  local 
and  additional  initiative.” 

*  The  human  element — “some¬ 
thing  that  makes  the  reader 
sympathetic  in  at  least  a  small 
degree  to  the  situation  pictured. 
Pictures  with  emotional  appeal 
ALWAYS  rank  first  in  any 
readership  survey.” 

*  Featurizing  the  news  events 
— “finding  the  ‘angle’  in  it  that 
will  make  it  new,  fresh,  differ¬ 
ent  —  and  interesting.” 

*  The  “situation”  feature  pic¬ 
ture — “that  is,  one  we  create 
ourselves  such  as  the  barefoot 
boy  on  summer’s  first  day.  They 
are  planned  pictures  but  cannot 
afford  to  be  contrived  pictures. 
They  need  more  originality  on 
the  part  of  the  photographer 
for  nothing  looks  more  ama¬ 
teurish  than  an  unconvincing 
‘situation’  picture.” 

*  The  inconsequential — “when 
it  would  make  an  interesting 
picture.  It  might  be  a  classroom 
project  or  of  a  new  gadget  in 
use  at  the  water  department. 
It’s  pretty  easy  to  get  ‘stung’ 
here  as  these  pictures  should  be 
screened  carefully.” 

*  And  the  important — “when 
it  occurs  so  close  to  us  or  so 
often  around  us  that  we  don’t 
see  it.” 

*  The  uncertain  “picture-pro¬ 
ductive”  situation — “the  time 
and  places  where  we  expect 
something  might  happen  but 
don’t  KNOW.  These  include  col¬ 
lege  students  picketing  the 
President’s  office,  a  citizen’s  com¬ 
mittee  at  the  city  council  meet¬ 
ing  or  the  governor  when  he  is 


emoting.  We  don’t  KNOW  that 
we’ll  get  a  good  picture  but  the 
chances  of  it  are  good  enough  to 
gamble  the  photographer’s  time. 
To  get  these,  we  depend  on  beat 
reporters  knowing  their  beats 
and  anticipating  what  may  hap¬ 
pen.  These  often  end  without  a 
picture.  But  when  they  produce 
one,  they  are  usually  good  ones.” 

Routine 

Sroda  .says  assignments  are 
born  out  of  “mostly  day  to  day 
things”  and  that  he  and  his 
crew  “work  with  a  great  deal  of 
freedom.”  “We  tell  them  what 
the  story  is  about  and  let  them 
take  their  own  pictures.  If  one 
of  them  blows  it  then  it’s  his 
fault  and  he  has  no  one  to  blame 
but  himself.  We  don’t  believe  in 
making  order  clerks  out  of 
them.” 


“Every  day  we  run  three  or 
four  local  shots  of  our  people 
doing  things,”  explains  Sroda, 
“and  our  city  editor  constantly 
needs  a  fresh  supply  of  local 
pictures.  My  guys  shoot  pictures 
of  local  scenes  on  their  own. 
They  know  they  must  be  re¬ 
sponsible  and  we  try  to  encour¬ 
age  them  to  do  things  without 
being  told.  We’re  showing  our 
reader  graphically  what’s  hap¬ 
pening  in  his  town  and  we  feel 
we’re  pioneering  in  our  field." 

Sroda,  who  last  June  won  the 
NPPA  Region  Five  Photogra¬ 
pher  of  the  Year  Award  for  the 
second  time  (he  won  in  1963), 
feels  that  layout  is  of  the  ut¬ 
most  importance.  “Even  though 
they  don’t  know  why,”  he  .says, 

(Continued  oti  page  62) 


Ths  Paper's  Sroda-edited  picture  page:  "Intelligent  use  of  white  spat*. 
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Signode  automatic  Narostrap 
bundle-tying  machine  with 
optional  bottom-wrap  feeder. 


SIGNODE 


Benefits  claimed 
by  Narostrap  users 

“Since  it  was  installed,  we  have  had 
an  average  of  12  minutes  per  month  of 
downtime.” 

“We  have  been  completely  satisfied 
with  the  performance  of  this  machine 
and,  in  fact,  have  recently  ordered  a 
second  unit.” 

“Prior  to  the  installation  of  the  Signode 
wrapper,  we  were  using  two  model  Q’s 
daily  and,  on  large  paper  days,  using 
three.” . 

“We  especially  liked  the  flat  strap  used 
with  this  model.” 

“We  bought  the  Signode  MN44  and 
have  been  very  pleased  with  it.” 

“We  are  extremely  pleased  with  the 
Narostrap  machine.” 

“Our  average  ‘down  time’  is  less  than 
5  minutes  per  week  and  this  includes 
changing  the  wire.” 

“We  tie  varying  sizes  of  bundles  and 
the  machine  adjusts  automatically  with 
no  loss  of  speed.” 

“It  is  both  economical  and  fast.” 


Fast  way 

to  make  a  neat  bundle! 


■  Here  are  the  features  of  the  Narostrap  machine  that  account  for 
most  of  the  benefits  claimed  by  its  users: 

Speed — up  to  1200  ties  per  hour  with  bottom  wrap  feeder 

Dependability— negligible  downtime  with  recommended  normal 
maintenance 

Ability— to  tie  bundles  of  mixed  sizes  without  loss  of  speed 

Narostrap  strapping  itself— flattened  high-tensile  steel  1/16  wide 
that  doesn’t  cut  or  snag 

This  machine  greatly  enlarges  Signode’s  capacity  to  serve  the  news¬ 
paper  business.  As  you  probably  know,  our  Model  KW  Signode 
Parker  machine  has  been  working  in  mailrooms  for  over  40  years. 

Shouldn’t  you  find  out  what  the  Narostrap  machine  can  do  for  you? 
Just  write  us,  or  call  your  Signode  man. 


m  SIGNODE 


Let's  find  better  ways. . .  we'll  follow  through 


SIGNODE  CORPORATION  •  STRAPPING  DIVISION  •  2685  N.  WESTERN  AVENUE,  CHICAGO,  ILLINOIS  60647 
Offices  Coast  to  Coast.  Raprasantation  in  70  countrias  around  tha  world.  In  Canada:  Signode  Canada  Limited,  Toronto  •  Montreal 


LEFT:  "Wt  covered  this  boat  race  by  riding  the  sailboat 
with  the  crew.  Lee  Mulder  took  this  picture  from  the 
bowsprit.  This  was  the  key  shot  on  the  page — the  story  of 
the  boat  and  its  crew." 


RIGHT:  Dick  Sroda's  novel  shot  of  Senator  Muskie  was 
given  a  justifiable  "big  run"  on  page  one  and  was  ac¬ 
companied  by  a  picture  page  of  Senator  Muskie's  Oshkosh 
campaign  sweep. 


Assignments  are  born 
out  of  mostly  day  to 
day  things . . . 


{Continued  from  pope  60)  white  space  is  just  as  important 

as  halftones  and  he  combines 
both  intelligently.  “In  the  pack¬ 
aging  of  a  picture  page  visual 
“the  average  reader  knows  good  impact  and  white  space  are 
pictures.  For  some  reason  he  equally  important.” 
knows  what’s  good  and  what’s  Sroda  uses  no  particular  lay- 
bad.  He  might  not  like  the  sub-  out  pattern,  instead  he  incor- 
ject  matter,  but  he’s  at  least  porates: 
interested  in  it  because  of  the  *  Simplicity, 
pictures.”  In  laying  out  his  pic-  *  A  good  key  picture  to  build 
ture  pages  he  innovates  and  on. 

crops  creatively.  “If  the  visual  *  The  effective  use  of  white 

effect  isn’t  going  to  get  and  hold  space  and, 

the  reader’s  attention  then  what  *  The  copy  block. 

good  is  it?”  he  asks.  To  Sroda  “They  all  work  together  to 


make-up  the  total  package,”  he  standard  type  tempo  bold  on 
says.  He  says  a  necessary  in-  credit  lines,”  he  says.  “We  be- 
gredient  for  layout  is  a  balance  lieve  in  giving  our  guys  a  big 
of  “good  taste  and  good  judg-  one — they  earned  it.”  Captions 
ment.”  He  likes  Poster  Bodoni  are  his  paper’s  weak  point  says 
for  heads  (“It’s  easy  to  read”)  Sroda,  “but  we’re  working  on 
but  doesn’t  use  it  all  the  time  it.” 

though,  “if  you  use  it  too  often  “I’ve  had  more  fun  working 


"Jim  McKnight  captured  the  emotions  of  a  totally  deaf  boy 
learning  about  music  by  feeling  the  virbrations  of  a  violin." 
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you’ll  get  yourself  into  a  rut.” 
He  uses  one  liners  for  cutlines 
and  occasionally  runs  pictures 
without  cutlines  and  lets  the 
copy  blocks  cover  the  whole 
story  (he  likes  to  stay  “flex¬ 
ible”).  He  gives  credit  lines  to 
almost  all  the  pictures  his  pho¬ 
tographers  take.  “We  only  use 


here,”  says  Sroda  in  closing, 
“than  I’ve  ever  had  w’orking  in 
any  of  my  other  jobs.  Working 
with  a  young  staff  is  just  great. 
I  really  enjoy  seeing  the.se 
young  fellows  develop  and  I  feel 
I  can  play  a  greater  part  in  de¬ 
veloping  our  picture  policy.” 
And  he  is. 


s 


"Jim  McKnighf's  assignment  was  to  shoot  pictures  of  a  shoe  repairman 
who'd  spent  a  half-century  repairing  shoes.  This  started  out  as  a  single 
picture  but  the  shots  were  so  good  we  ended  up  running  a  whole  picture 
page." 
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1b  the  owners  of 
every  tKistowitter” 
composer: 

congratulations. 

It’s  part  of  the  newest 
photocomposing  system  on  the  market. 


Two  90-character  film 
fonts  in  th6  machine  let  you 
switch  from  roman  to  italic 
or  boldface  automatically, 
by  a  simple  tape  code. 

And  if  you  already  have  JUSTOWRITER*  com-  And  unlike  some  phototypesetters,  Justotext  70 

poser,  you’ve  got  the  input  half  of  the  system.  If  you  doesn’t  require  an  expensive  spare  parts  kit  (which 

don’t  there’s  also  a  new  companion  tape  perforator,  you  have  to  pay  for).  That  says  something  for  its  de- 

the  8203  Justoperf  (in  foreground,  above).  pendability.  And  the  kind  of  service  that’s  always  avail- 

With  either  input,  Justotext  70  turns  out  perfect  able  locally  when  you  own  a  Friden  machine, 

type,  correctly  hyphenated  and  justified,  at  a  minimum  Whether  or  not  you  have  JUSTOWRITER  corn- 

speed  of  30  lines  per  minute.  poser  you’ll  want  to  see  what  Justotext  70  can  do.  Call 

Line  length  is  variable  up  to  33  picas;  type  size  your  nearest  Friden  office.  Or  write  Friden  Division, 

from  5  to  12  points;  leading  from  0  to  31  points.  The  Singer  Company,  San  Leandro,  California  94577. 

•  *  IKADCMAKR  or  TMC  SIHQCR  COMRANV 

SINGER 

FRIDEN  DIVISION 


Friden  Graphic  Arts  Systems.  One  way  Singer  helps  get  words  into  print. 


Gannett  splits  stock 
and  raises  dividend 


Rochester,  N.  Y. 

A  ;i-for-2  split  in  its  common 
.stock  and  a  10.8  percent  in¬ 
crease  in  its  cash  dividend  were 
announced  by  Gannett  Company 
Inc. 

Paul  Miller  president,  report¬ 
ing  the  action  following  a  board 
of  directors  meeting  here  July 
:U,  said  the  split  will  be  effected 
in  the  form  of  a  50  percent  stock 
distribution  on  or  about  October 
fi  to  shareholders  of  record 
September  12.  Fractional  shares 
will  be  settled  in  cash. 

The  Gannett  board  declared  a 
dividend  of  18  cents  a  share  pay¬ 
able  October  1  to  the  pre-distri¬ 
bution  shares  of  record  Sep¬ 
tember  12.  The  quarterly  divi¬ 
dend  has  been  10 '4  cents  a 
share. 

Miller  said  the  company  in¬ 
tends  to  continue  paying  divi¬ 
dends  at  the  higher  rate,  or  48 
rents  a  year  (12  cents  quar¬ 
terly)  on  the  increased  shares. 
This  is  equal  to  72  cents  a  share 
annually  again.st  05  rents  on 
present  .shares. 

Gannett  reported  “continuing 
record  revenues  and  earnings” 
for  the  first  half  and  Miller 
termed  full-year  prospects  “ex¬ 
cellent.”  For  the  20  weeks  ended 
June  29  revenues  increased  19.4 
|)ercent  to  $71,227,728  against 
$59,031,277  for  the  six  months 
ended  June  30,  1908.  In  1908, 
Gannett  had  consolidated  rev¬ 
enues  of  $123,738,088  and  net  in¬ 
come  of  $8,024,451. 

“Earnings  per  share  .should  be 
markedly  ahead  of  last  year’s” 
Miller  added.  A  substantial  ex¬ 
traordinary  gain  will  result 
from  the  .sale  of  Rockford  tele- 


Riphniontl  has  gains 
in  revenue,  profit 

Richmond,  V’a. 

Richmond  Newspapers  Inc., 
reported  earnings  of  91  cents 
per  .share  for  the  first  six 
months  of  this  year,  a  gain  of 
19.7  percent.  Revenue  and  profit 
figures  both  established  records. 

In  the  first  six  months  of 
this  year,  on  consolidated  rev¬ 
enues  of  $24,481,919,  RNI 
earned  $4,242,003  in  profit  be¬ 
fore  taxes,  and  $1,338,188  in  net 
income  after  taxes  and  minority 
interest. 

The  company  reported  in¬ 
creased  volume  and  excellent 
performance  by  ail  major  di¬ 
visions  as  reasons  behind  the 
growth. 
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vision  station  WREX. 

Mrs.  Caroline  Gannett,  widow 
of  Frank  E.  Gannett,  the 
founder  of  the  Gannett  Group, 
retired  from  the  board  of  di¬ 
rectors  of  the  company  on  which 
she  had  served  since  1952.  She 
will  continue  as  a  trustee  of  the 
Frank  E.  Gannett  Newspaper 
Foundation  Inc. 


Cowles  profit  up 
for  half  of  ’69 

Profit  from  ojie rations,  con¬ 
solidated  net  income,  and  rev¬ 
enues  were  up  for  Cowles  Com¬ 
munications  Inc.  during  the  first 
six  months  of  1909. 

Consolidated  net  income  was 
$1,443,000,  or  40<-  per  share,  in¬ 
cluding  a  gain  of  $8.59,000,  or 
24(‘  per  share,  from  extraordin¬ 
ary  credits.  During  the  same  pe¬ 
riod  in  1968,  consolidated  net 
income  was  $466,000,  or  13*‘  per 
.share,  including  a  gain  of  $193,- 
000,  or  5(‘  per  share,  from  an 
extraordinary  credit. 

Gross  revenues  were  the  high¬ 
est  for  any  comparable  jieriod 
in  the  company’s  history.  Gross 
revenues  were  $84,014,000  com¬ 
pared  with  $82,964,000  in  the 
fir.st  six  months  of  1968. 

Gardner  Cowles,  chairman, 
reported  a  gain  of  $384,000 
(after  taxes)  from  sales  of  a 
50%  stock  interest  in  Topics 
Publishing  Co.  and  a  gain  of 
$475,000  from  the  sale  of  land 
in  Puerto  Rico  to  Hotel  Estati^s 
Corporation  for  $3.5  million, 
payable  over  six  years. 

• 

Harrig-Iiitertype 
tops  $20  million 

Cleveland 

Harris-Intertype  Corp.  ex¬ 
pects  to  report  record  earnings 
for  fiscal  1969,  ended  June  30, 
of  about  $20.2  million,  $3.20  a 
share,  George  S.  Dively,  chair¬ 
man,  and  Richard  B.  Tullis, 
president,  said  this  week. 

The  sales  estimate  for  the  re¬ 
cently  concluded  year  is  about 
$335  million,  the  executives  said. 

In  fiscal  1968,  Harris-Inter¬ 
type  earned  $16.4  million,  or 
$2.68  a  share,  on  sales  of  $293 
million,  restated  to  reflect  the 
subsequent  acquisition  of  RF 
Communications  Inc. 

“We  expect  next  year  (fiscal 
1970)  to  be  better  than  this  one,” 
Dively  said,  “and  we’ve  got  a 
$175  million  backlog  to  start 
with.” 


Capital  Cities  income 
up  22%  for  quarter 

Consolidated  net  income  of 
Capital  Cities  Broadcasting 
Corp.  for  the  second  quarter 
1969  amounted  to  $3,417,000,  up 
22%  from  the  $2,798,000  shown 
in  the  1968  period,  according  to 
an  announcement  by  Thomas  S. 
Murphy,  president.  First  half 
earnings  were  up  26%  over  the 
prior  period. 

He  said  the  report  includes 
operations  of  the  Pontiac 
(Mich.)  Press  Company  from 
May  20,  the  date  of  purchase. 
Gains  were  mainly  attributable 
to  increases  in  national  and  local 
tv  sales,  as  well  as  continued 
progress  at  Fairchild  Publica¬ 
tions. 

Lee  reports 
15%  increase 
in  earnings 

Davenport,  la. 

Earnings  of  Lee  Enterprises 
Inc.  were  up  15  percent  in  the 
third  quarter  of  the  company’s 
fiscal  year,  ending  June  .30,  ac¬ 
cording  to  a  report  to  sharehold¬ 
ers  by  Philip  D.  Adler,  presi¬ 
dent,  and  David  K.  Gottlieb,  ex¬ 
ecutive  vicepresident. 

Consolidated  net  income  for 
the  quarter  was  $747,167,  com¬ 
pared  with  $649,268  for  the 
same  quarter  in  Ihe  previous  fis¬ 
cal  year.  For  nine  months  to 
June  30  the  consolidated  net  in¬ 
come  was  $2,123,793,  compared 
with  $1,848,002. 

For  the  sixth  consecutive  year 
the  directors  voted  an  increase 
in  the  quarterly  di\adend.  It  is 
now’  10(‘,a  share. 

The  company’s  offering  of 
310,325  shares  of  common  stock 
last  March  was  sold  out,  with 
the  result  there  are  now  2,000 
shareholders.  Harrj’  A.  Fischer, 
Jr.,  a  partner  of  Paine,  Webber, 
Jackson  &  Curtis,  the  under- 
w’riter  for  the  issue,  was  elected 
to  the  board  of  directors  of  Lee 
Enterprises. 

The  report  showed  operating 
levenues  of  $8,527,754  for  the 
third  quarter  and  $23,781,170 
for  nine  months.  The  latter  fig¬ 
ure  represented  a  gain  of  about 
$3.5  million  over  the  previous 
comparable  period. 

Adler  stated  that  sale  of  the 
fixed  assets  of  WKBT-tv  to 
Gross  Telecasting  Inc.  will  re¬ 
sult  in  a  substantial  profit  to 
Lee  Enterprises,  which  holds  a 
27J/2  percent  intere.st.  The  com¬ 
pany  has  completed  the  purcha.se 
of  72  percent  of  the  Journal- 
Times  Co.  at  Racine,  Wi.s. 


Multimedia’^ 
6-mo.  income 
$1.6  million 

Multimedia  Inc.,  owners  of 
newspapers,  radio  and  television 
stations  in  five  Southern  states, 
reported  a  consolidated  net  in¬ 
come  of  $1,612,877  for  the  fn.st 
six  months  of  1969. 

Earnings  jier  share  of  com¬ 
mon  stock  after  payment  of  div¬ 
idends  to  preferred  stockholders 
were  60  cents,  as  against  14 
cents  last  year  and  99  cents  in 
1967. 

J.  Kelly  Sisk,  president  of  the 
company,  said,  “We  are  more 
satisfied.  We  feel  w’e  have  done 
very  well,  considering  the  gtm- 
eral  tone  of  business  during  this 
first  half  of  the  year.” 

He  said  the  company  had  filed 
its  S-1  form  with  the  Securi¬ 
ties  and  Exchange  Commission 
last  May  20,  in  compliance  with 
announced  plans  to  offer  its 
stocks  to  the  jiublic.  “We’re  still 
waiting  for  SEC  approval,”  Sisk 
said.  “Our  lawyers  tell  us  there 
is  a  back-up  of  business  with 
this  agency  but  that  we  should 
have  approval  by  mid-Septem¬ 
ber.” 

In  Greenville,  S.C.,  the  com¬ 
pany  ow’ns  the  Greenville  Nvwit, 
the  afternoon  Greenville  Pied¬ 
mont  and  the  Sunday  Greetiville 
Newn.  In  Asheville,  N.C.,  it  pub¬ 
lishes  the  Citizen,  the  evening 
Times  and  the  Sunday  Asheville 
Citizen-Times. 

Last  January  1  the  company 
acquired  the  Montgomery  (Ala.) 
Advertiser  and  Alabama  Jour¬ 
nal,  and  the  Sunday  Advertiser 
and  Alabama  Journal. 

The  statement  to  stockholders 
said: 

“Earnings  from  (the  Mont¬ 
gomery  papers)  for  the  entire 
six  months  ended  June  30,  are 
included  in  income.  According 
to  terms  of  the  contract,  the 
company  paid  for  this  acquisi¬ 
tion  on  March  1,  1969.  Interest 
on  $18,000,000  liorrowed  for  this 
acquisition  has  been  charged  to 
expenses  for  the  period  March 
1,  1969,  to  June  30,  1969.” 

Sisk  said  the  operation  of  the 
Montgomery  papers  was  “very 
gratifying.  We’ve  made  out  bet¬ 
ter  than  we  ever  expected.  They 
had  a  wonderful  staff  down 
there  and  we  have  encouraged 
them  to  go  ahead  and  get  out  the 
best  newspapers  they  can.” 

The  company  also  owns 
WFBC  —  AM-FM  —  TV,  in 
Greenville;  WBIR— AM-F.M - 
TV,  in  Knoxville,  Tenn.; 
WMAZ— A.Vl-FM— TV,  Macon, 
Ga.,  and  WWNC — Radio,  .\she- 
ville,  N.C. 
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Public  Relations  Executives: 


Here’s  the  solution  to  one  of  your  most  serious 
public  relations  problems,  keeping  editors 
and  newsmen  on  1,750  U.S.  dailies,  wire 
services,  Canadian  and  foreign  newspapers, 
suburban  and  weekly  papers,  news  magazines, 
syndicates  and  broadcast  newsmen,  informed 
about  who  to  contact  at  your  company,  and 
where  they  can  be  reached. 


press  contact  lists’ 


to  newspapers 


Your  listing  in  PR/INDEX  can  also  include 
information  about  your  news  and  picture  services 
and  other  communications  aids.  PR/INDEX 
answers  your  press  contact  problems  at  low 
cost,  too  .  .  .  less  expensive  than  regular 
mailings  of  press  lists. 


Editor  &  Publisher’s 


Minimum  six-line  listings  may  be  contracted 
for  IS  consecutive  times  for  only  $3 
a  line.  Special  discounts  for  longer  listings 
or  frequencies  are  available. 


Write  now  for  a  complete  kit,  or 
complete  rates  and  information  to: 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Phone  (212)  752-7050 
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PROMOTION 

W omen  readers  boost 
sale  of  bourbon 


By  George  Wilt 


If  your  newspaper  has  a  good 
story  on  readership  by  women, 
chances  are  that  you  have  a 
good  advertising  sales  story  for, 
of  all  things,  bourbon  whiskey. 

It  seems  that  a  research  study 
made  for  the  Bureau  of  Adver¬ 
tising,  ANPA,  by  W.  R.  Sim¬ 
mons  and  Associates,  suggests 
that  the  influence  of  women  on 
bourbon  consumption  may  be 
considerably  understated. 

For  one  thing,  notes  Dr.  Fred 
Williams,  a  Bureau  marketing 
manager,  one  out  of  every  four 
“regular”  liquor  consumers 
(24%)  is  a  woman.  This  holds 
true  for  all  types  of  liquors. 
But  the  factor  which  points  to 
bourbon  as  more  “woman-ori¬ 
ented”  than  other  hard  drinks 
is  its  association  with  consump¬ 
tion  in  the  home  rather  than 
consumption  in  public  places. 
And  home,  of  course,  is  woman’s 
domain. 

Dr.  Williams  contrasts  liquor 
consumption  in  public  places 
with  retail  sales  in  liquor  stores 
to  make  his  point.  For  example, 
among  high  income  consumers, 
in  major  metropolitan  markets. 
Bourbon  sales  in  public  places 
are  14%  lower  than  sales  in 
retail  stores.  Among  the  same 
consumers  in  the  same  markets, 
sales  of  whiskey  blends  are  14% 
higher  in  public  places  than  they 
are  in  retail  stores.  The  same 
kind  of  relationship  holds  in 
smaller  metro  areas,  lower  in¬ 
come  groups  and  rural  areas. 

Thus,  Dr.  Williams  reasons, 
bourbon  is  more  likely  to  be 
consumed  in  a  home  environment 
than  are  other  hard  liquors. 

It  is  with  unmarried  women, 
how’ever,  that  the  most  interest¬ 
ing  evidence  for  the  preference 
of  bourbon  turns  up.  Single 


fled  as  “light”  consumers.  These 
served  less  than  one  bottle  of 
Bourbon  during  the  month. 

It  is  among  widowed  ladies, 
however,  that  Bourbon  finds  its 
greatest  proportion  of  female 
adherents.  An  astonishing  60% 
of  these  say  they  serve  Bourbon 
regularly,  as  compared  to  only 
34%  of  widowers. 

One  way  to  tell  that  women 
know  what  they  are  drinking  is 
that  they  know  brand  names. 
Sixty  percent  of  the  women  in 
the  study  could  name  some  of 
the  12  leading  brands,  and  39% 
named  other  brands. 

As  a  clincher.  Dr.  Williams 
points  to  the  high  statistical 
correlation  between  per  capita 
sales  of  Bourbon  and  population 
of  women  in  a  community. 

The  Philadelphia  Inquirer 
made  such  a  study  in  its  market, 
and  came  up  with  a  correlation 
of  .69.  This  is  strong  evidence, 
Williams  said,  that  the  presence 
of  women  will  increase  per  cap¬ 
ita  Bourbon  consumption. 

Dr.  Williams  also  raises  some 
questions  about  bourbon  adver¬ 
tising,  geared  strongly  to  maga¬ 
zines  with  male  readership. 

Slide  presentation  shown 

The  BoA  has  developed  this 
data  compiled  by  Dr.  Williams 
into  a  slide  presentation.  George 
Lloyd,  account  executive  for 
liquor  sales,  is  currently  show¬ 
ing  it  to  marketing  and  sales  ex¬ 
ecutives  in  the  distilling  in¬ 
dustry. 

The  presentation  shows  that 
81%  of  all  bourbon  drinkers, 
men  and  women,  read  the  daily 
newspaper  on  the  average  week¬ 
day.  Newspapers  are  a  medium 
which  reach  all  segments  of  the 
Bourbon  market  regardless  of 


the  Moon  Contest.”  David 
Sotnick,  whose  parents  sub¬ 
mitted  the  date  and  time  of  his 
birth,  came  the  closest  to  the 
official  time  of  man’s  first  step 
on  the  moon  among  the  50,247 
entries  submitted  by  Newsday 
readers.  The  official  time  was 
9:56:21  PM  (EDT).  The  time 
guessed  on  young  David’s  entry 
was  9:55:30  PM,  only  51 
seconds  off.  It  was  the  hour  of 
his  birth  six  years  ago.  David 
won  a  two-week,  expenses-paid 
vacation  for  two  at  Cape  Ken¬ 
nedy’s  Cocoa  Beach  to  view  the 
next  manned  space  shot.  He  will 
be  accompanied  by  his  parents 
and  sister,  to  view  the  launch 
of  Apollo  12  in  November. 

David’s  entry  tied  with  one 
submitted  by  Don  Kappenberg 
of  Port  Washington,  N.  Y.,  but 
Kappenberg’s  entry  was  sub¬ 
mitted  later.  Kappenberg  was 
presented  with  a  scale  m^el  of 
the  LM  lunar  module  manufac¬ 
tured  by  Grumman  Aircraft  En¬ 
gineering  Corp.,  and  a  personal 
tour  of  the  Grumman  plant. 

«  *  * 

MORE  ON  APOLLO  11— The 
Trenton  (N.  J.)  Evening  Times 
souvenir  edition  had  a  press  run 
of  125,110  copies,  largest  in  the 
paper’s  history.  That  was  40,- 
630  copies  more  than  were 
printed  the  previous  Monday, 
with  34,000  copies  pre-sold  by 
promotion. 

•  ♦  • 

LAUNCH  WATCHERS  — 
Among  those  present  for  the 
launch  of  Apollo  11  were  more 
than  30  carriers  for  the  Greens¬ 
boro  (N.  C.)  Daily  News  and 
Record.  The  trip  to  the  Kennedy 
Space  Center  for  the  launch  was 
the  prize  for  a  carrier  contest 
sponsored  by  the  newspapers. 
The  33  boys  also  enjoyed  a  2V^- 
hour  tour  of  the  space  center 
and  the  plant  of  the  Orlando 
Sentinel-Star.  Ricky  Richard¬ 
son  of  AJayodan,  N.  C.  led  the 
contest  with  75  new  subscribers. 
The  Greensboro  papers  fea¬ 
tured  stories  on  the  carrier  trip 
in  their  news  columns. 

*  *  « 

COMMEMORATIVE  ISSUES 
— Newhouse  Newspapers  pro¬ 
duced  a  three-color  promotion 


Ad  salesmen 
with  account 
for  2  weeks 

Oklahoma  City 

“Operation  Shirtsleeve” — de¬ 
signed  as  a  new  concept  in  news¬ 
paper  advertising  salesmanship 
— is  proving  to  be  a  big  succe.^^s 
for  the  Oklahoman  and  Time-^. 

The  program  involves  ad 
salesmen  with  in-depth  studies 
of  specific  advertising  accounts, 
Advertising  Director  Howard 
Nicks  explained. 

Vicepresident  Charles  Treat 
described  the  three-fold  purpose 
of  the  program: 

First,  it  will  provide  the 
newspapers’  sales  representa¬ 
tives  with  a  much  better  under¬ 
standing  of  the  merchandising 
problems  confronting  the  indi¬ 
vidual  account. 

It  will  also  improve  the  com¬ 
pany’s  relations  with  the  indi¬ 
vidual  retailers  and  wholesalers 
in  the  community.  And,  the  pro¬ 
gram  will  better  train  the  entire 
advertising  staff  on  the  latest 
techniques  in  today’s  marketing 
concepts. 

A  sales  representative  from 
the  classified  or  retail  staff  is 
sent  to  spend  two  weeks  with 
the  account.  During  this  period 
of  time,  he  will  be  exposed  to  the 
account’s  full  scope  of  opera¬ 
tions. 

When  the  two-week  period  has 
expired,  the  representative  com¬ 
piles  a  report  concerning  what 
he  has  observed  and  learned. 
This  report  is  then  reviewed  by 
the  entire  advertising  depart¬ 
ment. 

With  this  approach,  all  sales 
personnel  will  have  a  better 
understanding,  not  only  of  this 
particular  account,  but  also 
other  accounts  in  this  area.  And 
as  a  result,  it  will  enhance  the 
production  of  more  effective  ad¬ 
vertising  for  all  similar  ac¬ 
counts. 

Soon  “Operation  Shirtsleeve” 
will  also  be  expanded  to  the  Na¬ 
tional  Advertising  Department. 


women  are  just  about  as  likely 
to  serve  bourbon  in  the  home  as 
single  men.  The  Simmons  study 
shows  that  15.3%  of  single 
men  served  Bourbon  in  the  home 
“during  the  past  month”  with 
an  almost  idential  15.0%  of 
single  women  doing  likewise. 

30%  of  the  single  women,  and 
29%  of  single  men  serving 
bourbon  qualified  as  “regular” 
consumers,  i.e.,  they  served  two 
or  more  bottles  of  Bourbon  dur¬ 
ing  a  month.  On  the  other  end 
of  the  scale,  38%  of  the  single 
men  and  41%  of  the  single 
women  serving  Bourbon  quali- 
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income,  social  status  or  sex. 

The  presentation,  “Women  & 
Bourbon:  A  Prime  Opportun¬ 
ity,”  has  already  caused  some 
stir  among  members  of  the  male- 
oriented  liquor  fraternity. 

“It’s  no  secret  that  women  in¬ 
fluence  automobile  styling  and 
the  choice  of  men’s  clothing,” 
Dr.  Williams  said.  “Why 
shouldn’t  they  have  a  voice  in 
the  kinds  of  liquor  served  in  the 
home?” 

*  *  * 

MOON  CONTEST  —  A  six- 
year-old  Long  Island  boy  was  the 
winner  of  Newsday's  “Man  on 


folder  on  Commemorative  Issues 
of  the  Long  Island  Press  (home 
of  Grumman,  producer  of  the 
LEM) ,  Huntsville  (Ala.)  Times 
(where  Dr.  Wernher  Von  Braun 
and  his  team  started  it  all ) ,  St. 
Louis  Globe  Democrat  (head¬ 
quarters  for  McDonnell-Douglas 
Corp.,  producer  of  the  command 
module)  and  the  New  Orleans 
Times-Picayune  &  States-Item, 
( market  responsible  for  the  Sat¬ 
urn  rocket).  The  brochure  was 
hand-distributed  by  Newhouse 
ad  salesmen  to  firms  that  par¬ 
ticipated  in  construction  of  com¬ 
ponents  to  the  moonshot. 


Types  of  accounts  already 
covered  include:  a  real  estate 
agency,  an  automobile  dealer,  a 
bank,  an  appliance  store,  a  furn¬ 
iture  store  and  a  fabric  shop. 

“We  will  continue  to  rotate 
personnel  until  the  entire  sales 
staff  has  had  the  opportunity  to 
participate,”  Nicks  said. 

After  the  complete  staff  has 
been  involved  in  the  program, 
the  process  will  be  started  again 
centering  on  different  types  of 
advertising  accounts.  This  will 
give  the  individual  newspaper 
representative  a  much  broader 
background. 
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iVd  account  switches 
test  creative  talent 

By  Susan  Rosenliaum 


GENERAL  AND  AUTOMOTIVE  UNAGE 
JUNE  &  FIRST  SIX  MONTHS  1969-1968 


( 14  City  Total — 6  and  7  Day  Basis)  Media  Records 

JUNE  FIRST  SIX  MONTHS 

1 969  vs  1968  1 969  vs  1968 


GENERAL 

% 

%of 

% 

%of 

(Selected  Clessificetions) 

Gain  or  Loss 

Total 

Gain  or  Loss 

Total 

Alcoholic  Beverages  . 

.  —  1.9 

7.0 

—  3.1 

6.1 

Foods  . 

.  —  4.6 

8.9 

—  2.7 

9.1 

Baby  Foods  . 

.  —  55.2 

0.1 

—  24.5 

0.1 

Baiting  Products  . 

.  —  12.4 

0.5 

—  19.8 

0.7 

Beverages  . 

.  —  24.2 

1.3 

—  25.6 

l.l 

Cereals  &  Breakfast  Foods  . 

.  -H09.4 

0.6 

+  26.4 

0.4 

Condiments  . 

.  -F  67.9 

1.5 

-F  39.0 

1.2 

Dairy  Products  . 

.  —  26.5 

1.2 

—  7.6 

l.l 

Frozen  Foods  . 

.  —  57.4 

0.6 

—  18.9 

0.9 

Meats  &  Fish  . 

.  +  17.5 

1.0 

—  13.5 

0.8 

Industrial  . 

^  6.6 

2.0 

+  6.7 

2.0 

Insurance  . 

.  +  47.4 

2.5 

+  20.2 

2.3 

Medical  . 

.  +  34.9 

1.3 

+  3.3 

1.2 

Public  Utilities  . 

+  8.6 

2.5 

—  6.0 

2.7 

Publishing  &  Media  . 

.  +  3.0 

7.2 

+  2.8 

9.2 

Radio,  TV  &  Phonographs  ... 

.  +  49.9 

0.9 

+  26.1 

2.3 

Sporting  Goods,  Cam.  & 

Photo  SuppI . 

.  +  5.9 

l.l 

+  16.0 

l.l 

Tobacco  . 

.  +  18.1 

2.5 

—  15.1 

2.0 

Toilet  Requisites  . 

.  —  8.2 

2.7 

—  7.1 

1.8 

Dentifrices  . 

.  —  39.2 

0.2 

-F  6.4 

0.3 

Men's  Toiletries  . 

.  —  62.5 

0.4 

—  66.3 

0.2 

Perfumes  &  Cosmetics . 

.  +  22.9 

l.l 

-F  3.6 

0.7 

Toilet  Soaps  . 

.  -F  222.6 

0.5 

-F  64.9 

0.1 

Transportation  . 

.  -F  8.6 

12.0 

-F  12.1 

13.8 

Airways  . 

.  —  2.0 

7.6 

+  5.4 

9.0 

Bus  Lines  . 

.  -F  6.5 

0.6 

—  25.3 

0.3 

Railroads  . 

.  +  15.6 

0.4 

-F  20.8 

0.6 

Steamships  . 

.  +  67.5 

1.4 

-F  30.1 

1.5 

Tours  . . 

.  +  28.9 

1.9 

-F  42.2 

2.2 

Wearing  Apparel  . 

—  8.6 

0.7 

—  6.8 

1.3 

AUTOMOTIVE 
(Selected  Classifications) 
Gasolines  &  Oils  . 

.  —  28.8 

1.5 

—  23.4 

1.4 

Passenger  Cars — New  . 

.  —  20.7 

11.3 

—  6.6 

13.6 

Tires  &  Tubes  . 

.  +  5.2 

4.0 

•F  15.3 

3.3 

Trucks  &  Tractors  . 

.  —  77.8 

0.1 

—  25.3 

0.4 

LINAGE  INDEX  FOR  52  MEDIA  RECORDS  CITIES— 

TOTAL  GENERAL  .  +  9.2  61.9  +  6.7 

63.1 

TOTAL  AUTOMOTIVE  . 

,.  —  5.9 

38.1 

+  0.0 

36.9 

TOTAL  GENERAL  AND 
AUTOMOTIVE  . 

. .  -F  2.9 

100.0 

+  4.1 

100.0 

.\lthough  the  summer  months 
art»  thought  to  be  traditionally 
quiet  in  advertising  circles,  this 
week  was  the  second  in  a  row 
filled  with  major  account 
changes.  And  some  of  the  new 
appointments  appear  to  be  call¬ 
ing  for  some  extraordinary  cre¬ 
ative  efforts  along  Agency  Row. 

The  list  was  headed  by  Need¬ 
ham,  Harper  &  Steers  which 
was  named  by  Atlantic  Rich¬ 
field  for  its  estimated  $20  mil¬ 
lion  in  annual  billings.  The 
account  had  previously  been 
split  between  N.  W.  Ayer,  Cun¬ 
ningham  &  Walsh  and  N.  W. 
Ayer-Jorgensen-Macdonald,  Ay¬ 
er’s  West  Coast  affiliate. 

The  new  agency,  which  made 
a  name  for  itself  in  the  gaso¬ 
line  business  with  its  famous 
“Put  a  tiger  in  your  tank” 
campaign  for  Esso  (Standard 
Oil  of  New  Jersey),  was  one  of 
six  competing  for  the  account. 
Atlantic  Richfield,  sixth  in  re¬ 
tail  sales  among  the  country’s 
oil  companies,  became  a  nation¬ 
al  marketer  in  March,  when  it 
merged  with  Sinclair,  extending 
its  marketing  area  from  23  to 
46  states. 

Marketing  problems 

The  appointment  of  an  agency 
for  a  gasoline  account  is  sig^nifi- 
cant  from  a  creative  standpoint, 
as  product  differentials  between 
gasoline  brands  are  minimal.  A 
recent  study  by  the  Bureau  of 
Advertising,  ANPA,  pointed  up 
some  of  the  problems.  Accord¬ 
ing  to  Jack  Raymond,  Bureau 
vicepresident,  “It  is  increasing¬ 
ly  harder  to  register  individual 
gasoline  brand  messages  because 
there  are  so  many  of  them,  and 
their  main  stress  is  in  product 
claims  .  .  .  Our  study  suggests 
that  a  way  to  increase  interest 
(locally)  ...  is  to  tie  advertis¬ 
ing  in  more  closely  with  the 
motorist’s  day-to-day  driving 
needs.” 

Some  of  the  findings  from  the 
study  are: 

•  Half  the  motorists  think  all 
major  gasoline  brands  are  alike. 

•  More  than  half  think  the 
gas  station  is  a  more  important 
consideration  than  the  gas  when 
buying  gasoline. 

•  Men  recall  three  gasoline 
brands  on  the  average  without 
prompting.  However,  the  extent 
of  exposure  to  media  and  the 
likelihood  of  brand  recall  and 
ad  recognition  do  not  appear  to 
be  directly  related. 

The  gasoline  market  is  esti¬ 


mated  at  $27  billion  in  retail 
sales,  representing  consumption 
of  about  81  billion  gallons  of 
fuel  annually,  according  to  the 
National  Automobile  Dealers 
Association.  The  U.S.  Bureau 
of  Public  Roads  estimated  that 
in  1968,  America’s  nearly  100 
million  motor  vehicles  made  the 
equivalent  of  40  million  trips 
around  the  earth. 

Ggarels  for  FC&B 

In  another  major  move,  Loril- 
lard  Corp.  named  Foote,  Cone 
&  Belding  to  handle  the  $14 
million  Kent  cigaret  account, 
which  was  resigned  last  month 
by  Benton  &  Bowles.  FC&B, 
which  also  handles  Lorillard’s 
True  cigarets  domestically,  and 
international  advertising  for 
the  Kent,  True  and  Newport 
brands  as  well  as  military  ad¬ 
vertising  and  development  for 
a  new  tobacco  product,  is  “the 
logical  choice  to  handle  Kent,” 
according  to  Lorillard. 

Of  the  above  estimated  budg¬ 
et,  more  than  $10  million  was 
spent  for  Kent  in  broadcast 
media  last  year.  This  agency 
appointment,  then,  will  have  to 
justify  itself  creatively,  as  all 
media,  planning  will  center  on 
print  outlets  as  of  September 
1 970.  Tobacco  manufacturers 
last  month  offered  to  phase  out 
all  broadcast  advertising  for 
cigarets  in  a  year’s  time,  rather 
than  subject  themselves  to  fed¬ 
eral  regulation  (E&P,  July  26). 
The  broadcast  advertising  con¬ 
troversy  is  one  of  the  reasons 
cited  by  the  management  of  the 
previous  agency  for  its  resigna¬ 
tion  of  the  account. 

Cunlac  goes  to  Ogiivy 

Then,  after  a  week  of  presen¬ 
tations  by  seven  major  agencies, 
Ogiivy  &  Mather  won  the  Men- 
ley  &  James  Laboratories  Con- 
tac  account.  The  cold  and  hay- 
fever  reliever,  whose  “tiny  time 
capsules”  added  a  new  dimen¬ 
sion  to  the  -drug  market  some 
nine  years  ago,  was  introduced 
and  had  been  handled  by  Foote, 
Cone  &  Belding.  The  cold  pill 
market  is  estimated  at  $125  mil¬ 
lion  in  retail  sales,  and,  accord¬ 
ing  to  Menley  &  James,  Contac 
holds  a  38%  share. 

Competing  with  Contac  and 
FC&B  will  be  Alka  Seltzer’s 
Plus  Cold  Tablets  which  were 
switched  last  week  from  Jack 
Tinker  to  Doyle  Dane  Bernbach, 
following  a  parallel  switch  of 
the  parent  product.  The  new 


drug  will  be  introduced  nation¬ 
ally  in  September. 

In  other  moves,  Rheingold 
Breweries,  Inc.,  which  will  not* 
reveal  its  budget,  appointed 
Young  &  Rubicam  to  handle 
Rheingold  and  Gablinger  brands. 
Y&R  also  handles  Knickerbocker 
Beer,  a  Rheingold  product. 

The  switch  from  Grey  Adver¬ 
tising,  effective  in  October,  was 
made  in  order  to  consolidate  the 
various  brands  into  a  single 
agency,  according  to  Theodore 
Rosenak,  Rheingold  president. 

The  Women’s  Shoe  Division 
of  the  Florsheim  Shoe  Company 
named  Firestone  and  Associates 
as  its  agency  for  national  ad¬ 
vertising  and  public  relations. 
Florsheim  will  continue  to  do 
its  own  co-op  newspaper  ads 
and  will  use  the  new  agency 
for  national  magazines  and  tv. 
It  would  not  disclose  its  bill¬ 
ings. 

Firestone  also  announced  its 
resignation  of  the  Spatini  ac¬ 
count,  makers  of  dry  spaghetti 
sauce  and  gravy  mixes,  because 


of  conflicting  new  assignments 
from  the  Ronzini  Macaroni 
Company.  Spatini  named  Ron 
Bloomberg  Advertising  to  take 
over  .August  1. 

• 

Bequests  honor 
publisher,  editor 

San  Francisco 

Bequests  of  $50,000  each  to 
the  George  T.  Cameron  Educa¬ 
tional  Foundation,  which  honors 
her  late  publisher  and  husband, 
and  to  Paul  C.  Smith,  former 
editor  and  general  manager  of 
the  San  Francisco  Chronicle,  are 
included  in  the  will  of  Mrs. 
George  T.  Cameron. 

Smith,  a  long-time  Veterans 
Administration  Hospital  patient, 
was  editor  during  the  Cameron 
publishership.  Mrs.  Cameron, 
daughter  of  the  Chronicle’s 
founder,  willed  smaller  sums  to 
41  other  individuals  and  organi¬ 
zations.  She  was  the  eldest 
daughter  of  Mr.  and  Mrs.  M.  H. 
de  Young. 
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New  panel  pokes  fun 
at  suburban  housewife 

By  Don  Maley 


When  Mary  Gauerke  (nee 
Flanigan)  was  a  wee  lass,  her 
father,  Lon,  got  himself  en¬ 
meshed  in  the  sauerkraut  busi¬ 
ness  in  Geneva,  New  York. 
Young  Mary  grew  up  never 
realizing  there  was  anything 
funny  about  her  father  being 
the  Irish  Sauerkraut  King.  “But 
when  he  appeared  on  ‘What’s 
My  Line?’  years  later,’’  she  now 
admits,  “I  finally  thought  it  was 
funny.’’ 

But  for  years  she’s  been  see¬ 
ing  humor  in  other  situations. 
Despite  life’s  apparent  grimness 
Mary  Gauerke  thinks  that  life 
can  be  beautifully  funny  —  and 
since  1947  has  been  putting 
humor  on  paper  with  a  fine 
brush  dipped  into  black  India 
ink.  The  petite  housewife  is  a 
rarity  —  a  female  in  an  almost 
exclusively  male  profession :  car¬ 
tooning. 

“I  didn’t  know  that  cartooning 
was  a  man’s  world,”  she  admits, 
“when  I  first  started  doing  it 
soon  after  getting  married  in 
'47.”  Since  then  she  has  sold 
cartoons  to  Look,  The  New 
Yorker,  Playboy,  National  Re¬ 
view,  True,  Family  Circle  and  a 
variety  of  newspapers,  including 
The  New  York  Times,  the  Chi¬ 
cago  Tribune,  the  Wall  Street 
Journal  and  The  National  Ob¬ 
server. 

After  more  than  two  decades 
of  depicting  life’s  humor  for 
magazines  Mary  created  a  six- 
a-week  panel  cartoon  called 
“The  Alumnae,”  which  is  being 
distributed  by  The  Register  and 

THK  Ali  MWK 


Tribune  Syndicate.  The  well- 
drawn  and  completely  contempo¬ 
rary  panel  pokes  fun  at  distalf- 
ers.  “The  theme  of  the  panel,” 
explains  Mary,  “revolves  around 
the  diverse  activities  of  four 
women  with  contrasting  person¬ 
alities.  DeEtte,  the  youngest,  is 
a  caricature  of  youthful,  friv¬ 
olous  femininity  who  lives  only 
to  be  dressed  up.  The  avant- 
garde  Magda  keeps  her  ear  to 
the  ground  for  current  fads  in 
the  arts,  politics,  and  social 
problems.  She  is  feverishly  de¬ 
termined  to  stamp  out  middle- 
class  values,  which,  in  turn,  are 
feverishly  determined  to  stamp 
out  Mag^a.  Helen  is  a  calico- 
kitchen  housewife  forever  en¬ 
gaged  in  a  losing — sometimes 
gaining — battle  w’ith  a  self-in¬ 
dulgent  appetite.  And  Myra  is 
the  organizer  and  leader  of  the 
group — a  somewhat  officious 
club-woman  always  seeking  out¬ 
lets  for  her  frustrated  execu¬ 
tives  urges.”  The  girls’  husbands 
were  originally  drawn  into  the 
panels  but  w-ere  later  excluded. 

‘Not  paper  dolls* 

Mary  says  the  flavor  of  her 
creation  is  contemporary.  “The 
characters  are  not  paper  dolls,” 
she  says,  “but  are  rather  de¬ 
signed  to  suggest  their  real-life 
counterparts,  especially  to  wom¬ 
en  readers,  particularly  those 
in  the  younger  age  groups.” 

Before  signing  with  the 
Register  and  Tribune  Syndicate 
Mary  was  turned  down  by  two 
other  major  syndicates.  “We 


Mary  Gauerke 


saw  a  great  potential  in  it,” 
says  Denny  Allen,  the  syndi¬ 
cate’s  managing  editor.  “We  felt 
it  was  well  done  and  that  it  filled 
a  void.  Many  affluent  and  edu¬ 
cated  people  have  moved  to  the 
suburbs  and  we  find  there  isn’t 
too  much  in  the  paper  today  for 
the  typical  suburban  housewife. 
She’s  no  dummy  and  deserves 
more  than  she’s  getting.  We  feel 
‘The  Alumnae’  should  appeal  to 
her.”  Allen,  who  was  instru¬ 
mental  in  signing  the  feature, 
feels  it’s  “sophisticated  and  in¬ 
telligently  constructed.”  “Mary 
uses  empathy  in  ‘The  Alum¬ 
nae,’”  he  says,  “and  the  whole 
thing  is  tied  into  our  times. 
The  art  is  fresh  and  the  humor 
is  thought-provoking.”  To  date 
over  30  newspapers  feel  the 
same  way  and  have  signed  the 
panel. 

Universal  humor 

Mary  says  her  humor  is  uni¬ 
versal  and  her  panels  are 
checked  by  the  syndicate  before 
being  distributed.  “If  I  can 
understand  them  anybody  can,” 
says  Allen.  But  before  the  car¬ 
toons  are  sent  to  the  syndicate 
Mary’s  husband,  Carl,  checks 
them.  “He’s  deaf,  dumb  and 
blind  to  all  art,”  she  says,  “but 
he’s  got  good  taste  when  it 
comes  to  my  cartoons.  I  show 
him  a  batch  of  my  latest  ones 
and  he  picks  the  ones  he  thinks 
are  best.”  Husband  Carl  is  with 
the  Mergenthaler  Linotype  Com¬ 
pany  where  he  is  manager  of 
their  overseas  sales  division. 
“He’s  happy  because  I’ve  signed 
with  the  syndicate,”  confesses 
Mary.  “Now  that  I’m  working 
he  can  retire  and  play  with  his 
weather  machines.”  (Carl  is  a 
frustrated  weatherman  and  has 
a  gaggle  of  weather-checking  in¬ 
struments  in  the  Gauerke’s  Ten- 
afly.  New  Jersey  home.) 

Ideas  for  “The  Alumnae” 
come  from  inside  Mary’s  head. 
“They’re  exclusively  mine,”  she 
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says.  She  .«kims  through  most 
magazines  and  newspapers  lo 
see  what’s  new  in  the  world  ar  d 
draws  “three  or  four  months 
ahead.”  Taboo  subjects  are 
strictly  taboo  in  her  panels, 
although  they  are  slowly  meet¬ 
ing  with  approval  elsewhere  in 
the  media.  “If  she  draws  a 
panel  involving  the  Pill,”  says 
Allen,  “someone  is  bound  to 
complain  to  a  newspaper  editor 
somewhere.  And  if  readers  com¬ 
plain  then  the  whole  thing  is 
ruined  and  we  defeat  our  own 
purpose.” 

Crossword  addict 

Dreaming  up  situations  for 
her  four  girls  to  get  into  takes 
up  most  of  her  time.  “I’m  only 
a  part-time  housewife  now,”  she 
admits,  “and  I  work  whenever  I 
have  a  chance  to  get  to  my 
drawing  board.”  Her  studio  is 
the  biggest  room  in  her  three 
bedroom  home.  Besides  her 
family  and  her  cartooning  she 
has  another  passion.  “I’m  a 
puzzle  buff,”  says  Mary,  who  is 
so  proficient  at  crossword  puz¬ 
zles  that  she’s  one  of  the  few 
people  able  to  complete  The  New 
York  Times  crossword  puzzle — 
a  feat  accomplished  only  by 
English  professors.  “It’s  really 
an  addiction,  one  that’s  worse 
even  than  booze  or  heroin,”  she 
complains.  Another  complaint: 
“When  you  live  in  the  New  York 
area  there  are  very  few  comics 
available  now  that  most  of  the 
papers  are  gone.” 

Before  getting  married  Mary 
studied  art  at  Stevens  (College  in 
Columbia,  Missouri,  and  her  son, 
Carl  Jr.,  shows  inherited  artistic 
talent.  “He’d  be  a  good  car¬ 
toonist,”  says  his  mother,  “but 
he  just  can’t  sit  still  long  enough 
to  draw.”  Carl  Jr.  20,  is  a  sopho¬ 
more  at  the  University  of  South 
Carolina  and  brings  his  college 
chums  home  on  weekends.  “He 
just  brought  up  a  whole  bunch 
of  hippies,”  says  Mary,  “and  I 
think  some  of  them  are  plan¬ 
ning  to  stay  for  the  summer.” 

• 

Buyer§  promoted 

Sheldon  Marks,  senior  media 
buyer,  has  been  promoted  to  as¬ 
sociate  media  director  at  AC&R 
Advertising,  a  member  of  the 
Ted  Bates  group  of  companies. 
Marks  has  been  senior  media 
buyer  for  AC&R  for  nearly  two 
years.  He  had  been  a  media 
buyer  with  Charles  Schlaifer  & 
Co.,  Inc.,  for  three  years. 

• 

Daily  appoints  rep 

Mathews,  Shannon  &  Cullen 
Inc.,  has  acquired  advertisii  g 
representation  of  the  Streatur 
(Ill.)  Daily  Times-Press. 
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Political  caricatures 
with  sting  from  KFS 


numerous  major  advertising 
campaigns,  including  RCA  Vic¬ 
tor  for  J.  Walter  Thompson  and 
Westinghouse  for  McCann- 
Erickson. 

In  “Sorel’s  News  Service”, 
the  artist-writer  is  doing  what 
he  likes  best — timely  caricature. 
“As  a  caricaturist,”  he  says,  “I 
have  a  chance  to  make  faces  at 
some  sacred  cows.” 

“Sorel’s  News  Service”  will 
be  available  in  three  columns 
for  Saturday-or-Sunday  release, 
beginning  September  13-14. 


King  Features  Syndicate  will  is  not  for  the  faint-hearted, 
syiidicate  a  new  weekly  carica-  When  he  stings  somebody,  they 
ture-and-text  feature  by  Ed-  know  they’ve  been  stung.”  The 
ward  Sorel,  “the  most  talked-  feature  should  prove  especially 
about  political  satirist  in  the  attractive  to  trend-setting  news- 
country,”  starting  in  mid-Sep-  papers  around  the  country, 
teniber.  Sorel  was  born  in  New  York 

City  a  few  months  before  the 
stock  market  crash  in  1929. 
After  graduating  from  Cooper 
Union  Art  School  in  1951,  he 

worked  on  staff  for  Esquire 

magazine  and  the  Columbia 
«  r«Mi  Broadcasting  System.  A  free- 

—IW  lance  illustrator  since  1957,  he 

has  written  and  illustrated  three 
books  of  political  satire:  “How 
To  Be  President”,  “Moon  Miss- 
“SoreTs  Fair.”  In  a 

gentler 

^Hh  for  “Gwendolyn,  the  Miracle 

Hen”,  “King  Carlo  of  Capri”, 
!  t  and  other  children’s  books  have 
won  awards  from  the  Society 
of  Illustrators,  the  American 
Institute  of  Graphic  Arts  and 
the  New  York  Times. 

^  j  c  I  artist-writer  has  been 

Edward  Sorel  published  regularly  in  Atlantic 

Titled,  “Sorel’s  News  Serv-  Monthly  and  created  the  Spokes- 
ice”,  each  release  will  combine  man  series  for  Esquire.  His 
a  wickedly  evocative  line  car-  work  has  appeared  frequently 
icature  w'ith  a  text  “news  re-  in  Fortune,  Newsweek,  This 
port”  on  a  prominent  personal-  Week,  McCall’s,  Sports  Illus- 
ity.  KFS,  in  offering  the  new  trated.  Playboy,  New  York  mag- 
feature,  is  forewarning  editors  azine  and  the  New  York  Times. 
that  “when  we  say  Sorel  is  pro-  He  has  designed  record  album 
vocative,  we  mean  precisely  that  covers  ’for  Vox  and  Columbia 
he  will  provoke  readers.  Sorel  Records  and  he  has  illustrated 
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Henry  Hazlitt 
discontinues 
weekly  column 
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After  writing  for  newspapers 
and  magazines  for  more  than  a 
half-century,  Henry  Hazlitt  has 
retired. 

“I  do  not  find  it  a  physical 
strain  to  write,”  wrote  Hazlitt 
in  his  last  column  datelined  June 
29th,  “but  I  am  beginning  to  find 
it  a  cumulative  strain  to  face 
an  unrelenting  weekly  deadline.” 
He  wrote  that  his  main  reason 
for  terminating  his  syndicated 
column  was  because  of  “increas¬ 
ing  age  and  decreasing  ener¬ 
gies.” 

“In  the  past  25  years,”  he 
wrote,  “with  the  exception  of  a 
few  months  of  illness  in  1954,  I 
have  not  taken  a  vacation  for 
even  a  few  weeks  without  con¬ 
tinuing  a  weekly  column,  written 
either  in  advance  or  from  the 
spot  where  I  happened  to  be.” 

More  than  100  newspapers 
carried  the  Hazlitt  column,  dis¬ 
tributed  by  the  Los  Angeles 
Times  Syndicate,  which  switched 
his  existing  clients  to  a  number 
of  other  columns. 

“Naturally  all  of  us  at  the 
L.  A.  Times  Syndicate  are  sorry 
to  see  the  Hazlitt  column  stop,” 
said  Ed  Grace,  the  syndicate’s 
chief  editor,  “but  we  know  that 
Mr.  Hazlitt  has  a  number  of 
pre.ssing  writing  assignments  in 
other  areas,  and  we  naturally 
bow  to  his  desire  to  retire  from 
his  newspaper  chores.” 

Hazlitt  said  he  will  spend  the 
bulk  of  his  time  writing  books, 
of  which  he’s  already  written 
a  dozen. 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 


News  Report 


SoreTs  News  Service 


LIHLE  PEOPLE'S  PUZZLE  D/S 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD . . .  ? 
CROSSWORDS  D/S 
HEALTH  CAPSULES  D 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEESSEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


Report  on  Viet  dead 

Garden  City,  N.  Y. 

Newsday  devoted  18  pages  of 
its  44-page  Weekend  magazine, 
August  2,  to  a  report  on  Long 
Island’s  Vietnam  war  dead. 
The  names  of  428  servicemen 
who  have  died  there  were  listed 
in  "A  Chronology  of  Death.” 
Special  articles  told  who  some 
of  them  were,  how  they  died  and 
the  impact  on  their  relatives 
and  friends. 


In  Trusts  We  Trust 

WA.SHINGTON  Prfslilrnt  Nixon.  xpraliinK  inf<irm»lly  at  th.  Whit.  Hou.x* 
th.  hop.  that  mor.  young  Am.rirana  would  rind  In  n-hglon  an  anaw.r  to  tialay 
th.  apirlt."  H.  augg.at«l  that  thir.  ii  too  mui  h  .mphaais  on  th.  mat.nnhatlc 
among  th.  nation',  youth  Shortly  th.n'aft.r  th.  Whit.  Hoiia.  r.l.ai«td  an 
canting  or  the  Pr.ald.nfa  peraonal  aaaeta  »I»HU,4()0,  chi.Oy  in  rml  raUte. 
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Handwriting  colunm 
to  advise  readers 


Dorothy  St.  John  Jackson 
has  taken  cognizance  of  hand¬ 
writing  on  walls  and  other 
places  and  is  consequently  tak¬ 
ing  the  newspaper  advice  col¬ 
umn  one  step  further. 

Mrs.  Jackson,  recently  named 
the  1969  Graphoanalysist  of  the 
Year  at  the  handwriting  ex¬ 
pert’s  international  convention 
in  Chicago,  is  writing  a  news¬ 
paper  advice  column  based  on 
handwriting  analysis.  Her 
three-a-week  column  is  syndi¬ 
cated  by  CK  Special  Features 
of  Denver.  To  date  50  of  the 
nation’s  dailies  have  signed  for 
the  column,  described  by  CK’s 
president  Walter  H.  Kranz  as 
being  “rather  unique  in  its 
field.”  Among  the  papers  that 
will  carry  Mrs.  Jackson’s  col¬ 
umn  are  Chicago  Today,  the 
Denver  Rocky  Mountain  News, 
the  Washington  Daily  News  and 
the  St.  Louis  Globe  Democrat. 

Nine  years  ago  Dorothy  Jack- 
son  was — as  many  persons  are 
today  —  admittedly  skeptical 
about  graphoanalysis.  Today  she 
is  an  expert  in  the  field  and  an 
avid  believer  and  enthusiast. 

She  feels  graphoanalysis — 
described  as  a  scientific  system 
of  identifying  and  assessing  the 
character  and  personality  of  an 
individual  through  a  study  of 
his  handwriting — has  gained 
tremendous  acceptance  in  re¬ 
cent  years.  “Businessmen,  psy¬ 
chologists  and  psychiatrists  are 
beginning  to  realize  what  we 
have,”  she  says.  “And  the  gen¬ 
eral  public  is  drawn  to  grapho¬ 
analysis  because  it  tells  people 
about  themselves.  I  like  to  think 
I  can  assist  people  with  their 
problems  by  giving  them  advice 
based  on  what  their  handwrit¬ 
ing  reveals  to  me.” 

At  the  present  time,  Mrs. 
Jackson  is  reportedly  drawing 
over  a  thousand  letters  a  week 
from  readers  who  ask  her  ad¬ 
vice.  Readers  are  asked  to  write 
— not  type — a  letter  to  her  in 
care  of  the  subscribing  news¬ 
paper  and  present  their  prob¬ 
lems.  If  writers  prefer,  they 
may  remain  anonymous. 

“In  fact,”  says  Mrs.  Jackson, 
“I  prefer  the  writer  remain 
anonymous.  In  that  way,  I  feel 
he  or  she  can  be  much  more 
candid  in  stating  his  or  her 
exact  problem.” 

Married  and  the  mother  of 
five  children,  Dorothy  St.  John 
Jackson  teaches  private  classes 
in  graphoanalysis,  lectures 
throughout  the  country  and  ap¬ 
pears  frequently  on  radio  and 
television. 


Dorlhy  Jackson 


AP  sends  Leeriglit 
to  bureau  at  Boise 

J.  Robert  Leeright,  who  has 
been  correspondent  in  charge  of 
the  Cheyenne  bureau  of  the  As- 
.sociated  Press  for  the  past  15 
years,  lecently  was  transferred 
to  Boise,  where  he  will  special¬ 
ize  in  news  of  the  Idaho  state 
government. 

AP  General  Manager  Wes 
Gallagher  said  Leeright  will  be 
placed  in  charge  of  the  Boise 
bureau  in  1971  when  the  present 
correspondent,  Earle  I.  Jester, 
retires.  Jester  has  held  the  po¬ 
sition  32  years. 

For  Leeright,  48,  the  move 
is  a  homecoming.  He  was  born 
in  Rupert,  Idaho;  is  a  graduate 
of  the  University  of  Idaho;  for¬ 
merly  worked  on  the  Twin  Falls 
Times  and  the  Lewiston  Morn¬ 
ing  Tribune. 

Leeright’s  successor  at  Chey¬ 
enne  is  John  H.  Vivian,  a  na¬ 
tive  of  Kellogg,  Idaho,  a  jour¬ 
nalism  graduate  of  Gonzaga 
University  with  graduate  cred¬ 
its  from  Northwestern. 


New  consumer-advice 
column  aids  budgeters 


A  consumer-advice  column,  de¬ 
scribed  as  “completely  honest 
and  tough-minded  in  its  recom¬ 
mendations,”  is  being  offered  by 
the  Los  Angeles  Times  Syndi¬ 
cate.  The  twice-weekly  column, 
called  “Mind  Your  Money,”  is 
written  by  Peter  Weaver,  for 
more  than  20  years  a  business 
and  consumer  magazine  writer. 
Weaver’s  column  is  slated  for 
August  18th  release. 

The  new  “Mind  Your  Money” 
column  “takes  direct  aim  on  dis¬ 
reputable  and  unethical  prac¬ 
tices  and  helps  readers  with 
the  vital  art  of  economic  self- 
defense.”  According  to  Rex 
Barley,  syndicate  director,  the 
column  will  “distinguish  be¬ 
tween  fact  and  empty  promises 
in  product  claim  and  will  gen¬ 
erally  arm  the  reader  with  hard- 
to-obtain  information.” 

“Women  will  read  and  ap¬ 
plaud  the  column  because  it  will 
help  their  budgets,”  Barley  adds. 
“It  will  also  enable  them  to  dis¬ 
cover  ways  to  feed  and  clothe 
their  families  better  for  less 
money.  Men  will  find  the  col¬ 
umn  just  as  important  in  the 
areas  of  major  purchase,  hous¬ 
ing,  insurance,  schools  and  re¬ 
laxation.”  To  date  more  than  50 
newspapers  have  signed  the 
colunm. 

The  column’s  format  is  flex¬ 
ible,  with  one  essay-type  and 
one  Q&A  column  each  week.  The 


Peter  Weaver 


syndicate  points  out  that  editors 
may  run  the  column  either  on 
the  women’s  page  or  in  the  flnan- 
cial  section.  They  say  it’s  ideal 
for  publication  on  big  food-ad¬ 
vertising  days  or  on  the  Monday 
business  page  when  there  are  no 
stock  prices. 

Weaver  was  a  reporter  for 
more  than  five  years  on  the  staff 
of  the  Cleveland  Plain  Dealer 
before  moving  into  the  magazine 
field.  He  was  recently  Washing¬ 
ton  bureau  chief  for  Forbes 
magazine  and  has  been  on  the 
staff  of  Business  Week. 


Sales  of  Apollo 
souvenir  edition 
exceed  400,000 

Kansas  City,  Mt*. 

In  an  effort  to  record  the 
Apollo  11  moon  flight  for  its 
readers  and  for  future  genera¬ 
tions,  the  Kansas  City  Star  pub¬ 
lished  a  16-page  souvenir  edi¬ 
tion  and  sold  more  than  400,000 
copies. 

The  initial  decision  to  publish 
the  Extra  section  of  the  Times 
(the  morning  edition  of  the 
Star)  was  made  to  coincide 
with  the  earlier  scheduling  of 
Commander  Armstrong’s  first 
step  on  the  moon  on  July  21, 
which  would  have  taken  place 
after  the  paper’s  normal  hour  of 
publication.  Its  purpose  was  to 
leave  no  gaps  in  the  flow  of 
news  of  the  historic  event.  The 
main  news  events  of  the  land¬ 
ing  and  the  walk  occurred  in 
time  for  coverage  in  the  regular 
edition. 

But  the  deluge  of  telephone 
requests  for  more  news  pre- 
suaded  the  editors  to  proceed 
with  earlier  plans  for  the  Extra 
edition.  The  decision  to  publi.sh 
an  even  more  complete  documen¬ 
tation  on  the  mission  was  pre¬ 
cipitated  by  still  more  requests 
pouring  in  for  copies  of  the 
paper.  They  gathered  all  prev¬ 
iously  published  material  after 
splashdown  and  presented  it  as 
the  16-page  commemorative  edi¬ 
tion.  Copies  sold  for  10  cents 
and  mail  orders  were  filled  at  2'* 
cents. 

The  souvenir  edition  also  in¬ 
cluded  a  reproduction  of  front 
page  highlights  of  both  the 
Extra  and  regular  editions,  and 
special  illustrations  and  articles 
previously  written  for  a  4-page 
special  section,  previewing  the 
flight. 

Preparation  of  the  souvenir 
edition  was  directed  by  Robert 
Pearman,  national-world  editor, 
and  coverage  from  the  space 
centers  was  by  Phillip  R. 
Brimble,  science-medical  editor; 
James  J.  Fisher,  aviation  edi¬ 
tor,  and  Michael  J.  Satchel!, 
staff  member. 


Career  film  on  tv 

Princeton,  N.  J. 

The  Newspaper  Fund  is  mak¬ 
ing  its  Journalism  career  film 
available  for  showing  by  local 
television  stations.  Thomas  E. 
Engleman,  director  of  the  Fund, 
said  stations  include  it  in  their 
public  service  programming.  The 
film — “Did  You  Hear  What  I 
Said?” — was  first  distributed  to 
high  schools  on  a  loan-fr‘*e 
basis  in  1966. 
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Arias  family  ousted 

Minority  group  wins 
Panama  press  empire 


Panama,  R.  P. 

The  45-year-old  Panama- 
Anerican  Press  empire,  com¬ 
prising  the  five  newspapers  of 
the  Arias  family,  is  in  the  hands 
of  minority  stockholders  and 
court-appointed  receivers  follow¬ 
ing  a  lightning  action  July  28 
by  the  victors  in  a  long  legal 
battle. 

Headed  by  Mrs.  Graciela 
Campagnani  McGrath,  and 
armed  with  an  order  from 
Justice  Lao  Santiago  Perez  of 
Panama’s  First  Circuit  Court, 
the  receivers  and  minority 
group  ended  the  long  press  reign 
of  the  family  which  controlled 
five-sevenths  of  this  capital 
city’s  daily  newspapers  and  for 
several  generations  the  politics 
of  the  country  as  well. 

“Chela,”  as  Mrs.  McGrath  is 
known,  is  a  newspaperwoman 
and  publicist.  She  is  the  wife  of 
Eugene  McGrath,  American 
businessman  who  was  born  in 
the  Canal  Zone,  and  was 
founder-president  of  the  na¬ 
tion’s  largest  insurance  firm. 
His  brother,  Marco  McGrath,  is 
Roman  Catholic  archbishop  of 
Panama. 

Mrs.  McGrath  is  the  widow  of 
Antonio  Arias,  one  of  the  five 
children  of  the  late  Dr.  Har- 
modio  Arias,  former  president 
of  Panama.  Until  his  death  in 
1962,  Dr.  Arias  and  his  sons 
owned  the  Panama  American, 
an  English  language  daily;  the 
Panama  America,  a  Spanish- 
language  afternoon  daily; 

I  Critica,  morning  tabloid;  Ex- 
[  preao  and  La  Hora,  both  tabloid 
dailies.  They  have  a  total  cir- 
I  culation  of  about  100,000. 

There  are  two  other  dailies  in 
the  nation’s  capital:  the  Star 
&  Herald,  an  English-language 
paper,  and  La  Estrella  de 
,  Panama,  owned  by  the  Duque 
family  and  also  embroiled  in 
a  battle  among  heirs. 

Since  Dr.  Arias  died,  Mrs. 
McGrath  and  other  minority 
stockholders  have  been  waging 
a  battle  to  secure  a  voice  in 
management  and  an  accounting 
of  funds  they  charged  were 
being  siphoned  off  from  the 
newspaper  empire,  long  consid¬ 
ered  one  of  the  most  profitable 
in  the  hemisphere.  When  Dr. 
Arias  fell  victim  of  a  stroke  in 
1961,  Mrs.  McGrath’s  group  told 
the  court,  the  firm  had  $550,000 
in  cash  and  bonds  on  hand,  very 
few  debts  and  a  “net  worth  of 
many  millions.” 


When  Dr.  Arias  was  unable 
to  oversee  the  business,  Mrs. 
McGrath’s  attorneys  told  the 
court,  the  Arias  children  and 
widow  began  to  liquidate  the 
assets  and  borrow  large  sums 
from  the  corporation  without  in¬ 
terest  or  collateral.  Its  net 
worth  today,  the  court  revealed, 
is  less  than  $100,000. 

Opposing  Mrs.  McGrath  in 
her  petition  for  possession  and 
liquidation  of  the  firm  are  the 
surviving  Arias  children:  Har- 
modio  Jr.,  who  resides  in  Miami 
and  is  host  to  his  uncle,  Arnulfo, 
three-time  president  of  Pan¬ 
ama;  Roberto,  ex-ambassador  in 
London,  who  is  married  to 
Dame  Margot  Fonteyn,  the 
ballerina;  Gilberto,  in  Puerto 
Rico,  and  a  sister,  Mrs.  Rosario 
Arias  de  Galindo,  until  now 
president  of  the  publishing  firm 
and  the  only  one  who  resides  in 
Panama. 

Supporting  the  McGraths 
were  small  stockholders  includ¬ 
ing  Walter  Winchell  (with  one 
of  the  20,000  authorized  shares). 

In  appointing  Mrs.  McGrath 
acting  publisher  of  Pan  Ameri¬ 
can  Press  Inc.,  and  “Editora 
Pan  Afnericana,  S.  A.,”  Justice 
Perez  also  named  two  receivers, 
Lenin  Sucre  and  Ruben  Blade, 
to  liquidate  the  assets  but  to 
keep  the  newspapers  running. 
He  also  made  available  a  re¬ 
port  prepared  under  his  orders 
by  tw'o  accountants. 

The  report  reveals  a  rapidly 
dwindling  net  worth,  despite  the 
fact  that  the  newspapers  are  not 
unprofitable.  The  report  re¬ 
veals  that  Harmodio  Arias  Jr. 
borrowed  $67,000  from  the  par¬ 
ent  firm,  without  interest  or  col¬ 
lateral,  and  that  his  personal 
newspaper.  La  Hora,  owes  $237,- 
000.  Another  Arias  family- 
owned  company,  CISA,  manu¬ 
facturers  of  cardboard  and  car¬ 
ton  boxes,  borrowed  $214,000 
from  the  newspaper  concern, 
without  interest  or  collateral. 

Tangible  aMels  misfiing 

In  addition,  Mrs.  McGarth 
charged,  hundreds  of  thousands 
of  dollars  in  supposedly  “tan¬ 
gible”  assets  have  disappeared, 
including  such  unlikely  evapo¬ 
rations  as  a  90-ton  press  listed 
as  having  a  net  depreciated 
value  of  $40,000,  and  a  $50,000, 
television  station  set-up. 

The  dramatic  takeover  oc¬ 
curred  Monday  evening,  July  28, 
when  Mrs.  McGrath,  her  at¬ 


torney,  and  newly  appointed  edi¬ 
tor,  Ricardo  Lince,  invaded  the 
huge  airconditioned  building  on 
Fernandez  de  Cordova  Avenue. 
Armed  with  theh  court  orders  as 
well  as  loaded  revolvers,  they 
told  editor  Armando  Moreno  he 
was  through. 

Other  employees  in  the  280- 
man  shop  were  assured  their 
jobs  were  secure,  providing  the 
new  management  team  can  find 
funds  to  continue  publication, 
which  they  feel  confident  they 
will  be  able  to  do. 

The  McGraths  and  the  re¬ 
ceivers  said  they  are  confident 
now  that  they  are  in  control, 
that  they  can  restore  the  firm 
to  a  healthy  financial  condition 
“with  cooperation  and  patience.” 

Copley  sells 
3  dailies  in 
Culver  City 

La  Jolla,  Calif. 

The  Copley  Newspapers  have 
sold  three  suburban  Los  Angles 
newspapers  to  Edwin  W.  Dean 
Jr.,  publisher  of  the  Inglewood 
Daily  News. 

The  sale,  effective  September 
1,  was  announced  by  James  S. 
Copley,  chairman  of  Copley 
Press  Inc.  Joseph  A.  Snyder  was 
the  broker  in  the  transaction. 

The  newspapers  are  the 
Culver  City  Evening  Star-News, 
the  Venice  Evening  Vanguard 
and  the  Westchester  Star-News. 
All  are  published  in  Culver  City 
and  have  a  combined  circulation 
of  more  than  8,000.  They  were 
the  smallest  of  the  Copley  News¬ 
papers. 

Copley  said  disposition  of  the 
three  dailies  conforms  with  his 
group’s  long-range  planning 
based  on  projected  changes  in 
marketing  conditions. 

No  purchase  price  was  an¬ 
nounced. 

The  Copley  organization  ac¬ 
quired  the  Culver  City  Star- 
News  and  Vanguard  in  1928. 
The  Westchester  Star-News, 
founded  by  Copley  Newspapers, 
was  adjudicated  in  February, 
1967. 

The  Copley  organization  in 
the  last  three  years  has  sold  its 
interest  in  the  Honolulu  Adver¬ 
tiser  and  disposed  of  KKOP-FM 
in  the  Los  Angeles  area.  Mean¬ 
while  it  has  purchased  KGU- 
AM  in  Honolulu  and  the  Sacra- 
mento  (Calif.)  Union  and 
doubled  the  number  of  clients  of 
the  Copley  News  Service. 

Total  circulation  of  the  14 
Copley  Newspapers  in  Califor¬ 
nia  and  Illinois  reached  a  record 
high  in  May  when  a  daily  aver¬ 
age  of  more  than  700,000  was 
recorded. 


Among  creditors  on  the  list 
made  public  by  Justice  Perez  is 
the  Chase  Manhattan  Bank, 
$715,000;  United  Press  Inter¬ 
national,  $40,000;  Price  Paper 
Corp.,  $153,000;  Social  Security 
Fund,  $182,000;  electric  power 
company,  $33,000;  Import-Ex¬ 
port  Bank,  $53,000.  Total  over¬ 
due  debts  are  $1,458,754,  while 
collectible  receivables  are  calcu¬ 
lated  by  company  auditor  Cesar 
Kan  at  $245,000,  and  the  cash 
position  is  minus  $20,000 — the 
bank  account  being  overdrawn. 

• 

Gannett  wiU 
sell  columns 
outside  group 

Rochester,  N.  Y. 

Gannett  News  Service  will 
begin  general  syndication  next 
month  of  its  news  coverage  and 
special  columns,  including  ana¬ 
lytical  reports  from  Washing¬ 
ton  by  Jack  Bell.  (E&P,  August 
2). 

John  C.  Quinn,  managing  edi¬ 
tor  of  GNS,  said  the  new  syn¬ 
dicate  will  offer  also  columns  in 
the  field  of  theater,  arts  and  en¬ 
tertainment,  home  and  family, 
sports,  space  and  science,  and 
news  coverage  from  Washing¬ 
ton,  Cape  Kennedy  and  various 
state  capitals. 

“During  the  past  year,  we 
have  received  an  increasing 
number  of  inquiries  from  out¬ 
side  the  Gannett  group  about 
the  availability  of  GNS  col¬ 
umns,”  Quinn  said.  “We  have 
been  able  to  service  some  on  a 
limited  basis. 

“The  large  response  to  the 
announcement  that  Jack  Bell 
'will  join  the  GNS  Washington 
bureau  and  the  rapid  expansion 
of  the  Gannett  group  into  six 
states  coast-to-coast  makes  it 
feasible  for  us  to  offer  full  syn¬ 
dication  service.” 

Bell,  with  the  Associated  Press 
in  Washington  for  32  years,  will 
begin  his  column  for  Gannett 
next  month. 

He  said  he  will  write  on  the 
major  stories,  wherever  they 
are,  on  politics  and  national  af¬ 
fairs. 

“My  politics  {jersonally  have 
always  been  more  or  less 
middle-of-the-road,”  he  re¬ 
marked  in  an  interview.  “I  don’t 
think  it’s  wise  for  a  columnist  to 
get  himself  identified  as  either 
conservative  or  liberal  in  the 
sense  that  everything  he  writes 
is  taken  to  have  that  sort  of 
leaning  or  slant.  I  think  the 
best  news  and  the  best  columns 
are  those  that  go  down  the 
middle,  and  let  the  chips  fall.” 
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FTC  opposes 
newspaper 
agency  bill 

Washington 

The  Federal  Trade  Commis¬ 
sion  has  expressed  strong  op¬ 
position  to  a  bill  granting  anti¬ 
trust  immunity  for  joint  operat¬ 
ing  agreements  between  com¬ 
peting  newspapers. 

Such  arrangements,  the  FTC 
contends,  undermine  freedom  of 
the  press  and  could  lead  other 
businesses  to  seek  such  exemp¬ 
tions. 

FTC  chairman  Paul  Rand 
Dixon  stated  the  commission’s 
position  in  a  letter  to  chairman 
James  O.  Eastland,  D-Miss.,  of 
the  Senate  Judiciary  Committee 
which  is  now  considering  the 
Newspaper  Preservation  Act. 

“The  commission  strongly  op¬ 
poses  enactment  of  this  bill,” 
Dixon  wrote.  “Joint  activities 
by  newspapers,  such  as  price¬ 
fixing,  profit-pooling,  market  al¬ 
location  and  other  agreements 
restraining  competition,  are  in 
nolation  of  our  national  eco¬ 
nomic  policy  as  reflected  by  the 
antitrust  laws.” 

The  FTC  claimed  enactment 
of  the  bill  could  lead  to  elimina¬ 
tion  “of  truly  independent  com¬ 
peting  newspapers  where  they 
could  be  preserved”  and  might 
encourage  others  “to  enter  into 
such  anticompetitive  joint  ar¬ 
rangements  rather  than  com¬ 
pete.” 

And  this  “mutuality  of  eco¬ 
nomic  interests,”  the  FTC  .said, 
“may  very  'well  stifle  any  mean¬ 
ingful  independent  free  voice  by 
either  newspaper.” 

Dixon  suggested  to  Eastland 
that  some  joint  activities  can  be 
legally  conducted  under  existing 
legislation  and  cited  such  eco¬ 
nomic  measures  as  joint  printing 
operations  and  joint  distribu¬ 
tion. 

However,  he  said,  “there  is  no 
indication  whatsoever  that  such 
clearly  unlawful  acts  as  price¬ 
fixing,  rate-fixing  and  division 
of  revenue  are  in  fact  necessary 
for  the  independent  exi.stence  of 
newspapers.” 

He  objected  also  the  lack  of 
provision  in  the  bill  for  termina¬ 
tion  of  a  joint  arrangement 
“once  the  failing  partner  has  re¬ 
covered  his  economic  health.” 

Declaring  that  enactment 
could  bring  a  rash  of  other  re¬ 
quests  for  antitrust  immunity, 
he  cited  magazines,  broadcast¬ 
ers  and  other  industries  “whose 
continued  existence  might  be 
thought  to  be  in  the  public  in¬ 
terest.” 


Newsprint  sales  help 
.4bitibi  net  to  rise 


Toronto 

Operations  of  the  Abitibi 
Paper  Company  Ltd.  for  the 
first  six  months  of  1969  resulted 
in  net  earnings  of  $6,673,484, 
compared  wdth  $5,858,573  last 
year,  an  improvement  of  14  per¬ 
cent.  Net  sales  were  $142,875,- 
000,  an  increa.se  of  $15,123,000, 
or  12  percent.  Earnings  for  the 
half  year  were  35  cents  per  com¬ 
mon  share. 

According  to  the  letter  to 
shareholders,  improved  results 
are  attributed  to  an  increase  in 
the  sale  of  newsprint  and 
groundwood  specialty  papers 
from  the  company’s  Canadian 
mills  and  inclusion  for  the  full 
period  of  sales  and  earnings  of 
subsidiary  companies,  including 
Cox  Newsprint  in  Georgia, 
acauired  early  last  year. 

The  company’s  fine  paper  op¬ 
erations  did  not  come  up  to  ex¬ 
pectations,  and  earnings  were 
materially  below  those  of  last 
year. 

*  *  * 

TIMES  MIRROR  CO. 

It  wk  July  13:  Ift?  alTM 


Shr  earns  .  $.65  $.69 

Revenues  .  106.757.155  95.i33  790 

Net  Income  .  8.354.530  i.295  538 

28  wk  shr  .  a  I  09  .78 

Revenues  .  188.591.696  171.312  081 

Income  .  14.058.143  10.104.595 

Spec  cred  .  b4  641 .053 

Net  income  ....  el8.699.l96  10,104.595 


credit.  b-Gain  on  sale  of  Sun  Co..  San 
Bernardino,  Calif.  c-Eoual  to  $1.45  a 
share.  e-Restated  to  reflect  acquisitions 
on  a  poolinq-of-interests  basis. 

• 

Panax  sells  station 


Past  week’s  range 
of  stock  prices 


July  30  Auq.  6 

(New  York  Stock  Exchange) 

Berkey  Photo  .  l5'/j  It'/j 

Boise  Cascade  .  58'/|  65'/2 

Capital  Cities  Bdestg  .  27  29% 

Cowles  Communications  .  W/t  ll'/2 

Crowell  Collier  .  30%  31% 

Crown  Zellerbach  .  34'/2  37 

Cutler  Hammer  .  36yi  361/2 

Dayco  Corp .  36%  24% 

Eastman  Kodak  .  72%  74>/| 

Eltra  Corp .  26%  271/2 

Fairchild  Camera  .  58%  65% 

Foote,  Cone,  Belding  .  1 1  11% 

Gannett  Co .  33%  36% 

Georgia  Pacific  .  39yi  44% 

Great  Northern  Paper  .  49’/!  51% 

Harris  Intertype  .  65  71% 

Inmont  .  18%  19 

International  Paper  .  35%  38% 

Kimberly  Clark  .  63%  68’% 

Miehle-Goss-Dexter  .  24  241/2 

Time  Inc .  371/,  40% 

Times  Mirror  .  38%  42 


(American  Stock  Exchange) 

Digital  Equipment  .  56% 

Domtar  .  11% 

Ehrenreich  Photo  .  26% 

Milgo  Electronics  .  18% 

New  York  Times  .  45% 

Papert,  Koenig,  Lois  .  15% 

So.  West  Forest  Industries  ...  18 

Wood  Industries  .  11% 


(Over  the  Counter) 

Booth  Newspapers  . 

Boston  Herald-Traveler  . 

Cincinnati  Enquirer  . 

Dow  Jones  . 

Downe  Comms . 

Doyle,  Dane,  Bembach  . 

Federated  Publications  . 

Grey  Advtg . 

Hurletron  . 

Knight  Newspapers  . 

Lee  Enterprises  . 

Ogiivy,  Mather  . 

Photon  . 

Post  Corp.  (WIs.)  . 

Richmond  Newspapers  . 


40 

30 

35 

115 

14% 

22% 

46 

17 

5% 

33% 

16% 

17^4 


16% 

14 

32% 


(Canadian  Exchanges) 

Abitibi  .  8% 

B.  C.  Forest  .  31% 

MacMillan,  Bloedel  .  30 

Southam  Press  .  58% 

Thomson  Newspapers  .  14 


63% 

11% 

23% 

23 

46 

15% 

18% 

12% 


38 

33 

34 
121 


IT*/, 

22% 

46 

14% 

*% 

34 

15% 

16 

18% 

IBi/, 

291/2 


7% 

31 

30% 

58% 

16% 


Growth  rate 
of  Southam 
net  slowed 

Toronto 

Demand  for  newspaper  advt  r- 
tising  held  at  record  levels  in 
the  quarter  ended  June  30  but 
other  factors  reduced  the  rate 
of  growth  in  net  income  for 
Southam  Press  Ltd.  The  print¬ 
ing  subsidiary  suffered  from  a 
four-week  strike  by  pressmen. 

“Some  signs  of  a  general 
business  slowdown  are  appear¬ 
ing,  but  the  outlook  of  our  bu.si- 
ness  for  the  third  quarter  is 
good,”  the  report  to  shareholders 
stated. 

For  three  months  to  June  30 
the  consolidated  revenue  was 
$23.7  million,  as  compared  with 
$17  million  in  the  corresponding 
period  of  1968.  Net  income  was 
$2.6  million,  as  against  $2.3  mil¬ 
lion. 

For  six  months  to  June  30, 
revenue  was  $43.5  million,  as 
compared  with  $31.5  million  in 
the  first  half  of  1968  and  net 
income  was  $4.5  million,  as 
against  $3.9  million. 

Southam  completed  its  pur¬ 
chase  of  the  Prince  George 
(B.C.)  Citizen,  the  eleventh 
daily  newspaper  in  the  group, 
on  April  30  and  Pacific  Press 
Ltd.  (Vancouver)  called  for  re¬ 
demption  of  $500,000  debentures 
held  by  Southam  on  June  30. 


Kansas  City,  Mo. 

Panax  Corporation  of  Wil- 
liamston,  Mich.,  publisher  of 
newspapers  and  owner  of  sev¬ 
eral  broadcast  stations,  has  sold 
its  television  station.  KOTZ.  at 
St.  Joseph,  Mo.  to  ISC  Indus¬ 
tries  Inc.,  a  holding  company. 
The  price  w-as  given  as  $3,150,- 
000  in  cash. 

• 

Cosmetics  firm  plans 
ads  for  17  markets 

Merle  Norman  Cosmetics  has 
allotted  close  to  $.500  000  for 
special  advertising  and  national 
promotion  campaign,  it  was  an¬ 
nounced  by  J.  B.  Nethercutt, 
chief  executive  officer  of  the  Los 
Angele.s-based  firm. 

The  new’spaper  ads  and  tele- 
\nsion  commercials  will  anpear 
in  17  markets  in  September  and 
October.  The  public  relations 
program  begins  this  month,  and 
a  personal  appearance  tour  of 
the  Merle  Norman  Girl  will  con¬ 
tinue  through  the  fall. 

The  markets  include  A.sheville, 
Atlanta,  Charlotte,  Cincinnati, 
Dallas-Fort  Worth,  Greenville- 
Spartanburg,  Houston,  Indian¬ 
apolis,  Little  Rock,  Memphis, 
Midland-Odes.sa  and  Nashville. 


*  *  * 


Cutler-Hammer’s  net  Other  earnings  reports: 


up  to  $1.03  a  share 

Milwaukee 

Cutler-Hammer  Inc.  reported 
that  earnings  for  the  first  six 
months  of  1969  were  up  62  per¬ 
cent  over  the  first  half  of  1968, 
on  a  sales  increase  of  3  percent. 

Edmund  B.  Fitzgerald,  chair¬ 
man  and  chief  executive  officer, 
stated  that  this  year’s  earnings 
totaled  $3,451,000,  or  $1.03  per 
share,  as  compared  to  $2,126,- 
000,  or  $.63  per  share,  for  the 
first  six  months  of  last  year. 

Sales  were  $112,704,000  as 
compared  w’ith  $109,585,000,  he 
.said. 

Fitzgerald  said  the  sharp  im¬ 
provement  in  earnings  was  prin¬ 
cipally  due  to  the  elimination 
of  unusual  expense  items  relat¬ 
ing  to  new  product  development 
and  introductions  and  new  plant 
startups  which  burdened  1968 
first-half  results,  and  to  im¬ 
proved  product  mix.  He  said 


ELTRA  CORP. 

Quar  June  30;  1969  1968 

Shr  earns  .  $.70  $.75 

Sales  . 111,432.503  103,662.960 

Net  income  .  5,456,781  5.868.899 

9  mo  shr  .  2.18  2.09 

Sales  . 330,143,676  319,371,724 

Net  income  .  17,115,811  16.488.542 

GRANT  ADVERTISING  INTL. 

6  mo  June  30;  1969  1968 

Shr  earns  .  $.25  $.15 

Gross  inco  .  3,142,431  2,633,240 

Net  income  .  111,191  67,563 

PAPERT,  KOENIG.  LOIS  INC. 

6  mo  June  30:  1969  1968 

aShr  earns  .  $.13  $.16 

Billings  .  14,160,300  19,499,484 

Gross  Inco  .  2,090,348  3,099.888 

Income  .  96.272  119.218 

Spec  chg  .  b20,000 

Net  income  .  c76.272  119.218 

a-Based  on  income  before  special 
charge.  b-Provision  for  loss  on  the  com¬ 
pany's  Investment  in  a  subsidiary,  c- 
Equal  to  10  cents  a  share. 

MILGO  ELECTRONIC  CORP. 

9  mo  June  30;  1969  al968 

Shr  earns  .  b$.l2 

Sales  .  5.615.000  $3,007,000 

Income  .  89,000  d2l3.000 

Spec  cred  .  3W,000 

Net  income  .  c475,000  d2l3  000 

a-Restated  by  company.  b-Based  on 
income  before  special  credit,  c-  Equal 
to  66  cents  a  share.  d-Loss. 


that  the  electrical/electronic 
firm’s  Power  Distribution  and 
Control  Division  and  Specialty 
Products  Division  had  been 
primary  contributors  to  the 
1969  earnings  increase. 
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DOMTAR  LTD. 

Quar  June  30:  1969  1968 

Shr  earns  .  $.30  $.27 

Revenues  .  119,600,000  114,800  000 

Net  income  .  4,400,000  4.200.000 

6  mo  shr  .  .43  J3 

Revenues  .  226,700,000  215.200  000 

Net  income  .  6,400,000  S.IOC'OOO 
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ACinimum  pay 
raised  $30 
m  Ottawa 


Ottawa 

Key  top  minimums  are  in- 
cre^s^  $30  and  social  writers 
are  raised  $48.66  to  parity  with 
reporters  in  a  new  three-year 
Nev.  spaper  Guild  contract  at  the 
Ottawa  Citizen. 

A  similar  settlement,  raising 
the  top  for  district  managers  by 
$30  and  providing  a  Guild  shop, 
has  been  tentatively  negotiated 
in  a  contract  covering  circula¬ 
tion  employes  at  the  Ottawa 
Journal. 

The  pressmen,  stereotj^pers 
and  mailers  also  accepted  a  $30 
settlement. 

The  Citizen  agreement  will 
raise  the  reporter  minimum  to 
$184.10  —  up  $9  retroactive  to 
January  21,  $10  next  January  21 
and  $11  in  January  1971.  Social 
writers  go  to  parity  at  $184.10 
in  the  third  year. 

The  top  for  music  and  drama 
editor  is  up  $39.31,  to  $191.21; 
that  for  deskmen  is  up  $31.13, 
to  the  same  figure,  and  that  for 
assistant  news  editor  and  night 
city  editor  is  raised  $33.69,  to 
$206.90. 

The  top  for  district  managers 
at  both  the  Citizen  and  Journal 
is  increased  $30,  to  $173.60. 

At  the  Citizen,  the  janitor’s 
top  is  raised  $17.90,  to  $110. 

A  disability-insurance  plan, 
financed  half  by  the  publisher 
and  half  by  the  employes,  will 
be  instituted  at  the  Citizen  to 
provide  one-half  of  basic  salary 
after  the  expiration  of  six 
months’  sick  leave. 

The  service  requirement  for  a 
fourth  week’s  vacation  is  re¬ 
duced  from  25  years  to  20  in  two 
steps,  while  the  requirement  for 
three  weeks  is  cut  from  five 
years  to  four. 


PARITY  IN  PAY  SCALE 

Great  Falls,  Mont. 

Top  minimums  for  reporters 
and  display  advertising  sales¬ 
men  are  increased  $24.09  while 
outside  classified  salesmen  and 
circulation  district  men  move 
closer  to  parity  in  a  new  three- 
year  Newspaper  Guild  contract 
at  the  Great  Falla  Tribune  and 
Leader. 

An  improved  health-and-wel- 
fare  plan  will  add  $1.91  to  the 
package. 

The  top  for  reporters  and 
display  salesmen  will  go  to 
$182.09,  while  the  starting  min¬ 
imum  is  increased  $28.27  to 
$111.17.  The  top  for  classified 
salesmen  is  up  $30.36,  to 
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$157.61,  while  that  for  circula¬ 
tion  district  men  rises  $29.64, 
to  $162.14. 

Other  top  minimums  are 
$137.71  for  librarians,  up  $18.21, 
and  $108.03  for  stenographers 
and  telephone  operators,  up 
$14.28.  Night  differentials  are 
increased  50  cents,  to  $1.60  per 
shift. 

Increases  are  retroactive  to 
December  1,  1968. 

• 

Strike  against  Erie 
newspapers  is  ended 

Erie,  Pa. 

The  Erie  Times  and  Newa 
resumed  normal  publication 
schedules  recently,  following 
ratification  of  new  contracts  by 
the  Guild  and  craft  unions. 

A  strike  by  135  Guild 
members  ran  from  March  6  to 
July  6  and  by  July  15  settle¬ 
ment  was  reached  with  the 
other  unions.  For  132  days  the 
papers  published  token  editions. 

Under  terms  of  the  new  con¬ 
tract,  the  jobs  of  stereotypers 
will  be  phased  out  during  the 
third  year  when  the  papers 
switch  to  offset  printing. 

Pay  increases  amounting  to 
about  $42  over  three  years  were 
negotiated  for  all  of  the  unions. 

The  Guild  scale  will  go  to 
$201.50  in  key  categories. 

• 

Reporter  has  right 
to  scan  joh  lists 

Akron,  O. 

The  District  Court  of  Appeals 
has  upheld  a  lower  court  ruling 
that  a  newspaper  has  the  right 
to  view  lists  of  applicants  for 
civil  service  jobs. 

A  common  pleas  court  judge 
rulled  in  May  1968,  in  favor  of 
the  Akron  Beacon  Journal  in  its 
suit  against  the  Akron  Civil 
Service  Commission.  The  suit 
was  brought  after  a  reporter  for 
the  newspaper  was  denied  per¬ 
mission  to  see  who  had  applied 
for  a  job  as  supervisor  of  a  city 
golf  course. 

The  appeals  court  upheld  the 
newspaper’s  contention  that  the 
state’s  open  records  law  applied 
in  this  case.  The  city,  arguing 
that  the  civil  service  commis¬ 
sion  sets  its  own  rules  in  such 
cases,  had  appealed  the  lower 
court  ruling.  • 

• 

Turn  to  ranch  life 

Louisburg,  Kans. 

Mr.  and  Mrs.  Joe  Towne, 
Belton,  Mo.,  have  assumed  man¬ 
agement  of  the  Louisburg  Her¬ 
ald,  a  weekly  newspaper.  The 
Townes  purchased  it  from  Mr. 
and  Mrs.  Norman  Spurrier,  op¬ 
erators  of  the  business  for  more 
than  three  years.  The  Spurriers 
plan  to  move  to  Arkansas  and 
operate  a  ranch. 

for  August  9,  1969 


Deaths 


Thomas  C.  Oakley,  59, 
general  manager  of  the  Quincy 
(Ill.)  Herald-Whig,  executive 
vicepresident  of  Quincy  News¬ 
papers  Inc.  and  president  of 
Quincy  Broadcasting  Co.;  July 
27.  He  began  his  career  in  1929. 
*  «  • 

William  0.  Dapping,  89,  re¬ 
tired  (1960)  managing  editor  of 
the  Auburn  (N.  Y.)  Citizen- 
Advertiser,  a  reporter  since 
1905 ;  Democratic  Presidential 
elector  since  1932;  recipient  of 
a  special  Pulitzer  Prize  for 
coverage  of  a  prison  riot  in 
1929;  August  1. 

*  *  * 

William  J.  Perkinson,  48, 
science  editor  of  the  Baltimore 
(Md.)  Sun;  August  2. 

♦  «  * 

Mary  Feeley,  64,  author  of 
the  financial  column,  “Live 
Within  Your  Income’’;  July  29. 

«  «  * 

Harold  Paynton  Sr,  69,  a 
former  sports  writer  for  the 
Jersey  City  (N.  J.)  Jersey 
Journal  and  inventor  of  the 
fiberglass  fishing  rod;  July  29. 
«  *  « 

Kos  Semonski,  58,  City  Hall 
bureau  chief  for  the  Philadel¬ 
phia  Bulletin;  recently 


Joseph  E.  Angle,  72,  former 
publisher  of  the  Shelton-Mason 
County  (Wash.)  Journal;  July 
21. 

*  «  • 

Herbert  E.  Vedder,  58,  news¬ 
paperman  and  public  relations 
counsel  in  the  Seattle  area; 
July  29. 

«  *  « 

Russell  A.  Stamm,  63,  car¬ 
toonist  who  created  “Scarlett 
O’Neill’’  and  “Stainless  Steel;’’ 
assistant  to  Stanley  Link 
(“Tiny  Tim’’)  and  Chester 
Gould  (“Dick  Tracy’’)  before 
launching  his  own  strip  in  1940 
in  the  Chicago  Times;  August 


Rex  a.  Justus,  80,  retired 
business  manager  and  advertis¬ 
ing  director  of  Newspaper 
Printing  Corp.,  July  26. 

*  «  « 

Mrs.  Oscar  G.  Foellinger,  79, 
widow  of  the  publisher  of  the 
Fort  Wayne  (Ind.)  News- 
Sentinel,  and  mother  of  the 
present  publisher,  Helene  R. 
Foellinger;  July  22. 

*  « 

Robert  Barry,  64,  former 
Philadelphia  newspaperman 
whose  attempt  at  a  round-the- 
world  cruise  on  his  yacht  ended 
in  a  shipwreck  late  last  year: 
August  1. 
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Benefit  from  our  Vost  Ne,-/spsper  Audience 


ANNOUNCEMENTS 

Appraiser*— Consultantt 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  S8,  Norton,  Kans.  67654. 


Business  Opportunities 

START  OFFSET  PAPER  or  shopper 
with  our  equipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
capital.  NAPSCO  Berlin,  Wise.,  and 
18  W.  22nd  St..  Now  York,  N.Y,  10010. 


Newspaper  Brokers 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
H.  W.  Glover  Co.,  Ventura,  Calif,  93001 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  73.3-8053  nights;  or 
write  Box  3364,  Clearwater  Beach. 
Florida  33515.  No  obligation,  of  course. 


The  DIAL  Agency,  1503  Nazareth,  Kal¬ 
amazoo,  Mich.  49001.  Ph:  349-7422. 
“America’s  No.  1  Newspaijer  Broker.” 


NEGOTIATORS  for  transfer  of  news¬ 
paper  properties  —  sale  or  purchcase 
Dixie  Newspapers,  P.O.  Box  490.  Ga<l8- 
den,  Ala.  35902.  Ph ;  (AC  205)  546-3357. 


ANNOUNCEMENTS 

Newspaper  Brokers 

SYD  S.  GOUTJ)  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICES,  MANAGEMENT 
134  S.  Panama  St..  P.O.  Box  7267 
^Montgomery,  Ala.  (206)  262-2411. 

ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  ’This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant,  Mich.  488.58 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
305  Taylor,  Claremont,  Calif.  91712 

MEL  HODELL 

Hazen  Co.,  191  N.  Euclid  Ave., 
Upland,  Calif.  91786  714-982-1.595 

HARRIS  ELLSWORTH,  Licensed  Bkr. 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 


Newspapers  For  Sale 

SUCCESSFUL  WEEKLIES 

Canada  .  6:)25.000 

Georgia  .  70.000 

New  York  .  100,000 

Maine  .  14.5,000 

Utah  .  67. .500 

Montana  .  80,000 

Iowa  .  65.000  &  80.000 

Nebraska  .  70,000  &  125,000 

Illinois  .  100,000  &  125,000 

State  cash  first  letter ;  29% 
cash  down  buys  any  of  these 
Others — tell  what,  where,  size 
MARION  R.  KREHBIEL 
Box  88  Norton.  Kans.— 678.54 


ANNOUNCEMENTS 
Netcspapers  For  Sale 


ANNOUNCEMENTS 
Publicatioiu  For  Sale 


MACHINERY  &  SUPPLffiS 

Compoting  Room 


MACHINERY  &  SUPPLlEf 

Compoting  Room 


CHART  AREA  7  DAILY 

County-seat :  4-year  collegre  city;  $40,- 
000  retail  sales;  (rood  plant;  jtrowing 
city  ;  6  000  circulation.  Terms :  $79,000 
now — $79,000  in  12  months— $41,000  in 
24  months  -+-  regular  monthly  pay¬ 
ments.  Pull  price  $700,000.  Please  in¬ 
clude  financial  qualifications.  Hurry  for 
this  one! 

JOSEPH  A.  SNYDER.  Bkr.. 

2234  E.  Romneya  Drive 
Anaheim,  Calif. — 92806 


WEEKLY  BUYS  —  Texas:  gross 
$260H,  $41M  down.  Louisiana:  gross 
$190M.  $61M  down;  gross  $50H, 

$12.6M  down;  gross  $30M,  $6.6M  down. 
Write:  Newspaper  Ser.  Co.,  215  Curtis, 
Jennings,  La.  Ph :  (318)  824-0475. 


STkP  right  UP!  60%  (or  more)  in¬ 
terest,  established  monthly  tabloid  in 
hottest  resort  area  in  West.  Gross  up 
110%  in  1968.  Could  go  weekly.  Com¬ 
petition  light.  Choice  mountain  area — 
top  potential.  Minimum  $10,000  cash 
required.  Iteply  Box  1222.  Editor  ft 
Publisher, 


NEWSPAPER  SERVICES 

Features  Available 

•■OFF  AND  ON"— World's  finest 
amusement  column.  Guaranteed  to 
drive  your  readers  crazy  with  laughter. 
Write  Box  1228,  Editor  ft  Publisher. 


SUBURBAN  WEEKLY  quality  group 
— Hudson  Valley — grossing  near  $140,- 
000:  contract  printing;  $200,000 — 29% 
down.  Box  1282,  Editor  ft  Publisher. 


LONG  ISLAND  WEEKLY  —  Official 
only  newspaper.  18,000  community: 
second-class  permit;  l\'2  years  old:  1,- 
300  subscribers.  $15,000.  Expansion 
possibilities  unlimited.  Box  1271,  Ekl- 
itor  ft  Publisher. 


OFFSEJT  WEEKLY — 5,000  circulation, 
in  county-seat  of  rapidly-growing  sub¬ 
urban  county.  Write  Box  34,  Maryland- 
Delaware-D.C.  Press  Assn.,  9  W.  Chase 
St.,  Baltimore,  Md. — 21201. 


MIDWEST  SEMI-WEEKLY:  2-Unit 
offset  metro  Web  press,  full  plant. 
EstimaM  gross  this  year.  $92,000. 
Comi>etitive  in  university  city — 30,000 
population  plus.  Priced  $65  000— $10,000 
down.  Krehbiel-Bolitho,  Box  133,  Em¬ 
poria,  Kans.— 66801. 


AVAILABLE 
Newspapers,  Magazines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELLS  ft  COMPANY 
643  W.  Roosevelt  Rd.,  Wheaton,  HI. 


CHAIN  of  paid-circulation  offset  com¬ 
munity  weeklies  plus  two  shoppers  in 
one  of  the  fastest-growing  industrial 
areas  of  the  Midwest.  Completely 
modem  plant  with  new  32-page  press. 
Tremendous  growth  possibilities.  Old 
established  operation.  In  $300,000  gross 
range.  For  full  details,  contact  R.  W. 
Cardwell.  1542  Consoli^ted  Bldg.,  116 
N.  Pennsylvania  St.,  Indianapolis,  Ind. 
— 16204. 


B(»8T<>N  SL’BURBAN  WEEaCLY  SHOPPER 
Over  $100,000  gross;  only  1-year  young : 
25,000  circulation;  high  growth  i>o- 
tential :  new  residential  and  industrial 
expansion.  Sell  outright  for  $116,000, 
or  will  franchise  to  responsible  princi¬ 
pals.  Write  today  I  Box  1341,  Editor  ft 
Publisher. 


NEVADA  COUNTY-SEAT  WEEKLY, 
only  paper  and  printing  plant  in  coun¬ 
ty.  Gross  $48M.  Price  $55M  includes 
large  building.  Sellers  ft  Hogue,  News- 
parier  Bkrs.,  1415  E.  University  Dr.. 
Mesa.  Ariz. — 85201. 


69-YEAR-OLD  WEEKLY,  offset  opera¬ 
tion,  located  in  the  fastest-growing 
county  in  the  entire  State  of  N.  J. — 
Lakewood.  If  you  are  qualified,  with 
ambition  to  take  full  advantage  of  its 
potential,  your  ability  will  be  more 
important  than  a  large  down  t>ayment, 
to  present  owner.  Call  (201)  349-0067, 
before  9  A.M.  or  after  6  P.M.,  or 
write:  Philip  Maimone,  Publisher,  212 
Hooper  Ave.,  Toms  River.  N.J.— (W753. 

WISCONSIN  WEEKLIES  —  Exclusive 
in  two  towns  grossing  $87,000.  ^11  at 
$85,000  on  terms.  Letterpress.  Growth, 
industry.  Krehbiel-Bolitho,  Box  133 
Etnporia,  Kans. — 66801. 


Newspapers  Wanted 


WRITER-PUBLISHER  wants  active  in¬ 
terest  in  small-town  publication.  Major 
advertising  agency  executive,  with 
strong  writing-publishing  background, 
would  like  to  relocate  in  progressive 
community  as  owner  or  partner  of 
sound  property.  A  widower,  he  is  look¬ 
ing  for  the  kind  of  town  that  will 
provide  a  good  environment  for  two 
sons  in  early  teens.  Box  1311,  Editor 
ft  Publisher. 


"NEWSBEAT’  ideas  for  active,  enter¬ 
prising  newsrooms.  Over  600  use  itl 
Twice  monthly.  $2.26-a-month.  News- 
features  Associates,  1312  Beverly,  St., 
Louis,  Mo. — 63122.  | 

"FOOLS.  DEIVILS  and  MADMEN”—  | 
Provocative  personal  daily  column.  For 
sample  releases,  write  Box  1263,  Editor  | 
ft  Publisher. 


RELIGION  COLUMN  TO  SYNDICATE  ! 
Award-winning  newsman  has  religion  ; 
column  available  to  be  picked  up  for  i 
syndication.  Column  covers  religion  in¬ 
terviews,  statistics,  and  religion  as  re¬ 
lated  to  the  arts,  politics,  humor,  cul-  I 
ture,  science,  etc.  Writer  also  is  ex-  | 
perienced  Methodist  clergyman,  and  has  | 
written  local  news  column  for  a  year.  | 
Presently  in  graduate  work  at  Harvard. 
L.  David  Harris,  P.O.  Box  3887,  Har¬ 
risburg,  Pa. —  17105.  Ph :  (717)  238- 
6850  or  (717)  2.38-5251. 


Photocomposition 

USE  YOUR  FRIDEN  Justowriter  Re¬ 
corder  to  prepare  unjustified  tape.  Ship 
tape  to  us.  We  wrill  justify  and  photo- 
eompose  in  a  wide  selection  of  sizes  and 
type  styles.  Your  sharp  photopaper 
print  will  be  returned  ready  for  paste¬ 
up.  Write  for  details.  Micro-Commu¬ 
nications,  312  S.  Third  St.,  Minnea¬ 
polis.  Minn. — 65416. 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 
65-59  Fourth  Street 
Brooklyn.  N  Y.  11231 
(AC  212)  JAckson  2-6105 


Special  Editions 

COMPLETE  SimVICE— sales.  copy 
layout,  photo.  THE  EDITION  CO..  609- 
A  Little  Ave.,  Lee's  Summit,  Mo. — 
64063. 


MACHINERY  &  SUPPLIES 
Composing  Room 
ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
1.36  Church  Street.  N.Y..  N.Y.  10007 


LUDLOW  TYPOGRAPH  excellent 
condition.  Late  model  #11.554.  14 

fonts,  tempo  series,  nine  sticks,  cab¬ 
inet — $3,800  cash. 

INTERTYPE  G.  #21676,  4  molds, 

quadder,  saw,  mixer,  five  90  channel 
mags.,  4  splits,  8  fonts,  mats  six  to 
thirty.  Cash,  terms — $6,300. 

Wm.  MacKnight,  South  Idaho  Press. 
P.O.  Box  190,  Burley,  Idaho— 83318. 
(AC  208)  678-2201 


JUSTOWRITERS— Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale;  easy  terms.  NAPSfX),  Berlin, 
Wise.,  and  18  W.  22..  N.Y.C.— 10010. 


JUSTOWRITERS.  rebuilt  by  Friden  | 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units  | 
for  computers.  FHN  Business  Products,  . 
1600  Kings  Highway.  Cherry  Hill,  N.J. 
—080.34.  (AC  609)  428-3223. 


JUSTAPE.  S#2028  (purchased  Sept.  26. 
1966).  Two-magazine  mixing  module  (9 
pt.  #240;  5*4  pt.  #100):  si>are  parts 
kit;  two  bi-directional  readers:  word 
cancel:  cap  feature  of  keyboard  short¬ 
hand. 

Norman  Rosenberg,  Production  Dir., 
REGISTER  AND  TRIBUNE  (X)., 

Des  Moines,  Iowa — 50304 
Ph.  (AC  616)  284-8085 


FULL-TIME  AD  MASTER.  No.  200-A. 
Reasonable.  Perfect  running  condition; 
fully  equipped  with  two  disc.  Contact: 
Carl  Rasmussen.  Adveo-System,  239 
Service  Road,  W..  Hartford,  Conn. — 
06101. 

FACTORY  REBUILT  MORRISON  3A 
saw — $360;  factory  rebuilt  Morrison 
Slug  Stripper— $160;  two  used  Ham¬ 
ilton  Electric  page  storage  cabinets — 
$500  ea.  Midwest  Publishers  Supply 
Co.,  4500  W.  Cermnk  Rd.,  Chicago, 
Ill.— 60623.  (312)  LA  1-6888. 


THE  CLEVELAND  PLAIN  DEALER 
saves  11,400  square  inches  of  floor 
space  every  day  by  using  jm.Spacemak. 
er  Newspaper  Turtles  22*  narrow.  All- 
welded  frames,  self  lubricating  iron- 
tops.  5*  BB  casters.  Today’s  brat  buy. 
Jack  Moore,  R/1,  Medina,  Ohio— 44256. 


ELBKTRON— Mergenthaler  1968— Seri¬ 
al  72977,  complete  with  electric  hydra 
quadder,  hydraulic  justification  Ther- 
mex  disk  and  recirculator  unit,  Lino- 
matic  tape  operating  unit,  metal  feeder, 
mat  detector,  line  counter. ..  .$22,976.00 
FRIDEN  TAPE  PUNCTI  UNIT— LCC- 
VFC,  1968,  Serial  76623  with  variable 
font  computer,  cams,  machine  stand. 

electric  tape  winder . $.3,890.00 

FRIDEN  TAPE  PUNCH  UNIT— LC!C- 
VF.  Serial  69902  variable  font,  machine 
stand  electric  tape  winder  and  escape¬ 
ment  control . $3,395.00 

8  Program  Patchboards  <®  $.50.00  each. 

MOEBIUS  PRINTING  COMPANY 
300  North  Jefferson  St.. 
Milw.aukee,  Wics. — 53202 
(414)  276-5311 


PUBUC  AUCTION 

SAT.  AUG.  23rd— 1 1  A.M. 

TYPESETTING  DEPARTMENT 
AND  COMPDSING  ROOM 
At  207  West  King  Street 
Martinsburg,  West  Va. 

INTERTYPE  MACHINES  includ¬ 
ing  Model  C4SM4  #23311  and  Mod¬ 
el  C4SM1  #23688  each  w/Quadders. 
etc.  3-Model  C3  Machines  #19693. 
19613  and  19632,  each  w/TTS  High 
Speed  Operating  Unit  and  Shaff- 
stall  Electronic  Mat  Detector,  etc. 
Model  C3  #19748  w/Quadder,  etc. 
LINOTYPE  Model  8  Fan  Style  2- 
Mag  Machine  w/TTS  Operating 
Unit,  etc.  All  machines  w/Mags, 
Electric  Pot.  etc.  26-Font8  of  Mats. 
Etxtra  Intertype  Mags,  Parts,  TTS, 
Perforator  Unit,  Linotyije  Adapter 
I  Keyboards  etc. 

I  LUDLOW  DEPARTMENT  w/22>4. 
I  era  Electric  Pot  Typecaster,  Sticks, 
3-Angle  top  20-drawer  Mat  Cabi- 
I  nets,  50  Fonts  of  Mats,  etc. 

;  MODEL  F  ELROD  Material  Maker 
w/12  molds,  electric  l>ot,  etc. 

I  COMPOSING  ROOM  w/Hammond 
Glider  G4B  Saw,  CftG  Saws,  Mor¬ 
rison  Slug  Stripper,  2-Rou8e  Power 
Miterers,  Challenge  Proof  Press, 
All-steel  8’  Newspaper  Table,  Tur¬ 
tles,  Imposing  Stone.  Type  Cabi¬ 
nets.  Adman's  Work  Banks,  20- 
shelf  Electric  Elevator  Storage  Cab¬ 
inet,  etc. 

Sale  Under  Supervision  of 

PRINT-ART  SERVICES.  INC. 

BENJAMIN  ALTMAN,  Auctioneer 
I  261  Broadway.  N.Y..  N.Y.  10007 
!  Ph:  (AC  212)  WO  4-2360 


PUBUC  AUCTlOk 

SAT.  AUG.  16th— 11  A.M. 

TYPESEHING  EQUIPMENT 
AND  CDMPDSING  ROOM 
At  121-2nil  St.,  Lakewood,  N.i. 
(Daily  Times  Bldg.,  Street  FI.) 

DUPLEX  8-page  Flatbed  Newsp  i- 
per  Press 

MODEL  31  LINOTYPE  4-Magazine 
Machine  #66866  w/Hydraquaddor, 
etc.;  Model  8  LINOTYPE  2-Maga¬ 
zine  Machine  #60128  w/Swinging 
Keyboards,  etc.:  MODEL  V  IN¬ 
TERTYPE  Machine  #28162  w/ 
TTS  Operating  Unit:  Models  A  ft 
C  INTERTYPE  Machines  each  w/ 
ITS  Operating  Units;  Model  C  IN¬ 
TERTYPE  Machine  #12024  w/Star 
Quadder,  etc.  3-TrS  Perforator  Un¬ 
its;  Fonts  of  Linotype  Mats,  etc. 
LUDLOW  DEPARTMENT  w/22Vj- 
em  Electric  Pot  Typecaster  #10460: 
Sticks;  Angle  top  20-drawer  Mat 
Cabinet,  lO-Fonts  of  Ludlow  Mats, 
etc.  MODEL  K  ELROD  Strip  Ma¬ 
terial  Maker  #K-651-E  w/8  molds. 
Electric  pot,  etc. 

FAIRCHILD  ''Cadet''  Scan-A-Gra- 
ver  Electronic  Engraving  Machine, 
66-line.  Model  F-266. 

2-HAMMOND  ''Glider''  Trim-O- 
Saws;  Power  Miterer;  Steel  Tyive 
and  Galley  Cabinets ;  Steel  Work 
Banks;  Raising  Turtle,  etc. 

!  — 6,000  lbs.  Lino  Metal  in  Pigs^ 

INSPECTION:  Morning  of  Sale 
Sale  Under  Supervision  of 

PRINT-ART  SERVICES,  INC. 

BENJAMIN  ALTMAN.  Auctioneer 
261  Broadway.  N.Y..  N.Y.  10007 
Ph:  (AC  212)  WO  4-2360 


NEAR-NBXV  FISHER  PROCES.SOR  for 
photo-typesetting  paper.  Model  A  (12"), 
$2,750;  Photon  713  lenses:  6  pt,  14  pt. 
$225  each  (guaranteed);  Simplex  motor 
driven  belt  dryer  for  photo  paper,  $350. 
Autotypist,  with  TTS  coding  (ideal  for 
computer  typesetting),  $1,750;  Photon 
713  Matrix  Drum,  $976.  Write  North¬ 
west  Photo  Type.  4308  Jones  Ave.  N. 
E.,  Renton.  Washington  98066. 


Mailroom  Equipment 

5-STA‘nON  DEXTER  (M-G-D) 
INSERTING  MACHINE 
Complete  with  AC  motors 
I  (only  6  years  use) 

!  In  excellent  condition 

I  BEN  SHULMAN  ASSOCIATES 
1  60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 

I  - 

I  SHERIDAN  STUFFING  MACHINE 
6  Head — 24  Pockets 
See  in  operation.  Available  Now! 
Omtact  Purchasing  Dept., 

I  Los  Angeles  (Calif.)  Times 


(2)  8-POCKET 
SHERIDAN  STUFFERS 
Top  A-1  quality 
Available  this  fall 
A  real  bargain 
Located  Detroit,  Michigan 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
Phone  (816)  221-9060 


Material  For  Sale 


SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers'  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 


Perforator  Tape 

NOW  STA'nOFREE  perf  Upes  at  our 
same  prices — lowest  in  USA.  All  cciors. 
Top  Quality. 


Call  or  write 

PORTAGE  (216)  PO  2-3666 
25  E.  Exchange  St.,  Akron,  Ohio  41301 
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Presseg  &  Machinery 


Career  Opportunities 

THE  lEST  JOE  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


HOE  COLORMATIC  (1968) 

Four  unit*— -one  color  cyl. — tensionplate 
lockiu>— heavy  duty  3/2  folder — AC  unit 
type  drive — reel*  and  fully  automatic 
putt  rs — rated  70,000  hour.  Available 
in  oi  e  year  at  considerable  savinK*. 

Stereo  to  match 
I;EN  SHULMAN  ASSOCIATES 
(0  £  42nd  St..  N.Y.  17.  N.Y.  OX  7-4690 


TOUR  (4)  UNIT  GOSS  HSLC  #1606— 
cut  off  60”  wide  rolls.  Double 
Foldt  r — Roll  stands  at  each  end — Hand 
tension — 2  separate  drivers  and  controls 
-^tler-Hammer,  Cline — with  100  HP 
—AC  Motor*  for  each  drive — Ramsey 
chain  drive  on  ink  drums — Has  bad 
perfect  care.  For  further  information, 
plearte  contact  Thomas  L.  Adams,  Lex¬ 
ington  Herald-Leader  Co.,  Lexington, 
Kentucky  40607. 


SCOTT  PRESSES  (1948) 
t  or  7  units;  21V(i  inches;  Color  Cylin¬ 
ders;  Heavy  Duty  3/2  Folders;  C-H 
Conveyors;  Reels  &  Pasters;  Trackage 
A  Turnables. 

Located;  N.Y.  Post 
Available:  Nowl 
Priced;  Most  attractively 
HEN  SHULMAN  ASSOCIATES 
(0  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


4-UNlT  FAIRCHILD  Color  King  built 
in  1965,  replaced  hy  faster  equipment. 
This  4-Unit  Color  King  has  done  some 
fantastic  color  work.  Send  for  sam- 
I  pies.  Now  available  at  $42,000  "as  is 
I  —where  is." 

Universal  Equipment  Co.,  Inc. 
Lyndhurst,  N.  J. — 07071 
(201)  438-3744 


GOSS  UNIVERSAL  PRESS.  5-uniU 
with  one  color  hump.  New  1957.  Wood 
Pony  and  all  stereo  equipment.  All 
perfect  condition.  Will  sell  all  or  part; 
also  complete  hot-metal  composing  room 
equipment  now  available.  Contact 
Jesse  Bailey,  Tri-Cities  Newspapers, 
Inc.,  219  W.  Tenn.  St.,  P'lorence,  Ala. 
—35630. 


GOSS  ANTI-FRICTION  PRESS 
6  Units,  22%*  cut-off,  90°  stagger,  3- 
irm  reels  columnar  mounte<l,  auto¬ 
matic  tensions,  DC  drive  with  GE  sili¬ 
cone  rectifier,  under-the-folder  lead, 
skip  slitter,  conveyor;  press  geared  for 
52,500  per  hour.  Available  30  days. 

BEN  SHULMAN  ASSOCIATES 
SO  E.  42nd  St.,  N.Y.  17,  N.Y.  O.K  7-4.i90 


STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  SCTREENS— 22%*— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17.  N.Y.  OX  7-4590 


WOOD  DUAL  PLATE  ROUTER 
23A* — Dual  Spindles — AC  Motors 
Self-contained  Air  Supply 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


WOOD  PONY  AUTOPLATES 
21Vj  —  22%  —  23  A 
BEN  SHULMAN  A.S.SOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


Wanted  To  Huy 

model  £'-4  INTERTYPES  with  saws 
and  quadders.  State  model  number; 
quote  price.  Box  1229,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 
AdminUtratice 


general  manager  for  weekly. 

Open  shop  newspaper  in  Southwest. 
Must  be  strong  in  advertising  with 
■me  knowledge  of  finance  smd  editor- 
isd.  Opportunity  for  advancement.  Send 
somplete  resum4  and  reefrences  to  Box 
1245,  Editor  A  Publisher. 


Administratire 


Circulation 


DUptay  Advertising 


GENERAL  MANAGER 
$20,000  plus  benefits  annually  to  man 
with  capability  and  experience  to  man¬ 
age  central  offset  printing  plant  and 
several  weeklies.  Excellent  opportunity 
to  increase  income  in  time.  Must  be 
well  grounded  in  cold-type  offset  proc¬ 
ess.  Send  resume  to  Box  1320,  Editor  A 
Publisher. 


fXlMPTROLLER  needetl  for  Metropoli¬ 
tan  West  Coast  newspaper.  Degree  re¬ 
quired.  Background  should  include  ac¬ 
counting,  budgeting  and  forecasting 
and  knowledge  of  computer  applica¬ 
tions.  Please  send  resume  and  salary 
requirements  to  Box  1315,  Eilitor  A 
Publisher. 


Procduction 
ENGINEER 

ANPA  Research  Institute 
Staff  Position  New  York  Office 
Prefer  college-educated  person  capable 
of  evaluating  newspaper  production 
department  costs,  equipment,  methods, 
etc.  Must  have  ability  to  write  effec¬ 
tively.  Moderate  travel  required. 

The  position  offers  interesting  and 
diversified  work  and  excellent  career 
opportunity  for  qualified  person. 

Write  to: 

Peter  P.  Romano.  Dir.  Production  Dept. 
I  ANPA-RI 

'  750  3rd  Ave.,  New  York,  N.Y.— 10017 
Furnish  full  particulars  of  education, 

,  experience  and  salary  requirements.  AH 
I  replies  will  be  held  m  strict  confidence. 


EDITOR-MANAGER  suburban  com¬ 
munity  offset  weekly.  Ashville,  N.C.- 
Greenville.  S.C.  area.  Excellent  earn¬ 
ings.  Write:  Community  Newspai>ers. 
Box  1657,  Spartanburg,  S.C. — 29301. 


I  Circulation 

'  CIRCULATION  MANAGER  for  10- 
I  I5M  Zone  2  a.m.  Marketing  and  sales 
ability  as  well  as  cost-consciousness 
I  more  important  than  extensive  experi- 
I  ence.  Complete  authority  and  responsi- 
I  bility  for  circulation  development,  op- 
I  erations  and  distribution.  Bonuses 
:  based  upon  circulation  growth  and  cost 
performance;  must  be  capable  of  bud¬ 
geting  both  and  meeting  goals.  Send 
resum6  to  Box  1165,  Editor  A  Pub¬ 
lisher. 


I  CITY  MANAGER  for  2.5.000  circulation 
'  in  Zone  7.  Exceptional  opportunity  for 
I  District  Manager  to  move  and  grow  up 
I  with  one  of  the  fastest  growing  chains 
I  in  America.  Send  resume  and  salary 
'  required  to  Box  1308,  Editor  A  Publish¬ 
er. 


EXPERIENCED  AGGRESSIVE  CM 
for  4.300,  five-day  evening  daily.  Zone 
i  8.  Isolated  mountain  area — perfect  for 
I  outdoorsman.  Send  experience  and  sal¬ 
ary  requirement  to  Box  1298,  Editor  A 
I  Publisher. 

I _ _  ..  _ _  _ 

j  GROUP  OPERATION  changing  circ- 
'  ulation  SALIiS  managers  job  descrip- 
'  tions.  Want  doer’s— not  dreamers,  back- 
,  bone — not  wishlione.  Looking  for 
I  SALES  managers — not  directors.  Mak- 
I  ing  these  changes  on  dailies  in  Zones 
1-6-7;  all  good  locations.  Great  po¬ 
tential  and  chance  for  the  right 
SALES-MINDED  person(s)  to  get 
ahmd  now  1  Work-advancement-future 
are  the  key  words  in  our  growing  or¬ 
ganization.  5?end  complete  resum4  to 
Box  1375  E<litor  A  Publisher.  All  re¬ 
plies  will  be  processed  in  the  strictest 
of  confidence. 


A  BRIGHT,  ALEUT  "MIND"  to  join 
our  circulation  office  management  team 
in  a  key  role— as  Assistant  Office  Man¬ 
ager.  Metro  M-E-S  in  Northeast.  The 
man  we  seek  is  experienced  in  all 
phases  of  circulation,  and  has  both  a 
background  for.  and  prefers  to  be  an 
inside  man.  Send  resume  and  salary 
requirements  to  Box  1357,  Editor  A 
Publisher. 


DISTRICrr  MANAGER 
Medium-size  daily  in  Midwest  college 
community  has  opening  for  District 
Manager  experienced  in  country  car¬ 
rier  boy  operation.  Salary  to  $8,200 
plus  company  car ;  good  fringe  ^ne- 
fita.  Beautiful  college  community  with 
outstanding  school  system — many  cul¬ 
tural  and  recreational  facilities.  Send 
resume  and  salary  required  to  Box 
1358,  Eklitor  A  Publisher. 


Classified  Advertising 

’PHONE  ROOM  SUPERVISOR 
Excellent  opportunity  for  experienced 
assistant  supervisor  on  metropolitan 
daily,  or  supervisor  of  medium  daily 
to  take  charge  of  our  growing  ’phone 
room  oiwration.  All-new  physical  equip¬ 
ment  plus  experienced  staff  of  20 
makes  this  an  excellent  management 
opportunity  with  good  salary,  over¬ 
ride  and  many  other  company-i>nid  ben¬ 
efits.  Call  collect  NOW  Ray  J.  Greene, 
Classified  Advertising  Manager,  The 
News  American.  Baltimore,  Md.  21203 
(301)  752-1212. 


SALES  MANAGER 


Number  Two  iiosition  open  on 
large  and  rapidly  growing 
metropolitan  paper  in  the 
Southwest.  You  should  have 
experience  in  a  competitive 
market  or  at  least  a  strong 
competitive  spirit.  Excellent 
Benefits — and  we  pay  more. 
Write  and  tell  us  about  your¬ 
self.  Box  1363,  Eklitor  A  Pub¬ 
lisher. 


CLASSIFIED  AD  SALESMAN  for 
strong  suburban  coastal  daily  in  South¬ 
ern  California.  Unusual  opportunity 
for  experience*!  applicant  including 
unique,  lucrative  retirement  plan  and 
other  benefits.  Write  all  to  Box  1359, 
Eklitor  A  Publisher. 


Display  ,4drertising 

DISPLAY  AD  SALESMAN  for  grow¬ 
ing  Connecticut  daily,  now  going  photo¬ 
comp  and  offset  in  new  plant.  Proven 
record  of  performance.  Future  potential 
excellent.  Send  your  resum4  and  income 
requirements  to  Richard  Myers,  Ad¬ 
vertising  Dir.,  ’The  News-Times,  Dan¬ 
bury,  (jonn. — 06810. 


BOOM! 

Five  new  shopping  centers  coming  to 
this  already  thriving  market.  We  need 
a  man  who  can  handle  established  ac¬ 
counts  and  help  with  all  the  new  busi¬ 
ness.  We’ll  start  him  at  $8000  plus  in¬ 
centive  with  no  limit  on  his  earnings. 
NOW — write  Box  1310,  Eklitor  A  Pub¬ 
lisher. 


SALEISMAN  for  establishetl  list  of  ac¬ 
counts  on  15M  offset  daily.  Must  be 
strong  on  layout  and  copy.  Above- 
average  salary;  steady  position;  com¬ 
plete  hospitalization;  profit-sharing; 
other  company  benefits.  Call  or  write: 
Clark  Nelson,  Times-Joumal.  Vine- 
land.  N.  J.— 08360.  (609)  691-6000. 


ADVERTISING  MANAGER,  exj^ri- 
enced,  for  Catholic  weekly  covering 
four  counties  in  Western  Pa.  Good 
contract  with  fringes.  Send  resume  to: 
Catholic  Accent,  P.O.  Box  $50,  Greens- 
burg.  Pa. — 16601. 


TOP  SALEStMAN  for  15M  6-<la.v  after¬ 
noon  daily  in  fast-growing  San  Joaquin 
Valley  area.  Near  ocean  and  moun¬ 
tains.  Salary  liberal  incentive  plan 
for  experienced,  capable  man  who  can 
handle  key  accounts  and  is  willing  to 
accept  responsibility  with  advance¬ 
ments.  Write  full  particulars  or  ’phone 
Gene  Lofton,  Merce«l  Sun-Star  Mercetl, 
Calif.— 95340. 


Perhaps  you  are  now  a  REITAIL  AD 
MANAGEIR  with  no  opportunity  to  go 
any  further.  Or  you  might  be  the  top 
man  in  a  retail  department  ready  to 
move  into  management.  You  might 
even  be  a  classified  manager  who  feels 
ready  to  make  the  move  to  retail  man¬ 
ager. 

If  you  are  any  of  these  we  would  like 
to  talk  with  you  about  the  opixirtunity 
we  have  as  the  top  man  for  our  dis¬ 
play  staff  of  five.  Opportunity  for  ad¬ 
vancement  abounds  in  multi-paper 
group.  For  a  confidential  interview, 
write  us  right  away  with  all  details, 
including  salary  requirements,  avail¬ 
ability  date.  Box  1313,  Editor  A  Pub¬ 
lisher. 


AD  MAN  who  can  think  and  sell  to 
assist  publisher  and  busy  sales  man¬ 
ager  on  N.Y.C.  weekly.  Eknphasis  on 
sales  and  promotion.  Good  future  for 
man  with  an  eye  for  expansion.  Write 
Box  1354.  Eklitor  A  Publisher,  or 
’phone  (212)  8.39-2792. 


ADVEaiTISING  SALEkSMAN— Control¬ 
led  circulation  weekly  of  67,000  needs 
aggressive  self-starter  in  Zone  8.  Base 
salary  and  high  commission  offers  a 
five-figure  income.  We  have  a  complete 
layout  department  to  help  you  sell. 
We’re  young,  but  growing  fast ;  and 
there’s  no  limit  on  your  earnings.  Write 
Box  1361,  Eklitor  A  Publisher. 


editorial 


SOUTH  FLORIDA  PM  DAILY  ex¬ 
panding,  needs  reporters,  desk  man  and 
women’s  writer.  Wire  knowledge  or 
experience  required  for  desk  spot.  Give 
full  details  on  background,  salary  re¬ 
quired.  references,  in  first  letter  to 
Box  1195,  Eklitor  A  Publisher. 


TO  FURTHER  INCREASE 
OUR  LOCAL  COVERAGE— 

We  need:  Two  experienced  reporters; 
one  should  be  experienced  in  county 
government  beat  and  court  reporting. 
Also  needed:  experienced  women’s  ed¬ 
itor.  Contact  Bill  Maddox,  Texarkana 
Gazette  A  Daily  News,  P.O.  Box  621, 
Texarkana,  Tex. — 75501. 


SELF-STAR'HNG  REPOR’TER  with 
initiative  and  aggressiveness  to  staff 
I-man  (or  woman)  bureau,  principally 
covering  government  news  in  large  bed¬ 
room  suburbs  of  Milwaukee.  One  year’s 
daily  news  side  experience  is  minimum. 
Pay  is  good.  No  sacred  cows.  21.000 
daily  newspaper.  Send  resum4  and  liest 
*elips  (we’ll  return  them)  to  John 
Hillmer.  Waukesha  Freeman,  200  Park 
PI.,  Waukesha.  Wise.— 53186. 


WIRE  E3)ITOR  small  Ohio  daily,  circ¬ 
ulation  11,500.  Elxceptionally  nice  col¬ 
lege  community.  Go^  starting  salary 
and  opjxirtunity  for  advancement. 
Write:  Publisher,  Advertiser-Tribune, 
Tiffin.  Ohio.— 4488.3. 


GEINERAL  REPORTER  for  growing 
afternoon  daily  in  Cumberland  Valley. 
Ample  opportunity  for  advancement. 
Contact  Harold  Burdick.  General  Mgr., 
Public  (pinion,  Chambersburg,  Pa. — 
17'201. 


GEINERAL  RES’OR’TER  and  copy  ed¬ 
itor  required  for  expanding  offset  daily. 
Write  Publisher.  Times-Reporter. 
Springfield.  Vermont — 05156. 


SPOR'TS  WRTTER-DESKMAN  for 
wide-a-wake  medium-sized  daily  and 
Sunday.  Send  resume,  samples  to  Bill 
Lane,  Sports  Eklitor,  Kingsport  Timei- 
News,  Kingsport,  Tenn.— 37662. 


INTEX,LIGENT  EDmNG  is  what 
makes  long,  dull  stories  into  attention- 
getting  "depth  reporting."  I  need  peo¬ 
ple  who  believe  that  .  .  .  and  want  to 
prove  it  while  working  on  the  desk 
of  one  of  the  nation’s  best  depth¬ 
reporting  newspapers.  Box  1270,  Ed¬ 
itor  A  Publisher. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


THE  BALTIMORE  SUN 
Expandintr  news  department  needs  ed¬ 
itors  for  universal  copy  desk,  handlins 
dispatches  from  eight  exclusive  Sun 
foreign  bureaus,  overseas  and  national 
correspondents,  Washington  Bureau 
and  Baltimore  and  Maryland  staff. 
Experience  not  necessary.  First-year 
scale  $8,600  rising  to  $10,000-plus 
after  one  year  or  with  experience  .  .  . 
a  unique  opportunity  for  intelligent 
starting  newspapermen  or  women  to 
skip  several  career  steps  by  becoming 
a  member  of  a  vigorous,  congenial 
copy  desk.  Makeup  position  also  open 
at  higher  scale.  Write  full  details  to: 
Edward  Ballantyne,  News  Editor, 
Baltimore  Sun,  Baltimore,  Md. — 21203. 


NIGHT  NEWS  EDITOR  needed  on 
rapidly-growing  offset  daily  in  20M 
circulation  range.  We  desire  a  young 
man  with  fresh  ideas,  capable  of  di¬ 
recting  staff  of  Southwest  a.m.  daily. 
The  person  we  hire  will  be  strong  in 
horizontal  layout,  heading  writing  and 
editing.  Box  1280,  Editor  &  Publisher. 


DON’T  APPLY  .  .  . 

Don’t  apply  for  these  jobs  unless  you’re 
a  worker.  Tap  Pennsylvania  a.m.  daily 
expanding  staff  and  needs  reporters, 
deskman,  and  sports  writer  who  can 
handle  sports  copy  editing.  We  offer 
no  bed  of  roses,  but  put  out  a  good 
paper  and  have  fun  doing  it;  standards 
are  high.  Write  Box  1284,  Editor  & 
Publisher. 


’’SITUATIONS  WANTED” 
IPoyoble  with  erderl 

4  Mceki  .  .  $1.00  ptr  line,  per  htut 

3  weeiii  ....  $1.10  per  line,  per  Issue 

2'weekt  .  $1.20  per  line,  per  Issue 

l-week  $1.30  per  line. 

CpupI  lire  arerspe  rrnrPs  per  line 
3  lines  minimum 
(Ns  abkreriatlons) 

AM  SOc  fer  box  service 
Au mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Hesitant  about  annstrliia 
a  blind  'hela  vontad*  adf 
Respondents  deslrlnp  ta  avoid  eand- 
Inp  a  resumk  ta  specific  newspapars 
ar  srpnixatiens  can  still  da  so  by 
placina  same  In  an  anvsiape  ad- 
drtssca  ta  ’’CtaulHcd  Departaient” 
alani  with  a  note  llstini  the  aaai- 
panies  you  do  nat  wish  yaur  appll- 
catian  ta  reach.  We  will  sciaan  the 
matter  far  you. 


"AU  OTHEt  CLA$SIFICATION$" 

4-watks . $1.50  per  line,  per  Issue 

3-wteks . $1.60  per  line,  per  Issue 

2-wecks . $L70  per  line,  ptr  Issue 

1-wtck  . $1.80  per  line. 

DI$PLAY - CLASSIFIED 


The  use  at  borders,  boldface  type,  cuts 
or  other  decorations,  chanpes  your  classl- 
•ed  ad  ta  display.  The  rate  fer  display- 
classMed  is  $3.15  per  apate  lino— $44.10 
per  column  Inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuaadoy.  4:30  PM 

Box  numbers,  which  arc  mailed  each  day 
as  they  are  received,  arc  valid  for  1-ytar. 

Editor  &  Publisher 

ISO  Third  Ava..  N.  T..  N.  Y.  10022 
tAC  2121  Plaxa  2-7BS0 
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CLASSIFIED 

Advertising  Rates 


A  NEWSPAPER  OF  17,500  seeks  a 
senior  reporter  to  cover  courts,  si>ecial 
meetings,  etc.,  some  desk  work.  Op¬ 
portunity  for  advancement.  Excellent 
Eastern  location.  Starting  salary  about 
$8,500.  Box  1285,  ^itor  A  Publi^er. 

AP  WIRE.  PHOTOFAX  EDITOR  — 
20,000  paper,  50,000  city.  Central  New 
York.  New  offset  plant  soon.  We  tell 
it  as  we  see  it.  You’ll  like  to  work  with 
us.  Please  give  full  details,  back¬ 
ground,  references,  salary  desired.  Box 
1287,  ^itor  A  Publisher. 

THE  MIAMI  HERALD 
KEEPS  GROWING! 

'The  creation  of  several  new  reporting 
positions  has  opened  up  opportunities 
for  reporters  and  deskmen  with  talent 
and  high  standards.  We  are  looking 
for: 

an  experienced  copy  editor 
a  bureau  reporter 
a  sports  writer 

Top  pay  and  fringe  benefits  plus  op¬ 
portunity  to  advance.  If  interested, 
please  send  resumd  to  John  McMullan, 
Bbcecutive  Editor,  The  Miami  Herald, 
Miami.  Florida — 33101. 

IMMEDIATE  OPENING  for  general  re¬ 
porter  for  America’s  best  Catholic 
weekly  newspaper,  first  religious  news, 
paper  to  win  the  "New  York  News- 
paper  Guild’s  Front  Page  Award 
For  Crusading  Journalism."  Circulation 
190,000.  Some  experience  required.  Ex¬ 
cellent  salary,  working  conditions,  ben¬ 
efits.  Write:  The  Long  Island  Catholic, 
P.O.  Box  333,  Rockville  Centre,  N.  Y. 
—11671. 

SPORTS  REPORTER — Variety  makes 
this  opening  a  notch  better  than  most 
.  .  .  high  school  and  college  sports, 
professional  hockey,  auto  racing,  golf, 
bowling,  hunting  and  fishing,  plus  spe¬ 
cials  on  Philadelphia  and  Baltimore 
professional  teams.  Take  your  turn 
writing  a  column,  learn  layout  and  i 
copy  editing.  Zone  2  A.M.  daily  expect¬ 
ing  to  fill  vacancy  in  early  September 
with  best  man  available,  so  rush  com¬ 
plete  resume  and  writing  samples  to 
Box  1335,  Editor  A  Publisher. 

COPY  EDITOR  for  the  fastest,  versa¬ 
tile  desk  on  New  York  State’s  lively 
and  expanding  80,000-circulation  capi¬ 
tal  city  p.m.  We’re  looking  for  a  tal¬ 
ented,  ambitious  deskman,  who  now 
probably  is  on  a  smaller  paper  and 
seeks  the  challenge  and  opportunity 
for  advancement  that  a  large  paper  of¬ 
fers.  All  fringe  benefits;  $8,600  to  start 
for  a  5-year  man.  We’re  not  interested 
in  drifters  or  problem  children.  Send 
complete  resumi  to  Leighton  O’Brien, 
Administrative  Editor,  The  Knicker¬ 
bocker  News,  Albany,  N.  Y.— 12201. 

10,000  DAILY  in  Wisconsin  college 
town  needs  a  general  news  reporter. 
Offset — new  plant.  Write  George  Rog¬ 
ers.  Journal,  Stevens  Point,  Wise. — 
54481,  giving  background. 

EDITOR  for  weekly  newspaper  with 
15,000  circulation.  Opportunity  for  ad¬ 
vancement.  Experienced  editor  pre¬ 
ferred.  Zone  2.  Box  1329,  Editor  A  Pub¬ 
lisher. 


PREP  SPORTS 

Coaches  of  the  130  high  schools  in 
our  circulation  territory  look  to  us  to 
cover  their  athletics.  We  are  accus¬ 
tomed  to  giving  good  coverage  and  are 
looking  for  someone  to  continue  this 
trend. 

We  are  a  .36,000  A.M.  ’’sports  con¬ 
science”  daily  in  Zone  5.  The  reporter 
we  are  looking  for  should  have  a  de¬ 
gree  or  equivalent  experience  and 
share  our  enthusiasm  for  prep  sports. 
In  return,  we  are  willing  to  offer  not 
only  a  choice  position  but  also  excel¬ 
lent  opportunity  for  advancement,  good 
fringe  benefits,  and  a  salary  of  up  to 
$165.00. 

Interested?  Send  resume  and  salary 
requirements  to  Box  1339,  Editor  A 
Publisher. 

SPORTS  WRITER  for  small  Missouri 
daily.  Elxperience  not  necessary  if  will¬ 
ing  to  learn.  Call  collect  (314)  642- 
2234  ;  ask  for  Mr.  Coy. 


MANAGING  EDI’TOR/REPORTER,  ex- 
perienced,  for  4,000  circulation  offset 
suburban  weekly  ,  .  .  one  of  three 
published  in  new,  modem  plant.  De¬ 
lightful  comunity,  excellent  opportun¬ 
ity  and  future  for  responsible,  right 
man.  All  fringes  and  profit-sharing. 
Stephen  Neal,  1965  Faculty  Dr.,  Win¬ 
ston-Salem,  N.C. — 27106. 

CRUSADING  NEW  ENGLAND  DAILY 
is  looking  for  two  deskmen  with  head¬ 
line  and  makeup  savvy,  and  two  re- 
IKirters  for  swinging  assignments.  Top 
pay,  company-paid  benefits.  Write  Box 
1330,  Editor  A  Publisher. 

REPORTER — General  assignment  and 
rewrite  with  seashore  weekly.  Send 
resume  to  Wildwood  Leader,  Wildwood, 
N.J.— 08260. 

INTERESTED  IN  BROADCAST  Jour¬ 
nalism?  Opening  with  a  major  East 
Coast  news  oiieration  for  an  editor 
with  sound  news  judgment — able  to 
translate  excitement  of  newsroom  to 
newscast.  Send  resum4  to  Box  1334, 
Elditor  A  Publisher, 

WE’RE  LOOKING  FOR  A  YOUNG 
woman  who  is  fashion-oriented  with 
fresh  ideas  and  an  eye  for  layout.  She 
will  become  part  of  a  4-woman  society 
staff  which  emphasizes  news  of  real 
interest  and  concern  to  women  readers. 
The  position  also  includes  coverage  of 
New  York  couture  openings.  Interest¬ 
ed?  Write:  Frank  Horward,  Manag¬ 
ing  Editor,  News  Journal,  P.O.  Box 
25,  Mansfield,  Ohio— 44901. 

RBTORTER  needed  for  lively  morning 
newspaper  in  tax-free  Bahamas.  Send 
resume  to  Box  1324,  Editor  A  Publish¬ 
er. 

EDITOR  WRITER 

Ebcperienced  in  writing,  editing  and 
layout  for  monthly  newsletter  of  world¬ 
wide  service  club  organization.  Re¬ 
search  and  writing  of  papers  and  arti¬ 
cles  on  variety  of  subjects  relating  to 
international  projects  of  clubs.  Knowl¬ 
edge  of  other  languages,  interest  in  in¬ 
ternational  affairs  and  photography 
helpful.  Excellent  benefits  and  working 
conditions.  Send  resume  and  samples 
to: 

ROTARY  INTERNA’nONAL 
1600  Ridge  Ave.,  Evanston,  III. — 60201 

NEWS  EDITOR — young  and  progres¬ 
sive — to  assume  responsibility  for  Page 
One.  major  inside  news  pages,  for  ex¬ 
citing  offset  evening  daily  in  new 
Northern  Indiana  plant.  Self-starting, 
”take-charge”  individual  will  find  this 
a  rewarding  position.  Start  at  $170. 
Box  1333,  Editor  A  Publisher. 

SPORTS  EDITOR — Two  college  city, 
fishing,  hunting  on  Mississippi.  Sports 
pages  have  r^utation  for  quality.  P.M. 
and  Sunday.  Editor,  Winona  Daiiy  A 
Sunday  NIews,  Winona,  Minn. — 55987. 

REPORTED — Live-wire  who  wants  to 
prove  what  he  (or  she)  can  do.  You’ll 
get  the  chance  to  write  about  every¬ 
thing;  guaranteed  you’ll  never  get 
bored  on  this  staff  of  20.  Write  to  Ekiw. 
Casey,  Daily  Advance,  Dover,  N.  J. — 
07801. 

TWO  NEWS  WRITERS  and  (2)  sports 
writers  needed  for  immediate  openings 
at  top  pay  on  135M  sophisticated  week, 
ly  in  Southern  Zone  1.  All  benefits. 
Box  1322,  Editor  A  Publisher. 

GENERAL  REPORTER  for  35,000 
daily  in  Zone  2.  College  degree  plus 
ability  proven  on  a  weekly  or  smaller 
daily  necessary.  We’ll  match  your  talent 
and  drive  with  demanding  in-depth  as¬ 
signments.  Old  established  newspaper 
organization  with  many  chances  for  ad¬ 
vancement.  Unusually  fine  community 
for  person  with  children.  Send  resum4 
in  complete  confidence  to  Box  1337, 
Elditor  A  Publisher. 

WRITER,  with  feature  or  magazine 
writing  skills,  to  write,  rewrite,  plan 
articles  for  religious  youth  publica¬ 
tions.  Focus  on  social  concerns,  human 
interest,  religion ;  photographic  back¬ 
ground  helpful.  Zone  6  metropolitan 
area  of  450,000.  Salary  open.  Send 
complete  resume  and  samples  of  your 
writing  to  Box  1295,  Eklitor  A  Publish¬ 
er. 


COPYREIADER  able  to  handle  young 
reporters  rotate  in  ’’slot.”  Versulile. 
Box  1302.  Eklitor  A  Publisher. 

YOUNG  REIPORTER  to  i)oke  nosi  in 
prickly  places  for  $150.  The  Sentinel, 
Fairmont,  Minn. — 56031.  Call  collect 
(507  )  235-3303.  Roger  Matz  or  Kay 
Stougaard. 

WOMEN’S  EDITOR,  strong  on  issues, 
who  can  run  her  own  show  for  Mid. 
western  p.m.  undergoing  exciting 
changes.  Will  join  young,  enteriiris- 
ing  staff.  Box  1312,  Elditor  A  Publisher. 

OPENING  FOR  BEGINNING  and  for 
seasoned  reporter  on  15,000  circulation 
daily  in  Northwestern  Ohio.  Good  start¬ 
ing  pay  with  advancement  opportunity 
in  both  positions.  Box  1300,  Elditor  A 
Publisher. 

OPPORTUNI’TY  TO  ENJOY— 
CHean  air,  sparkling  sunshine,  no  smog, 
no  freeways,  God's  country  indeed,  plus 
an  exciting  growing  newspaiter,  that 
makes  an  interesting  combination  if 
you  and  your  family  want  to  make  a 
change.  Daily  and  Sunday  over  25,000 
circulation  and  growing. 

We  nee<l  an  experienced  deskman  who 
can  handle  copy  flow,  makeup,  head, 
lines;  also  need  an  experienced  staff 
reporter.  Good  salary,  outstanding 
fringes,  moving  expense  allowance.  A 
western  metropolitan  community  with 
an  employment  base  of  science,  research, 
agriculture,  and  distribution;  junior 
college,  graduate  center,  fine  schools 
and  churches.  Give  personal  details, 
experience,  references.  All  replies  con¬ 
fidential.  Write  Box  1305,  Eklitor  A 
Publisher. 

EXPEDIENCED  COPYREADER  want- 
ed.  Guild  scale  for  hour  week: 

$218.65,  Liberal  fringe  benefits.  Jour¬ 
neyman  preferred  but  will  consider  ap¬ 
plicants  with  less  than  five  years  ex- 
Iierience.  Box  1299,  Elditor  A  Publisher. 

EDITOR  with  ability  and  judgment  for 
excellent  weekly  in  Middle  Tenn.  Part 
of  our  4-paper  group.  Cosmopolitan 
community  near  large  Air  Force  re¬ 
search  center.  Write:  HAS  Publish¬ 
ing  Co.,  P.  O.  Box  400,  Tullahoma, 
Tenn.— 37388;  or  call  (615)  466-4.545. 

Put  fun  and  job  satisfaction  back  into 
your  newspaper  career  as  a 
REPORTER 

with  a  forward-looking,  employe-owned 
afternoon  daily  newspaper  of  25,000  in 
recreation  and  highway  center  of  W. 
Pa.  Plan  your  future  where  you  can 
be  part  of  a  thriving  community  with 
abundance  of  large  lakes,  golf  courses, 
pools  and  parks,  and  a  newspaper  with 
excellent  working  conditions,  new  press 
facilities  and  outstanding  fringe  lien- 
efits.  College-trained  reporter  with 
three  to  five  years  experience  preferred. 
Send  resumd  and  salary  requirements  to 
Managing  Elditor,  Sharon  Herald.  Box 
51,  Sharon,  Pa.  16146. 

SMALL  AFTERNOON  DAILY  in  Tex¬ 
as  Panhandle  in  Lake  Meredith  resort 
area  needs  experienced  person,  general 
assignment.  Report  Sept.  1.  Start  at 
$125.  Contact:  Bill  Cox,  City  Eldilor, 
Herald-News,  Borger,  Texas — 79007. 

NEWS  WRITED 

One  of  the  top  simts  on  a  reporting 
staff  of  12  will  be  open  Sept.  1.  Re¬ 
quires  skill  in  interviewing  profession¬ 
al  people  and  an  easy-to-read  writing 
style.  Elxcellent  opportunity  for  a  re¬ 
porter  with  2  or  3  years  experience 
now  working  on  a  daily  of  25,000  or 
less.  Interest  in  education,  medicine, 
industrial  technology  and  social  prob¬ 
lems  will  enlarge  your  opportunity  for 
professional  growth.  This  is  an  Elastcrn 
morning  newspaper  offering  suburban- 
rural  living.  Please  reply  promptly  with 
full  resume  with  examples  of  your 
writing  to  Box  1336,  Elditor  A  Publish¬ 
er. 

EDITOR-WRITEIR  for  national  govern¬ 
mental  agency  dealing  with  state  gov¬ 
ernments.  Press  releases,  newsletters, 
article  rewriting.  Good  opportunity  for 
man  on  the  way  up,  who  has  several 
years  solid  newspaper  experience.  Ix>- 
cated  in  Lexington,  Kentucky.  S-md 
resumd  and  salary  requirements  to 
ttoT  1304.  Editor  A  Publisher. 


EDITOR  &  PUBLISHER  for  August  9,  1<>69 


HELP  WANTED 


RE  ’ORTKR-PHOTOGRAPHER  needed 
for  p.m.,  Roewell  (N.  Mex.)  Daily 
Re>  :>rd — lO-M.  Write  Editor,  and  in- 
clu'ie  referoncee.  Fine  country  for  liv¬ 
ing  and  working. 

ASSISTANT  CITY  EDITOR 
Un  isual  opportunity  on  one  of  the 
EaM's  top  dailies — a  capital  city  86,000- 
cinulation  p.m. — for  a  bright  young 
pro  who  can  work  intelligently  with  re- 
poriere  and  their  copy,  lay  out  pages 
and  knows  his  way  around  the  back 
s^p.  Send  complete  resumd  to  Box 
1332,  Editor  A  Publisher. 

EDITOR  for  6,200  award-winning  Mis- 
iouri  daily.  College  town.  Good  fringes, 
working  conditions.  Call  collect  (314) 
642-2234;  ask  for  Mr.  Coy. 

NEWS  REPORTER  for  small-city  off¬ 
set  daily  serving  a  young  growing  com¬ 
munity  of  36,000  in  Southwestern  Ohio. 
Gives  recent  college  graduate  or  re¬ 
porter  with  1-2  years  experience  good 
opiM>rtunity  !n  covering  wide  variety 
of  local  assignments.  Send  reply  to 
Editor,  Daily  Herald,  Fairborn,  Ohio — 
46324. 

SPORTS  WRITER — Immediate  open¬ 
ing.  Wide  variety — college,  high  school, 
professional  sports;  outdoors — you  name 
it!  Write:  Robert  Thomson,  Personnel 
Mgr,,  Duluth  Herald  and  News-Tri¬ 
bune,  424  W.  1st  St.,  Duluth,  Minn. — 
66801. 


LIKE  MOONSHINE?  Day  shift  job 
available  on  15,000  p.m.  daily  in  foot¬ 
hills  of  mountain  and  lake  country. 
Great  recreation  spot.  Pleasant  working 
conditions,  grood  fringe  benefits.  Also 
immediate  opening  for  general  news 
reporter.  Contact  HMitor,  The  Leader- 
Herald.  Gloversville,  N.Y.— 12078. 


STATE  GOVERNMENT 
EDITORIAL  WRITING 
Cover  major  Midwest  state  capitol ; 
handle  all  phases  of  state  government 
including  editorial  writing  and  in- 
depth  articles  on  state  and  national 
issues. 

Must  have  extensive  reporting  experi¬ 
ence.  Prefer  editorial  writing  back- 
g.'ound.  B.A.  required,  advanced  de¬ 
gree  desirable.  Send  resume  and  salary 
esquired  to  Box  1366,  Editor  A  Pul^ 
lisher. 


DESK  ASSISTANT— Large  Eastern 
metropolitan  newspaper  offers  top  sal¬ 
ary  and  career  oportunity  for  an  ex¬ 
perienced  desk  assistant  on  its  city 
desk.  General  desk  details  including  the 
handling  of  reporters,  photographers 
and  editing  copy.  Submit  confidential 
resumd  to  Box  1355,  Ekiitor  A  Pub¬ 
lisher, 


A.M.  DAILY  has  immediate  oiening 
for  aggressive  general  assignment  re¬ 
porter.  Good  pay,  fringe  benefits.  Pre¬ 
fer  some  college  education.  Write  Del 
P.  Smith  Managing  Editor,  The  News, 
liynchburg,  Va. — 24504. 

REPORTER  who  likes  action  and  a 
chance  to  dig.  We’re  looking  for  a  self¬ 
starter  to  cover  our  Purdue  XTnIveralty 
heat  for  our  47,000  subscribers.  Great 
fringes  including  vacations,  major 
medical,  life  insurance,  etc.  Karate 
end  riot  helmets  not  required,  but 
helpful.  Don't  apply  if  sympathies  lay 
^th  students  or  administrations. 
Write;  Personnel  Dir.,  Journal  and 
Courier,  Lafayette,  Ind.— 47901. 


HELP  WANTED 


SPORTS-ORIENTED  REPORTER  with 
general  news  experience  for  small  offset 
daily.  Zone  2.  Box  1362,  ^itor  A  Pub¬ 
lisher. 

WANTED:  Man  with  college  training 
and/or  experience  on  6-person  news 
staff  to  handle  some  sports,  other 
major  news  sources,  and  act  as  No.  2 
staffer;  resort-manufacturing-shopping  { 
center  community;  10,000  population  on  ; 
computer  photo  set  and  offset  printed 
daily.  Reply:  Cadillac  (Mich.)  livening 
News. 

COPY  READER-REWRITEMAN 

and  a  WIRE  EDITOR  , 

both  for  28,000  plus  Penna.  evening  j 
daily  with  TTS,  AP  wire  and  Fotofax  j 
that  is  expanding  and  reorganizing  its  i 
news  department  to  handle  planned 
new  production  process  and  continual 
growUi  in  circulation  and  coverage 
area.  Mature,  experienced  metropolitan 
newspapermen  who  would  like  more 
challenging  responsibilities  but  smaller 
newspaper  pace,  are  welcome  to  in¬ 
vestigate  what  we  have  to  offer.  Age 
not  a  big  factor.  Opportunities  here 
also  for  able  young  men  to  start  to¬ 
ward  an  editor’s  job  as  copy  deskmen. 
Company-paid  pension  plan,  plus  other 
fringes,  1362,  Editor  A  Publisher. 

GROWING  NORTH  JERSEY  DAILY 
seeking  two  men  for  its  sports  depart¬ 
ment.  Year’s  exi>erience  preferred,  but 
not  necessary.  Variety  of  assignments; 
37%  hour  week;  complete  company 
benefits.  Contact  H.  H.  Thorpe,  Morris 
County’s  Daily  RecortI,  66  Park  PI., 
Morristown,  N.J. — 07960. 


EDITORIAL  CAPTION  WRITER 
Male  or  female,  well-educated,  for  in¬ 
ternational  firm  lower  Fifth  Avenue, 
N.Y.C.  Pleasant  working  conditions. 
Leading  still-picture  producer.  Box 
1369,  ^itor  A  Publisher. 


COPY  EDITOR — We  offer  an  attractive 
salary,  unusual  fringe  benefits,  on  a 
metro^Iitan  paper  in  a  city  with  many 
cultural  and  recreational  opportunities. 
Send  full  details  about  yourself  to 
Eklw.  F.  Maher,  Industrial  Relations 
Dir.,  The  Times,  Toledo,  Ohio— 4.'!601. 


FREP  PLACEMENT  SBHIVICE 

Daily  Newspaper 

Send  us  your  resumd  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Pull  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  627 
Worcester,  Mass. — 01608 


HELP  WANTED 


ONLY  THE  BEST 

COPY  EDITORS 

NEED  APPLY  .  .  . 

...  for  copy  desk  opening  on  Mc¬ 
Graw-Hill's  Electronics  magazine  in 
New  York.  Electronics  seeks  yet 
another  copy  editor  to  round  out 
its  desk.  This  is  a  tough,  demand¬ 
ing  job.  In  return  for  top  skills,  we 
offer  top  salaries — five  figures — and 
fringe  benefits  that  are  among  the 
best  offered  anywhere. 

Electronics  is  No.  1  In  its  field  and 
the  desk  helps  keep  it  there.  We 
are  unique  in  that  the  magazine  is 
staffed  by  both  writing  engineers 
and  ex-newspapermen.  The  copy  ed¬ 
itor  we  choose  must  be  capable  of 
growing  with  both  Electronics  and 
McGraw-Hill.  If  you  have  what  it 
takes  to  handle  the  job,  contact: 

Fre<I  Corey.  Asst.  Managing  Editor 

ELECTRONICS 

330  West  42nd  Street 

New  York,  N.Y.  10036 

(212)  971-3446 


HELP  WANTED 


Editorial 


$200-a-week  to  start 
more  as  qualifications  support 
+ 

ideal  community  location 
top  employe  and  family  benefits 


broad  reporting  and 
writing  opportunity 


solid  newspaper  organization 
send  resum£  and  letter  to 


Box  1342,  Eklitor  A  Publisher 


CITY  GOVERNMENT  REPORTER  for 
SOM  daily  in  exciting  Midwest  college 
community.  Cover  council-manager  sys¬ 
tem  includes  urban  renewal,  downtown 
redevelopment.  Prefer  degree.  Must 
have  minimum  1-year  experience.  Sal¬ 
ary  to  $160  per  week.  Send  resume  and 
salary  desir^  to  Box  134,'>,  Editor  A 
Publisher. 


lullllll  I  I  I  I  I  II  I  I  lit  II  I 


CLASSIFIED  ADVERTISING 
Order  Blank 


SPORTS  WRITER  for  local  prep  and 
junior  college  scene;  photography,  lay¬ 
out  experience  desirable.  Chance  to  run 
department  for  19,000  Middlewest  after¬ 
noon  daily.  Box  1340,  Editor  A  Pub¬ 
lisher. 


ARE  YOU  THIS  MAN?  Are  you  a 
general  assignment  reporter  or  a  desk 
man  who  is  itching  to  turn  his  career 
in  an  upward  direction  ?  Can  you  write 
sharp  heads,  make  up  bright  pages 
and  bringe  a  new  alterness  to  our  city 
staff?  We  aren’t  looking  for  a  miracle 
worker  but  a  bright  newsman  who  can 
to  city  editor  now  and  look  towards 
the  opportunity  of  becoming  managing 
editor  or  editor.  If  you  think  you  are 
the  man  we  are  looking  for,  write  us 
and  tell  us  about  yourself  .  .  .  your 
talents,  your  skills,  your  ambitions 
and  how  much  money  you  want  to  be¬ 
gin.  We'll  reply  and  tell  you  our 
story.  Box  1348,  Editor  A  Publisher. 


Address- 


-Zip  Code 


Classiflcation. 


□  Amlgn  a  box  number  and  mall  my  repilea  dally 


To  Run: 
Mail  to: 


Weeks 


Till  Forbidden 


COITOR  A  PUBLISHER  •  ISO  Third  Avenue  •  New  Yerk.  New  York  IMS 


EDITOR  ec  PUBLISHER  for  Angwt  9,  19C9 


iiiranniiiiKiiyiiiioiii 


HELP  WANTED 

Editorial 


HELP  WANTED 

Prestnier*— Stereotyper* 


HELP  WANTED 

Printer* 


HELP  WANTED 

Public  Relation* 


EDITOR.  ASSOCIATE,  liberal  interaa-  PRESSROOM  FOREMAN  for  a  New  FOREMAN  for  modem  cold-type  offaet  SPORTS  INFORMATION  Directoi  to 

tional  affairs  maKazine;  heavy  editing.  England  daily.  Send  resume  and  salary  daily  plant.  Equipment  includM  Lino-  cover  full  inter-collegiate  progran  at 

N.Y.C.  tlOM.  Box  1374,  Editor  &  Pub-  requirements  to  Box  1268,  Editor  &  film  and  Photon  products.  Union  shop,  private  college  in  upstate  New  Y  irk. 

lisber.  Publisher.  Must  be  able  to  run  smooth  shop  for  Applicant  must  have  college  degree — 

- highest  production.  Abe  Kofman,  writing  and  editing  experience—  »nd 

-  I  irmroooiroQMAiu  Times-Star,  1616  Oak  St..  Alameda,  enthusiasm  for  sports.  Box  1864,  M- 

Free— Lance  _  E^x^S^l^y  ni^e  sm^^m-  C.lif.-»460L  itor  A  Publisher. _ 

■  ■  n,unity  college.  Good  starting  YOUNG  EDITOR  AND  PR  WRITER- 


SHORTS,  FILLERS,  ARTICLES  and  salary  with  fringe  benefits.  Opportuni-  FOREMAN — Web  Offset — Job  Shop  Journalism  or  liberal  arts  degree  -to 
photos  of  interest  to  young  career  ty  for  advancement.  Write:  The  Ad-  Offset — Letterpress;  supervisory  experi-  edit  and  produce  quality  publications 
women  wanted  by  new  national  worn-  vertiser-Tribune,  Tiffin,  Ohio — 4883 :  or  ence  essential.  Excellent  opportunity  in  and  work  on  variety  of  PR  proje<-ts. 


en’s  simdicate.  Should  glamorous, 
provocative  and  entertaining.  Phyllis 
Lamonte,  Aladdin  Distributing  Corp., 
8811  W.  North  Ave.,  Chicago,  III. — 
60647. 


Mail  Room 

MAIL  ROOM  SUPERINTENDENT 
Immediate  opening  in  commercial 
printing  plant  with  extensive  mailing 


'phone  (419)  447-4456. 


EXPERIENCED  LBHTERPRESSMEN  »  xuo- 

to  work  in  combination  shop.  Excel-  i  confidenUal. 

lent  working  conditions,  wages  and 

fringes  in  fast-growing  community  ex-  COMPOSING  FOREMAN  —  Rapidly- 
panding  facilitiea  in  new  plant.  (^11  growing  E^Mt  Coast  suburban  paper 
collect  (607)  288-2441,  or  write  stating  |  seeks  management-minded  Composing 
qualifications.  Rochester  Post-Bulletin,  |  Room  Foreman  who  may  eventually 


growing  Northern  Now  England  com-  One  or  two  years’  experience  or  proven 
munity.  Send  resumd  and  salary  re-  writing  ability  essential.  Large  ns- 
quirements  to  Box  1211.  Editor  4k  Pub-  tional  corporation  offers  good  salary. 


challenge  and  opportunity.  Box  1365, 
Editor  &  Publisher. 


IB  First  Avenue,  S.  E.,  Rochester 
Minn.— 65901. 


Re*earch-Analy*i* 

MARKET  RESEARCH  MANAGER 
Large  Mid-West  Metropolitan  Daily  and 


operation.  Must  be  experienced  in  mail  DorccMirxi.  w-  assistant  foreman  at  a  larger  plant 

room  management  and  qualified  to  as-  PRE^M^:  We  ^11  t^  now.  Top  salary  and  benefiU.  Non- 

sume  full  responsibility.  Knoweldge  of  “ACHimST>.  1  union.  We  pay  moving  expense,  and 

second-clase_  postal  procedures,  a  re-  high  f  I  wiH  P«y  eostof  your  coming  to  see 


grow  into  a  business  manager  or  gen-  MARKET  RESEARCH  MANAGER 
eral  manager.  The  person  we  are  look-  Large  Mid-West  Metropoliton  Daily  and 
ing  for  is  probably  in  the  30‘s  and  the  Sunday.  M.A.  or  comparable  degree  in 
assistant  foreman  at  a  larger  plant  marketing  or  statistics.  Minimum  6 
now.  Top  salary  and  benefits.  Non-  years  experience  in  market  or  meilia 


research  required  plus  a  thorough 
knowledge  of  statistical  analysis  and 


.  -p  I  Fmnlnver  xuur  cumiiig  w  eev  anowieoge  oi  suiiisiicai  analysis  ana 

quirement.  Send  resumd  and  salary  re-  An  ^ua  W^rtuni^  E  p  yer.  i  Interview.  Full  details  first  projections,  sample  design,  field  in- 

quirements  to  Star  Color  Press,  Inc..  Write  Box  338,  Editor  *  Publisher.  ,  Write  Box  1068,  Editor  &  Pub-  terviewing  and  questionnaire  design. 

on  Ur,-,  IIKn  Wilminirton  Hnlliwnre  - - r- _ 11 _ » _ i _ _ 


P.O.  Box  1150,  Wilmington.  Delaware 
19899.  All  replies  confidential. 


Mi*c^laneou* 

OPENINGS  IN  PENNSYLVANIA.  All 
tirpes.  Write  Pennsylvania  Newspaper 


OFFSET  PRESSMAN-CAMERAMAN. 


Excellent  salary  and  fringes.  Resum4 
and  references  confidential.  Box  1294, 


College-orient^  printer  to  Edi^r  *  Publisher. 

1^'  ^B021*9bL92M^^*  ’  P^nt  shop  of  small  private  _ _ _ 

Am.— 86261.  Ph.  (602)  966-9263.  j  jjust  be  familiar  with  ail  as-  ^  , 

- —  j  pecU  of  printing:  able  to  utilise  and  _ 

I  priTADv  T  u'npT'iTPPRii'^Q  '  ®uperviee  college  etudente  aa  part-time 


types.  Write  Pennsylvania  Newspaper  workers.  Salary  $6,600  to  18,000.  Send  COMPUTER  SALES  REP  for  graphic 

Publishers*  Association,  2717  N.  Front  T^iv«r«al  complete  reeume,  reference  listing,  etc.,  arts  applications  with  one  of  the  fast- 

St..  Harrisburg.  Pa.-17U0.  Call  3^^  ^  President:  Northland  College,  Ash-  est-growing  general  purpose  computer 

(^r7)T2V-Ull~"^r";-Tfm!^.~Nrw  '“"«>•  Wi«»n.in  64806.  manufacturer,  in  the  countr^^ 

Castle  Ind  —47362  — ■  - —  nave  solid  background  in  printing  in- 

■  E-nox-UAXT  . _  _  _ I  A  dustry.  Previous  sales  experience  and 

- imposing  nwm  of  IT.-  amerce  in  engineering  helpful  but  not 

WF.R  nFFSFT  PRFJ«MAN  nroducinir  absolutely  necessary.  Send  resumd  to 


Operator* — Machini*t* 


iop  woraing  conoiuons.  v/aii  cuiieci.  i.-j  eionc 

(317)  629-1111.  Courier-Times.  New  Wiwxmsin  64806 

Castle.  Ind.— 47362.  - 


Journeyman  LINOTYPE  MAOTINIST  |  WEB  OFFSET  PRESSMAN  producing  Non-union  shop.  Salary  in  accordance  Moore^^ional  Mar  "d^^^ 

for  immediate  opening  on  night-shift,  weeklies  and  other  newspaper  produc-  with  experience.  Write  Box  966.  Editor  rUrTr*iRKn 

36-hour  w«k  ai^  full  fiinge  bene^.  |  tion.  Opportunity  to  also  work  on  let-  4k  Publisher,  giving  experience  and  ^tf™01,*  NorSibrookf  lll!^6*0M2.*^”  ' 


Contact  Mrs,  Crother,  Drawer  NN.  I  terpress  producing  our  daily  newspaper,  personal  data. 
Santa  Barbara.  Calif. — 98102.  I  36-hour  week;  full  fringe  benefits  in- 

- 1  eluding  sick  pay,  retirement  and  three  _ 

LINOTYPE  OPERATOR— A  real  op-  i  5f**‘’s  vacaUon  after  three  „ 


portunity  for  the  right  person.  Scale:  I  Pleasant  community  with  year-round 
$160-.-week.  but  we  will  pay  over  the  opportunlHes. 

scale  for  someone  with  machinist’s  abll-  I  Mrs.  C.  Crother,  Persoimel 
ity,  or  who  can  really  handle  a  mixer  Santo  Barbra  N^Pr^  Drawer  NN 
fo.'  ad  work.  Suburban  daily  paper  near  Santa  Barbara,  Calif.  93102. 


Production 


PERSONNEL  AVAILABLE 


big  city.  Excellent  working  and  living 
conditions.  Non-union.  We  will  pay 
part  of  moving  exiiense.  Box  1077, 
Elditor  &  Publisher. 


PROpUCTlON  MANAGER-  We  are  AdminUtratice 

still  looking  for  the  right  man  to  direct  __  __  __  __ 

production  of  this  20,000  circulation 

New  England  evening  daily.  Must  GENERAL  MANAGER— Weekly  group 


entire  letterpress 


of  small  daily.  Strong  on  sales  man- 


Bditor  &  Publisher.  '  letterpress  operation. 

_ ;  This  job  requires  a  very  strong  man 

_ _ _  T  J.  .  i  who  can  find  and  build  a  good  team 

PHOTON  200  OPERATOR— Immediate  ^elp  run  the  room.  The  job 

jpening;  able  to  do  own  markup.  <H>en  j,  ^Qugh  and  the  rewards  will 

shop:  2  machines:  fast-growmg  offset  ^e  great.  If  you  are  interested  in  a 
plant:  top  wages.  Southeni  California  challenging  future  with  a  growing  or- 

*  ganiiation,  write  Box  770,  Editor  4k 
Publisher. _ Publisher. 

PHOTON  OPERATOR — Newspaper  op-  j 

eration  in  San  Francisco  Bay  area.  $6  i  PRESSMAN  for  6-unit  Goss  Universal. 


PRESS  ROOM  SUPERINTENDENT  labor  relations  experience  helpful.  If  editorial  dirwtion,  commun 


you  have  the  experience,  we  would  ^e'^elopment.  Now  diluting  award¬ 
like  to  hear  from  you.  Resume  to  Box  winning  offset  group  In  Southeast. 


1350,  Editor  &  Publisher. 


Public  Relation* 

INFORMATION  OFFICER 
Federally-supported  program  to  train 
the  underemployed  and  disadvantaged 


Understand  shop.  Prefer  growth  area. 
Reply  to  Box  1279,  Editor  &  Pub¬ 
lisher. 

advertisin'g  executive 

proven  leadership  qualities  and  experi¬ 
ence  in  promotion  and  circulation,  seeks 
a  challenging  opportunity  in  some 
phase  of  newspaper  management.  Ex¬ 
perience  with  large  metro  daily  and 


COMPO^NG  ROOM  MACHINIST  i  fington  Heights.  III. — 60006, 
Union  shop;  night  shift;  permanent  i 

situation.  Must  be  experienced  in  ITS.  _ _ _ 

Electrons.  Comets  and  Linotype  Mixers.  I  ' 

Two  shifts  as  machinist,  three  shifts  .  rrinter* 

ITS  monitoring.  Scale:  $166.10  for  86  j  - - - 


eration  in  San  Francisco  Bay  area.  $6  '  PRESSMAN  for  6-unit  Goss  Universal,  for  skilled  jobs  in  modem  industry  and  Sunday  in  competitive  market  where 
per  hour — excellent  fringe  benefits.  '  New  daily;  progressive  organization;  to  conduct  related  program  develop-  presently  employed  Will  consider  re¬ 
write  to  Box  1072.  Editor  A  Publisher.  |  all  fringe  benefits  including  profit-  ment  and  experimentation  in  human  re-  locating  anywhere'  with  metropolitan 

sharing.  Write  to  Bill  Schoepke  Pad-  sources,  s^s  writer-editor  to  serve  or  smaller  daily.  Top  drawer  references, 

dock  PuMications,  P.  O.  Box  277,  Ar-  as  project  infomation  and  publications  Box  1303.  Editor  4k  Publisher, 

lington  Heishts,  111.-^0006.  otneer.  Would  be  resK>onsible  for  preu  ■  -  -  -  — 

relations,  editing  of  project  publics-  GENERAL  ALL’ROUND 

_ _ _ _ _ tions.  and  preparation  of  periodic  and  NEWSPAPEJRMAN I 


or  smaller  daily.  Top  drawer  references. 
Box  1303,  Elditor  4k  Publisher. 


GENERAL  ALL’ROUND 
NEWSPAPERMAN! 


S'strS^rSSramra’irLurit^’!  I  « 


TTS  monitoring.  Scale:  $166.10  for  36  !  Media  or  public-information  experience 

hours,  plus  many  fringe  benefits,  ^nd  i  daY  WORK  ON  GULF  COAST  for  desired.  For  further  information  write,  uf fon  U 

reeume  to  Earl  Svendeen,  Head  Ma-  i  printing  floorman,  operation,  monitor,  with  re*um6.  Personnel  Services  Dept.,  Ifi' 

chinist.  Statesman-Journal  O^,  280  or  stereotyper;  partially-trained  appren-  Oakridge  Associated  Universities,  P.  O.  Irtv*  ^annirernent  ^  ran  hiTndVa 


-  _  .  w  I  ur  stereovyperi  parLiaiiy-Lraineu  v./nMriuKe  /\»»ocmieu  universiues,  r,  \j, 

Church  Street,  N.  E.  Salem,  Oreg.—  1  tice  considered:  37%  hours:  $136.76:  Box  117,  Oak  Ridge,  Tenn.— 37880.  ^  h«ndle  com- 

97308.  some  overtime.  Call  Foreman  collect _ merclal  printing. 

_ _  (AC  713)  YU  5-6641,  or  write  Port  Itees  situation  where  owner  nee<l8  a 

usAmxTXjicT  M»  Acthur  News,  Port  Arthur,  Tex.—  TECHNICAL/SCIENTIFIC  WRITER  trusted  overseer  who  cares  for  his  em- 

rteht  ^7640.  wanted  for  large,  diversified  and  grow-  ployer’s  intents.  Available  Oct.  1 

chinist.  A  real  opportunity  for  right  _  company  headquartered  in  Mid-  due  to  sa)e.  Prefer  Areas  3-4-8-9.  l>ut 

person.  AfternTOn  West.  Position  in  public  relations  in-  'rill  consider  any  area  for  right  sitiia- 

situ^ion.  Must_te  ;*P®riCTced^on^^,  cOUNTY-SEi\T  LP  WEEKLY  wanU  volves  direct  contact  with  scientific  and  tion.  Box  1318,  Editor  A  Publl8h<  r. 

Ex7e7ll^  working  a^  living  condU  BUSINESS  MANAGER-CONTROLLER 


tirs"  Non™?.  "^ale‘'m4.25  fo;  ,1Tp’“‘tw?' linl?;"*Ludiow‘~Eri^''  ??l?c‘‘Knd'"?toriL  Tof  J  d7sir«  chllten^inr^^i^Uon  with  g53 

1^.11  owR  ncip.  T WO  linos,  I-^ugIow,  biroQ,  srt.icics  emd  storios  lor  consumer,  sci*  ii _ _ _ • _ _  Mvwtom 

weeks  vacation  after  four  years.  Write  ®~,  -  ■  r.TR  fw'. i  Presently  employed.  Box  1307, 

details  to  Mr.  William  A.  Schaefer.  °  ^  wi?h7ln?7htJ!  Editor  ft  Publisher. 

rp.  \]L'«»,irAgFo«  Maw*  €iiin  1  ftH  Mndtunn  Springs,  rla. — 32043.  vanewnsnt  with  blue  chip  corporation.  . .  ^  — 

-  State  salary  requirements.  .Send  resume  PRO  NEWSPAPERMAN,  now  om- 

Street.  Waukegan.  Illinois  60085.  |  personal  data  to  Box  1344.  Editor  '  '  - 

_ _ _ _  COMPOSING  ROOM  FOREMAN  ft  Publisher.  An  Equal  Opiiortunlty 

,  General  foreman  for  cold-type  com-  Employer. 

rnotograpny  posing  room  on  Zone  2  daily.  Cur-  _ 

- - — — - - - -  rently  changing  from  mixed  hot,  cold 

IF  YOU’RE  short  on  experience  but  and  strikeon  to  all  photoeomp.  Need  DIRECTOR  OF  PUBLICATIONS 

long  on  initiative  and  desire,  consider  proven  leadership  to  manage  and  mo-  AND  PUBLIC  RELATIONS 

l*ing  the  third  man  in  our  S-man  tivate  approximately  30  people.  Total  Art  and  Design  School  in  New  Eng- 

photo  department.  Our  prize-winning  responsibility  and  authority  for  man-  land.  Experience  in  writing  and  edit- 

p.m.  daily  is  soon  to  go  offset  and  aging  and  budgeting  all  areas  of  com-  ing;  familiarity  with  both  college  and 

ne^s  a  bright  young  photojournalist,  position ;  bonuses  based  on  iierform-  museum  publications  and  news  releases 

Write;  John  Kenney.  ’Ihe  Chronicle-  anca.  TI^.  Send  resumi  to  Box  1140,  highly  desirable.  Reply  to  Box  1370. 

Telegram.  Elvria.  Ohio — 44035.  Editor  ft  Publisher.  Editor  ft  Publisher.  - ...n-r. 


or  iiersonal  data  to  Box  1344,  Editor 
ft  Publisher.  An  Equal  Optiortunity 
Employer. 


ployed  as  ad  manager  in  Calif.,  Steki 
job  as  general  and/or  ad  manager  on 
large  weekly  or  small  daily.  Born  and 
reared  in  business.  19  years’  expericne, 

_ _  _  .in  all  functions  newspapering.  Prccen 

DIRECTOR  OF  PUBLICATIONS  administrative,  sales  and  performnnes 
AND  PUBLIC  RELATIONS  record  hacked  by  solid  experience.  Pro 

Art  and  Design  School  in  New  Eng-  sales  presentations,  layouts,  copy,  mor- 
land.  Ex^riemee  in  writing  and  edit-  chandising,  promotions,  etc.  No  ’  hot 


Telegram,  Elyria,  Ohio — 44035. 
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ing;  familiarity  with  both  college  and 
museum  publications  and  news  releases 
highly  desirable.  Reply  to  Box  1370. 
Editor  &  Publisher. 


air” — strictly  a  leader  and  confident 
producer.  Age  80,  married.  Res'imd 
and  references.  Box  1301,  Editor  4) 
n.o.ll.her. 
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F’ersonnel  Avsllsble 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Administrative 


COI.SCIENTIOUS  SELF-STARTEK, 
29,  xeeka  ownership  or  editorship  with 

proi:t-sharinK  on  small  daily  or  weekly 

operation.  Zone  5.  Can  sharpen  editor- 

U  :'roduct,  assume  direction  of  adver¬ 

tising,  circulation,  job  printing,  man- 
sge-ient,  personnel,  pi^uction,  pro- 
mol.on.  Experienced  as  editor/ co-pub- 
lish  -r  of  suburban  weeklies,  winners 

of  ^  state  and  16  national  awards  in 

(  years.  Box  1296,  Editor  A  Publisher. 


1  TOP-LEVEL  EXECUTIVE,  black,  com¬ 
munications:  public  relations  editorial, 
sd  agency,  free-lance  writer;' six  years’ 
nev'apaper;  college  grad,  42;  current 
salary  t25M,  Zone  6,  Box  1346,  Elditor 
k  Publisher. 


MATURE.  SEASONED  YOUNG  MAN. 
early  30’s,  currently  in  top  manage¬ 
ment.  Experienced  all  phases  weekly 
and  daily  including  advertising,  circu¬ 
lation,  editorial  and  promotional ;  de¬ 
sires  top  position  newspaper,  group  or 
allied  industry,  prefer^ly  Zone  4  or 
I,  but  consider  all.  Top  administrator 
and  manager;  have  developed  and  led 
•ales  staff;  lovely  family ;  community 
and  civic-minded.  Top  references  in 
profession,  including  current.  I  can 
bring  excitement,  class  and  profit  un¬ 
equalled.  Availability  possible  in  two 
weeks.  All  correspondence  handled  in 
confidential  manner.  Box  1867,  Editor 
A  Publisher, 


GENERAL  MANAGEIR — strong  on  ad¬ 
vertising  and  promotion;  experienced 
in  offset  and  letter  press — both  weekly 
and  daily,  18  years’  of  experience  and 
only  31.  Winner  of  awards  and  profits. 
Ne^s  challenge  and  opportunity.  Not 
cheap  I  Tom  McDaniels  204  Park  Row, 
Charlevoix,  Mich. — 49720.  (616)  647- 

4250. 


Circulation 


CIRCULATION  BIANAGER,  39,  fam¬ 
ily  man  with  22  years'  experience. 
Cost-conseioiu,  with  proven  record  of 
d.'culation  building;  rtrong  on  promo¬ 
tion  with  knowledge  of  all  phases  of 
circulation.  Desires  to  relocate.  Top 
references.  Box  1278,  Editor  A  Pulv 
Usher. 


Classified  Advertising 

CAPABLE,  TOP  PRODUCER  of  classi¬ 
fied  lineage,  experienced  to  supervise, 
train  and  direct  classified  ’phone  room. 
Want  challenging  opportunity  with  an 
aggressive  publisher.  N.J.  or  N.Y.  Sal¬ 
ary  cqyen.  ^x  1814,  Editor  A  Publisher. 


Display  Advertising 

SOUTHERN  ARIZONA  relocation  on 
weekly  or  daily  desired.  26  years'  ex¬ 
perience  as  display  adman  includes 
classified  sales  and  ’phoneroom  man¬ 
agement.  Box  1267,  Editor  A  Pub¬ 
lisher. 


I  ADVERTISING  EXECUTIVE  seeks  Ad 
Directorship  or  some  phase  of  news¬ 
paper  management.  26  years’  experi¬ 
ence  with  large  metroiralitan  daily  and 
Sunday  in  competitive  market;  also  ex¬ 
perienced  in  promotion  and  circulation. 
Will  relocate  anywhere  with  metropoli¬ 
tan  or  smaller  daily.  Family  man — top 
references.  Box  1309,  Editor  A  Publish- 


AD  MANAGER 
FOR  DAILY  NEWSPAPER 

that  wants  increased  sales 

Thoroughly  experienced  in  all  phases 
of  print  and  electronic  media  includ¬ 
ing  agency  operation.  Presently  ad 
manager  for  national  chain  of  38  de¬ 
partment  stores.  Formerly  general  man- 
scer  of  12-million  dollar  department 
store.  10  years’  promotion  manager  and 
displ.ay  salesman  for  90,000  circulation 
daily  newspaper.  University  graduate 
plus  graduate  work,  age  40,  married. 
Will  relocate.  Box  1347,  Editor  A  Pub- 
li^r. 


Editorial 


WOMEN’S  EDITOR  wanU  West  Coast. 

Now  directing  large  award-winning 

stsUf.  Top  experience  in  layout,  picture 
editing  (including  color),  story  ideas, 

copy  editing,  deiMirtmental  administra¬ 

tion  and  feature  writing.  Beet  refer¬ 
ences.  Box  1241,  Elditor  A  Publisher, 


NBWSWOMAN,  7  years’  experience  in 
features,  hard  news,  wants  to  leave 
major  news  agency  for  feature  writing, 
sditorial,  or  pr.  Box  1246,  Editor  A 
Publisher. 


WELL-ROin4DBD  NEWSMAN,  47.  All 

phases,  heavy  writing,  Sunday  supple¬ 
ments  editor,  rewrite,  city  editor, 
copyrim,  slot;  city  editor  metropolitan 
dailies.  Business  world  foundation. 
Seeks  greater  challenge.  Box  1276,  Ed¬ 
itor  A  Publisher. 


TUKTOYAKTUK  TO  TEPATITLAN— 
have  covered  the  important,  mundane, 
and  trivial— copy  boy  to  news  editor; 
wire  services,  newspapers,  magazines. 
20  years’  experience.  P.O.  Box  1961, 
Meridian,  Miss.— 89301. 


CREATTVE  WRITER,  26,  J-grad,  4 
years’  experience,  hard  news,  features, 
city  editor,  wants  newspaper  or  mag¬ 
azine  position.  Zones  6,  9.  Box  1816, 
Editor  A  Publisher. 


NORTHERN  CALIFORNIA, 
OREGON,  WASHINGTON— 
Experienced  young  copy  editor — now  in 
New  York  City — seeks  job  on  desk,  re¬ 
write,  features,  entertainment  beat  or 
college  teaching.  Box  1326,  Editor  A 
Publisher. 


SPORTS  EDITOR,  J-School  trained, 
veteran  12  years’  major  daily — preps  to 
pros.  Provocative  columnist,  sober,  ded¬ 
icated  journalist.  Box  1297,  Editor  A 
Publisher. 


LONG-HAIRED  YOUNG  REPORTER 
with  nearly  two  years’  experience  de¬ 
sires  position  with  responsive  news¬ 
paper  seeking  insight  into  18  to  30- 
yeur  old  way  of  life,  as  well  as  mature 
newswriting  ability.  Send  for  resume 
and  clips  to  Box  1373,  Editor  A  Pub¬ 
lisher. 


COPY  EDITOR.  47—23  years’  experi¬ 
ence,  15  on  desk ;  also  experienced  as 
news  editor.  B.S.J.  Northwestern.  Min¬ 
imum  salary;  $185  weekly.  Box  1356, 
Editor  A  Publisher. 


PROVEN  REPORTER.  J-School  grad 
with  10  years’  experience  (print  shop, 
spurts,  news  editor  p.r.,  trade  publica¬ 
tions)  seeks  post  in  Washington,  D.C. 
area  or  Zone  3  or  4.  Prefer  news¬ 
paper,  or  university  publication  work; 
will  consider  p.r.  or  trade  association 
work.  Box  1371,  Editor  A  Publisher. 

COMING  HOME 

Editor-rewrite  man  for  well-known 
Europe-based  organization,  seeks  re¬ 
sponsible  spot  on  daily,  preferably 
Areas  8  or  9.  Family  man,  29,  10 
years’  experience ;  broad  background. 
Returning  Oct.  1.  Box  1349,  Editor  A 
Publisher. 

ENGUSH  JOURNALIST,  ex-British 
Conde  Nast  and  Hearst  Corporation, 
seeks  creative  writing  position.  Perma¬ 
nent  U.S.  resident.  Box  1361,  Editor  A 
Publisher. 

BOSTON  AREA  —  Award-winning 
writer-columnist  moving  to  Boston  for 
graduate  work  at -Harvard;  wishes  part- 
time,  well-paying  work.  Speciallized 
fields;  religion,  the  arts,  politics.  Has 
published  in  national  magazines,  writ¬ 
ten  weekly  religion  column;  editing 
experience,  too.  References  immediately 
given.  Married  29  years  of  age.  L. 
David  Harris.  P.O.  Box  3887.  Harris¬ 
burg.  Pa.— 17106.  Ph:  (717)  238-6860 
or  (717)  238-5251. _ 

Proven  Loyalty  To  Single  Employer 
NEWSMAN.  B.A..  seasonerl  in  most 
phases  of  small  daily,  especially  sports- 
area  work,  seeks  to  broaden  horizons 
either  in  responsible  post  on  small 
daily,  semi-weekly  or  challenging  po¬ 
sition  on  daily  up  to  eOM.  Box  1868, 
Editor  A  Publisher. 

SPORTS  POSITION  SOUGHT  by  J- 
grrad  with  M.A.;  some  experience.  Box 
1326,  Editor  A  Publisher. 
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F ree— Lance 


CARTOONISTS.  SYNDICATES,  end 
gag  sag  with  wit  to  fit  your  strips, 

panels.  Professional  writes  sharp,  time¬ 

ly  humor  for  today’s  aware  funnies 
fan.  Will  writs  direct  slant  per  your 

nesds  to  help  build  fsature’s  fan-fol¬ 

lowing.  Sand  clips.  Box  1273,  Editor 
A  Publisher. 


FRE34CH-DRAMA :  Free-lance  trans¬ 
lator.  professional  narrator,  actor, 
foreign  language  consultant  (university 

teacher-theatre  and  poetry  specialty). 

M.  Shore.  20  E.  88th  St.,  Apt.  3-B 
New  York,  N.Y.  10028.  Ph;  876-0983; 


Miscellaneous 

AN  INNOVATOR  I  Photography,  ad¬ 
ministration,  reporting;  seeks  chal¬ 
lenging  position  with  peopls  in  adver¬ 
tising,  PR;  solid  newspaiMr  sxperienoa ; 
’65  J-grad.  Box  1388,  Editor  A  Pub¬ 
lisher. 


Operators— Machinists 

ANY  SOUTHERN  NEW  ENGLAND 
day  job  with  Saturday  and  Sunday 
off;  hot-metol  Lino  Oi>erator-F1oor 
Man,  Monitor.  Cold  metal,  paste-up. 
perforator  for  (TompuCTophie  on  sither 
straight  matter  or  ads-printer.  News¬ 
paper  or  book  work.  Box  946,  Editor 
A  Publisher. 


PHOTON  200  OPERATOR,  and  main¬ 
tenance;  7  years’  experience.  ITU. 
Premium  pay.  Box  936,  Editor  A  Pub¬ 
lisher. 


LINO-INTERTYPE  OPERATOR,  29. 
single,  10  years’  experience  job  and 
news,  seeks  position  California  area. 
Geo.  Baker,  1110  Church  St.,  Hones- 
dale.  Pa.— 18431. 


Photography 


BOP  PHOTOGRAPHER— 3  years’  ex¬ 
perience  with  16th-ranked  paper  by 
EAP  for  total  color  lineage — seeks 
placement  in  Zones  8  or  9.  Familiar 
all  phases  of  ROP  production.  Results 
rated  by  experts  as  “among  best  in 
letterpress  printing.’’  Tear  sheets  sent 
upon  request.  21  years’  news  photo  ex¬ 
perience.  Box  1343,  Editor  A  Publisher. 


Pressmen— Stereotypers 


L.P.  PRESSROOM  SUPERVISOR.  46 
— 16  years’  supervising  6-anit  Hoe 
newspaper  press,  16  cylinder  Hoe  Pan¬ 

coast  (lolor  press — both  1928  vintage- 
seeks  similar  iXMition.  No  preference 

as  to  location.  Box  741,  Editor  A  Pub¬ 

lisher. 


STEREOTYPER,  in  80’s.  with  same 
company  more  than  a  decade,  seeks 
Midwest  job  at  minimum  83.26  an 
hour.  Box  476,  Editor  A  Itoblisher. 


PRESSROOM  FOREMAN  for  past  19 

years  seeks  foreman’s  position  on  eve¬ 

ning  daily  of  60  to  100,000  circula¬ 
tion.  Experienced  on  Goes  and  Oolor- 
matic.  Box  906,  Editor  A  Publisher. 


ROTARY  PRESS  FOREMAN,  present¬ 
ly  employed,  seeks  similar  i>osition  with 
a  progressive  organisation,  newspaper 
preferred.  No  zone  preference.  Box 
1097,  Editor  A  Publisher. 


PRESSMAN  -  STEROTYPER  needs 
work.  Write:  Dean  Haas,  164  Buchanan 
St.,  Twin  Falls,  Idaho-^OOOOl. 


Printers 


Superintendent 
COMPOSING  ROOM 

Computers,  cold-type,  hot-type,  offset; 
some  press  and  stereo.  Coat-O>nseious. 
ResumO.  Available  immediately!  Box 
1021,  Editor  A  Publisher. 


OFFSET  PRINTER,  or  cameraman, 
wants  to  relocate  in  Western  Area  T 
or  Northeastern  Area  9.  Have  some 
RO.P.  color  experience.  Prefer  small 
a.m.  daily  or  second  cameraman  in 
commercial  plant.  Eliglbto  for  union. 
Non-drinker.  Box  987.  EMItor  A  Pub¬ 
lisher. 


Production 


PLANT  ENGINEER  highly  experi¬ 
enced  in  letterpress  and  offset.  Capable 
organizer  and  manager  of  all  phases 
of  plant  and  equipment  expansion  or 
renewal  programs.  Well  versed  in 
maintenance  operations.  Played  key  role 
in  building  and  conversion  program  of 
well-known  California  daily.  Box  1363, 
Editor  A  Publisher. 


E&P  Employmeiit  Zone  Chart 


Use  zone  number  to  Indicate  location  without  specific  Identification 
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awards  to  the  man  who  first  man  who  discovered  the  plui  ger- 
used  the  push-the-bottom  type  of  type  can. 

dispenser,  another  to  the  man  Just  as  in  the  case  of  the  “old 
who  adapted  it  to  the  squeeze-  newspaper,”  when  ma.iing 
By  Rol>ert  U.  Brown  handle  type,  and  a  third  to  the  claims  watch  your  langua),e. 


We  started  something 


Who  was  the  first  one  (un¬ 
fortunately  he  didn’t  patent  the 
device)  to  use  an  oil  can  as  a 
dispenser  for  rubber  cement? 

E&P  started  this  controversy 
inadvertently  with  a  half-col¬ 
umn  article  on  April  26.  Not 
since  the  last  go-round  (it  crops 
up  about  every  10  years)  on 
which  is  the  “oldest  newspaper” 
in  the  country  have  we  heard 
from  so  many.  Incidentally, 
when  you  start  making  reference 
to  “oldest”  or  “first”  newspaper 
watch  your  language  because  it 
makes  a  difference  whether  you 
are  talking  about  the  “oldest 
newspaper,”  or  the  “oldest  daily 
newspaper,”  or  the  “oldest  new’s- 
paper  of  continuous  publica¬ 
tion,”  etc.  Each  title  has  a  claim¬ 
ant. 

On  April  26  we  reprinted  a 
little  item  from  the  ANP A/Re¬ 
search  Institute  Bulletin  report¬ 
ing  how  the  new  production 
engineer  of  ANPA/RI  had 
walked  into  the  Hartford  Times 
plant  and  found  the  old  fash¬ 
ioned  glue  pot  had  been  re¬ 
placed  “with  a  pump-style  oil 
dispensing  can  containing  rub¬ 
ber  cement.”  We  thought  the 
item  might  be  informative  and 
helpful  in  other  newsrooms 
around  the  country.  Not  all 
technical  innovations  come  in 
big  expensive  packages  was  our 
conclusion. 

* 

A  couple  of  weeks  went  by 
and  Don  0.  Noel,  Jr.,  assistant 
managing  editor  of  the  Times 
w’ho  had  been  mentioned  in  the 
original  story,  wrote  us  (E&P, 
May  24)  to  give  credit  where  it 
is  due.  He  said  a  former  staff 
member  of  the  Sa4:ramento  Bee, 
Jay  Brown,  had  brought  the  idea 
with  him  when  he  joined  the 
Times  the  year  before. 

Local  pride  being  what  it  is 
in  California,  in  a  couple  of 
weeks  we  heard  (E&P,  June  21) 
from  the  Son  Bernardino  Sun- 
Telegram  that  Joe  Baker,  the 
business  editor,  had  introduced 


Cuilderson  to  direct 
Catholic  news  service 

Washington 
Richard  M.  Guilderson  Jr.,  as¬ 
sistant  editor  of  the  Long  Island 
Catholic,  has  been  named  di¬ 
rector  of  the  National  Catholic 
News  Service  here.  He  succeeds 
Floyd  Anderson,  who  is  now  edi¬ 
tor  of  the  New  World  in  the 
Chicago  Archdiocese. 


the  idea  there  in  1967.  Since 
then  two  staff  men  had  moved  to 
the  Sacramento  Bee  and  “It  is 
not  hard  to  assume  they  carried 
the  idea  with  them,”  we  were 
told  rather  petulantly. 

Whether  the  Bee  needed  any 
assistance  or  defense,  it  was 
forthcoming  from  Donald  M. 
Ferrell  of  the  University  of 
Missouri  School  of  Journalism 
who  told  us  (E&P,  July  5)  the 
squirt  gun  “enjoyed  widespread 
use”  as  early  as  the  beginning 
of  1966  when  he  joined  the  Bee 
staff. 

“Let  us  strive  for  accuracy 
instead  of  emotionalism  and 
facts  over  braggadocio”  in  this 
critical  argument,  Mr.  Ferrell 
appealed,  giving  credit  to  desk 
men  Reed  Jordan  and  Curtis 
Bureau  as  originators  of  the 
idea. 

That  should  have  ended  the 
discussion,  but  others  didn’t 
agree.  Lyle  Liggett  of  the  Na¬ 
tional  Independent  Meat  Pack¬ 
ers  As.sociation  in  Washington, 
D.  C.,  said  (E&P,  July  12)  the 
others  didn’t  know  their  history 
of  the  squirt  gun  because  he  had 
first  used  a  “press-the-bottom 
kind  of  oil  can”  for  this  purpose 
when  he  was  news  editor  of 
AFKA  in  Greeley,  Colo.,  in  1941 
or  1942  and  that  the  newer 
model  “squeeze-handle  oil  can” 
was  in  use  in  1945  on  the  news- 
desk  of  KFEL,  Denver. 

If  R.  Peter  Ingram,  publisher 
of  the  Grass  Valley  (Calif.) 
Union,  had  seen  Mr.  Liggett’s 
letter,  which  he  didn’t,  he  prob¬ 
ably  wouldn’t  have  written  to 
tell  us  (E&P,  July  19)  that  his 
former  ad  manager,  Jeff  Mc- 
Grew,  introduced  the  idea  there 
in  1963. 

Jan  Jacinto,  national  adver¬ 
tising  production  coordinator 
for  Stockton  (Calif.)  Record, 
did  see  Mr.  Liggett’s  letter  and 
said  he  couldn’t  compete  but 
just  wanted  to  let  us  know 
(E&P,  Aug.  2)  that  he  has  been 
using  the  oil  can  since  1964  and 
he  picked  it  up  from  a  fellow 
employe  who  had  been  using  it 
for  some  years  before  that. 

We  doubt  that  the  originator 
will  ever  be  found  but  if  one 
exists  he  is  probably  calculating 
all  the  royalties  he  could  have 
been  receiving  (since  1941?)  and 
kicking  himself  thoroughly. 
We’re  tempted  to  launch  the  “Oil 
Can  of  1969”  award  to  locate 
the  pioneer  but  we  would  prob¬ 
ably  have  to  give  separate 


Research  expert  advises: 
get  off  the  editor^s  back 


Columbus,  Ohio 

The  newspaper  industry,  es¬ 
pecially  editors,  would  appre¬ 
ciate  less  carping  and  more 
positive  solutions  to  putting  out 
a  quality  product  which  satis¬ 
fies  everybody. 

Thirty-one  representatives  of 
daily  newspapers  heard  this 
from  John  Scott  Davenport,  re¬ 
search  director  for  Scripps- 
How’ard  Newspapers,  during  the 
third  jointly  sponsored  ANPA- 
INPA  Newspaper  Research 
Workshop  here  last  week. 

Davenport  left  the  impression 
that  editors  faced  with  a  “now” 
situation  several  times  a  day 
are  hard-put  to  turn  out  con¬ 
sistently  high  quality  news¬ 
papers  with  “problems  of  staff 
composition,  edition  times  based 
on  transportation  schedules  and 
a  limited  newshole.” 

Davenport  alluded  to  his 
topic:  “Does  an  Editor  Really 
Know  His  Paper?”  by  exclaim¬ 
ing,  “My  answer  is  yes  and  get 
off  the  editor’s  back.  The  real 
question  is  does  newspaper  re¬ 
search  really  know  its  purpose?” 

Davenport  recalled  a  study 
made  by  a  professor  to  de¬ 
termine  if  it  was  possible  to 
automate  the  editing  of  a  news¬ 
paper.  The  professor  concluded 
that  it  is  possible  but  the  prod¬ 
uct  is  rather  stiff  with  a  lot 
of  comers  and  contains  “some 
things  that  are  just  plain  silly.” 
He  abandoned  the  project. 

Davenport  deplored  the  “dis¬ 
play  of  ignorance  of  realism” 
by  socfal  scientists,  communi- 
cologists  and  journalism  profes¬ 
sors  who  seemingly  specialize  in 
criticism  (of  the  press)  from 
the  safe  distance  of  non-involve¬ 
ment. 

“There  are  many  journalism 
and  communications  researchers  j 
today,”  he  said,  “but  there  are 
very  few  newspaper  researchers.  ; 
The  reason  for  that  is,  problem-  1 
solving  requires  a  newspaper  re-  1 
searcher  to  put  his  know-how 
reputation,  integrity,  even  his  , 
job,  on  the  line.  He’d  better  bat  , 
.800  or  better.  Remember,  the  : 
more  dollars  that  are  involved  in  ' 
the  problem  attacked,  the  less 
margin  of  error  is  allowed.”  I 

Dr.  Galen  R.  Rarick  of  the  I 
Ohio  State  University  School  of 
Journalism,  who  directed  the  i 
workshop,  said  there  has  been  ! 
too  little  experimental  research  j 
conducted  by  and  for  news¬ 
papers.  I 


“We  have  at  times  employed 
expensive  field  studies  to  inves¬ 
tigate  matters  that  could  have 
been  better  studied  with  rela¬ 
tively  inexpensive  experiments,” 
he  said. 

In  the  opinion  of  Newell 
Meyer,  promotion  director  of  the 
Milwaukee  Journal  and  Sentinel, 
the  best  newspaper  research 
often  is  the  hardest  to  work 
with.  He  urged  production  of 
readership  questionnaires  that 
“make  people  think,”  with  the 
use  of  questions  that,  in  them¬ 
selves,  have  imagination  and 
that  spur  the  imaginative  mind. 

Meyer  emphasized  the  value 
of  “quickie”  readership  studies, 
citing  one  in  which  only  25 
people  were  contacted.  This  was 
done  several  times  until  a  nu¬ 
cleus  of  356  individuals  was  es¬ 
tablished.  Many  interesting  ob¬ 
servations  were  gleaned  con¬ 
cerning  the  news  content  of  the 
Milwaukee  papers  through  the 
surveys. 


Among  The 
Washington 
Star’s 
Awards 
For  1969: 


The  White  House  I 
News  Photographers! 
Association  | 
FIRST  PLACH 
black-an(d-white  pic  lurt 
story  won  by 
Ken  Heinen 

star  Staff  Photographer  > 
for 

"Resistance,” 
a  picture  story  oi 
protest  and  arrest. 

The 

Washington 

Star 

. .  .for  peopk  who  decide  for  ihem^flves. 
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EDITOR  ac  PUBLISHER  for  August  9, 


Pi  ill! 


For  permanent  relief 

from  typographic  headaches, 

take  just  one  new  and  fast- acting 


532  FONTMASTER. 


Then  relax  and  enjoy  the  versatility 
of  the  automatic-mixing  phototypesetter 
that  holds  640  fonts  at  a  time. 


I'hf  triinlv  ilcsi^ntil  single  cabinet  tite  all-conipK)sition  ‘>^2  IX  ).\ TMAS'I  I  containN 
evcr\  tiling  a  new  FviO-font  phott)  unit,  conipact  aiul  reliable  inte^rateil  circuitr\ . 
lii|;h-speeil  photoelectric  tape  reailer,  electronic  controls  aiul  ilrive.  As  with  all  Photon 
equipinetit,  all  plM)t»)tvf>esetter  functions  are  completeK  aut«)tnatic.  N't)  manual 
ailjustments  are  ret|uirci).  I  he  ION TMAS  I I  K  mixes  anv  combination  ot  6  lO  fonts. 

I  his  font  capacity  consists  t)f  20  sizes,  from  *)  tt)  7)  points,  of  M  ilifterent  ‘X)-character 
typefaces  arul  pi  assortments  selectetl  by  you.  Very  impt>rtant  for  the  most  critical 
ilemanils  in  typt>j;rapliic  tlesijjn.  both  character  fitting  aiul  wtirti  spacing  are  ailjustable 
with  all  6i()  fonts.  Ima^in^  speetl  is  1^  characters  per  secoiul.  with  composititin  up  to 
^  I  picas  wide  on  lO-inch  photo  paper  or  film,  ri^ht  reailiiif;  or  wron^  reailin^.  The 
IX  )\"rMA.S  I  I' R  can  be  tiperatetl  off-line  by  computer-^enerateil  tape-  or  by  tajx-  from 
Plioton's  ( )MI^  ^  52  keyboarti  with  iK  memory,  or  on  line  ilirectly  from  this  keyboartl. 

(  onsult  \our  l-’hoton  Representative.  I  le  II  help  \ou  plan  the 
pret  isely  littini;  !•(  )\  IMAS’I  liR  system  for  your  composition 
ret|uirements.  1  le'll  arrange  for  timeh  »leli\er\  of \our  ec]uipment. 
I  le  II  work  out  tlie  purchase  or  lease  that  s  most  aibant.iceous  to 
you.  (  ontav  t  him  iliret  tiv.  or  write  or  call  our  Sales  I  )epartment. 
Please  use  special  telephone  number  <'>l'’-‘HS-(Ri‘J2. 


PlKVfON.  I\(  ..  SSS  Middlesex  Ave..  \\  ilmincton.  Mass.  OIS.S"’ 
Piint'd  in  US./1. 


This  .id  w.is  Pill  III  III- set  III  ( t.ir.Miioiid  .iiul  ( i.ir.iiiiond  Kild 


Photo  by  Milton  J.  Pike 

The  17th  Annual  Competition 


The  Scripps-Howard  Ernie  Pyle  Memorial  Award— in  its 
17th  year— is  presented  for  newspaper  writing  during 
1969  most  nearly  exemplifying  the  style  and  craftsman¬ 
ship  of  Ernie  Pyle. 

Sponsored  by  The  Scripps-Howard  Foundation,  the  com¬ 
petition  is  for  $1000  cash  and  medallion  plaque.  Entry 
deadline:  November  15.  Any  U.S.  newspaperman  or 
woman  may  be  nominated  for  an  award  by  a  newspaper 
or  newspaper  reader.  Nominations  of  candidates  for  an 
award,  including  clippings  or  tearsheets  of  candidate’s 
work  published  during  1969  and  a  biographical  sketch, 
should  be  sent  to : 


ERNIE  PYLE  MEMORIAL  AWARD 

SCRIPPS-HOWARD  NEWSPAPERS 

200  PARK  AVENUE,  NEW  YORK,  N.Y.  10017 

Give  light  and  the  people  will  find  their  own  way. 


